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Editor’s 
Note

April,   2019

The government of the day is under immense pressure over 
alleged failure of its numerous policy issues that it had trumpeted in 
the run up to the general elections. Moreover, the recent changes in 
the federal cabinet and removal of some ministers from their 
portfolios and the talk of replacing the Punjab chief minister have put 
the Pakistan Tehreek-i-Insaf-led government in an awkward position. 

This has, as expected, led to the opposition parties, making of a 
foul of the present rulers, and calling for the prime minister to step 
down. 

It is now about a year since the PTI-led government took the reins 
of power in the centre, Punjab, Khyber Pakhtunkhwa and partnered 
in a coalition in Balochistan, but since its inception, the Imran Khan-
led political dispensation has been rocked by the issues, which may 
not have been of its own creation, but a spillover from the past 
governments. The present dispensation has now been blamed for 
almost all the ills that Pakistan is facing, from massive devaluation of 
rupee to economic slump to inflation to rising foreign debt, to name 
a few, probably because of its inexperience with the government. 

It is very much understood that these malaises have been the 
creations of the past set-ups, but the way the current regime has 
handled them, or tried to address them, has backfired, much to the 
predicament of the Imran Khan’s party.  

The situation has been made more muddied and complicated by 
the ruling party by the not-so-wise remarks of the chief executive on 
many occasions. For instance, he uttered a very problematic 
statement in Tehran, saying that Pakistani soil was allegedly used 
against Iran, which backfired and angered those who matter the 
most in this country. However, if that was enough, he went on to 
compare PPP chief Bilawal Bhutto Zardari with a woman, calling 
him ‘Sahiba’, which led to the PTI being taken to the task in the 
National Assembly.  

Such trivial remarks should not come from a person none other 
than the prime minister himself. Instead of focusing on the issues 
this country is facing, the premier takes its necessary to talk 
rubbish, which sows a firm belief in the countrymen that he is just 
passing the days in the government and has no concern whatsoever 
for the welfare of the people. 

Changing the ministers for alleged under-performance or no 
performance and bringing in new faces, mostly non-elected 
personalities, will only aggravate the situation for the premier.  

He is running short of time to fix the economy, stop the rupee’s 
steep slide and reform the country’s tax machinery. Talking about 
issues and vowing to resolve them when you are not in the 
government is another thing and taking such issues head-on when 
you are in the government is quite another.  

Perhaps, Imran Khan did not quite understand that heading a 
government in a country like Pakistan is not the bed of roses. If he 
wants to be of some essence to the voters, he has to deliver quickly.  

The government 
is in a dilemma 
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T
he Qatari investors have shown interest in 
getting lease of  the new Islamabad Inter-
national Airport. Constructed at a cost of  
more than Rs105 billion, the Y-shaped 

airport is located 30km from the heart of  Islam-
abad’s business centre Blue Area. Pakistan’s most 
modern airport boasts state-of-the-art equipment 
and will be country’s first airport to accommodate 
two double-deck Airbus A380s, the world’s largest 
aeroplane. The airport’s ultimate capacity is about 
25 million passengers per annum. 

As per details, members of  the Qatar Investment 
Authority (QIA) have expressed their desire to take 
the managerial control of  the new airport so as to 
handle its affairs effectively. 

“Although the Pakistani side is yet to respond on 
the visiting delegation’s offer, it is a good omen that 
foreigners are coming for investment in Pakistan,” 
sources said. “This is the first time that a country 
has shown interest in taking a Pakistani airport on 
lease. Earlier, Pakistan had kept Jinnah Interna-
tional Airport on mortgage owing to the bad finan-
cial position of  the country.” 

The Qatari delegation has also taken interest in 
investing in tourism industry, different locations in 
the federal capital, in agriculture sector as well as in 
the prime minister’s low-cost housing scheme. 

“The delegation is clear in making investments 
in Pakistan and in this regard has asked Pakistan to 
finalise the matters as early as possible,” they added. 

