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Editor’s
Note

November 15 - December 15,    2018

Shahbaz Sharif’s appointment as head of the apex body of the
parliament, the Public Accounts Committee, has shown both the
deficient numbers that the ruling Pakistan Tehreek-i-Insaf has in
the Lower House of the Parliament, and also the opposition parties
intransigence that they are not interested in any way to let the
House function without being dictated by them. Thus the
appointment of the younger Sharif to a post which will oversee
transparency of development projects launched by the government,
and keep an eye on any wrongdoing committed.

So, a person against whom various corruption probes have been
initiated by the country’s apex anti-graft watchdog, the National
Accountability Bureau, and who has also been in NAB custody for
some time, has been given the charge of ensuring transparency in
development programme. This is outright compromise on the PTI
government’s anti-corruption campaign, and gives an impression
that the ruling party has succumbed to the pressure inside the
parliament. 

Under law, the government is not bound to make an opposition
member as the head of the PAC, as this precedent was set by the
Pakistan Peoples Party and the Pakistan Muslim League-Nawaz
with a tacit objective to protect their corruption and corrupt
practices. Thus the condition that unless the PAC is composed, no
other parliamentary committees could be constituted.

If it was really binding on the government to appoint a person
from the opposition parties as head of the PAC, it could have
chosen a person of reputable background to save its skin. 

Making Shahbaz Sharif as chief of PAC means that in the days
or months to come we are going to see that Mr Sharif is going to be
absolved of the corruption charges, and ultimately he is going to
walk free, which simply will mean that PTI, which claims to be
wholly different from other political parties, is not so different from
them.

Since the PTI’s whole electoral edifice stood on the promise of
an across the board accountability; the decision will really dent its
position and could cost it dearly in any future election.

The past experience shows that the opposition leader heading
the PAC has not brought any transparency to the government
functions, but rather made the mockery of the democratic
dispensation. 

Argument is that by making the opposition leader as the chair
of the parliament’s apex body the government has saved the
parliament. This is an absurd argument since there was no
apparent threat to the House. 

Giving the charge of PAC to a person tainted with corruption
allegations, will make the whole campaign against corruption look
like an effort primarily launched to hoodwink the masses.

When the opposition parties were able to force the government
to give charge of the PAC to their man, then how they will not
create obstacles to the probes launched or to be launched into the
projects initiated by the previous government.

Shahbaz’s
appointment
as PAC head
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T
he PTI government is trying to generate
more and more revenue to stabilise the
economy. It will be a major breakthrough
if  the UAE’s Etisalat pays $800 million of

pending amount as the issue has remained unre-
solved for more than a decade.
The Senate Standing Committee on Information

Technology and Communications was apprised by
Minister for Information Technology (IT) Khalid
Maqbool Siddiqui that headway was anticipated in
the retrieval of  $800 million from Etisalat. In 2005,
Etisalat had acquired 26% share of  Pakistan
Telecommunication Company Limited (PTCL) for
$2.6 billion and $800 million payment has remained
pending to the government on account of  non-trans-
fer of  properties and other disputes since 2008.
The government is expecting up to $2 billion in

inflows through likely resolution of  government-Eti-
salat (PTCL privatization) dispute and renewal of
cellular licences in the current fiscal year 2018-19.
According to official documents, the government

has constituted an Inter-Ministerial Committee to
deliberate and resolve the issues of  renewal of  cellu-
lar licenses and PTCL’s privatization issue, and to
devise a mechanism for all outstanding matters in-
cluding payment of  “outstanding” $800 million after
a high-level agreement was reached with a UAE del-
egation. Rationalization of  $800 million deal is ex-
pected to yield around one billion rupees to PTCL
annually.
In response to a query about the agreement with

Dubai-based Etisalat, Finance Minister Asad Umar
replied, “agreement is still being discussed”. The
Federal Minister for Information Technology and
Telecommunication Dr Khalid Maqbool Siddiqui
said the government is expecting a major break-
through with Etisalat to resolve the much-awaited
$800 million outstanding “dues” on account of  pri-
vatization of  PTCL.

Licence Renewal
The licenses of  three cellular mobile operators

were awarded by Pakistan Telecommunication Au-
thority (PTA) under the Cellular Mobile Policy for a
period of  15 years in 2004 and are due for renewal in
May 2019. The process has been started to meet the
license renewal deadlines and due inflows to the ex-
chequer in 2018-19 fiscal year.
Two operators – Mobilink and Ufone – have re-

newed their license at $291 million in the past for
GSM services after the expiry of their 15-year period.
The 15 year licenses of  three mobile operators – Te-
lenor, Zong and Warid Telecom – are due to expire
in 2019. The remaining two mobile operators, Jazz
(Mobilink) and Ufone are not due for renewal until
2022 and 2029 respectively.
According to documents, efficient completion of

the renewal process will help maintain certainty in
the industry. As per reports and options for renewal
furnished by PTA to Ministry of  Information Tech-
nology and Telecommunication, license renewal
may generate $1-2 billion to the national exchequer.
The PTA chairman said that the process for re-

newal of  cellular operators license has been initiated
and would be completed before the due time.
An assessment study has been conducted that

will examine the renewal period of  licenses awarded
to cellular operators along with the utilization of
their allocated spectrums. Operators such as Telenor,
Zong and Mobilink (Warid) will be required to apply
for renewal again.
Warid, Zong and Telenor Pakistan, under license

clause 1.2.2 approached PTA, for renewal of  license.
Warid and Zong have given their consent without
any condition; however, Telenor has proposed a few
changes in the license renewal process including
terms & payment issues.
However, it depends on the new framework of

the licenses regime by the telecom authority espe-
cially after the award of  licenses and spectrum of
3G/ 4G technologies to various operators. PTA has
tasked a consultant to conduct a study on the exist-
ing licensing framework of  Pakistan and interna-
tional best practice on license renewal.
This will be done through consultation with the

relevant stakeholders, particularly MoITT, to assess
the telecom market, regulatory, financial and techni-
cal challenges in Pakistan. The telecom authority de-
scribes this assessment study as part of  its vision to

create a fair regulatory regime to promote invest-
ment, encourage competition, protect consumer in-

terest and ensure high-quality Information & Com-
munication Technology (ICT) services in the coun-
try.
Clause 8.11 of  Telecommunications Policy 2015

states that: Renewal of  license and associated spec-
trum at the end of  a license period will be as per the
policy of  the Government. PTA will in timely man-
ner initiate the process in accordance with terms and
conditions of  the license.
In case the renewal of  licenses proceeds, PTA

will make recommendations to the federal govern-
ment (MoIT), within the timelines stipulated in the
respective licenses. Other spectra, not subject to li-
cense renewal terms, will be priced in accordance
with the applicable spectrum pricing methods speci-
fied. Where spectrum payments for microwave and
mobile spectrum have been introduced, subsequent
to the initial assignment of  mobile spectrum, the
spectrum fees associated with the mobile spectrum
will be determined under the terms of  the applicable
license. Any microwave spectrum will then be
charged using the AIP method in place. n

Govt eyes $2bn
from Etisalat,
license renewal fee

“ The Senate Standing Committee on Information Technology
and Communications was apprised by Minister for Information
Technology (IT) Khalid Maqbool Siddiqui that headway was
anticipated in the retrieval of $800 million from Etisalat. In 2005,
Etisalat had acquired 26% share of Pakistan Telecommunication
Company Limited (PTCL) for $2.6 billion and $800 million
payment has remained pending to the government on account of
non-transfer of properties and other disputes since 2008. ”

The licenses of three cellular mobile
operators were awarded by Pakistan
Telecommunication Authority
(PTA) under the Cellular Mobile
Policy for a period of 15 years in
2004 and are due for renewal in
May 2019. The process has been
started to meet the license renewal
deadlines and due inflows to the
exchequer in 2018-19 fiscal year.
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M
inister for In-
fo rmat ion
and Broad-
c a s t i n g

Fawad Chaudhry has
called for collaboration be-
tween Pakistan and the
United Kingdom to curb
money laundering. Pak-
istan and the United King-
dom enjoyed good
relations and strengthening
of anti-money laundering
laws would benefit the two
friendly countries, the min-
ister said during a meeting
with the British members
of  the Parliament at the
Westminster Palace. He
briefed the British parlia-
mentarians about the steps
taken by the Pakistan
Tehreek-i-Insaf  govern-
ment and its reforms
agenda under the leader-
ship of  Prime Minister
Imran Khan for strength-
ening economy, promoting
rule of law and good gov-
ernance, besides the poli-
cies directed towards the
people, especially the poor,
for bringing them out of
poverty.
He also highlighted the

Pakistan's relations with
the United States, neigh-
bours, including China,
India, Afghanistan and
Iran, and Saudi Arabia.
The minister requested

the British parliamentari-
ans to play their vital role
in strengthening the anti-
money laundering laws so
that the public money from
Pakistan should not be in-
vested in the UK through
money laundering. Out of
26 countries, he said, share
of money laundering from
Pakistan to the UK and the
United Arab Emirates was
the maximum. Therefore,
anti-money laundering
laws in the UK should be
strengthened for the bene-
fit of  the two countries, he
added. "We are taking our own anti-money launder-
ing laws in Pakistan," he stated.
As regards national economy, Fawad Chaudhry

said due to the prudent economic policies initiated by
the PTI government, it was on the path of improve-
ment. Exports were increasing while the government
wanted to reduce imports to maintain fiscal balance
and deficit. He said the government had given incen-
tives to the exports sector so that the exports should
be increased for the country's economic prosperity.
Fawad Chaudhry said the government was also en-
couraging investors to invest in various economic sec-
tors. To facilitate the investors a separate unit had been
established at the Prime Minister's Office. He said due
the investment friendly policies of the government, in-
vestments in various sectors were coming. Due to tar-
iff rationalisation of  gas in Punjab and other
provinces, he added, more than 200 textile units in
Punjab had been opened.
He said total remittances of  overseas Pakistanis

were $20 billion and the government wanted to in-
crease them to $35 billion. To achieve the objective,
the PTI government had launched a crackdown on
Hundi and Hawala mode of money transfers.
"We want to encourage our overseas Pakistanis to

send their money through official or banking channels

for the benefit of  the country," he added.
Mr Chaudhry said Pakistan wanted peaceful so-

lution of the Kashmir problem with India, and soon
after coming into power Prime Minister Imran Khan
had extended dialogue offer to India to resolve the dis-
pute peacefully.
He said CPEC remained the most important geo-

economic project for Pakistan. Other countries, in-
cluding the European Union states, might like to
benefit from the economic opportunities offered by

CPEC. He said, "Since Prime Minister Imran Khan
took over, our relations with Saudi Arabia and China
are on new heights." He said Imran Khan’s priority
was to take people out of poverty and "our policies are

directed towards that end."
He added that Pakistan

had always moved for-
wards with positive initia-
tives. It was Pakistan,
which had opened up Kar-
tarpur Corridor for Indian
Sikh Yatris and also
wanted more corridors for
Hindu Yatris along with
Pakistan-India borders to
facilitate the Yatris to per-
form their rituals in their
worship places in Pak-
istan.
The information min-

ister said there were three
options either both the
countries go for war, offen-
sive to defensive or sit to-
gether and negotiate for
the peaceful resolution of
the Kashmir dispute.
He said war was no so-

lution as both India and
Pakistan had gone for
three wars on Kashmir
with no solution. The best
solution to resolve the
Kashmir dispute was to sit
on the negotiating table
and resolve it peacefully. It
was now up to India
which option it wanted to
resolve the issue.
He invited investors

from the UK to invest in
various sectors of  Pak-
istan's economy, especially
the projects under CPEC.
The British parliamentari-
ans, including Lord Qur-
ban Hussain, lauded the
policies of  PTI govern-
ment for the country's de-
velopment.
They also lauded Pak-

istan for opening up the
Kartarpur Corridor for
the Sikh Yatris.
They appreciated the

PTI government for its de-
cision to build dams to
overcome future water cri-
sis in the country. Mean-
while, speaking to media,
the information minister
said, “Due to effective

policy of  the government, exports were increasing
and in substantive terms, the economy of  Pakistan
was improving.”
The vital indicators of  the economy were getting

stable, there was no urgency and the finance minis-
ter was putting all his energies to keep the economy
moving, he explained.
He said volatility of  the dollar was due to the fact

that former finance minister Ishaq Dar spent $6-7
billion dollar to keep value of  the dollar low.
He said $11 billion from Pakistan went to 26

countries and a large part of  it was funneled to the
United Kingdom and the United Arab Emirates.
The minister said Pakistan was strengthening its

laws to check the illegal flow of  money to foreign
countries, and in his talks with the British parlia-
mentarians he stressed that the international coop-
eration should be expanded and laws should be
made to stop investments made with illegal money.
Mr Chaudhry said the policy to promote export

industry was being implemented and rule of  law
was being ensured as powerful and weak, all were
equal before the law. He said those who were taking
law into their hands would be dealt with strictly,
adding ex-finance minister Dar would be brought
back to Pakistan. n

UK may help
Pakistan curb

money laundering
“ Pakistan and the United Kingdom enjoy good relations and
strengthening of anti-money laundering laws will benefit the two

friendly countries, says Minister for Information and
Broadcasting Fawad Chaudhry during an interaction with the
British members of the Parliament at the Westminster Palace. ”

Out of 26 countries, he says, share
of money laundering from Pakistan
to the UK and the UAE is the max-
imum. Therefore, anti-money
laundering laws in the UK should
be strengthened for the benefit of
the two countries.
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L
ike the prominent religious scholars delivered
a fatwa, declaring all forms of terrorism and
suicide attacks un-Islamic, they could also
help and motivate the people to contribute to

the Prime Minister and Chief Justice Dam Fund. Some
religious scholars are very famous on social media, who
could use the platform to impress upon the people to
help the government build the much-needed dams. 

There is need to motivate religious scholars, politi-
cians, NGOs, celebrities and business community to
come forward and donate generously otherwise it is not
possible to construct the dams within five years. 

Despite Chief Justice of Pakistan Mian Saqib Nisar
and Prime Minister Imran Khan’s hectic efforts to
arrange for the money for building one or two dams in
the country, particularly involving the overseas Pak-
istanis, so far only Rs8.3 billion have been collected for
Diamer-Bhasha and Mohmand Dams.

Pakistan is already facing power and water short-
age, and if the dams are not built the country could face
drought in near future, according to water experts, who
have warned the country will approach the “absolute
scarcity” level of water by 2025.

Pakistan has the world’s fourth highest rate of water
use but is dependent on water from a single source –
the Indus River basin in India – and rainfall has been
steadily declining, with some experts claiming this is
down to climate change. An estimated million people
live in Pakistan’s largest city, Karachi – but very few
have running water after the land has gradually dried
up, forcing many residents to queue for hours for sup-
plies to be given to them. Wapda officials have revealed
that at least $12 billion are required to build Diamer-
Bhasha Dam. Five billion dollars are required to build
infrastructure while another seven billion dollars are re-
quired for the power generation.

It is very shameful that despite the looming water
crisis, construction of big dams remained at the bottom
of priorities of the previous PML-N-led government.
Starting construction work on Diamer-Bhasha and
Mohmand Dams, officially named Munda dam, was
delayed for over 15 years. Consequently, Chief Justice
of Pakistan Mian Saqib Nisar had to take the initiative
for immediate construction of two dams. The Supreme
Court in its short order passed issued directives to the
government for the construction Diamer-Bhasha
and Mohmand Dams, and appealed to the general
public, including Pakistanis residing abroad to do-
nate for the cause.

The apex court formed a committee under airman-
ship of Water and Power Development Authority chief
to monitor the progress of the construction work. It also
directed that an account be opened with the SC regis-
trar in which all donations will be collected. All those
donating for the cause will not be asked of their sources
of income. Chief Justice Mian Saqib Nisar initiated do-
nation process by announcing Rs1 million donation for
dams construction.

Even Prime Minister Imran Khan paid tribute to
the chief justice for initiating the campaign for Diamer-
Bhasha Dam in the country. PM Khan said that the
water per capita availability in the country has dropped
from approximately 5,000 cubic metres to 1,000 cubic
metres per year, while addressing Diamer-Bhasha Dam
fundraising at the Governor House. Pakistan is cur-
rently facing an acute water shortage that is likely to
wreck havoc in the country in the coming years. Re-
cently, the Indus River System Authority (IRSA) high-
lighted a grave water shortage in the Indus Basin
irrigation system (IBIS), the world’s largest contiguous
irrigation system, for the summer cropping season. The
timing of the crisis is critical and had delayed the sow-
ing of the country’s main cash crops, including cotton.
Experts believe the authorities were aware of the ap-
proaching acute water shortage because of shortages
during the winter cropping season.

In Pakistan, the signs of water stress are ubiquitous
in the form of water scarcity, resource depletion, and
contamination. The catastrophe implicates the coun-
try’s incompetent leadership, and its inept administra-
tion and poor management of available natural water
resources. This has made Pakistan vulnerable to long
drought spells and extreme floods. The climate change-
led water crisis not only poses a threat to the summer

cropping season but has also adversely affected the gen-
eration of hydroelectricity. Such a crisis is inevitable in
a country where political leaders are busy slinging
mud at each other in a lust for power while lacking
vision. These leaders also oppose the construction
of  new infrastructure for storing water. The fact that
the word “dam” has been made highly controversial
and that its use often spurs heated discussions be-
tween the constituent provinces aptly highlights Pak-
istan’s predicament.

Pakistan is running out of fresh water at an alarm-
ing rate, and authorities anticipate that it is likely to suf-
fer a shortage of  31 million acre-feet (MAF) of
water by 2025.Nearly 70 percent of  the Pakistan’s
population is directly or indirectly associated with
agriculture, which accounts for 26 percent of  its
gross domestic product (GDP).

Farmers are likely to feel the pinch in the form of in-
season water shortages, which in turn, will affect their
crop growth and delay harvesting, resulting in reduced
production. In Pakistan, the majority of agricultural
land is irrigated, after accounting for ground and rain-
water, with fresh water from the IBIS. The IBIS is fed
through two major dams, including Tarbela and
Mangla, which since construction, have lost storage ca-
pacity due to enormous silt deposition. Both reservoirs
are already hitting a dead level and are unlikely to carry
forward the required flow for the summer crops. The
anticipated water flow in the IBIS for this summer sea-
son is 95 MAF against a 112 MAF average of past 10
years. Moreover, both reservoirs can only store up to 14
MAF of the 145 MAF that annually flows through the
country.