It is pertinent to mention here that a high-level 
Qatari delegation, led by Sheikh Faisal bin Thani al 
Thani visited Islamabad recently. 

The delegation met Prime Minister Imran Khan, 
representatives of  Board of  Investment, Power Di-
vision Minister Omar Ayub Khan, Housing and 
Works Minister Tariq Bashir Cheema, Planning 
Minister Makhdoom Khusro Bakhtiar, Maritime 
Affairs Minister Ali Zaidi, Special Assistant to PM 
Zulfi Bukhari and Adviser to PM on Commerce 
Abdul Razak Dawood. 

The Qatari delegation was briefed about the up-
coming energy policy of  the government and the po-
tential for development in the power sector. They 
were also informed about the investment opportu-
nities in the Naya Pakistan Housing Scheme and po-
tential of  investments in the maritime sector, 
particularly Gwadar Port. 

The QIA delegation included Sultan Ali Hamad, 
Sultan Hassan Al-Saadi and Faisal Abbas 
Chaudhry, Hamad Al-Mulla, Mohammed Al-
Hasmi, Deven Arvind Karnik and Khalid Jolo. 

BOI Chairman Haroon Sharif  confirmed that 
the Qatari delegation has shown an interest in four 
sectors of  Pakistan, including hotels, energy, food 

processing, and aviation management. 
“We have shared the details of  government-

owned hotels and have also informed the potential 
tourist points,” he stated. “As the Qataris are famous 
in the world for managing the airports, they asked us 
that if  the government of  Pakistan wants to out-
source the airports. 

“If  the government offers this facility in the avi-
ation policy, then we can invite the Qatari investors,” 
he concluded 

International carriers, including Emirates, Qatar 

Airways, Thai Airways, China Airlines, Oman Air, 
Etihad Airways, Saudi, Gulf  Air, Kuwait Airways 
and Turkish Airlines, operate flights to and from Is-
lamabad along with PIA, Shaheen Air, Serene Air 
and Air Blue. Spanning over 4,238 acres of  land, the 
new airport consists of  two runways each 3.5km 
long, 28 aircraft parking aprons, 15 remote bays, a 
cargo apron for parking of  three aircraft, main and 
emergency runways, taxiways, aircraft maintenance 
apron and parking bays for wide-body aircraft. 

There would be 15 air-conditioned jetways out 
of  which two have been specified for the wide-body 
aircraft A380. The current Islamabad airport had no 
boarding bridges and only a few immigration desks, 
which were insufficient for handling the influx of  
thousands of  passengers. 

The four-level terminal building also includes a 
cargo terminal, fuel farm, state-of-the-art firefight-
ing station and rescue facilities. The airport consists 
of  90 check-in counters and a parking facility for 
2,000 vehicles. Around 1,200 Airport Security Force 
personnel are expected to be deployed at 85 security 
towers to ensure safety. 

The airport also comprised of  a four-star transit 
hotel, duty-free shops, food court, a mini-cinema and 
children’s play area to help ease long layovers. n 
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Qatar eyes 
Islamabad airport 
on lease

“Members of the Qatar Investment Authority have expressed their 
desire to take the managerial control of the new Islamabad airport to 
handle its affairs effectively as the Qataris are famous in the world for 
managing the airports.”

The QIA delegation, which 
recently visited Pakistan, included 
Sultan Ali Hamad, Sultan Hassan 
Al-Saadi and Faisal Abbas 
Chaudhry, Hamad Al-Mulla, 
Mohammed Al-Hasmi, Deven 
Arvind Karnik and Khalid Jolo.



P
rime Minister Imran Khan has issued di-
rectives to immediately launch a compre-
hensive web portal identifying all new 
tourist zones being set up with detailed in-

formation to facilitate local as well as foreign tourists. 
Chairing a meeting on development and promo-

tion of the country’s tourism sector in Islamabad, the 
premier said that “tourism is exploding in Pakistan”. 

He was also apprised that 11 integrated tourism 
zones are being established in Khyber-Pakhtunkhwa, 
as well as, eight in Punjab. PM Khan was briefed that 
internationally successful models are being followed 
to promote the tourism industry. 

Under the newly rolled out visa regime, Pakistani 
missions abroad will grant three-month e-visas to for-
eigners in 175 countries within a processing time of 
7-10 working days. 

He spoke of  the potential for religious tourism 
while highlighting the diverse topography to attract 
foreigners to visit the country. 

The prime minister said that the country opening 
its doors to the world is a manifestation of  a new 
confidence that the security situation has drastically 
changed and “Pakistan is now secure”. 

Khyber Pakhtunkhwa government has sought fi-
nancing of  $120 million from the World Bank to im-
prove tourism-enabling infrastructure, enhance 
tourism assets and strengthen destination manage-
ment for sustainable tourism development in the 
province. 

A World Bank team is currently evaluating the 
project, and it is expected that after getting the loan 
from the WB’s soft loan window, International De-
velopment Association (IDA), the project will be 
launched during the next fiscal year. The bank is ex-
pected to approve next month the loan for the proj-
ect estimated to cost $127 million. 

In line with the reform agenda, the KP govern-
ment has put economic revitalisation, job creation 
and tourism destination development at the centre 
of  its development roadmap. To achieve these objec-
tives, including through its Integrated Tourism De-
velopment Project (KITE), the government had 
approached WB through the federal government for 

assistance. 
The proposed project will support activities to 

overcome infrastructure bottlenecks at popular sites 
in Kalam and Galyat; encourage higher tourist 
spending through the development of  quality 
tourism products in Chitral while lifting visitors’ 
pressure off  the valleys that host the indigenous peo-
ple of  Kalash; and equip authorities with the tools 
for visitors management and environmental preser-
vation, including in Naran. 

KP is Pakistan’s tourism treasure chest and is fast 
becoming a destination of  choice for domestic 
tourists. It is well endowed with natural resources 
shaped by Hindukush and Himalayas mountains 
with stunning alpine landscapes, wildlife, lush forests 
and numerous glacial lakes. 

It boasts historical and religiously significant sites 
covering over 2,000 years of  Buddhist, Muslim and 

Christian histories. These include 6,000 sites of  
Gandhara heritage, some of  which have been exca-
vated and restored by the KP Directorate of  Ar-
chaeology and Museums and are now accessible to 
visitors. 

According to a report by English newspaper Tele-
graph, so said Lonely Planet of  Pakistan in its first 
ever travel guide, Across Asia on the Cheap, pub-
lished in 1973. Indeed, the country was once one of  
the highlights of  the classic “hippie trail” or “over-
land” route from Europe to the Far East, a rite of  
passage for disillusioned Western youth. Peshawar 
and Lahore were considered not only safe – but 
also fine places to kick back for a few days in a 

budget hostel, drink Murree beer and sample the 
local pot. The book offered a tip on leaving the lat-
ter city: “You can get a magic bus from Lahore di-
rect to Kabul – look for notices in the freak 
hangouts.” 

PM Imran Khan is committed to kick-starting 
tourism to help raise money for a welfare state. His 
policy has so far extended to tweeting pictures of  
the country’s beaches and snow-capped mountains, 
hosting a two-day tourism summit, and, most sig-
nificantly, cutting the red tape and entry require-
ments that have the potential to put off  visitors. 

As of  April, residents of  five countries – the 
UK, China, Turkey, Malaysia and the UAE – can 
take advantage of  a new online e-visa system, 
while most restrictions on movement within the 
country have been abolished. 

Jane Westwood of  Wild Frontiers, one of  the 
few UK operators to offer tours of  Pakistan (others 
include Hinterland and Exodus), welcomed the 
changes. 

“The old visa system was very convoluted,” she 
said. “Both travellers and tour operators needed to 
file numerous supporting documents and the whole 
process took two weeks or more – now it can be 
wrapped up in a matter of  hours. It is also signifi-
cantly cheaper, from £134 down to the equivalent 
of  $60.” 