Pakistan is storing less water among the available
surface flows due to lack of significant storage. And
given the severely irregular water availability in rivers,
the lack of adequate storage at all levels makes it prac-
tically impossible to stock the priceless resource rea-
sonably. However, the country receives a significant
amount of water from the monsoon spells that, if stored
properly, could provide with a sustainable irrigation sys-
tem. Construction work on two major dams —
Mohmand and Diamer-Bhasha — is all set to begin in
the first and second quarters of 2019. n
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Religious scholars
can help govt
collect dams’ money 

“ Despite Chief Justice of Pakistan Mian Saqib Nisar and
Prime Minister Imran Khan’s hectic efforts to arrange for the
money for building one or two dams in the country, particularly
involving the overseas Pakistanis, so far only Rs8.3 billion have
been collected for Diamer-Bhasha and Mohmand Dams. ”

Some religious scholars are very
famous on social media, who could
use the platform to impress upon
the people to help the government
build the much-needed dams.





A
summary of imposing a ‘sin tax’ on ciga-
rettes and beverages has been sent to the
Economic Coordination Committee
(ECC) in order to discourage the unhealthy

activities like cigarette smoking, cold drinks and arti-
ficial flavor candies.

The summary proposes Rs10 tax on a cigarette
pack and Rs1 tax on a beverage bottle. Prime Minis-
ter Imran Khan has approved sending of the summary
to the ECC. It is expected that the summary will be
presented in the next meeting of the ECC.

According to health ministry’s summary, the
money obtained from ‘sin tax’ will be utilised for
health insurance scheme. The tax money will also be
utilised for treatment of  patients affected by serious
diseases.

In Pakistan, 15.6 million people use tobacco. To-
bacco causes some 108,800 deaths every year, i.e. 298
per day. Some 1,500 youngsters start smoking in Pak-
istan every day. The summary said the sin tax will
prove helpful in reducing the use of tobacco. 

The United Arab Emirates (UAE), Saudi Arabia
and India already had imposed taxes on tobacco prod-
ucts, energy drinks and soft drinks at 100 per cent and
soft drinks at 50 per cent. 

Two multinational companies, with a market
share of 67pc, contributed Rs89 billion (98pc) in ex-
cise duties and taxes during the fiscal year 2017-18.

“Cigarettes are already subject to ‘sin tax’ in the
form of excise duties, and any further taxation would
be a case of duplication that would result in a repeti-
tive increase in the tax on cigarettes,” sources said. “If
the tax is only imposed on ‘sin products’, then the pro-
duction volume would decrease, the government’s rev-
enue would reduce, while illicit trade of cigarettes in
the country would rise. It is advisable that funding for
universal healthcare comes from the overall state
budget, as tobacco tax already significantly con-
tributed to the state revenue.”

Currently, the government spends a mere 0.6pc of
GDP on health. It has been suggested several times in
the past that sin taxes be imposed on products that
cause health-related issues as a result of  which the
state pays heavy penalties in the shape of healthcare
spending and lowered human productivity.

“A sin tax is an internationally recognised term
and is specifically levied on certain goods deemed
harmful to society, for example tobacco, candies, soft
drinks, fast foods, coffee and sugar,” the sources said.

“The United States charges about $1.5 (approxi-
mately Rs200) per pack of  cigarettes, while the UK
charges 40 pence (around Rs100) per litre of sugary
beverages as sin tax. Thailand, as well as a number of
other countries, has similar taxes that are earmarked
for healthcare services.”

The sources explained that India imposes a sin tax

on gutka and paan masala, and the sums thus col-
lected are spent on the healthcare sector since these
products cause illnesses that become a burden on the
public exchequer.

“We have not yet decided on the exact amount for
a sin tax in Pakistan,” they clarified, “but it will cer-
tainly be a handsome sum. Because of the new tax,
the price of  cigarettes will increase, making it more
difficult for young people to buy them. Some 1,500
youngsters start smoking in Pakistan every day, and
we want to reduce that number.”

On the other hand, Haji Mubeen Yousaf, Presi-
dent All Pakistan Cigarettes and Cold Drinks Retail-
ers Association, said in a statement that the
announcement by the minister of health to introduce
sin tax is shameful and derogatory towards all the peo-
ple involved in the supply chain of the cold drinks and
cigarette business. 

He also endorsed the statement of the Chairman
Sarhad Chamber of Agriculture Fazli Ilahi Khan who
lambasted the sin tax announcement by the health
minister. 

Mr Yousuf said such a derogatory term is a slap on
the face of  hundreds of  thousands of  retailers who
earn their livelihood by retailing cold drinks and to-

bacco products. “I fail to understand how someone
can be so insensitive towards his own people and bla-
tantly disregard sentiments of the poor people of Pak-
istan,” he said.

He asked that who gave the right to the health min-
ister to issue a Fatwa and call cigarettes and cold
drinks a sin? “Is he suggesting it to be as bad as adul-
tery or alcohol? Since when has the health minister
become the finance minister,” he asked, adding that
the health minister seems to be shifting from his role
and becoming a Mufti as well. 

He further said that everyone should go and hear
the speech of  the prime minister on his 100 days
progress where he mentioned that there exists 40pc il-
legal trade with cigarettes selling at Rs25 a pack. “This
is what you should be controlling instead of proposing
taxes and measures which will further increase the il-
legal cigarettes from 40 to 60pc or even more,” he said.

“Such shameless and irresponsible statements
aimed at insulting and depriving poor farmers and re-
tailers of  their legitimate right to business are unac-
ceptable. I demand an apology from the health
minister and seek intervention of  the honourable
prime minister to put an end to such irresponsible pro-
posal from his cabinet member,” he added. n
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Talk of ‘sin tax’
earns fury for govt 

“ The summary proposes Rs10 tax on a cigarette pack and
Rs1 tax on a beverage bottle. Prime Minister Imran Khan has ap-
proved sending of the summary to the ECC. It is expected that the
summary will be presented in the next meeting of the ECC. ”

Mubeen Yousaf, President All
Pakistan Cigarettes and Cold
Drinks Retailers Association, says
the announcement by the minister
of health to introduce sin tax is
shameful and derogatory towards
all the people involved in the sup-
ply chain of the cold drinks and
cigarette business.



B
urdens on the common man have in-
creased during the first 100 days of  the
Pakistan Tehreek-i-Insaf  government as
it moves to address the massive eco-

nomic imbalances it inherited upon coming to
power. The prices of  commodities, even medi-
cines, have increased manifold and inflation rate
is hovering at 8.5 per cent.
Politicians, traders and common people have

expressed concerns over the increasing prices of
daily use items. They said the government won’t
be able to resolve the core issues pertaining to un-
employment, price-hike, lawlessness and weak na-
tional economy. The government was unable to
devise an effective strategy to control price-hike
and joblessness and the ministers were attempting
to hide their weaknesses by issuing statements to
media just to dodge the citizens.
The PPP says Prime Minister Imran Khan’s

talk of  turning Pakistan into a welfare state is to
hoodwink the people. It says the PTI government
only depends on the foreign aids and has failed to
give an effective economic policy.
During the first 100 days of  the government

the remittances decreased to $2 billion and Rs325
billion development budget was cut during these
initial days, which badly affected the ongoing
projects. 
The rupee depreciation was seen during the

first 100 days as the rate of  US dollar has jumped
to Rs139.
The trade deficit also increased, the imports

increased to $4.72 billion and exports decreased
to $2.06 billion.
The rates of  gas and electricity also increased

during this period, and the subsidy of  Rs146 bil-
lion was removed on electricity.
The circular debt of  power sector is also not

decreased and the rate of  gas also increased by
140 per cent.
The rates of  petroleum products also increased

by Rs7 so did the duty on imported items. 
During the first three months, the budget

deficit reached to 11.77 trillion rupees, while 1.26
trillion rupees revenue generated from July to Sep-
tember, the expanses were Rs16.43 trillion, while
interest on the loan was Rs5 trillion.
The PTI government failed to turn around the

Federal Bureau of  Revenue as the bureau failed to
meet the tax targets and Rs80 billion less tax was
collected during the period.
The provincial government has also increased

the property tax by 10 per cent.
Prime Minister Imran Khan received a 100-day

performance report of  different ministries, outlin-
ing ‘feats and failures’ of  the ministers.

According to the report, Federal Minister for
Railways Sheikh Rasheed and Minister of  State for
Communications Murad Saeed appeared to be hav-
ing a tough contest in terms of  edging past one an-
other.
The report says that both the ministers com-

pleted their 100-day tasks in time. The ministry
headed by Sheikh Rasheed registered an income of
more than Rs2 billion, while Murad Saeed’s min-
istry saw an addition of  Rs3 billion to the revenue
in first 100 days in office.
Federal Minister for Water Resources Faisal

Vawda also achieved the set targets, with notewor-
thy steps, including stopping widespread water
theft and progress for Dasu Dam construction.

One of  Mr Vawda’s accomplishments is de-
scribed as his efforts to convince the Sindh gov-
ernment to install telemeters to contain water
pilferage.
Foreign Minister Shah Mehmood Qureshi is

also said to have accomplished targets related to
his ministry.

Minister of  State for Overseas Pakistanis Syed
Zulfiqar Abbas Bukhari is also featured among
the list of  top 10 ministries with top performance.
Bukhari is hailed for taking important measures
for facilitation of  overseas Pakistanis and making
efforts to remove hurdles faced by them.

Minister for Law Farogh Naseem also sent his
report to the prime minister, stating accomplish-
ment of  all 100-day targets set by his ministry. 
However, sources said that a number of  min-

isters failed to achieve the desired results.
Prominent among them is the Minister for Sci-

ence and Technology Khalid Maqbool Siddiqui
who could not start any major project.
Similarly, Federal Minister for Inter-Provincial

Coordination Fehmida Mirza, Federal Minister
for Science and Technology Azam Swati and Fed-
eral Minister for Privatisation Mohammad Mian
Soomro couldn’t achieve a significant mark in first
100 days in office.
PM Khan had unveiled his 100-day plan two

months before the general elections on May 20.
The PTI-led government had recently

launched a website for public to know progress
about the PTI’s 100-day agenda.
The website has diverse categories with each

of  them underlining government progress on the
area mentioned. 
The website sections are named: transform

governance; revolutionise social services; bring
accountability to the centre of  government; em-
power people at the grassroots; depoliticise
and strengthen police; revolutionalise
access to justice; initiate civil services reform;
strengthen the federation; uplift agriculture and
conserve water and, ensure Pakistan’s national
security. n

Of PTI’s 100 days
in government 

“ During the first 100 days of the government the remittances
decreased to $2 billion and Rs325 billion development budget was
cut during this period, which badly affected the ongoing projects. ”

Rupee depreciation was seen
during the first 100 days as the rate
of US dollar has jumped to Rs139.
The trade deficit also increased
with the imports increasing to
$4.72 billion and exports decreas-
ing to $2.06 billion.
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I
n a change to its existing policy, the State Bank of
Pakistan has ordered all banks and other finan-
cial service providers to stop charging consumers
for providing SMS alerts for transactions or other

critical information.
Currently, banks normally charge nearly 100 rupees

per month to provide SMS alerts to customers. How-
ever, after this change comes into effect in January
2019, customers will be able to avail this service with-
out any charges.

This order is part of a new set of directives released
by SBP to counter the wave of  cybercrimes against
Pakistani banks in the past few weeks. Some other im-
portant directives that the SBP has issued follow under:

Banks are directed to upgrade their system by
March 31, 2019, so that customers can activate and
block their cards for online and international transac-
tions as and when they want.

Banks shall replace the existing debit and credit
cards with chip-and-pin payment cards by June 30 next
year.

Banks will activate online banking only after the
biometric verification so commercial banks have com-
menced the hectic process of registering millions of ex-
isting account holders through biometric verification
throughout the country.

The biometric verification of  customers is being
done on the directives of SBP which made it manda-
tory for banks to register accounts of their owners with
an electronic authentication system – a process which
was handled manually in the banking system.

It is pertinent to mention here that biometric veri-
fication of the account holders was officially made a
part of  Standard Operating Procedure of  Pakistan’s
banking industry in 2016. It means millions of bank
account owners will have to undergo this process by
June 30th, 2019 — a first deadline set by SBP for banks
and their account holders.

According to SBP data, there are nearly 50 million
bank accounts in the banking industry. Out of these,
commercial bank base stands at nearly 16 million ac-
count holders whereas the account holders of microfi-
nance and branchless banking stand at 34 million.

Majority of commercial banks, through SMS, di-
rected their customers to visit their branches where
they hold an account(s). Bank branches witnessed a
mixed response in different parts of the country.

Branches in cities were overcrowded with cus-
tomers due to the process and routine demand of serv-
ice to their customers. There are limited spaces at many
bank branches with or without the waiting section to
accommodate a large number of customers. Dedicated
bankers are also a handful – two to three – far less than
what the process of biometric verification requires.

In the coming days, routine operations are likely to
be hurt with the hectic process of biometric verifica-
tion at the branches. Banks will require more devices
and extra human resources to take thumb and finger
impressions of their customers, which will cost addi-
tional expenses to the banking companies. These com-
panies will also bear a significant amount under the
verification cost of  Rs10 for every customer to Na-
tional Database Registration Authority. The issue of
spaces at branches will get worse and long queues in-
side and outside of  bank branches could become a
norm in the days to come.

Besides, banks have to carry out biometric verifi-
cation of  accounts for corporations of  different
turnover values, charitable organisations, and associa-
tions. This process is separate and immensely compli-
cated involving a lot of documentation.

SBP has further stated that banks should complete
the due diligence for their existing account holders and
update their data with complete documentation as re-
quired for holding accounts at banks.

The requirement for the biometric verification of
bank accounts emerged after suspicious financial ac-
tivities were unearthed by intelligence agencies. Fake
bank accounts were identified with billions of rupees
and misused CNICs of the people who never went to
a bank and belonged to low economic class. These fi-
nancial activities were linked to corruption and money
laundering, being carried out systematically in the
banking system.

Meanwhile, the SBP has raised the policy interest
rates by 150bps to 10 per cent effective December 3,
2018.

The economic data released since the last Mone-
tary Policy Committee meeting in September 2018
shows that the positive impact of recent stabilisation
measures has started to materialise gradually.

Particularly, the current account deficit is showing
early signs of improvement. However, the near term
challenges to Pakistan’s economy continue to persist
with rising inflation, an elevated fiscal deficit and low
foreign exchange reserves.

These concerns are also captured in the results
of  recent consumer and business confidence sur-
veys.

Average headline CPI inflation during the first
four months of  FY19 has increased to 5.9 per cent

as compared to 3.5 per cent in the corresponding pe-
riod of  FY18. This trend is even more pronounced
for core inflation, which indicates growing infla-
tionary pressures in the economy.

A disaggregated analysis reveals that this is due to
both, demand and supply side factors. Considering
these developments, SBP projects average headline
CPI inflation for FY19 in the forecast range of  6.5–
7.5 per cent, above the annual target of 6.0 per cent.

Although the recent decline in international oil
prices could potentially play a positive role in slow-
ing down the current inflation trajectory the risks cur-
rently remain tilted towards the downside.

Taking a lead from the recent large-scale manu-
facturing data, economic activity is expected to wit-
ness a notable moderation during FY19 – reflecting a
short-term cost of  pursuing macroeconomic stability.

The lagged impact of  the 275 basis point increase
in the policy rate since January 2018 and other policy
measures is likely to contain domestic demand during
the current fiscal year. Furthermore, initial estimates
for major crops, except wheat, are expected to fall
short of  levels achieved in the last year.

The slowdown in commodity producing sectors
is expected to limit the expansion in the services sec-
tor as well. In this backdrop, SBP projects real GDP
growth for FY19 at slightly above 4.0 per cent. n
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Customers won’t
be charged for
bank SMS alerts 
“ Currently, banks normally charge nearly 100 rupees per month
to provide SMS alerts to customers. However, after this change
comes into effect in January 2019, customers will be able to avail
this service without any charges. ”

Commercial banks have com-
menced the hectic process of
registering millions of existing
account holders through biometric
verification throughout the country.





P
akistan Telecommunication Authority
Chairman Muhammad Naveed inaugu-
rated the project “Seamless broadband
coverage from Hub to Jiwani: Makran

Coastal Highway” worth Rs759 million at a cer-
emony held in Islamabad, recently. 

Chief  Executive Officer, Universal Service
Fund, Rizwan Mustafa Mir, signed the contract
with CEO, Ufone, Rashid Khan. 

In order to execute this project, 58 BTS towers
will be installed in a contracted time frame of  18
months. To take this further, all major motorways
and highways will be facilitated through seamless
connectivity in future.

Chief  guest of  the ceremony, Muhammad
Naveed, Chairman PTA while addressing the cer-
emony stated that that with constant dedication
and devotion, we have achieved yet another mile-
stone. He further said that the event marked one
of  the greatest landmarks achieved in the field of
telecom in Pakistan and would go a long way in
taking the developmental work being done by the
Ministry to a greater level. 

He also added that with such projects, Min-

istry for IT through USF would continue to work
towards achieving the mission of  broadband pen-
etration across the country to facilitate the
masses in rural areas. He said that in addition to
broadband infrastructure, he expected USF to
launch new e-services and m-services to facilitate
digital lifestyle adoption for the people of
Pakistan.

CEO USF Rizwan Mustafa Mir also gave an
introduction of  the project and informed the au-
dience that this is the first project under the next
Next Generation-Broadband for Sustainable De-
velopment Programme with focus on broadband
coverage to allow for seamless operation of  mod-

ern apps. Furthermore, this will be the first net-
work in Pakistan where the winning bidder will be
required to enable national subscriber roaming for
other consumers to benefit from the service.

Speaking on the occasion, Rashid Khan, Pres-
ident and CEO Ufone said: “Universal Service
Fund was established to promote the development
of  telecommunication services in un-served and
under-served areas throughout the length and
breadth of  the country. 

At Ufone we resonate the same goal of  pro-
viding telecommunication services to every Pak-
istani. The project has a special significance, as an
important highway in Balochistan will be con-
nected through broadband services under this ini-
tiative.”

It is noteworthy to mention here that under this
project, seamless voice and broadband services
will be provided to the coastal highway of  694 kms
and for the first time in Pakistan national roaming
is also being made available.

Senior officials of  Ministry of  IT, Ufone, USF
and representatives of  IT and Telecom companies
were also present at the event. n
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“ Rashid Khan, President and CEO Ufone, says, ‘At Ufone we resonate the same goal of
providing telecommunication services to every Pakistani. The project has a special
significance, as an important highway in Balochistan will be connected through broadband 
ervices under this initiative’. ”

58 BTS towers will be installed in
a contracted time frame of 18
months. To take this further, all
major motorways and highways will
be facilitated through seamless
connectivity in future. 