She also praised the loosening of  the No Ob-
jection Certificate (NOC) system, under which 
travellers needed special permission to visit certain 
parts of  Pakistan. These have been scrapped for all 
but a few border regions, opening up parts of  Kash-
mir, Chitral and Gilgit-Baltistan. 

“It’s a beautiful country, and one of  the most 
welcoming,” said Westwood, who has visited 
twice. “The mountain scenery is staggering, and it’s 
perfect for trekking, but there are fascinating cities 
too. Islamabad is leafy and green, with wide boule-
vards; Lahore has a remarkable Old City, gardens, 
museums and forts – a real combination of  old and 
new. Then there’s the Kalasha Valleys, which have 
a unique pagan culture, with traditional lifestyles, 
dress and festivals.” n 

Tourism is ‘exploding’ in Pakistan 
“Under the newly rolled out visa regime, Pakistani missions abroad will grant three-month e-visas to for-
eigners in 175 countries within a processing time of 7-10 working days. PM Imran Khan has been told 
that internationally successful models are being followed to promote the tourism industry.”

KP has sought financing of $120 
million from the WB to improve 
tourism-enabling infrastructure, 
enhance tourism assets and 
strengthen destination manage-
ment for sustainable tourism 
development in the province.
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T
he Pakistan Pharmaceutical Manufactur-
ers Association (PPMA) has announced 
to bring down the prices of  395 essential 
medicines whose prices were reduced by 

the Drug Regulatory Authority of  Pakistan (Drap) 
but not implemented by the pharmaceutical industry 
and also announced to reduce prices of  other 464 
medicines voluntarily by 10-15 per cent. The Drap, 
the country’s pharmaceutical watchdog, had sprung 
into action after many pharmaceutical companies 
had increased their drug prices by 100 per cent and 
more. 

Prime Minister Imran Khan has also instructed 
Chief  Minister Punjab Usman Buzdar to look into 
the matter and ensure price reduction within the 
given timeframe. 

The Drap gave the go-ahead for pharmaceutical 
companies to increase medicine prices by 15pc but 
some companies raised their prices more than the 

allowed amount. 
“Today we announce to reduce prices of  395 es-

sential medicines from one per cent to 471 per cent 
as per government’s SRO No 1610, and within 15 
days, they would be available on reduced prices 
throughout Pakistan,” announced Zahid Saeed, 
Chairman PPMA at a news briefing in Karachi re-
cently. 

Accompanied by Ayesha Tammy Haq, the rep-
resentative of  the multinational pharmaceutical 
companies in Pakistan and in the presence of  sev-
eral drug manufacturers, the PPMA chairman said 
they are forced to lower the prices of  medicines with 
heavy heart on the pressure from the health minister 
and commerce adviser Abdul Razzaq Dawood as 
the increase in cost of  production has made the cost 
of  doing business in Pakistan very difficult. At the 
same time, the pharmaceutical industry also volun-
tarily decided to lower the prices of  another 464 

medicines by 10-15 per cent to restore selling them 
at their original cost of  production, Zahid Saeed an-
nounced, saying these medicines are commonly 
used for the treatment of  communicable and non-
communicable diseases. 

The government had allowed increase in prices 
of  around 45,000 medicines by 15 per cent following 
a suo motu taken by the Supreme Court of  Pakistan. 
But the prices of  464 medicines were increased over 
15 per cent. “It is a very challenging decision since 
the hardship cases were decided in Nov 2018 when 
the rupee was valued at 138 against a US dollar and 
today it is at 143 to a dollar,” Zahid said. He said 
the revised prices can be sustained if  the dollar does 
not appreciate, utilities prices are maintained and 
the government is able to control inflation. He said 
as much as up to 90 per cent raw material is im-
ported. The electricity tariff  has increased by 45 per 
cent, gas bills by 65 per cent and diesel by 95 per 
cent which also affects the cost of  production,” the 
PPMA chairman said. 