Ufone to execute coastal
highway broadband
coverage project



F
ederal Minister for Information and
Broadcasting Fawad Hussain Chaudhry
has sought Facebook’s cooperation to
counter hate speech and boost e-com-

merce in Pakistan. He made this demand during a
meeting with Vice President of  Public Policy
Facebook Simon Milner. 

The minister emphasised the need for formal
collaboration to explore the avenues of  coopera-
tion with Facebook to promote commerce and
business activities in Pakistan.

The minister said it was encouraging to find
out that that they shared common grounds to deal
with hate speech and related content that leads to
violence in the society. "We believe in the freedom
of  expression and free speech," he said.

"Our only concern is to defy hate speech and
blasphemous content that incites violence," he
said while explaining government’s approach on
social media.

Simon Milner underlined the need for coordi-
nation between the government and Facebook to
encourage expression and create a safe environ-

ment as Facebook is a global platform that gives
more than two billion people globally the oppor-
tunity to connect and share.

"We have clear rules against hate speech and
content that has the potential to incite violence,
and share the same commitment to remove such
content in Pakistan, and globally," Milner said.

Regarding the minister’s proposals to Face-
book to have an official operational unit in Pak-
istan, Milner said: "We will facilitate the office
entity with the best available protocols."

Milner expressed Facebook's commitment to
helping its community including small businesses
and developers in Pakistan connect, share and
grow.

Federal Minister for Information Technology
and Telecommunications Khalid Maqbool Sid-
dique was also present during the meeting.

Federal Minister for Human Rights Dr Shireen
M Mazari met Facebook delegation headed by
Simon Milner, VP of  APAC Public Policy for
Facebook, accompanied by Sarim Aziz, Head of
Public Policy for Facebook Pakistan, and Sehar

Tariq, Public Policy Manager for Facebook Pak-
istan, and Digital Media specialist Imran Ghaz-
ali. 

Dr Mazari told the Facebook team about var-
ious initiatives taken by the ministry to address
human rights issues. She told the team that the
ministry had a 24/7 helpline that catered to
human rights reports from across
Pakistan and provided free legal counselling to the
citizens. Furthermore, Dr Mazari said that new
technology played a very important role in today’s
world and government was taking steps to build
the capacity of  teams so that these online tools
could be used to quickly resolve the citizens’ prob-
lems. 

She also mentioned the Women Inheritance
Rights Law, Transgender Rights Law, Zainab
Alert Act, 2018, and other awareness campaigns
the ministry was working on to address human
rights issues. 

Milner offered full support to the ministry’s
initiatives and said Facebook would help the gov-
ernment of  Pakistan, civil society and NGOs in
raising awareness about human rights issues. 

Ms Mazari also discussed the issue of  fake
news, and the Facebook outlined the work it has
undertaken to fight false news through a combi-
nation of  technology, including removing fake ac-
counts, partnering with fact-checkers and
promoting news literacy in the country. 

It is pertinent to mention here that Facebook
announced an expansion of  its fact-checking pro-
gramme and other actions it’s taking to combat
the scourge of  fake news on its social network.
The company, which was found to be compro-
mised by Russian trolls whose disinformation
campaigns around the November 2016 presiden-
tial election reached 150 million Americans, has
been increasing its efforts at fact-checking news
through a combination of  technology and human
review in the months since.

The company began fact-checking news on its
site last spring, with help from independent third-
party fact-checkers certified through the non-par-
tisan International Fact-Checking Network.

These fact checkers rate the accuracy of  the
story, allowing Facebook to take action on those
rated false by lowering them in the News Feed,
and reduced the distribution of  those Pages that
are repeat offenders.

Facebook said it has expanded this pro-
gramme to 14 countries around the world, and
plans to roll it out to more countries by year-end.
It also claims the impact of  fact-checking reduced
the distribution of  fake news by an average of  80
percent.

The company additionally announced the ex-
pansion of  its programme for fact-checking pho-
tos and video to four countries.

First unveiled this spring, Facebook has been
working to fact-check things like manipulated
videos or misused photos where images
are taken out of  context in order to push a politi-
cal agenda. This is a huge issue, because memes
have become a popular way of  rallying people
around a cause on the internet, but they often
do so by completely misrepresenting the facts by
using images from different events, places,
and times.

Using fake or misleading images to stoke fear,
disgust, or hatred of  another group of  people is a
common way photos and videos are misused on-
line, and they deserve fact-checking as well. n

Facebook to fight
fake news in
Pakistan

“ Facebook has undertaken to fight false news through a
combination of technology, including removing fake accounts,
partnering with fact-checkers and promoting news literacy in
Pakistan. ”

Using fake or misleading images
to stoke fear, disgust, or hatred of
another group of people is a com-
mon way photos and videos are
misused online, and they deserve
fact-checking as well.
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T
he Jazz SDG Hackathon concluded at Na-
tional Incubation Centre, Islamabad, re-
cently, organised in partnership with Code
for Pakistan and OPEN Islamabad.

At the Hackathon — a two-and-a-half  day event
encouraging young entrepreneurs, coders and innova-
tors to use technology for civic solutions and social im-
pact — the participants learned design thinking, and
open-source hacking for social good. They received
mentoring from domain experts in government and
local organisations, and had many opportunities to
network throughout the event.

Jazz is at the forefront of private sector initiatives to
foster the digital eco-system of Pakistan, by providing
an enabling environment and platforms to young en-
trepreneurs who are creating innovative solutions to
civic and social problems. As per the 2018 SDG Index
and Dashboards report, Pakistan currently ranks at 126
out of the 156 countries surveyed for their distance to
achieving the SDGs by 2030. By focusing on ‘Access to
Information and Communications Technology’ (part
of SDG 9), there is a huge opportunity in Pakistan to
leverage increasing adoption of  mobile phones and
growth in mobile network coverage, to positively im-
pact people and the communities they live in by using
technology in innovative ways. Code for Pakistan is a
non-profit focused on leveraging tech for civic and so-
cial good. Code for Pakistan has conducted numerous
civic hackathons in major cities in Pakistan, including
Pakistan’s first ever hackathon focused on SDGs in
2017.  OPEN Islamabad provides a platform for en-
trepreneurs and professionals to connect, network, col-
laborate, mentor and support each other. 

Over 100 participants formed teams to create pro-
totypes that addressed civic and social problems in line
with the Sustainable Development Goals (SDGs) ini-
tiative of the United Nations, with the 29 participating
teams focusing on five SDGs at the event: Good
Health and Well Being; Quality Education; Gender
Equality; Sustainable Cities and Communities; and In-
dustry, Innovation and Infrastructure. 

The participants worked on their projects over the
course of two-and-a-half days, and then pitched to the
judges’ panel. Judges for the Jazz SDG Hackathon in-

cluded Aban Haq (Head of  Innovation Challenge
Fund, Karandaaz), Ahmed Masud (CEO, Channel 7
Communications), Beenisch Tahir (Innovation Officer
UNDP), Haroon Kanth (Head, Teradata Global Con-
sulting Centre), Iqbal Mustafa Khan (Founder, Sabaq

Foundation), Nabeel Zubair (CEO, Infinium), Saad
Sohail (Head of Digital Products and Solutions, Jazz),
Salman Naveed (Pakistan Alliance for Math and Sci-
ence), Salman Tariq (Head of  Safety and Security,
Jazz), and Saram Bokhari (Project Director, Centre for
Social Entrepreneurship).

The guest of honour for the closing ceremony was
Hamza Shafqaat, Deputy Commissioner, Islamabad,
while Mudassar Hussain, Member Telecom, MoITT,
attended as special guest.

First prize went to Team Vixen’s Smart Bra, an un-
dergarment equipped with sensors to detect symptoms
of breast cancer at early stages; second prize went to
FideTech and their water impurity testing solution; and
third prize went to Dost, a data-driven community

awareness and support platform geared towards im-
proved mental health. “Pakistan ranks behind most
countries in South Asia when it comes to Human De-
velopment Indicators and attaining SDGs. The idea of
such initiatives is to support the government in solving
these challenges,” said Ali Naseer, Chief  Corporate
and Regulatory Affairs Officer at Jazz. “We are look-
ing towards young, innovative minds to come together
through the Jazz SDG Hackathon and showcase how
technology can be used for the greater good.” 

“The idea behind CfP’s various activities is to pro-
mote a culture of innovation to solve problems that are
faced by us – the citizens. We have played around with
various themes for our events, to bring various com-
munities together. For the past couple of years we have
settled on SDGs as the common thread between di-
verse communities such civic hackers, CSOs, private

sector and governments. I am pleased to see that our
civic hackathons are getting more and more traction
every year. Every year, we have more partners, we
have more supporters and, above all we have more
civic hackers,” said Asim Ghaffar, President, Code
for Pakistan.

Other partner organisations and supporters for
the Jazz SDG Hackathon included Ignite, NIC Is-
lamabad, UNDP, Centre of  Social Entrepreneur-
ship, World Bank, NITB, TIE Islamabad, NIC
Peshawar, IGDA, Startup Guide, Internet Society,
The Dayspring, P@SHA, IDG, GEN Pakistan, Pak-
istan Alliance for Maths and Science, Sybrid, Tera-
data, and Ilm Association. n
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Jazz SDG Hackathon
encourages young innovators 

“ Jazz is at the forefront of private sector initiatives to foster the digital eco-system of Pakistan, by
providing an enabling environment and platforms to young entrepreneurs who are creating
innovative solutions to civic and social problems. ”

Ali Naseer, Chief Corporate and
Regulatory Affairs Officer at Jazz,
says: we are looking towards young,
innovative minds to come together
through the Jazz SDG Hackathon
and showcase how technology can
be used for the greater good.





S
igve Brekke, President and CEO of  Telenor
Group, along with Irfan Wahab Khan, CEO
of  Telenor Pakistan, and Petter-Børre
Furberg, Executive Vice President Telenor

Group, met Prime Minister Imran Khan to discuss
the growing and evolving digital ecosystem in the
country and Telenor Group’s longstanding commit-
ment to the country.

During the meeting, Brekke shared Telenor
Group’s journey to becoming one of  the largest tele-
com and digital services provider in Pakistan. 

Brekke thanked the government of  Pakistan for
its continued support for the telecom sector and for
encouraging foreign direct investments into the
country. In addition, they discussed possible collab-
orations to bring continued socioeconomic develop-
ment and digitalisation for all. Brekke also

highlighted Telenor’s commitment towards financial
inclusion and informed the prime minister of  in-
coming investment of  USD 140 million as a result
of  the recently announced partnership with Ant Fi-
nancial.

The prime minister appreciated Telenor’s contri-
bution in the telecom sector and said that the gov-
ernment aims to develop a knowledge based
economy in Pakistan and value Telenor as an im-
portant partner in developing the ecosystem that
supports the government’s development agenda. 

Mr Khan reiterated that the government is com-
mitted to transparency and facilitate investors and

enable them take full advantage of  huge potential
existing in the growing economy of  the country.

“Pakistan is a key market for Telenor Group and
we remain committed to empowering this nation by
connecting our customers to what matters most,”
said Sigve Brekke, while sharing his thoughts. “We
hope that the government will not only encourage

business-friendly policies, but will also introduce
new reforms to enhance access to life-changing dig-
ital services and solutions for all.”

“Through Telenor Pakistan’s industry-first ini-
tiatives in areas of  digital products and services, fi-

nancial inclusion, agriculture, health, and digital en-
trepreneurship, we are empowering Pakistan
through robust ICT solutions,” said Irfan Wahab
Khan. “We have 13 successful years to proudly look
back to and aim to serve the people of  Pakistan even
better with all the learning we have gathered during
this time. I thank Prime Minister Imran Khan for
his time and am confident that his government will
extend the needed support to help us materialise our
shared vision of  a digital Pakistan.”

During his visit, Sigve Brekke also called on
Asad Umar, Minister of  Finance, Revenue and Eco-
nomic Affairs, and Shah Mahmood Qureshi, the
Foreign Minister, and extended his appreciation to
the government for ensuring positive outlook and
improving economic indicators that are instrumen-
tal towards attracting investment in the country. 

Brekke also discussed the role of  telecom sector
in socioeconomic uplift of  the country by bringing
widespread connectivity to the people of  Pakistan.

Telenor Group has been operating in Pakistan
since 2005 and has made a significant impact on the
socioeconomic uplift of  the country. The Group has
invested over USD 3.5 billion, contributed over
USD 2.5 billion to the national exchequer since
2005 and created over 5,000 direct jobs, in addition
to hundreds of  thousands of  indirect jobs. n
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Telenor’s contribution in
telecom sector overwhelming

“ Sigve Brekke, President & CEO Telenor Group, says we hope that the government will
not only encourage business-friendly policies, but will also introduce new reforms to
enhance access to life-changing digital services and solutions for all. ”

Irfan Wahab Khan, CEO
Telenor Pakistan, says through
Telenor’s industry-first initiatives in
areas of digital products and serv-
ices, financial inclusion, agriculture,
health, and digital entrepreneurship,
we are empowering the country
through robust ICT solutions.



T
wo international beverages giants, Pep-
siCo and Coca-Cola, have announced
to bring more investments in Pakistan.
PepsiCo is set to invest $1 billion in Pak-

istan over the next five years. The landmark deci-
sion was taken when a Pepsi delegation led by the
company’s chief  executive for Asia, Middle East
and North Africa, Mike Spanos met Prime Min-
ister Imran Khan, recently.

The prime minister welcomed PepsiCo’s con-
tinued investment and assured support to the del-
egation.

Mr Spanos extended the company’s full sup-
port to the government on its socio-economic and
reform agenda.

CEO Pepsi also extended an invitation to PM
Khan to inaugurate PepsiCo’s new snacks manu-
facturing facility in Multan early next year.

The facility is pouring in an investment of
US$66 million in the country and is expected to
create more than 1,500 direct and indirect em-
ployment opportunities for local citizens, he in-
formed PM Khan. The Pepsi delegation also
proposed a plan to launch a youth skills develop-
ment and leadership programme that will equip

the next generation to be workforce-ready and to
attain meaningful employment.

“Pakistan is an important market for PepsiCo.
It is a country with a young and growing popula-
tion, and the people of  Pakistan are its greatest
asset. We are proud of  our 50 years of  history in
the country.  We have grown by taking a long-

term view, making investments that respond to
changing societal needs. We strive to be a devel-
opment partner with Pakistan.  We thank Prime
Minister Khan for his leadership, and hope that
our PepsiCo Foundation support can make a real
difference in the lives of  many citizens,” said Mr
Spanos.

Meanwhile, Coca-Cola Turkey will invest
some $200 million in Pakistan within the next two

to three years, in addition to its current $500 mil-
lion investment in the country.

This was announced by a delegation of  Coca-
Cola during a meeting with Prime Minister Imran
Khan. The delegation apprised the prime minis-
ter about the company’s 500 million dollars cur-
rent investment in the country.

The delegation said that the company would
make an additional investment of  200 million dol-
lars within the next two to three years to expand
its operations.

On the occasion, Prime Minister Imran Khan
said that foreign investment in the country will
create more job opportunities.  The new invest-
ment will promote industrialisation and will re-
sult in more revenue collections.

The prime minister assured the delegation of
his government’s complete support and coopera-
tion. The government will facilitate and extend
support to those intending to invest in the country.

He urged foreign investors to take benefits of
the conducive environment prevailing in the coun-
try. He reiterated his government’s resolve to pro-
vide an enabling and positive environment to all
investors on an equal basis. n

Beverages giants to invest
more in Pakistan

“ PepsiCo is set to invest $1 billion in Pakistan over the next five years. The landmark
decision was taken when a Pepsi delegation led by the company’s chief executive for Asia,
Middle East and North Africa, Mike Spanos met Prime Minister Imran Khan. ”

Coca-Cola Turkey will invest some
$200 million in Pakistan within the
next two to three years, in addition
to its current $500 million
investment in the country.

Flare Report    |  ECONOMY



Flare: How did your professional life get started?
Dr Mahmood Ahmed: I am basically an army-trained
doctor and served in Pak Army’s Medical Corps. I left
the profession early on my career to run my family's
textile business and expanded it to Europe and the
Middle East. I subsequently got involved in the paint
business and joined Berger Paints. 
Flare: What are your objectives as CEO of Berger
Paints?

Dr Mahmood Ahmed: I ensure that my company
upholds ethics, and each staff  member performs his
or her task ethically. 

Flare: What kind of products and services is
Berger Paints providing now?

Dr Mahmood Ahmed: Berger established its first
local manufacturing facility in Karachi. It covers all
major fields and different segments of the market.

Berger Pakistan is currently one of  the very few
paint manufacturers in the world which offers such a
varied products range. It makes up for the biggest por-
tion of our business, but apart from this Berger also
manufactures industrial paints, which are divided into
paint for the general industry and that intended for au-
tomobiles.

We also manufacture pre-treatment chemicals
which normally paint companies don’t dabble into.
Then we have a road marking division, which is a joint
venture with a Malaysian concern and the last one is
our Printing Ink division.

Flare: What are the customer satisfaction strate-
gies adopted by your brand?

Dr Mahmood Ahmed: Our strategy depends
upon the market with which we are dealing. We give
importance to customer service. Our commitment to
ethics is our top priority.

Berger is not just a paint company; it offers one-
window solution across different paint product cate-
gories in order to meet the requirements of  valued
customers.

Berger Colour Advisory Service is a free colour
consultancy. This service is very popular among cus-
tomers of decorative paints. It offers professional ad-
vice on selection of appropriate colour schemes and
types of  paints that should be used on different sur-
faces and in different environments.

Berger offers professional services to its industrial
customers through highly qualified and experienced
technical services team. The team consists of highly
trained technical staff  holding degrees in chemistry.

The technical sales officers make personal visits to
address problems that the customers may be facing
and have the relevant paint coating modified or ad-
justed according to the specific requirements.

Flare: What kind of challenges do you face?
Dr Mahmood Ahmed: Despite many challenges,

Berger Paints has succeeded in staying at the forefront
of Pakistan’s paint industry. 

A rising dollar is among the 'biggest threats' to the
paint industry as well. Berger Paints uses imported
material and provides best quality products to cus-
tomers, but the price-hike factor has shrunk the pur-

chasing power of people customers. We face hike in
raw material almost on daily basis.

Flare: What are the big achievements in your
career?

Dr Mahmood Ahmed:Many companies work in
field of paints, but we are the first one to have made it.
We have launched premium quality ports co and cov-
ered exterior. These are basic milestones to have been
achieved. 

Innovation and technological development has en-
abled the company to achieve corporate success
through its commitment to provide products of  the
highest quality and ensuring the ultimate satisfaction

of customers. Our yet another biggest achievement is
that we introduced premier quality emulsion coat first
time in Pakistan.

Flare: Any tough decisions you have taken in
your professional life?

Dr Mahmood Ahmed: Changeover was very dif-

ficult for me. From medical line to business side and
from business side to employee in Berger Paints was
very difficult.

Flare: In the New Year, is there something that
you want to change about Berger Paints?

Dr Mahmood Ahmed:Due to inflationary trends
in the market, we are holding back our production till
the time the situation eases. Then we will launch prod-
ucts which have both low price and quality. 

Flare: How do you rate luck and hard work in
the success of any individual?

Dr Mahmood Ahmed: I think hard work is in
your control but luck is not in your control. We see
that the people doing hard work always get success.
Luck also provides opportunities for such people.
Doing hard work is luck.

Flare:  what is your present priority of life?
Dr Mahmood Ahmed: Presently, I want to keep a

balance between taking care of my family and that of
the organisation. 

Flare: How to project Pakistan's positive image
across the world?

Dr Mahmood Ahmed: We should make our in-
ternal image good, we have a huge population in our
country we should focus on their education.

My message for leaders is every business plays
vital role in developing economy and society. Give
equal importance to every business. n
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Berger Paints keeps
everything ethical 

“ Flare panel talks to Dr Mahmood Ahmed, CEO, Berger Paints,
who served in the Pakistan Army’s Medical Corps, and says that
the changeover was very difficult for him. “From medical line to
business side and from business side to an employee in Berger
Paints was very difficult. ”

Berger is not just a paint company;
it offers one-window solution
across different paint product cate-
gories in order to meet the re-
quirements of its valued customers.
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T
he long-anticipated Device Identification
Registration and Blocking System
(DIRBS) has become operational from
December 2, 2018.

On the directives of  Pakistan Telecommunica-
tion Authority (PTA), Pakistan Customs has set up
DIRBs counters at all airports for registration of
mobile phones of  Pakistan-origin passengers.

The PTA had given deadline for blocking un-
registered mobile phones on October 20, 2018,
which was later extended on requests from shop-
keepers, mobile devices consumers and stakehold-
ers in plea to create further awareness for the gen-
eral public. 

The authority had given another deadline for
registration and verification of  mobile devices till
December 1, 2018. As soon as PTA implemented
its new DIRBS, some users complained of  being
unable to connect to their networks. There are
messages that read that mobile network is un-
available though signals are showing. Dialers com-
plain of  a recorded message that their phone is
off. Confusion about the system persists among
users who are still unaware how the system works
and if  their mobile phones will become junk from
December 1 onwards.

The government is basically attempting to con-
trol the influx of  smuggled mobile devices through
a system called 'DIRBS'. Smuggling phones into
the country had previously been a great challenge
and DIRBS has been set up to render smuggled
phones useless as communications devices. With a
flip of  a (virtual) switch, any unregistered device
will be unable to register onto a mobile phone net-
work (and therefore make phone calls, send and re-
ceive messages, use a mobile data network, etc). 

As per the government’s record around 82 mil-
lion mobile phones were imported through legal
channels every year and 2.5 billion mobile phones
were smuggled into the country per year. 

In this regard, PTA in collaboration with Pak-
istan Customs have displayed instructions on all
airports as “All incoming international passengers
are informed to register their mobile phone IMEIs
numbers at DIRBS counter operated by Pakistan
Customs for activation of  mobile phones volun-
tarily at all Pakistan airports.”

“DIRBS is a forward working solution and is
designed to cater for no service interruption for all
Pakistani cellular mobile service users,” according
to a PTA press release.

“After DIRBS implementation, any new mobile
device programmed with a non-standard IMEI
number will be considered as non-compliant device
and shall not be allowed any mobile connectiv-
ity/service in Pakistani territory as per
PTA/DIRBS regulations.”

According to the Customs-notified procedure,
five mobile phones are allowed to be imported by
incoming passengers in a year on payment of  duty
and taxes and acquisition of  NoC certificate by
DIRBs counter at the airport. One mobile phone
will be allowed to be taken away without duty and
taxes.

A passenger may register the mobile phone at
respective Model Customs Collectorate within 15

days, if  one is unable to get it done at the airport.
All foreigners are required to register their mobile
phones’ IMEI numbers and activated on Pakistani
SIMs.

To facilitate any user currently using non-com-
pliant mobile devices (15 digit IMEI of  mobile de-
vice is not as per international standards), PTA
shall auto-pair all such IMEIs with their mobile
numbers and they will remain operational without
any service interruption. After DIRBS implemen-
tation, any new mobile device programmed with a
non-standard IMEI number will be considered as
non-compliant device and shall not be allowed any
mobile connectivity/service in Pakistani territory
as per PTA/DIRBS regulations.

PTA is already carrying out extensive aware-
ness campaign to educate masses on DIRBS. PTA
is sending informatory SMS to all mobile sub-
scribers to notify status of  their mobile device(s) in
use on Pakistani cellular mobile networks.

PTA Director 'Type Approvals' Nauman
Khalid told Flare that DIRBS forces anyone who
plans to import a mobile device or purchase an im-
ported device within Pakistan to ensure that the de-
vice's International Mobile Equipment Identity
(IMEI) number is "PTA approved and compliant".

This basically means that the PTA keeps an
eye on all mobile phones brought into the country
and makes sure they are taxed properly under the
tax regime defined by the government.

Recently, a picture went viral on social media in
which a traveler was charged Rs10,000 on
Rs24,000 smartphone at an airport in Punjab. 

On the other hand, Minister of  State for Rev-
enues Hammad Azhar has said that the govern-
ment has developed IT solutions to overcome

smuggled phones worth gigantic Rs110 billion. He
said the money could be doubled if  all smuggled
phones are registered.

He said the government planned to move ahead
with national tax agency instead of  asking the tax-
payers to file different taxes at federal and provin-
cial levels separately.

He said that the informal sector was the major
problem and even chains of  some formal sectors
such as sugar, steel, plastic and others broke at cer-
tain stage so the FBR could not fully collect the
due taxes.

The minister said that the government will
grant autonomy to the FBR as part of  long term
agenda after placing ongoing reforms for separat-
ing policy from administration. We are going to
use technology, integration of  data from different
avenues, including 30 government agencies, sepa-
rating tax policy from administration for improv-

ing administration as tax policy measures had al-
ready exhausted through different measures in the
past,”.

Contrary to the claim of  Minister for Finance
Asad Umar that there was no financial crisis in the
country, the minister of  state for revenue argued
that Pakistan’s economy was in crisis mode and
made a comparison between 2013 and 2018 and
stated that the foreign currency reserves were dou-
bled than current account deficit (CAD) in 2013,
but now the CAD was doubled than foreign cur-
rency reserves. Talking about the IMF, he said
that irrespective of  political cost the government
would undertake all those steps which would be in
the interest of  the country. “We will ensure trans-
parency in Ministry of  Finance and FBR instead
of  keeping things secretive,” he added.

Meanwhile, in order to curb illegal imports of
handsets, the FBR and Pakistan Telecommunica-
tion Authority  have laid out new procedures for
regularisation of  unregistered mobile devices.

Users of  illegally imported mobile devices have
until Dec 31 to get their phones regularised with
the PTA, without having to pay penalty charges.
After the deadline of  Dec 31, no option would be
available to regularise illegal mobile devices. All
such devices will be liable for seizure/outright
confiscation. In addition, all such devices will be
permanently blocked through Devices Identifica-
tion, Registration and Blocking System (DIRBS)
by the PTA.

The customs procedures for imports of  non-
commercial mobile phones will be implemented
through customs notification SRO1455 of  2018
and Customs General Order 06 of  2018 issued on
Nov 30.

Import through couriers
The FBR has also notified new procedures for

import of  unregistered mobile devices by individ-
uals through postal service or courier for personal
use or gift.

The customs authorities will detain such im-
ported phones and then issue a stamped declara-
tion form to the applicant, who will have to apply
for certification of  compliance (CoC) via PTA
portal by submitting documents.

It is pertinent to mention here that the federal

government had decided to block all new mobile
phones – brought into the country through illegal
means – by year end as the federal cabinet set the
deadline of  December 31, 2018 for blocking all
such phones. The decision was made to curb the
mobile phones smuggling, which is damaging the
national economy. 

“The cabinet decided to impose a ban on new
mobile phones to be smuggled into the country af-
ter December 31,” Information Minister Fawad
Hussain Chaudhry said in a press conference. He
explained that mobile phones that have already
been brought into the country before the dead-
line, even through illegal means, can be used, but
after Dec 31 no such sets will be allowed to be op-
erational. The minister said the cabinet also de-
cided to promote the local mobile phone industry
and therefore a ban could be imposed on even the
import of  mobile phones in the next phase. n
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On the directives of Pakistan
Telecommunication Authority,
Pakistan Customs has set up
DIRBs counters at all airports for
registration of mobile phones of
Pakistan-origin passengers.



K
FC, also known as Kentucky Fried
Chicken, is accused of  concealing the
fact that its burgers are not 100pc
chicken.

The fact is that its burgers contain only 15pc
chicken and the remaining 85pc is not good for
human consumption. 

The Council of  Islamic Justice has withdrawn
its guarantee certificate as it also found that even
the spices, ketchup and mayonnaise are mixed
and made from grease of  pork.

Some people had requested Punjab Health
Minister Dr Yasmin Rashid to look into the mat-
ter of  KFC halal burger after it was highlighted in
social media.

In India, a Bhopal-based journalist Anam
Ibrahim did an independent research and found
that traditional fast food outlet KFC was deceiv-
ing its customers by using non-halal chicken in its
food products and using the halal certificates that
were fake.

At a KFC outlet in DB Mall Bhopal, the jour-
nalist asked the manager to show the halal cer-
tificate, and, the manager showed a certificate
issued by Mufti Anwar Khan of  Bombay to
Venky’s company that slaughtered 1,000 chickens
on a daily basis. The journalist later found that
the contract of  the KFC with Venky’s company
had expired three years ago.

Upon further inquiry, the journalist came to
know that KFC outlet was taking chicken supply
from Godrej Company, a Mumbai-based supplier
that used the machine slaughter (a process that
makes the chicken non-halal). The journalist also
questioned how it was possible for the KFC to
meet the demand for chicken when its supplier
had a certificate of  slaughtering only 1,000 chick-
ens while the actual demand was much higher.

Ms Ibrahim not only lodged a FIR against the
KFC outlet but also raised her voice to make the
people aware. As a protest, she not only wrote a
letter to Prime Minister Narendra Modi, Home
Ministry, Ministry of  External Affairs, religious
scholars but also to the American president and
the state heads of  the 47 other countries.

If  such can happen in India, we are not sure
whether fast food outlets in Pakistan like KFC
and Dominos are using the halal chicken or not.
The food companies have to meet a huge demand.
Slaughtering chicken by hand (a prerequisite for
halal chicken) on daily basis to meet huge demand
is not possible.

According to reports, 90pc of  Pakistanis con-
sume non-halal products knowingly or unknow-
ingly. We wonder if  the Punjab Food Authority
also inquires from the restaurants whether the
food provided by them is halal or non-halal.

Corporate greed seems to be at its peak as

companies are not only playing with the health of
their customers but also with their religious senti-
ments. 

Recently, Pakistan’s tetra pack milk giants have
been exposed before Supreme Court for selling
unhygienic milk to customers.

Despite presence of  consumer courts, no one
is willing to fight for their rights and claim the
benefits for the money they pay to the companies
for buying an item.

A US federal judge ruled that a Muslim KFC
franchisee cannot advertise his fried chicken to
the Chicago-area Muslim community as halal be-
cause KFC’s corporate policy prohibits fran-
chisees from making religious dietary claims
about its food.

“Under the franchise agreement, the defen-
dant has every right to bar plaintiff  from advertis-
ing his products as halal, even if  the defendant
allowed that advertising in the past,” US District
Judge John Robert Blakey wrote in a 14-page
opinion.

Afzal Lokhandwala, owner of  eight Kentucky
Fried Chicken franchises in Illinois, says KFC
permitted him for the last 14 years to market
chicken served at his restaurants as “halal.”

For a meat to be certified halal under Islamic
law, it cannot be a forbidden cut — such as meat
from hindquarters — or come from forbidden an-
imals, such as pigs.

His franchises sell both halal and non-halal
chicken, and inform customers which menu items
are halal-compliant. All of  his chicken-on-the-
bone products come from processors certified by
the Islamic Society of  Washington Area, accord-
ing to court records.

Lokhandwala, a practicing Muslim, says he
immigrated to the United States from India in
1989. He started out as an assistant manager at a
KFC on the South Side of  Chicago, and soon be-
came manager before starting his own franchises.

“Thousands of  Muslims within the Chicago
metropolitan area eat at plaintiffs’ restaurants be-
cause they know Afzal is Muslim and the restau-
rants sell halal chicken,” according to the
complaint filed last year in Chicago federal court.

But in late 2016 or early 2017, KFC demanded
that Lokhandwala stop marketing his products as
halal based on a 2009 policy that prohibits fran-
chisees from making religious dietary claims
about their food.

Lokhandwala claims that enforcement of  the
policy will require him to shut down up to four
KFC franchises that serve a majority-Muslim
clientele.

But Judge Blakey found that the terms of  the
franchise agreement give KFC complete control
over how its product is marketed.
The contract “plainly gives defendant control

over advertising and promotional material,” re-
gardless of  past contradictory practices, the rul-
ing states.

“‘Advertising’ means attracting the public’s at-
tention to something, usually to sell that some-
thing. Advertisements often contain truthful
statements, such as a product’s dimensions,”
Blakey said. 

“The fact that plaintiff  truthfully described his
chicken products as halal when he marketed them
does not remove those communications from the
advertising realm that defendant unambiguously
has complete control over, per the franchise
agreement.” n
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Is KFC serving us
halal food?

“ In India, a Bhopal-based journalist did an independent
research and found that traditional fast food outlet KFC was
deceiving its customers by using non-halal chicken in its food
products and using the halal certificates that were fake. ”

The Council of Islamic Justice
has withdrawn its guarantee
certificate as it found that even
the spices, ketchup and mayon-
naise are mixed and made from
grease of pork.





Flare: Please share with us your professional
background as to how it all started?

Anas: I am a Mechatronics engineer from SZ-
ABIST. It all started when I felt the need of  product
development during my graduation. When I used to
watch national geographic and see marvelous robots
and creations, I always had a feel that I can do the
same bit, but how can I get those assemblies? How
would I fabricate? I started making my robots by
molding acrylic using knives by heating them on my
cooking range. Then I discovered the rapid prototyp-
ing and started working on that day and night. Dur-
ing my graduation, I and my partner, Ovais Hussain
Qureshi, initiated a company under the title of  Vis-
cous.co with the belief  that ‘change is for the better’. 

Flare: How did you start your career?
Anas: Since I was an engineering student I always

wanted to pursue with the best in this domain and
started off  from making small robots to autonomous
machines. 

Flare: What are your aims and objectives as a
CEO?

Anas:As a CEO I have an aim to bring change in
Pakistan by revolutionising through technology from
Kindergarten to industries. We need to start creating
our own products and gadgets.

Flare: What kind of products & services is Vis-
cous providing now?

Anas: Viscous.co is working from Kindergarten
education sector to top industries in Pakistan. Pro-
vide better, understandable study models to pro-
grammable robots to educational institutes, from
reverse engineering to product development in in-
dustries. We urge the industries to manufacture more
and more products in Pakistan so we can cut down
our imports and enhance opportunities for jobs and
produce more employment.

Flare: What are the customer’s satisfaction
strategies adopted by the brand?

Anas: Viscous.co’s priorities are the customer's
satisfaction, for which we have a highly efficient team
comprised mainly of  engineers from the domains of
robotics, electronics, mechatronics, computing and
mechanical. Quality control is assured and we follow

the protocols of  quality check and safety.
Flare: What kind of challenges did you face at

Viscous?
Anas: We are working on the most advanced

technology, and raising awareness is one of  the main
pillars of  our strategy. In a country like Pakistan
change of technology takes time so it's getting a space
inside but since it's something totally new so we know
that it will gradually take some more time to evolve.

Flare: Share with us an accomplishment that
you consider significant in your career?

Anas: Viscous.co has made some remarkable
marks. We have made Pakistan's first 3D-printed suits
by fulfilling the thoughts of  a designer from Lahore
and exhibited in San Fransisco. That's how we
brought Pakistan to the race of  3D printed suits. Be-
sides we have helped many people to make their
products that have increased the employment. We
have made some efforts in the field of  music, making
Pakistan's first 3D-printed guitar that is fully opera-
tional (playable), and are working to bring the dead
instruments back to life.

Viscous.co recently made history by preserving
heritage and reverse engineered a 4,000 years old
statue of  King Priest extracted from the ruins of  Mo-
honjo Daro. Not only we reversed engineered that
and saved digitally but we also made replicated model
of  that, so that this can be displayed and our her-
itage can be protected more. Viscous.co has revolu-
tionised many industries by refining their products.

Flare: Any tough decisions you have taken in
your professional life?

Anas: Since I am an entrepreneur and initiated
this business during my graduation that was the
toughest decision of  my professional life.

Flare: Unemployment in Pakistan has become
a serious issue. How can we create jobs?

Anas: By enabling industries to make their own
products, reducing the imports and triggering de-
velopment of  viable products can not only fulfill our
needs but can also boosts our exports.

Flare: Where do you rate luck and hard work
in the success of any individual?

Anas:Well to me luck and hard work is propor-
tional to each other, I believe that you cannot only
depend on your luck. The more you will work hard
the more your luck will have a chance to get lucky. 

Flare: What is your present priority of life? 
Anas: Priority of  life is to make an impact in

Pakistan through technology that the world should
recognise our products and services.

Flare: How to project Pakistan’s positive
image across the world?