Urging the government to slash duties and taxes 
on the import of  raw material, including packaging 
material, he said they contribute Rs50 billion annu-
ally to the national exchequer in taxes and added if  
the government abolishes taxes, they could slash 
prices by another 15-20 per cent and earn foreign ex-
change by becoming the second largest exporting in-
dustry within two years. 

“It is a very painful and challenging decision for 
the pharmaceutical industry since hardship cases 
were decided in Nov 2018 where the value of  the 
rupee against the US dollar was 138. Today it is 
143,” said Mr Saeed. 

He said maintaining these prices was possible if  
the dollar remained stable, utilities prices were main-
tained and the government was able to control in-
flation as prices of  drugs could not remain isolated 
from these factors. 

The price hike impacted the price of  about 
24,000 medicines, including life-saving drugs such 
as medicines for heart ailments, cancer, children’s 
diseases, brain diseases, cancer and also post-surgi-
cal medicines. 

Earlier, the Lahore High Court issued the Drap 
and government notices in a case against the medi-
cine price increase. Justice Ameer Bhatti of  the LHC 
took up the petition filed by Nadeem Sarwar Advo-
cate against jacking up the prices of  medicines. 

Sarwar, in his petition, made the provincial 
health department and the government of  Punjab as 
a party in the case. The petitioner dubbing the hike 
in prices of  medicines as illegal said that no new for-
mula was determined for fixation of  the drugs 
prices. And without a price formula, the prices could 
not be fixed. 

The petitioner pleaded to the court to declare the 
Drap notification as null and void and also order for 
the determination of  a formula to fix prices. n 
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Firms cut medicines 
prices, but with a 
heavy heart 
“The price hike impacted the prices of about 24,000 
medicines, including life-saving drugs, such as medicines for 
heart ailments, cancer, children’s diseases, brain diseases, 
and also post-surgical medicines.”

The PPMA chairman says they are 
forced to lower the prices of med-
icines with heavy heart on the 
pressure from the health minister 
and commerce adviser.





L
aunched in October 2017, the Jazz Smart 
Schools programme has been a success 
story so far. To celebrate this success, a cer-
emony was held recently, where Shafqat 

Mahmood, Federal Minister for Education, Ursula 
Burns, VEON’s CEO and Chairman, and Saif  Chi, 
Huawei’s CEO, graced the occasion to commend 
the team behind the programme and encourage its 
adoption in all middle schools of  Islamabad. 

The ceremony was also a way to recognise top 
performers from amongst the programme. Hundred 
students received tablets and certificates by Ursula 
Burns and Shafqat Mahmood for their exceptional 
performance during mid-term examinations. 

In Pakistan, where 38pc school going students 
hardly know how to string a sentence in any lan-
guage or do basic math, the programme has suc-
cessfully taught 28,000 plus middle school girls 
blended learning in 75 public schools of  Islamabad. 
Also 800 plus female teachers have been trained to 
use tech to teach using smart learning solutions 
based on existing curriculum. Since the programme, 
both the assessments of  students and the training ca-
pacity of  teachers have improved considerably. 

Talking about the need for similar digitally-en-

abled educational initiatives, Federal Minister for 
Education Shafqat Mahmood stated, "Digital skills 
are a priority for us because they enable learning on 
a larger and more effective scale. We will be able to 
bridge the digital literacy divide in Pakistan with 
programmes like the Jazz Smart Schools.” 

Launched as a two-year pilot project with knowl-
edge platform, the Jazz Smart Schools programme 
has recorded significant improvement in five areas: 
student learning outcomes; teaching quality; student 
engagement, expanded use of  technology, and im-
proved accountability and monitoring of  results.  

“The results clearly confirm how Jazz and Pak-
istan Federal Directorate of  Education is commit-
ted to the digital transformation of  Pakistan’s youth. 
Digital education is the future and I’m very pleased 
to see that the students at Jazz Smart Schools have 
taken to it like any other child in the Silicon Valley,” 
said Ursula Burns. 

“We hope that this programme is now imple-
mented across the country, as it is in line with not 
only the United Nations Sustainable Development 
Goals 2030, but the Pakistan government’s strategic 
vision 2025,” she added.  