Anas: By adopting the latest technologies,
working with the same expertise and same skills
set, so that the world may know that we are not
left behind. n
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Viscous pioneers
robotics and
automation revolution
in Pakistan 

“ Anas Niaz, CEO, Viscous.co, who talked to Flare panel
during an exclusive interview, says he started making his robots
by molding acrylic using knives by heating them on his cooking
range. Then he discovered the rapid prototyping and started
working on that day and night. “While I was doing my
graduation me and my partner, Ovais Hussain Qureshi initiated
a company under the title of Viscous.co with the belief that
‘change is for the better’, ”

Viscous.co is working from
Kindergarten education sector to
top industries in Pakistan. We are
providing better understandable
study models to programmable
robots to educational institutes,
from reverse engineering to
product development in industries.



I
nfinix Pakistan recently arranged events across
the major cities for its customers that took
aback the community, as spectators watched in
awe the “Fans Meet-up” that kick started in

Karachi, reached Lahore and ended with an ex-
treme success in Islamabad.

Infinix City Club, Fans Meet-up, a distinctive
brainchild of  Infinix, is a series of  meet-ups regu-
larly arranged, the most recent arranged to prima-
rily provide the users of  Infinix S3X in particular,
and Note 5 Stylus and Hot 6 in general, a platform
to discuss about and have a hands-on experience of
Infinix smartphones. This meet-up signified a ges-
ture of  Infinix on the notion of  how important con-
sumers are for Infinix and was set up to establish
good relationship with fans by encouraging them to
become an active member of  XClub.

XClub is an official information, support and
firsthand news communication platform for Infinix
users where they could not only share their valuable
experience and feedback but to put forward match-
less suggestions on how the user experience of  In-
finix could be further enhanced and its distinctive
persona could be spiced up. It provides a clear un-
derstanding of  what customers actually want and
have their recommendations weighted. 

Besides XClub, Infinix also takes pride in its City

Club initiative, an organisation that offers fans to
come hand in hand with Infinix by cooperating with
the officials of  Infinix to organise the fans related
events and activities across the country. 

The events featured very interesting and engag-
ing activities, games and quizzes on Infinix and its
line of  smartphones. Fans who answered the ran-

domly drawn questions were awarded with exciting
giveaways and XGold, a royalty reward programme
that benefits the fans in different aspects whenever a
fan shows an active participation in the Infinix fam-
ily. XGold is rewarded whenever a user creates an
account on Infinix platform. Afterwards different
steps award more valuable XGold points. 

Besides calling upon the fans to meet the brains
behind the strategic success of  Infinix S3X, fans

were engaged on the cyber forums as well where
they were asked to take a picture in a group of  two,
signifying double camera, double fun experience.
The best pictures posted on the Facebook, Twitter
and Instagram with hashtags of  #S3XFansMeetup
and #InfinixCityClub were awarded with Infinix
Mascots. Valuable gifts were also given away com-
plimenting the enthusiasm with which a large num-
ber of  fans participated in these events. 

A number of  Infinix S3X fans took to the stage
and shared with other fans their valuable experience
of  using Infinix S3X and how it changed their life
and perception of  using smartphones. A large num-
ber of  enthusiasts and geeks gathered from adjoin-
ing and far flung areas to not only attend the
meet-up but to participate in the XClub. 

“We believe in making every day special for our
fans and consumers. Activities like these meet-ups
and offering the fans a lifetime opportunity to be-
come part of  the Infinix family, clearly indicates the
core value of  trust that we share with our cus-
tomers,” stated Joe Hu, the Country Manager of  In-
finix Mobile. 

He added: “Infinix has always considered its cus-
tomers as part of  the Infinix family and will con-
tinue to bring for them more exciting, more
enthralling events and offers in the future”.  n

Customers are awestruck
by Infinix ‘fans meet-ups’ 

“ Joe Hu, Country Manager of Infinix Mobile, says, “We believe in making every day special
for our fans and consumers. Activities like these meet-ups and offering the fans a lifetime
opportunity to become part of the Infinix family, clearly indicates the core value of trust that
we share with our customers. ”

This meet-up signified a gesture of
Infinix on the notion of how im-
portant consumers are for Infinix
and was set up to establish good
relationship with fans by encour-
aging them to become an active
member of XClub.



Flare Report    |  EVENT



Z
ong 4G’s impetus for a prosperous Pak-
istan is making way to reduce the social di-
vide inherent in the society. Thus, in order
to highlight the plight and to serve the un-

derprivileged children, the Zong 4G’s New Hope
volunteers spent a day with young students of
Mashal Model School.

The Zong 4G had made special arrangements for
these children.

Extending a heartfelt gesture of  humanity, the
New Hope volunteers took time from their other-
wise hectic professional schedules to spend a day
with these children to bring smiles on their faces.
Marked with colorful activities, including a tour to

a famous fast food restaurant and sports, the event
gave these children a respite from their tiresome ac-
ademic routine and brunt of  social challenges they
are faced with.

Zong 4G is providing these socially marginalised
children a prospect to uplift themselves from the
realm of  poverty. Previously, the New Hope volun-

teers had delivered computer literacy sessions as
well as established a computer lab in Mashal Model
School that have rendered some transformative life
experiences for the underprivileged. 

As a socially aware organisation, Zong 4G is
committed to creating meaningful impact in the
country through its wide-ranging initiatives, strad-
dling across a broad range of  social issues.

Meanwhile, in a recent landmark achievement,
Zong 4G has been recognised as the pioneer in the
customer care. Keeping the pace with the ever-evolv-
ing demands of  today’s digital-savvy consumers,
Zong 4G is looking after its customers in the right
way, at the right time, through the right channels.  

According to the recent statistics issued by Pak-
istan Telecommunication Authority, Zong 4G has
been recognised as an ‘industry leader’ in the cus-
tomer care with a score of  100pc redressal of  cus-
tomer queries. 

It is a major achievement of  Pakistan’s No 1
Data Network, which places the customers at the
core. Zong 4G is continuously strengthening its cus-
tomer care platforms to provide finest services to its
customers. Zong 4G’s dedicated teams are working
round the clock to provide first hand care for cus-
tomer’s queries at all fronts. Through adaptation of
innovative and advanced technologies, Zong 4G’s

contact centres, Smart IVR and E-care platforms are
operational 24/7 to listen, address and resolve the
queries raised by customers from all walks of  life.

Owning to its customer-centricity, Zong 4G val-
ues what customers feel, what they experience
which eventually drives the company for continuous
innovation and modernisation by focusing on cus-
tomers’ needs and providing tailored and timely so-
lutions to all their reservations. 

“Our customers are the foremost priority. We re-
main committed to providing the widest and un-
matched 4G connectivity, best solutions and
unrivalled customer care services. By hosting the
largest 4G subscriber base, we aim to leverage our
leadership through our technological advancement

and state-of-the-art network to ensure unprecedented
experience for customers.”

Zong 4G’s approach is a testimony of its commit-
ment to offer best 4G network to its customers.
Through innovative breakthroughs, Zong 4G is lead-
ing Pakistan to an unimaginable high-tech future. n
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Zong 4G team brings smiles
to schoolchildren 

“ Extending a heartfelt gesture of humanity, Zong 4G’s New Hope volunteers took time
from their otherwise hectic professional schedules to spend a day out with school children
to bring smiles on their innocent faces. ”

Scores of deserving young
students from Mashal Model
School were greeted with joy and
jubilation by Zong 4G team.





T
he entire team of  Faletti's Hotel, La-
hore, and well-wishers attended the
cake-cutting ceremony of  Irshad B
Anjum, the hotel’s director opera-

tions, to celebrate his birthday.
Mr Anjum thanked the participants to

attend his birthday ceremony in large numbers. 
He oversees the entire operations of  a lodg-

ing establishment, including human resource,
housekeeping, security, public relations, food
service, sales, and finances.
He deals effectively with customers, bosses

and staffers in keeping the hotel running
smoothly.
Mr Anjum has over 18 years of  experience

in the hospitality industry. He started as
manager in training, then became general man-
ager and finally director operations, Faletti’s.
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T
he biggest online property portal in Pak-
istan, Zameen.com, successfully arranged
its first Zameen Property Expo in Multan
recently. 

The event featured projects from all over Pak-
istan at 30 stalls, with options from Multan, Lahore,
Islamabad, Gujranwala, Bahawalpur and Rahimyar
Khan on offer. 

Two of  the top names in Pakistan’s real estate in-
dustry, Royal Orchard Multan and Capital Smart
City, were the major sponsors of  the event, which
was attended by visitors from Multan and its sur-
rounding areas. 

The expo was inaugurated by Commissioner
Multan Imran Sikandar Baloch, who was then taken
around the stalls to meet the exhibitors. He ex-
pressed his appreciation of  the event, and lauded Za-
meen.com for its solid reputation in the market. 

Ex-governor Punjab Rafique Rajwana also at-
tended the event as a special guest, and took a round
of  the stalls.

Speaking on the occasion, Zameen.com CEO
Zeeshan Ali Khan said that he was quite satisfied
with the success of  the event, which was the first of
its kind in Multan. “It takes months, not just weeks
of  preparation, to organise any event at such a large

scale, and the success of  this expo is the amalgama-
tion of  teamwork and effort.”

He added that Zameen.com has held over 15
events, which have been attended by more than
750,000 visitors, and this is one of  the many reasons
why it is the first name of  trust in the real estate in-
dustry. 

“The way we do business in Pakistan has
changed over the years, and Zameen.com has em-
braced this change by using the latest technology to
innovate the real estate industry of  Pakistan,” said
Khan. 

He also announced that the next series of  Za-
meen Expo would be held in 2019, with events in
Karachi, Lahore, Islamabad, and for the first time,
in Peshawar. He further announced that the third
edition of  Pakistan Property Show Dubai would be
held in September 2019.

“ The event featured projects from all over Pakistan at 30 stalls, with options from Multan,
Lahore, Islamabad, Gujranwala, Bahawalpur and Rahimyar Khan on offer. ”

Zameen.com has held over 15
events, which have been attended
by more than 750,000 visitors,
and this is one of the many rea-
sons why it is the first name of
trust in the real estate industry.
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H
MD Global, the company that makes
Nokia phones, unveiled its latest prod-
uct launch event held in Dubai. It has
taken veils off  its latest value flagship

phone Nokia 8.1. The phone will be soon coming
to Pakistan with priced at Rs69,000.

HMD Global is marketing Nokia 8.1 as a value
flagship phone, with a focus on some key areas
such as camera performance, high-quality display
with HDR 10 support and long battery life. Nokia
is also shipping the latest Android OS version 9,
known as Android Pie with Nokia 8.1.

Nokia 8.1 comes with a Snapdragon 710, 4GB
RAM, and 64GB of  internal storage. Powering all
that is a 3,500 mAh battery. Coupled with a near
stock Android experience due to being part of  An-
droid One project, Nokia is promising consistent
performance and updates over the next two years.
HMD global claims that Nokia 8.1 will get the An-
droid Q update too when it is released next year.

Nokia has also used an HDR 10 compliant IPS
LCD display in Nokia 8.1. The main focus of
Nokia 8.1, however, is its cameras. Nokia claims
that the Carl Zeiss setup used at the back of  Nokia
8.1 is one of  the best in the industry. It has a dual
12MP and 13MP cameras at its back, with a 20MP
selfie camera at its front.

Florian Seiche, CEO of  HMD Global, said
when feature phones and smartphones were
lumped together, Nokia was number one in the
Middle East and Africa, and number one in 30
countries.

Seiche said that Nokia was last year number
one when it came to feature phones in terms of
value. This year, it was number one in terms of

both value and volume.
Speaking at the launch of  Nokia 8.1, Juhu

Servikas, Chief  Product Officer at HMD global,
said: “We’ve seen great success in the value flag-
ship category with each of  our smartphones in this
class, consistently introducing new premium ex-
periences to our fans. With the Nokia 8.1, we are
further pushing the boundaries in this segment.
Our fans are at the heart of  every design and en-
gineering decision. We want to give them pre-
mium experiences – we hope they agree that the
Nokia 8.1 embodies engineering excellence at a
great value.”

Nokia is also accelerating its push in the Pak-
istani market with a more aggressive marketing
and distributor partnership programmes. 

Arif  Shaffique, Country Head Pakistan and
Afghanistan at HMD Global, said: “With the
launch of  Nokia 8.1, we have added yet another
powerful device to our portfolio. It comes with the
revolutionary Artificial Intelligence technology
that will quickly learn its users’ needs and gets bet-
ter with time. I am very confident that our fans in
Pakistan will love this device which is the ultimate
combination of  innovation and technology.” n
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“ Arif Shaffique, Country Head Pakistan and Afghanistan at HMD Global, Says with the
launch of Nokia 8.1, we have added yet another powerful device to our portfolio. It comes
with the revolutionary Artificial Intelligence technology that will quickly learn its users’ needs
and gets better with time. ”

Florian Seiche, CEO of HMD
Global, says that Nokia was last
year number one when it came to
feature phones in terms of value.
This year, it was number one in
terms of both value and volume.

HMD Global unveils
flagship phone Nokia 8.1





L
MKT has joined forces with Microsoft to
launch the first Apprenticeship Factory
(APPFactory) in Pakistan, which will de-
velop the digital skills, coding capabilities

and employability of  young ICT graduates. Forming
part of  its new LMKT SPARK programme, the App-
Factory will recruit up to 30 apprentices every six
months, and place them alongside senior software
technicians to work on real-world industry projects.
After graduating from the programme, apprentices
will be able to fully design and implement modern
software solutions, and have access to jobs through
both LMKT and the Microsoft Partner Network.

According to the Pakistan National Human De-
velopment Report 2017, the country currently has the
largest generation of  young people ever in its history.
It is therefore imperative for Pakistan to invest in its
youth now – through quality education, employment
and engagement – to both enhance personal wellbe-
ing and the country’s economic development.
“As the world becomes increasingly digital, how

employable you are, or how competitive your busi-
ness is, strongly depends on your level of 21st century
capabilities, such as coding and data analytics,” says
Atif  Rais Khan, CEO LMKT, “LMKT SPARK
through the APPFactory aims to develop these skills
– enhancing youth employability, while also acceler-

ating Pakistan’s digital transformation by promoting
industry innovation, such as the development of  e-
governance and agri-tech solutions.”

Microsoft first developed the AppFactory model
in 2013, and piloted it in Africa through its 4Afrika
Initiative. After transitioning into a partner-driven
franchise model, the AppFactory programme rapidly
expanded into 11 African countries. Today, over

1,400 young apprentices have graduated from a net-
work of  17 AppFactories – with 85pc of  these grad-
uates securing jobs within three months of
graduating. Others have started their own businesses.

“The AppFactory is a tried and tested model that
is successfully improving youth employability, and en-
trepreneurship, across a variety of  industries,” says
Amrote Abdella, Regional Director of  the Microsoft
4Afrika Initiative. “Microsoft provides the blueprint
and tools for the programme, but the programme it-
self is entirely run by local partners – who source and
set projects in industries ranging from healthcare to
transportation. 
Every industry is being touched and enhanced by

technology, and the AppFactory is building a strong
talent pool for any organisation looking to digitally
transform. We’re excited about this expansion into

Pakistan with LMKT, which is a milestone in the de-
velopment of  the AppFactory.”
In addition to developing digital skills, the LMKT

SPARK initiative will also serve as a local Research &
Development (R&D) Lab for enterprises, entrepre-
neurs, small-to-medium enterprises and government.
“Investing in human capital and R&D plays a

substantial role in driving economic growth and com-
petitiveness, by nurturing innovation, invention and
knowledge,” adds LMKT’s Vice President of  Infor-
mation Resource Management, Meer Anwar. “This
can go a long way in supporting Pakistan’s 2025 vi-
sion to become a top-performing economy, and fur-
ther improve its ease of  doing business ranking.” n
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‘AppFactory’ to empower
graduates in Pakistan

“ The AppFactory is a tried and tested model that is successfully improving youth employability,
and entrepreneurship, across a variety of industries,” says Amrote Abdella, Regional Director of
the Microsoft 4Afrika Initiative. ”

Atif Rais Khan, CEO LMKT, says
LMKT SPARK through the APP-
Factory aims to develop these skills
– enhancing youth employability,
while also accelerating Pakistan’s
digital transformation by promot-
ing industry innovation, such as the
development of e-governance and
agri-tech solutions.



R
ussian technology group Yandex has
launched its first smartphone, as the
company seeks to leverage its dominant
position in apps and services into hard-

ware sales. Yandex, which runs the most popular
search engine in Russia, hopes its Android-based
Yandex phone will bind users to its suite of  prod-
ucts, from food delivery and ride-hailing apps to
marketplace and music streaming platforms, as
competition rises for online services.
Rivals are racing for market share in Russia’s

fledgling e-commerce industry, where Yandex and
Russian lender Sberbank have teamed up to com-
pete against international giants Alibaba and
Amazon. 
“We built Yandex.Phone to offer Russian

users a smartphone that is equipped with all the
localised tools that help users better navigate their
daily routines . . . and the most widely used Yan-
dex applications,” said Fedor Yezhov, Yandex’s
chief  vice-president of  ecosystem products.
The device is on sale at $270, significantly less

than comparable products from Samsung and
Apple. Samsung and China’s Huawei spar for top
spot in Russia’s mobile phone market and to-
gether account for around 50 per cent of  sales, ac-
cording to research by IDC, with Apple in third
place.
Yandex’s push into handsets comes five years

after mobile services provider Yota launched
YotaPhone, a Russian device billed as the coun-
try’s answer to Apple and Samsung. But the
smartphone flopped and was beset by allegations
that Russian “troll factories” used bots to try to
promote positive reviews of  the product.
Yezhov declined to give any forecasts or tar-

gets for sales or market share for the Yandex.
Phone when questioned by reporters.
“We are generally sceptical of  any late-to-mar-

ket comers with ‘me too’ products,” said Alexan-
der Kazbegi, managing director and head of
telecoms research at Renaissance Capital.

“Price might be one attraction of  the new
phone, however, for its popularity it has to offer
similar user experience as the better known com-
petitors do,” Mr Kazbegi said. He added that in-
stalment plans offered by network operators had
reduced the entry-level cost for smartphone users.
Many internet companies, including Google

and Facebook, share Yandex’s desire to move into
hardware. The companies want to lock customers
into their portfolio of  products and offer richer ex-
periences by controlling the entire mobile plat-
form themselves.

But none have made the jump easily. 
Facebook tried to develop its own smartphone

about eight years ago, but it was never launched.
A subsequent effort to create a “Facebook Phone”
by building on top of  Android failed to catch on.
Even Google, whose Android operating sys-

tem runs on the vast majority of  smartphones, has
struggled to generate meaningful sales of  its own
Pixel devices, which are now into their third gen-
eration.
In China, Tencent and Baidu both briefly tried

to create their own smartphone operating systems,
but shut them down after just a couple of  years,
given the overwhelming popularity of  Android. 
Nasdaq-listed Yandex also hopes the device

will boost demand for its AI assistant Alice, its al-
ternative to the likes of  Apple’s Siri and Amazon’s
Alexa. Yandex said Alice would offer 34,000 dif-
ferent tasks on the new device.

At a launch event in Moscow, Yandex said the
device would use the Android 8.1 platform, a
Qualcomm Snapdragon 630 processor and feature
a 5.65-inch Full HD+ screen, a fingerprint sensor
and dual rear 12 megapixel and 5 megapixel cam-
eras and a 5 megapixel front camera. 
Yandex’s search dominance in Russia and

many former Soviet republics makes it the world’s
fifth-largest search engine. It has used that clout

to squeeze out Uber’s local taxi and food delivery
services.
But it faces stiff  competition in Russia’s small

but growing online retail market. Alibaba and
Mail.ru, Yandex’s biggest rival, recently formed a
$2 billion joint venture to set up AliExpress Rus-
sia, while Amazon is yet to move into the country,
one of  the last remaining major undeveloped e-
commerce markets. n

Yandex throws
down the gauntlet
to Samsung, Apple

“ Yandex’s push into handsets comes five years after mobile
services provider Yota launched YotaPhone, a Russian
device billed as the country’s answer to Apple and Samsung.
But the smartphone flopped and was beset by allegations that
Russian “troll factories” used bots to try to promote positive
reviews of the product. ”

Even Google, whose Android
operating system runs on the vast
majority of smartphones, has
struggled to generate meaningful
sales of its own Pixel devices, which
are now into their third generation.
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T
elenor Youth Forum held its Oslo finale re-
cently, showcasing four new ideas that lever-
aged mobile and digital technology to
benefit human health. Sixteen Telenor

Youth Forum delegates for the 2018-2019 programme
have worked in Oslo to develop solutions aimed to re-
duce inequalities within global health. These health-
related challenges are to optimise agriculture, ensure
clean water, reduce the rise of non-communicable dis-
eases and support a growing elderly population. Four
teams of  delegates pitched their proposals to a jury,
which included Unicef ’s Director for Corporate Part-
nerships & Innovation Amer Farid, SHE CEO Su-
sanne Kaluza, Telenor Group EVP & Head of People,
Cecilie Heuch, and Telenor Health Chief Growth Of-
ficer Matthew Guilford.

“Every year, we run the Telenor Youth Forum to
give a global platform to passionate youth who want to
start change in the world. We run this programme in
collaboration with the Nobel Peace Centre, during the
time of the Nobel Peace Prize. Our goal is to connect
these young leaders with the resources and expertise
needed to develop sustainable, digital solutions to ur-
gent social challenges, and we are excited about their
proposals,” said Sigve Brekke, Telenor Group Presi-
dent and CEO. 

“We wish this year’s Telenor Youth Forum dele-
gates the best of  luck and hope that their innovative
digital solutions will contribute considerably to reduc-
ing inequalities within global health. We’re especially
excited to see the Pakistani delegates working on clean
water for all and non-communicable disease risk miti-
gation projects and hope that their solutions will help
those who need it the most. We are confident that
through Telenor Youth Forum, we will be able to shape
a better future that holds more opportunities and less
challenges for our generations to come,” said Irfan
Wahab Khan, CEO, Telenor Pakistan.

Health’s omnipresence as a topic and its direct re-
lationship with development, societal empowerment
and human equality is why the Telenor Youth Forum
has selected it as this year’s theme and focus.

The TYF 2018-2019 delegates propose…
Addressing the agricultural challenge, TYF dele-

gates, Sameen Alam (Bangladesh), Rachel Loh
(Malaysia), Ingrid Rasmussen (Denmark) and Emilie
Udnæs (Norway), propose a digital collaboration plat-
form which enables small-scale farmers to team up to
rate and sell their crops to middlemen, magnify their
bargaining power and share transport costs. It also re-
duces biases against women farmers by withholding
information about the gender of the farmer, focusing
only on the quality of the crops, prices and transport.

TYF delegates Saima Khan (Bangladesh), Lucas
McNabb (Sweden), Asma Ladak (Pakistan) and Nang
Yin Yin Win Nwe (Myanmar) took on the challenge
of ensuring clean water. They propose a solution that
allows low income or rural families to report water

contamination issues through simple feature phones.
Very often, water quality goes unreported in poorer
communities and their feature phone-driven proposal
connects the people in need with the people and or-
ganisations and authorities who can help. Higher in-
come smartphone users can then be connected via an
app to donate and to follow up with organisations and
authorities with whom they may be better connected.

Tackling the challenge of non-communicable dis-
eases, Maieda Janjua (Pakistan), Gabrielle Stööp (Swe-
den), Cherngchay Tacho (Thailand) and Felicia Yoon
(Malaysia) propose a digital platform addressing men-
tal health. The platform aims to connect students and
working professionals alike with mental health serv-
ices and counseling provided by NGOs and health in-
stitutions. The platform can be leveraged by companies
to use as a health benefit for employees, which in turn
funds free outreach to schools for mental health aware-
ness building and counseling services for students.

And taking on the challenge of supporting a grow-
ing elderly population via digital solutions, Djaco
Ahmad (Denmark), Kristine Schi Nordvold (Norway),
Thanapa Ukaranum (Thailand) and Thiha Zaw have
produced a concept for a platform that allows elderly
people to monetise the skills and experiences they have
built over their lives. It further integrates them with
their communities, and allows them to market other-
wise unrecognised  talents and know-how for their fi-
nancial benefit – as well as for the benefit of the wider
community through knowledge and skills gained from
their more senior generations. n
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Telenor Youth Forum delegates
propose four digital fixes

“Sigve Brekke, Telenor Group President and CEO, says ‘our goal is to connect these young
leaders with the resources and expertise needed to develop sustainable, digital solutions to urgent
social challenges, and we are excited about their proposals’. ”

We’re especially excited to see the
Pakistani delegates working on
clean water for all and non-com-
municable disease risk mitigation
projects and hope that their solu-
tions will help those who need it
the most, says Irfan Wahab Khan,
CEO, Telenor Pakistan.





N
ippon Paint, a leading eco-friendly paint
manufacturer, announced the winners of
‘Asia Young Designer Award’ (AYDA
2018) recently. Launched in 2008, the

event has become one of  Asia’s premier design
awards, serving as a platform to inspire architecture
and interior design students to develop their skills
and to network with key industry players and peers
in the region.
Acknowledging the abundance of  talent in the

creative industry and in an attempt to give back to
the society through investing in the future of  young
architectural students, AYDA was launched by Nip-
pon Paint Pakistan during the year 2016.
For the year 2018-19, 15 countries across Asia are

participating in the AYDA Regional Finale 2018-19,
including Philippines, Singapore, Bangladesh, Thai-

land, Indonesia, Papua New Guinea, Vietnam,
China, Japan, Hong Kong (China), Malaysia, Sri
Lanka, India, Taiwan, and Pakistan.
The highlight of  this year’s AYDA is that the Re-

gional Platinum Award Winner will get to attend a

fully-funded six-week all-expense paid for design dis-
covery programme at Harvard Graduate School of
Design, where the winners will have the privilege to
learn and experience intensive studio work, lectures,
workshops and field trips.
This is a once-in-a-lifetime opportunity for the

lucky winner. This programme results from
NIPSEA Group’s establishment of  the Gennosuke
Obata Fellowship Fund at the Harvard University
Graduate School of  Design (GSD). The fund will
provide financial aid to GSD students from Asian
countries.
In Pakistan, Nippon Paint has also organised a

ceremony where the judges and General Manager,
Nippon Paint Pakistan, Siddique Akbar, awarded
the winners of  the third Nippon Paint Pakistan’s
Asia Young Designers competition. n
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Nippon Paint announces
winners of ‘AYDA 2018 award’

“ For the year 2018-19, 15 countries across Asia were participating in the AYDA Regional Finale,
including Philippines, Singapore, Bangladesh, Thailand, Indonesia, Papua New Guinea,
Vietnam, China, Japan, Hong Kong (China), Malaysia, Sri Lanka, India, Taiwan, and Pakistan. ”

Nippon Paint also organised a cer-
emony where the judges and Gen-
eral Manager, Nippon Paint Pak-
istan, Siddique Akbar, awarded the
winners of the third Nippon Paint
Pakistan’s Asia Young Designers
competition.





C
rown Micro (Private) Limited, a leading
electronics, solar manufacturer and sup-
plier in Pakistan, sponsored Olympian
Afzal Manna International Hockey

Tournament at Johar Town Hockey Stadium, La-
hore, from November 6 to 16. 

Hockey teams from Sri Lanka, Nepal and UAE
participated in the tournament. Besides, eight
teams from different departments, including Pak-
istan Railways, Pakistan Customs, Police, Sialkot
Chamber Of  Commerce and Pakistan Wapda par-

ticipated in the event. 
In the final match, Pakistan Railways beat Pak-

istan Customs and clinched the winning trophy. 
Yaqoob, Shahid and Ghulam Ghous were

lauded for making strenuous efforts for making the
tournament a success. 

Chief  guest of  opening ceremony was Shahbaz
Senior, Secretary Pakistan Hockey Federation.
Chief  guest of  the final match was Brig retired
Khalid Sajjad Khokhar. 

Guest of  Honour was Ch Akhtar Rasool.

During the event, many of  the national and in-
ternational players and Olympians were invited.
International umpire Ms Benish was also there.

On the occasion, Olympian Mohammad Afzal
Manna thanked all the sponsors, including Crown
Micro, City Bread, Konica Minolta, Health Guard
Water, Sohni Dharti Seeds, Sufi Products, Tariq
Gardens, Ningbo Green Light Energy and Mata-
dor.

At the end, tributes were paid to Afzal Manna’s
family for arranging such an event. n
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A
s we head towards 2019, we can see that
most smartphones are equipped with
decent cameras, catering to our con-
stant itch for taking photos and videos.

According to InfoTrends, the leading worldwide
analyst and strategy consulting firm, 1.2 trillion
digital pictures were taken worldwide last year
alone - equaling a 160 pictures per person for a 7.5
billion world population (“Smartphones cause
photography boom”, Felix Richter). A good reso-
lution and decent filters are available to almost
everyone. While we’re no professional photogra-
phers, we can still feel the limitations of  smart-
phone cameras and they are frustrating. The good
news is that there’s the Huawei Mate 20 Pro’s
camera that makes all other smartphone cameras
look obsolete. This gem of  a smartphone is
equipped with Leica Triple Camera with the
world’s first Leica Wide Angle Lens. Similar to
professional cameras, it is the only smartphone
camera on the market with the ability to capture
special views and moments with incredible preci-
sion.
So, here’s why Huawei Mate 20 Pro’s Wide

Angle Lens is the best thing to ever find its way
into a smartphone camera and here’s how make
the most out of  it. This smartphone has a fierce
looking Four-Point array arrangement at the back,

with a flash and a Triple Leica Camera’s all of
which have an individual purpose. A primary
40MP camera, an 8MP telephoto one and a
20MP camera with a Wide Angle Lens on the bot-
tom right. 
The Wide Angle Lens enables you to cram

more into your shot. If  you are on holiday and
trying to take photos of  large monuments like the
pyramids, the Eiffel Tower, or a beautiful land-

scape of  mountains, you will be forced to leave
some of  it out with other smartphone cameras
which, let’s be honest, is quite frustrating. If  you
are using the Huawei Mate 20 Pro, you can fit it
all in horizontally or vertically by simply choos-
ing 0.6x on the lens icon located at the mid left of

the screen or by dragging it down. The Leica
Wide Angle Lens also comes in handy when try-
ing to take a large group photo, which often ends
up with someone being half  cropped out. Use it
along with the Night Mode when shooting
Dubai’s beautiful skyline at night, and get a com-
plete, clear image with vibrant details, including
all the sparkly skyscrapers you see.
Thanks to the Wide Angle Lens, photos end

up looking like postcards, with airy uninterrupted
views – and it works just as well indoors, making
confined spaces seem vaster. Taking a video for
your blog or of  your Yoga routine in your tiny stu-
dio will look a lot less crammed up, more visually
pleasing and even more professional –  and the
same applies to photos of  course. Photos taken in-
side a car or a small bedroom would appear more
spacious as they actually are while maintaining a
great resolution, avoiding distortion and with a
high contrast, giving the image a three-dimen-
sional effect.
Today’s users will no longer be able to resist

the Huawei Mate 20 Pro’s image and video’s ver-
satility and professional quality. The Leica Wide
Angle Lens’s presence in a smartphone camera is
truly groundbreaking and is raising the content
creation bar extremely high for other smartphone
camera brands. n
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“ Huawei Mate 20 Pro’s wide angle lens is the best thing to ever find its way into a
smartphone camera and here’s how to make the most out of it. This smartphone has a
fierce looking four-point array arrangement at the back, with a flash and a triple Leica

camera, all of which have an individual purpose. ”

The good news is that there’s the
Huawei Mate 20 Pro’s camera that
makes all other smartphone cam-
eras look obsolete. This gem of a
smartphone is equipped with Leica
triple camera with the world’s first
Leica wide angle lens.

Huawei Mate 20 Pro:
Why do you need it?



G
lobal smartphone brand Vivo is known
for its youthful and energetic vibe.
Thanks to its legion of  young followers,
Vivo is known to constantly innovate to

match the dynamic and ever-changing landscape of
self-expression and communication led by the fresh
generation. This tight adherence to innovation can
be seen through the launch of  the brand’s Y series,
a set of  Vivo smartphone models which cater to a
younger crowd. Taking the best selfie is all about the
right angle and great lighting, however, sometimes
you don’t find the perfect conditions. In this sce-
nario, your smartphone’s camera and its AI capa-
bilities matter a lot. 

Modern day flagship smartphones are equipped
with some brilliant camera sensors and image pro-
cessing algorithms that can turn an ordinary photo
into something extraordinary. However, usually
budget phones don’t have these add-ons and even
the camera sensors are pretty much basic. 

Vivo aims to change this by introducing the Y95,
a budget friendly smartphone packed with some
high-tier specifications. The latest Snapdragon 439
octa-core processor, coupled with 4GB of  RAM and
64GB inbuilt storage and powered by a 4030mAh
battery does make it a decent performer, nonethe-
less it’s the 20MP selfie camera coupled with AI ca-
pabilities that sets it apart from the competition. 

Amazing selfies made easier than ever
Y95 packs a 13+2MP dual-camera setup on the

back, but the 20MP selfie snapper on the front steals
the limelight. 

The selfie camera sensor comes equipped with a
large f/2.0 aperture, it makes sure that picture will
have a fuzzier background and a sharper foreground
which is usually what people want in a good selfie.

The large aperture also ensures that the sensor
gets more light and selfies taken during the night
comes out bright as well. To further help there’s the
compensating brightness screen that lights up the
face to make it clearer.  After the picture is taken,
the hardware job is done and the AI algorithm starts
its magic with Face Beauty. It detects your age, gen-
der, skin tone, skin texture, and lighting environment
to automatically deliver facial enhancements, with-
out you having to lift a finger. 

It can also intelligently identify different scenes
before automatically optimising them to deliver rich
colours and contrasts. 

The updated HDR technology solves the prob-
lems of  shooting in backlight. It uses an AI algo-
rithm to capture multiple frames, correcting uneven
exposures, and combining them to create perfectly
exposed photos.

Fun selfies with AR stickers
Snapchat is definitely the OG of  stickers and

now pretty much all messaging apps have their own
set stickers. But you’ll need to have internet access to
use these features and must install an “app” before
doing so. 

The Y95 comes with its own range of  fun,
unique stickers; enhanced with AR technology, en-
abling you to easily customise an array of  fantastic
selfies without installing any apps or using the pre-
cious data. The possibilities are really endless and
stickers get updated regularly, so you'll always have
a variety.

Is it selfie camera phone you’ve been
looking for?

For the price of  Rs34,999 the Vivo Y95 does
offer the bang for the buck. Not only it offers decent
hardware performance but the 20MP AI selfie cam-
era makes sure that you’ll look your best in

all the selfies or groupfies. 
It is worth noting that Vivo has priced this phone

almost Rs5,000 less than its competitors, indicating

that the company is very much serious about con-
sumer feedback and wants to get more customers on-
board rather than going for short-term profit. 

Vivo Y95 offers the
bang for the buck!

“ Vivo introduces the Y95, a budget-friendly smartphone
packed with some high-tier specifications. The latest Snap-
dragon 439 octa-core processor, coupled with 4GB of RAM
and 64GB inbuilt storage and powered by a 4030mAh bat-
tery does make it a decent performer, nonetheless it’s the
20MP selfie camera coupled with AI capabilities that sets it
apart from the competition. ”

The Y95 comes with its own range
of fun, unique stickers; enhanced
with AR technology, enabling you to
easily customise an array of fantastic
selfies without installing any apps or
using the precious data.
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I
n the fast-paced world the concepts of  inno-
vation and technology are emerging and
converging into others at a tremendous
speed. The ever-growing demand of  newness

and synchronisation of  the gadget functionalities
with the core needs of  subscribers has become of
prime importance. This is where TECNO Mobile,
a premium mobile brand, emerged under Trans-
sion Holdings in 2006 with a business strategy of
“Think Globally, Act Locally”.

Although TECNO took small steps, one at a
time to assess the markets and subscriber trends,
it saw its first success when it gained the confi-
dence of  the African mobile market where it
emerged as the first and largest dual SIM mobile
provider.

Since then TECNO Mobile has expanded its
horizon to the distinctive fields of  innovation and
technology and has established itself  as a very se-
rious competitor in the traditional market. The
company , now, has a footprint in more than 50
countries while the products it offers, since then,
have expanded from just smartphones to tablets
and from them to the feature phones.

TECNO Mobile, known for its camera-centric
phones and exceptional combinations of  device
gadgets and performance, aggressively launched
in Pakistan in 2017. In the same year, it launched
its camera centric series in Pakistan in a breath-
taking event that marked a glamorous start to a
company that soon became a torch-bearer for in-
novation and uniqueness in the market. 

Exciting offers like 100 days replacement and
extended warranty period spanning over a period
no other brand is offering, have become the most
sought-after offers by the customers. TECNO has
frequently translated the affection it has got with

its customers and the dealers into practical steps
and has shown that how seriously TECNO values
them.

TECNO Mobile takes pride in being the offi-
cial partner of  Manchester City, and in 2017 it
flew top performing dealers from Pakistan to
Manchester for sharing the fun of  a live soccer
match between the Manchester City and Arsenal.
This was just a tender show of  the philosophy of
the TECNO to create a balance between the stake-
holders on both the sides of  the sales line. 

To show how serious is TECNO Mobile about

the customers, apart from the above, TECNO ag-
gressively participated in the local events like Ra-
mazan, and offered exciting offers for the
customers to have. 

A rapid rise in demand that marks the success
of  TECNO Mobile in Pakistan lies wholly on the
camera-centric CAMON phone series like
CAMON CX, CAMON Cx Air, CAMON X, X
Po, CAMON I, CAMON I Air and moreover on
Spark Pro and CAMON CX Air that became
most hot selling devices in Pakistan.

In order to provide better sales service,
TECNO also introduced its service centres in Pak-
istan under Carlcare. These service centres are
present in more than six major cities of  Pakistan,
including Karachi, Hyderabad, Lahore, Faisalabad
and Rawalpindi. 

Amazingly, the response received at these service
centres has been astounding as the customers have
shown a great satisfaction over their devices in as-
pects of  performance, durability, functions, creativ-
ity and lot more. 

It is worth mentioning that TECNO Mobile
takes pride in shaping the lives of  underprivileged
through its CSR initiatives. In 2016, TECNO Mo-
bile also launched a campaign for children’s educa-
tion, under slogan “Give a future” by raising funds
for a scholarship scheme on a massive level. n
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TECNO: An example of
resilience and elegance

“ A rapid rise in demand that marks the success of TECNO Mobile in Pakistan lies wholly
on the camera-centric CAMON phone series like CAMON CX, CAMON Cx Air,
CAMON X, X Po, CAMON I, CAMON I Air, and moreover, on Spark Pro and CAMON
CX Air that became most hot selling devices in the country. ”

TECNO Mobile, a premium mo-
bile brand that emerged under
Transsion Holdings in 2006 with
a business strategy of “Think
Globally, Act Locally”.





E
coStar continues to transform and enrich the
home entertainment experience through its
commitment to cutting-edge technologies,
larger screen sizes and first-class design.

EcoStar recently unveiled its ground-breaking EcoStar
Smart 4KUHD LED TV (930 Series) with Android
6.0. The series is available in 55’’ & 65’’ screen sizes.

The sophisticated ultra-sleek slim design comes
with built-in Harman Kardon® audio, one of the most
respected names in the audio industry. High quality
built in speaker with internal ABS stiffener, compound
wool paper plate and natural silk membrane transmits
the treble, alto voice, bass and mega bass directly to
your soul.  The series strike perfect balance of form and
function to give you an immersive entertainment ex-
perience. So sit back, relax and wind down. Enjoy your
favorite movies and shows on the glorious 4K UHD
resolution. Some of the salient features are discussed
below to allow you to make informed decision for your
purchase: 

1. 4K UHD Technology
With over 8 million pixels, the series offers four

times the resolution you get with Full HD TVs and is
perfect for a 55’ & 65-inch TV. By realizing 4K video
playing at 60fps, UHD is more smooth with detailed
picture display in ultimate 4K 3840 x 2160 pixels res-
olution.

2. Harmon Kardon® Sound System
Designed to provide a truly cinematic sound expe-

rience, the Harman Kardon® technology offers superb
dynamic range and exceptional accuracy with virtually
no distortion. The front two speakers with advanced
audio effect technology enable deep, rich acoustic en-
joyment of listening. The user’s listening experience is
enriched with smooth treble, soft median and deep
bass. The sound with better layering further realizes the
live experience of the scene. 

3. Spectacularly Aesthetical Design
Elegant Design, whole slimmed smart Television

is completely suitable for any place at your home and
makes a beautiful addition in interior. 

Sleek metallic-embroidered emboss technology
and mirror cutting texture creates a sense of luxury. 

4. True Color HDR
The High Dynamic Range delivers extraordinary

picture quality and depth with remarkable brightness

and color range. With enhancements to darkest and
lightest areas of the picture, images appear richer and
more life-like. High definition picture processed by top-
speed hardware eliminate picture flutter, trailing, ghost-
ing and other problems by means of  diagonal
compensation technology presenting instantaneous
movements.

5. Unlimited Apps & Gaming Experience
Breaking the barriers between intelligent terminals,

now you can also connect all your digital audio/video
devices or advanced game consoles to your TV with
HDMI ports and play game online with your friends
and peers. With Google Play, you get access to a wide
range of games and applications with just a click. With
TV Store, you can download the pre checked specific
version applications so that your operations are not
halted. Also enjoy video streaming with YouTube,
Netflix and daily motion on big screen and 4K resolu-
tion. 

6. Never Miss your Favorite Show!
The new 930 series comes with PVR technology.

You can record your desired on air TV programs onSD
card. So do not need to worry about repeat telecast
when you have recorded and now you can enjoy it in
your free time. Process of recording the content does
not stop even on standby.

7. DTV Tuner
Built in Digital TV Tuner catches signals of digi-

tally broadcast channels and makes super image reso-
lution and reception even smoother by reducing any
distortion. 

8. Screen Mirroring 
A series of intelligent actions can be realized where

you can watch videos, pictures from your mobile, lap-
top or tablet screen to your 930 UHD TV. The plat-

form allows you to interconnect devices under net-
work. Videos & photos can beviewedthrough built –in
airplay and multi-screen applications.

9. H.265 Super Decoder & Smooth Motion
plus Technology

The TV is packed with upgraded H.265 and
HDCP 2.2 video decoding protocols with Smooth
Motion Plus technology. Now you can experience the
thrills coming by making it easier than ever. H.265 en-
coding player easily identify all type of video codes. It
features higher video compression ratio, higher image
quality, lower error rate, faster transmission rate and
strong adaptability to networks. Built in Motion En-
gine effectively creates additional frames enabling
super-smooth & clear images, ideal for fast action and
sports scenes.

10. Strong Core and Full Speed Response
High speed multi-tasking and faster opening of

multiple apps is made possible with strong dual core
processor. The strong in-built processing chip compre-
hensively upgrades by increasing the speed & reduces
motion trail.

11. External Devices Connectivity 
You can connect your devices with multiple ports

as per requirement. This smart TV allows you to view
compatible media contents by attaching External De-
vices, such as a USB Storage Device, HDMI, SD Card.
The hi-speed port makes UHD video streaming very
smooth and offer rich experience. You may also enjoy
your favorite games by connecting your gaming con-
soles. 

12. CEC (ARC)
By using remote control & in built feature of Audio

Return Channel you can manage connection between
TV sound and audio of sound bar or any other exter-
nal device attached with TV. It is so handy to perform
all setup by just using your smart remote. 

PERFECT SOUND, PERFECT PICTURE,
PERFECT TV

The ECOSTAR 4k 930 Smart TV flagship models
bring sense of  luxury, elegance and aesthetics with
sleek body metallic finish. Audio experience elevated
to perfection, Rich color-contrast, 4K resolution,
smooth motion, and slim design makes this 930 series
LED TV a perfect blend of  Entertainment, Art and
Technology. n
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EcoStar Smart 4K UHD 930
Series LED TV smart features &
exceptionally powerful audio
by Harman/Kardon®





Islamabad: Chairman
Hashoo Group and renowned
businessman Saddrudin Hash-
wani and Deputy Chairman
and Chief  Executive Officer
(CEO) Murtaza Hashwani
called upon the Prime Minister
Imran Khan at PM Secretariat
and presented a cheque for Rs
60 million for Diamer-Bhasha
and Mohmand dams fund.

Hashoo Group donation
puts it among the top ten pri-
vate sector companies con-
tributing toward the national
cause. Raising funds for the
cause started earlier this year
when employees from Hashoo
Group voluntarily opted to do-
nate one-day’s salary into the
Supreme Court Fund.

The Prime Minister appre-
ciated Hashwani’s gesture of

generosity for the national
cause. He said that the govern-
ment was working to construct
large water reservoirs in the

country to address the issue of
water shortage.

Hashoo Group Chairman
Saddrudin Hashwani had

called upon Imran Khan sub-
sequent to his selection as
prime minister to congratu-
late him and had assured him

of  full support in initiatives
toward the betterment of
Pakistan.

The group employs al-
most 5,000 across the country
and welcomes thousands of
guests at its hotels on a daily
basis. Hashoo Group joined
collection efforts across the
country, by not only offering
employees to donate but also
by placing donation points at
all nine hotels across Pak-
istan.

The group has always
been at the forefront for
causes related to the nation
and its citizens. Several proj-
ects such as tree plantation,
battling climate change and
water preservation are also
part of  the group's objective
in days to come.n
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Hashoo Group presents Rs 60 million
cheque to PM for dam fund

 

Islamabad: PTCL organ-
ized a week-long Fun &
Sports Gala for its employ-
ees and their families in Is-
lamabad. The event
comprised of  various sports
categories including
Cricket, Badminton, Table
Tennis, Lawn Tennis &
Squash. There were also
some exciting recreational
activities like jumping cas-
tles, slides, horse riding and
face-painting for children. 

The North Zone won
the grand finale of  Cricket,
which was held in F-9 Park,
Islamabad. The Guest of
Honor, Mohammad
Waseem, former national
cricket player, along with
Dr. Daniel Ritz, President
& CEO, PTCL and Syed
Mazhar Hussain, Chief
Human Resource Officer,

PTCL, distributed the tro-
phies amongst the winners
and runner-ups. 

All the teams and partic-
ipants displayed true sports-
manship throughout the
tournament, where the au-
dience cheered for their fa-
vorite teams and players.
Badminton was won by the
North Zone in male cate-
gory and HQ in female cat-
egory, HQ men & women
teams clinched the trophies

in Table Tennis, whereas
HQ got first position in
both Squash and Lawn Ten-
nis. 

On the occasion, Dr.
Daniel Ritz, President &
CEO, PTCL, said, “I would
like to thank the employees
from all across the country
for actively participating
and contributing towards
making this Sports Gala a
success, and would like to
congratulate the winning

teams and players. It is
PTCL’s endeavor to pro-
mote employee engagement
with such activities, devel-
oping a healthy culture and
also providing them a plat-
form where they interact
with each other outside of-
fice environment.”

Syed Mazhar Hussain,
Chief  Human Resource Of-
ficer, PTCL, also congratu-
lated the winning teams
and players. He further

stated that, “PTCL has a di-
verse culture, where we al-
ways give value to our
employees’ well-being to
lead a healthy lifestyle and
encourage them to partici-
pate in more such events.”

The Sports Gala con-
cluded on a positive note,
where the senior manage-
ment applauded the winners
and encouraged the runner-
ups and other contestants to
continue to work hard and
keep participating with full
enthusiasm and zeal. 

PTCL, being a caring
employer, continues its ef-
forts to develop a culture
of  sports within itself  and
to provide healthy and
competitive opportunities
for its employees to boosts
overall morale and produc-
tivity.n      

PTCL ‘Fun & Sports Gala’ 2018 concludes

Islamabad: A high level del-
egation led by Chairman  and
CEO of  CMPak (Zong 4G),
Wang Hua met with Federal
Minister of  Information Tech-
nology and Telecommunica-
tions, Khalid Maqbool
Siddique to discuss the digital
future of  Pakistan. Wang Hua
expressed his appreciation in
regard to Government of  Pak-
istan’s role to accelerate the de-
velopment of  the
telecommunications industry
and realizing the digital econ-
omy as an important driving
force for national economic
growth.

The detailed and construc-
tive discussion with the Minis-

ter was undertaken around dig-
italization of  Pakistan and the
policies and framework en-
compassing telecommunica-
tions and information

technology sector.
Zong 4G has been lead-

ing the digital innovation in
Pakistan and has invested
more than USD 3 billion to

develop the digital ecosys-
tem in Pakistan. Being the
first company to bring 4G
connectivity for Pakistan,
Zong 4G is poised to be the
unrivaled leader in the tele-
com market. With more than
10000 operational 4G cellu-
lar sites and with the largest
4G subscriber base of  over 9
million, Pakistan’s No.1
Data Network has been
dominating the 4G arena
with reliable and seamless
connectivity in far-flung and
remote areas of  Pakistan in
addition to the thriving
mainstream cities. Being at
the forefront of  digital revo-
lution in Pakistan, Zong 4G

is making a sizable impact
on lives of  millions of  Pak-
istanis’ and reducing the
digital divide in the country.

Khalid Maqbool, ac-
knowledged the develop-
ment endeavors of  Zong 4G
for contributing to creating
a digital ecosystem and the
company’s pursuit for lead-
ing the innovation to create
more technologically inclu-
sive Pakistan. Moreover, he
also assured that the Gov-
ernment will extend full
support to telecom and in-
formation technology sector
to achieve the shared goal of
digital and prosperous Pak-
istan.n

CEO Zong meets IT Minister to discuss on digital future of Pakistan
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Islamabad: Ufone has
shown good performance last
month and grabbed more than
50 per cent of new subscribers in
market – the highest share in
new subscribers among all cellu-
lar operators.

Mobile phone companies’
subscribers grew by 496,107 in
October to reach 152.16 million.

As per statistics issued by
Pakistan Telecommunication
Authority (PTA), among new
users in market, Ufone added
the most number of customers
i.e. 274,058 in October.

Surprisingly, its new sub-
scriber’s base comprises of
245,404 data subscribers, show-
ing demand of mobile internet
on its network. With this addi-
tion, its overall subscriber base
surged to 21.1 million.

Ufone is the only 3G opera-
tor in Pakistan and remaining

three operators offer both 3G and
4G services in most parts of the
country.

It shows that data customers
demand speedy and uninter-
rupted mobile broadband serv-
ices along with cheaply priced
internet packages, regardless of
difference between 3G and 4G
technologies

Besides speed and availability
of mobile broadband internet,
the package of operators matters
a lot which should match pur-
chasing power of new customers.

The growth of 3G/4G users
will give impetus to economic
activities. A study by GSMA
stated a 10 percent increase in
broadband usage will increase
GDP growth by 1.38 percent
while10 percent increase in
usage from 2G to 3G services
will increase GDP by 0.15 per-
cent.n

Ufone attracts majority of
the new subscribers

Lahore: OPPO, the selfie
expert and leader has launched
its new product under the pop-
ular “A series”, the “A7”. The
youth star sensation of  Pak-
istan media industry and prod-
uct brand ambassador of
OPPO A7, Iqra Aziz graced
the first sales activity event at
Fortress Square Mall of  La-
hore. The lucky fans who
bought the phone got the op-
portunity to click selfies with
Iqra Aziz and got a signed
phone from her. With powerful
4230mAh battery, premium
design and beautiful water
drop notch, A7 is now avail-
able in ‘Glaze Blue’ and ‘Glar-
ing Gold’ colors all over
Pakistan in an affordable price
of  PKR 39,999. n

OPPO launches its
power packed A7 in

Pakistan

Lahore: In keeping with its
commitment towards maxi-
mum efficiency and innova-
tion, Samsung Pakistan
recently introduced the new
Galaxy A9, the world’s first
quad camera smartphone.
With four rear cameras such as
the 8MP ultra wide camera,
the 10MP telephoto camera,
24MP main camera and the
5MP depth camera, customers
will now be able to take four
times the quality of  photos for
all their special occasions. n

Samsung launches
Galaxy A9 with 4 rear
cameras in Pakistan

The Lahore University of
Management Sciences (LUMS)
was delighted to welcome
prominent educational leaders
from across the United King-
dom. The delegation included
the leadership and other educa-
tional professionals from the
University of  Surrey, Oxford
Brookes University, Cardiff
Metropolitan University, Open
University, Royal Holloway,
University of  Reading, Cran-
field University, University of
Portsmouth, University of
London, the Association of
Commonwealth Universities,
University of  Central Lan-
cashire, Magna Carta along
with Directors, and Heads

from the British Council,
which was hosted by Vice
Chancellor LUMS, Dr. Arshad

Ahmad, Deans from all five
Schools at LUMS, staff  from
the Vice Chancellor’s Office

and Office of  Marketing and
Communications, LUMS. Dr.
Ahmad welcomed the delega-

tion and hoped that this is the
first of  the many more chapters
ahead which will lead to many

opportunities to work together.
The delegation visited

with the aim to make interna-
tional linkages stronger and
better in all respects, espe-
cially in the field of  educa-
tion, research and exchange
programmes. Strengthening
mutual collaborations, in-
creasing international, multi-
disciplinary and
cross-cultural initiatives for
students in both countries
was also an important aim of
the visit. The initiative will
enhance cultural ties, build
relationships, and promote
educational collaboration,
training and research with
strategic partners. n

LUMS hosts UK educational delegation to enhance
future linkages and strengthen internationalisation

Islamabad: Pakistan’s auto-
motive industry is about to be-
come more competitive and
diversified, thanks to a major
new comer Hyundai Nishat,
one of Pakistan’s emerging au-
tomotive manufacturers and
distributors, announcing to go
digital from a global technology
platform of SAP.

Pakistan’s automotive sector
is undergoing massive transfor-
mation in terms of changing
consumer preferences, and
Hyundai Nishat is looking to
play a key role in matching
these new trends. To achieve
this, Hyundai Nishat intends to
follow its digital roadmap with
the strategic sourcing of SAP
S/4HANA real-time business
suite.

“As Pakistan’s automotive
sector grows, Hyundai Nishat
aims to tap its growth potential

with an advanced technological
approach,” said Norez Abdul-
lah, Chief Financial Officer.“By
running in real-time on an SAP
digital core we can  better man-
ager our cost elements, working
capital, human resources and
also enhance visibility of results
to help achieve our goals with
minimal risk of failure.”

“In Pakistan’s fast-paced au-
tom   otive sector, Hyundai
Nishat is adopting best practices
by setting itself  on a digital
roadmap to become an Intelli-
gent Enterprise,” said Saquib
Ahmad, MD, SAP Pak-
istan.“Our prime objective is to
make the company more agile
at manufacturing, product de-
livery, human development and
management reporting so they
can leverage the strengths of
SAP to position themselves for
future expansion”n

Hyundai Nishat drives digital
transformation of auto sector



Lahore: Vivo launched
the all-new Vivo Y95 in
Pakistan. This new addition
to the popular Y series
comes with a 20MP AI
Selfie Camera that helps

users capture the picture-
perfect moment in any sce-
nario. 

This mid-ranger is
power packed with many
attractive and handy fea-
tures offering the best expe-
rience for power users on a
budget.

Vivo Y95 features a

striking design - the new
Halo FullView™ Display
paired with Starry Black
and Nebula Purple colors,
all enclosed within a curved
3D body to provide a seam-

less and immersive user ex-
perience.

Connectivity options in-
clude Wi-Fi, GPS, Blue-
tooth and USB OTG.
Sensors on the phone in-
clude Face unlock, Finger-
print sensor, Proximity
sensor, Ambient light sen-
sor and Gyroscope. n
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Vivo launches the Y95 in Pakistan

Adviser to the Prime Minis-
ter on Commerce, Textile, Indus-
try & Production and
Investment, Abdul Razak Da-
wood has inaugurated the cele-
brations of Millat Tractor exports
to Madagascar & Tanzania at
Lahore.

Speaking at the ceremony,
Abdul Razak Dawood said that
it was worth mentioning that
Millat made products were com-
peting in the global markets not
only on account of price com-
petitiveness but also fine quality.

He reiterated that value-
added engineering products
could earn plenty of much-
needed foreign exchange for the
country meanwhile making it
self-sufficient by meeting the local
market demand. He added that it

was heartening to note that Mil-
lat had taken the lead in the au-
tomobile sector by setting up a

board base and exporting its
products successfully in the
global markets which had re-

sulted in saving and earning of
foreign exchange besides project-
ing a positive image of the coun-

try worldwide.
Later, he also examined two

newly developed tractor models,
MF 360-4wd and MF 375-4wd
manufactured by the company
for export and local markets.

Abdul Razak Dawood
was briefed that the company
products including Millat
made Massey Ferguson trac-
tors, tractor engines, electro-
pack engines, assemblies and
sub-assemblies of  spareparts
are being exported to Europe,
Africa, South Asia, Turkey
and Australia.

On this occasion, Sikan-
dar Mustafa Khan, Chairman
Millat Group and S.M.Irfan
Aqueel, CEO Millat Tractors
Limited were also present in
the ceremony.n

Millat begins export of Massey Ferguson tractors

Islamabad: Yet another in-
dustry-first for Telenor Pakistan
as it launches cutting-edge 4.5G
technology in Karachi, Lahore,
Rawalpindi and Islamabad
showing unrelenting commit-
ment to empower Pakistan
through a high speed data net-
work that enhances customer
experience. SigveBrekke, CEO,
Telenor Group who is visiting
Pakistan on a 4-day agenda in-
augurated 4.5G by placing the
first call over this advanced LTE
network. Today, over 80% of Te-
lenor Pakistan’s network sup-
ports 3G/4G services and the
launch of 4.5G services is a
milestone towards bringing the
latest technology to Pakistan.

Utilizing the advanced 4.5G
feature of ‘Carrier Aggregation’,
Telenor Pakistan is the first to
aggregate its LTE 850 an-
dLTE1800 networks as one to
give excellent data service expe-
rience for supported handsets.
This feature leverages the avail-

able frequency different bands,
thus enhancing the customer ex-
perience. Telenor Pakistan ac-
quired license for the provision
of Next Generation Mobile
Services (NGMS) across Pak-
istan in 2014. This opened a
whole new era of opportunities
in mobile broad band services in
the country which fueled expo-
nential data growth in market.
Later on in 2016, Telenor Pak-
istan acquired bandwidth inthe
850MHz spectrum to bring 4G
services. Maximizing efficiency
on the existing spectrum, Te-
lenor Pakistan has also refarmed
its existing 1800 MHz band for
LTE services. “We envision a
digital Pakistan where the fast
evolving communication tech-
nology benefits all,” said Sigve-

Brekke, President & CEO of Te-
lenor Group. “With Advanced
LTE we continue to introduce
new technology that furthers the
digital revolution in Pakistan.”

“In a new milestone today,
we have launched 4.5G that will
be a bridge for future mobile
data applications leading on to
5G,” said Irfan Wahab Khan,
CEO Telenor Pakistan. “The
technology will enable us to pro-
vide faster upload and down-
load speedswhile delivering
superior user experience by en-
suring immediate reaction time
for applications and web serv-
ices with the promise of unin-
terrupted data experience.4.5G
will also give us the readiness we
need to drive the development
of IoTand tech-based solutions
for government, administration,
health, agriculture and home
management. Being the most in-
novative company, we proudly
welcomePakistanis to the future
of mobile,” he added.n

Telenor becomes Pakistan’s first 4.5G network
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Uber partners with
Red Crescent to
promote safety
Islamabad: Uber Pakistan,

the global smartphone app that
seamlessly connects riders to
drivers, partnered with Pak-
istan Red Crescent Society
(PRCS) with a core focus on
road safety and first-aid train-
ing for its Driver Partners.

Omar Askari, Head of
Business Development at
Uber, said, “Safety is of  para-
mount importance to Uber
across all our operating cities.
We will continue partnering
with organizations like Pak-
istan Red Crescent Society to
ensure our driver partners are
aware of  various safety proto-
cols, which might come in
handy during times of  emer-
gency.” n

Karachi: Financial Inclu-
sion is at the core of  HBL’s
business focus and HBL con-
tinuously strives to develop in-
clusive products for SMEs. To
facilitate financial inclusion
and capacity building, HBL
has partnered with Muller &
Phipps to offer first of  its kind
working capital financing so-
lution. Through this initiative,
pharmaceutical whole sellers
and chemists associated with

M  &P will be able to avail con-
venient working capital fi-
nancing without providing
mortgage or fixed assets as se-
curity. This MOU was signed
by Aamir Irshad – Head of
Branch Banking HBL and
Kamran Nishat –CEO Muller
& Phipps in presence of  Asif
Riaz –Head Retail Lending
HBL and Saulat Ali Khan –
Head of  Corporate Banking
South HBL.  n

HBL and M&P sign MoU

Lahore: Karandaaz Pak-
istan announced ‘Matilda So-
lutions’, ‘Love for Data’, and
‘AgriMart, as the winners of its
3rd round of  annual FinTech
Disrupt Challenge after a close
competition between 16 ex-
traordinary technology startups
with ideas for financial inclu-
sion. The three outstanding
FinTechs will each receive a
funding up to $100,000 from
Karandaaz to implement their
ideas. The pitch round for the
KarandaazFinTech Disrupt
Challenge 2018 was held at the
Hive in Karachi and the judges’
panel comprised of  Khurram
Zafar, Director 47 ventures;
Rabeel Warraich, Founder and
CEO, Sarmayacar; Sameer
Chishty, Venture Partner,
SparksLab Global; Shahid
Mustafa, President and CEO,
Telenor Microfinance Bank;
and Dr. Ayseha K. Khan,
Country Director, Acumen.

The annual Karandaaz Fin-
tech Disrupt Challenge, sup-
ported by the Bill & Melinda
Gates Foundation, now in its
third consecutive year running,

supports FinTech sector in Pak-
istan and provides seed money
to the most promising innova-
tive responses for removing
bottlenecks in Pakistan’s finan-
cial services sector.

Rehan Akhtar, Chief Digi-
tal Officer Karadaaz said:

“Two years ago when we
started the FinTech Disrupt
Challenge, we aimed to nurture
enough challengers and disrup-
tors in the market and intro-
duce more innovative products
and services for the banks and
formal financial industry to
take benefit from and drive
greater financial inclusion in
the country. This year we piv-
oted our model a bit and in-

stead of just giving seed money
to the most promising ideas, we
also got involved in helping a
larger pool improve their prod-
ucts and services through a fo-
cused 5 month long
acceleration program prior to
the pitch round.”

CEO Karandaaz Pakistan,
Ali Sarfraz said,“I extend my
heartiest felicitations to the
winning teams of  this years’
disrupt challenge and hope that
they and many others who
were part of  the acceleration
programme for FinTechs that
Karandaaz ran with its partner,
FinTech Factory, will be able to
break the glass ceilings and ex-
pand their startups way and be-

yond. This new breed of start-
ups trying to disrupt the finan-
cial technology space in
Pakistan will go a long way in
transforming the country’s fi-
nancial service landscape and
usher in greater inclusion and
convenience for underserved
communities.”

Michael Weigand, Direc-
tor of  the Financial Services
for the Poor program ofthe
Bill & Melinda Gates Foun-
dation said, “About 1.7 bil-
lion people worldwide are
still excluded from formal fi-
nancial services. Without for-
mal financial histories,
people are also cut off  from
potentially stabilizing and up-
lifting opportunities like
building credit or getting a
loan to start a business. The
foundation’s Financial Serv-
ices for the Poor program
works to broaden the reach
of  low-cost digital financial
services for the poor. I was
highly impressed by the in-
novative ideas presented
today and wish them all the
best.” n

Winners of Karandaaz FinTech Disrupt
Challenge 2018 announced
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Karach: BankIslami Pak-
istan Limited has signed a
MoU with Indus Motor Com-
pany Ltd to offer customized
financing packages to IMC
customers of  Toyota Fortuner,
Revo, Camry, and Rush across
the country. The Bank will
offer these financing options
through its flagship product
'Islami Auto Finance'.

Bilal Fiaz– Head of  Con-
sumer Banking, BankIslami
and Syed Omar – General
Manager- Sales, IMC, laid the
cornerstone of  this partnership
by signing the agreement in a
meeting held in Karachi.

Bilal Fiaz– Head of  Con-

sumer Banking, BankIslami
said: “The collaboration is a
milestone not only for both the
organizations but also for the
customers who will greatly
benefit from our uniquely
structured auto financing solu-
tions. This relationship will
certainly help BankIslami and
IMC explore new avenues to
benefit our customers.”

Syed Omar – General
Manager- Sales, IMC, also ex-
pressed his views saying, “This
initiative will create an ideal
scenario for both the organiza-
tions and will enable us to
offer best value proposition to
the customers.”  n

BankIslami, Indus Motor part-
ner to offer customized
financing solutions

Xiaomi Redmi S2 be-
comes online best
selling smartphone

in Pakistan
Lahore: Xiaomi Pakistan

announced their achievements
in the field of  E-Commerce
with Redmi S2 declared as the
best selling smartphone in Pak-
istan. Launched in July 2018,
Redmi S2 has been the ulti-
mate reflection of  the kind of
innovation that Xiaomi has to
offer.

Daraz 12.12 took place on
December 12 2018, showcas-
ing fireworks of  Flash Sales,
Exclusive Discounts, Voucher
Codes, Mystery Boxes and etc.

Redmi S2 featured on
Daraz 12.12 only to make its
debut again but this time in the
persona of  the “Best Selling
Smartphone in Pakistan”.
More than 6,000 orders were
placed in a matter of  a few
hours and Redmi S2 took the
lead by making a sale of  more 

Xiaomi was brought to
Pakistan via Smart Link Tech-
nologies and has been the
trendsetter in the age of  emerg-
ing E-Commerce phenomena.
Mi Pakistan is steadfast in
making it to the top with their
fast-paced advancement in
technology and innovation.n

Islamabad: Pakistan
Telecommunication Company
Limited (PTCL) has won the
award for ‘Best Asian Opera-
tor’ at the Telecom Review Ex-
cellence Awards 2018 held at

The Meydan Hotel in Dubai.
Dr. Daniel Ritz, President

& CEO, PTCL, received the
award on behalf  of  PTCL. The
awards recognize industry
leaders for their efficiency and

hard work in 2018. Winners
were chosen based on recog-
nized and demonstrated capa-
bilities in their specific sector
by an independent panel of  ex-
perienced industry veterans.

On the occasion, Dr. Daniel
Ritz, President & CEO, PTCL,
said “It is a great pleasure accept-
ing this award, and I am proud of
PTCL’s team who has made it
possible for us to be recognized as
Asia’s Best Operator. PTCL has
taken strategic initiatives for
building a customer service cul-
ture in the organization, along
with innovation in its network.

Through its Network Transfor-
mation Project, 100 exchanges
are being upgraded across Pak-
istan that will positively impact
customer experience.”

The organization has overall
gone through a cultural trans-
formation, with renewed focus
on core values, gender diversity
and empowerment of  employ-
ees at the workplace. To drive
business agility and efficiency,
technological innovations, like
cloud technology, have also been
introduced for well-integrated
systems throughout the coun-
try.n

PTCL named as ‘Asia’s best operator’



Islamabad: The Bank of
Khyber signs Pakistan
Telecommunication Com-
pany Limited (PTCL) for
managed services contract
for a period offive years.
Under this agreement,
PTCL willmanageand
maintain active & passive

network operations on be-
half of  the bank at more
than 170 branches country-
wide, as well assupport the
bank in meeting the current
and future customer de-
mands.PTCL will also bem-
anagingthe bank’s overall
point to point & point to
multipoint connectivity,
along with dual media con-
nectivity.

The partnership agree-
ment was signed by Adil
Rashid, Chief  Business
Services Officer, PTCL and
Azfar Ali, Chief  Informa-
tion Technology Officer,
Bank of  Khyber. On the oc-
casion, Dr. Daniel Ritz,
President & CEO, PTCL,
Basharat Qureshi, EVP,
Digital Services, PTCL,
Suleman Awan, General
Manager, Digital Services
North, PTCL, Shehbaz
Jameel, CEO&MD, Bank
of  Khyber, and Gulzeb
Jadoon, Head of  Informa-

tion Technology Infrastruc-
ture, Bank of  Khyber, were
also present along with offi-
cials from respective com-
panies.

On the occasion, She-
hbaz Jameel, CEO&MD,
The Bank of  Khyber said:
"This agreement meets the

strategic long-term plans of
the bank in increasing oper-
ational efficiency.To opti-
mize our costs for
betternetwork management
we have entrusted PTCL
for their support to main-
tain our network. This will
allow us to maximize our
focus on business develop-
ment, improve the quality
of  our services and provide
value added quality serv-
ices to our customers."

On the occasion, Dr.
Daniel Ritz, President&
CEO, PTCL said: "Man-
aged services have become
a standard practice globally
for operators and banks. I
am happy that PTCL will
manage the network opera-
tions of  the bank, which
will help to reduce the op-
erational expenditure, en-
abling them to focus more
on providing innovative so-
lutions to their cus-
tomers."n
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Bank of Khyber signs PTCL for
managed services contract

Faisalabad: Eighteen –
Pakistan’s most luxurious and
modern, mixed use, residential
project in an aim to further en-
hance its foothold within the
country’s real estate industry,
launched its operations in the
third-most populous city in
Pakistan – Faisalabad,
through an intriguing launch
event which was organized to
engage the locals of  the city of
Faisalabad. 

The event was attended by
renowned corporates, industri-
alists and leading businessmen
of  Faisalabad who showed
keen interest towards the ar-
chitectural model of  luxurious
villas and the master plan of
the project. The guests were
briefed on the future programs
of  Eighteen and the complete
product line that they could in-
vest in.

Faisalabad is approxi-
mately 250 kilometers away

from the Federal Capital and
its residents have shown con-
siderable interest in the Real
Estate Developments of  Is-
lamabad. The introduction of
Eighteen, sits as an opportu-
nity for the residents of  Faisal-
abad to invest in the
picturesque and beautiful
landscapes of  Islamabad.

Ali Abdel Ghaffar, Chief
Commercial Officer Eight-
een, said, “We are ex-
tremely delighted to bring
international standards of
living for the people of
Faisalabad. The city which
has been referred to as the
“Manchester of  Pakistan”
due to its large contribution

towards the country’s GDP,
will surely pave the way for
the locals to invest in one of
the finest residential proj-
ects on offer.”

Speaking about the dis-
tinguishing factors that sep-
arate Eighteen from other
real estate projects in the
country, he said, “All the

villas and apartments have
been designed exclusively in
view of  the modern ideol-
ogy of  people, and we have
tried to add in every bit of
this thought process into
bringing the dream residen-
tial project into reality.” he
added.

The event was energized
with live music which was
later followed by a sumptu-
ous dinner and featured an
architectural model of  luxu-
rious villas and the master
plan of  the project

Eighteen, is ten minutes
away from the new Islam-
abad International Airport
and is the ideal development
for local and overseas Pak-
istanis who enjoy luxury liv-
ing and state of  the art
amenities.  Eighteen will be
the benchmark for all future
real estate projects in Pak-
istan.n

Eighteen launches luxurious residential project

Islamabad: Zong 4G has
entered into a strategic al-
liance with Careem that en-
sures mobility services for its
customers as part of  the new
agreement. Zong 4G will
provide the underlying voice
and data services for Careem
captains.

The announcement came
following a signing ceremony
held in the presence of  Zong
4G; Acting Chief  Commer-
cial Officer, Moied Javeed
and Careem’s Managing Di-
rector, Junaid Iqbal, along
with management of  both
companies.

“Commenting on the
partnership, Junaid Iqbal
Managing Director Careem
mentioned “Careem’s part-
nership with Zong 4G is an
illustration of  how compa-
nies can work together and
simplify lives of  people with
innovative tech-solutions.

The seamless and affordable
connectivity provided by
Pakistan’s No.1 Data Net-
work is a great value addi-
tion our Captains and will be
a great assistance in their

daily ease of  work.”
Powered by the unrivaled

4G network in the country,
Zong 4G continues to reach
towards its ambition of  be-
coming a digital life partner
of  all its customers across the

country.The company contin-
uesto foster partnerships with
renounced companies such
as Careem, WhatsApp, and
IMO etc. to improve the
lives of  millions of  Pakista-

nis. As fastest growing net-
work in Pakistan, with more
than 10,000 operational 4G
sites, Zong 4G is leading the
hallmarks of  innovation and
digitalization in the Pak-
istan. n

Zong 4G partners with Careem to provide
seamless connectivity

Lahore: Cheetay.pk being
on the trajectory of growth and
expansion has raised a whop-
ping $3.675 million in funding
from investors based in the US.

The funding has enabled
them to establish a logistics
base of  an entire fleet of  riders
and dedicated vehicles, over

450 restaurant sand more than
200 employees. Starting with
food delivery as the initial busi-
ness vertical, they have ex-
panded into delivering Books,
Health & Beauty products and
are on the cusp of  launching
Cheetay Grocery.

Their aim now is to go for

an institutional funding round
to acquire $10 million. With
their vision and roadmap
planned out, they plan to make
a tectonic change in the indus-
try by being the go to last mile
company that provides an
array of  services not just in La-
hore but in multiple cities
throughout the country. Ac-
quiring this amount will enable
them to capitalise on their po-
sition in the industry and will
help them focus on new prod-
uct innovation and numerous
initiatives that will help main-
tain control of  the customer’s
journey in an e-Commerce
arena. n

Cheetay.pk raises $3.675 million
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