A digital sustainability initiative under VEON’s 

‘Make Your Mark’ programme, Jazz Smart Schools 
are designed to increase student-learning outcomes 
and improve teaching methodology by a smart 
learning solution deployed through a digital blended 
learning platform. The idea is to digitize Pakistan’s 
youth bulge and equip them to access entrepreneur-
ial opportunities when they are ready.  

Pre-tests were organised for all 20,000 female 
students in the programme to evaluate their current 
learning levels based on subjects they studied in pre-
vious grades. The internal mid-term evaluation re-
sults recorded remarkable improvement in student 
learning outcomes. The formal results of  the pro-
gramme will be measured once these students ap-
pear for their external board examinations 
scheduled in April 2019. 

Meanwhile, Chairman and CEO of  
VEON/JAZZ, Ursula Burns called on President Dr 
Arif  Alvi in Islamabad to discuss matters related to 
telecom and IT. Federal Minister for Information 
Technology and Telecommunication Dr Khalid 
Maqbool Siddiqui was also present. n 
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Jazz celebrates success of its 
smart schools programme 

“Launched as a two-year pilot with knowledge platform, the Jazz Smart Schools programme has 
recorded significant improvement in five areas: student learning outcomes; teaching quality; student 
engagement, expanded use of technology, and improved accountability and monitoring of results.”

VEON’s CEO and Chairman 
Ursula Burns says she is very 
pleased to see that the students at 
Jazz Smart Schools have taken to 
it like any other child in the 
Silicon Valley.



R
ealme, an emerging smartphone brand, 
launched Realme 3, the most powerful 
phone for the budget segment, in Lahore re-
cently. The stylish device, powered by the 

AI master MediaTeKHelio P60 processor, comes with 
a 4230mAh battery, giving you the longest battery life 
in this segment. Realme 3 is equipped with an up-
graded 13MP + 2MP dual rear camera with 
Nightscape and Chroma Boost mode, which are the 
first in this category.  

This smartphone will be available in two variants, 
3GB RAM + 32GB ROM and 4GB RAM + 64GB 
ROM with 6.2-inch dewdrop full screen and triple 
SIM slots expandable up to 256GB. The device comes 
with three exquisite colours - Radiant Blue, Dynamic 

Black and Classic Black.  
Speaking at the launch, Mr Harvey, Marketing Di-

rector of  Realme Pakistan, said: “Our aim for the 
phone was to provide power from Realme 1 and style 
from Realme 2. With the combination of  both, 
Realme 3 was designed, to signify ‘Power Meets Style’ 
at this affordable price range for our customers. We 
are looking forward to providing the best possible de-
vice to our consumers in the market.” 

The Realme 3 comes with massive 4230mAh bat-
tery that allows users to enjoy the longest battery en-
durance in the category. The Screen Display 
Battery Optimisation on the device can also extend 
the battery life by 5pc to 10pc, respectively. The 
powerful Helio P60 adopts TSMC's latest 12nm 

FinFET process, which boasts a 15pc drop of  
power consumption compared with the previous 
14nm process and can rival the 10nm chip in this 
regard. 

Realme has introduced three products in Pak-
istan so far. Realme C1, Realme 2 pro and Realme 
3. Realme 3 is the prettiest power king and all-
rounder under 30k offering superior performance 
and design which is even at par with many higher 
end models. The first sale runs from April 20, 2019. 
People can order it in two colours: Radiant Blue 
and Dynamic Black, at an amazing price of  
Rs21,999. The 4+64GB variant is available na-
tionwide offline in stores in radiant blue and dy-
namic black at the price of  Rs28,999. n 

“Mr Harvey, Marketing Director of Realme Pakistan, says ‘Our aim for the phone was to provide 
power from Realme 1 and style from Realme 2. With the combination of both, Realme 3 was 
designed to signify ‘Power Meets Style’ at this affordable price range for our customers. We are 
looking forward to providing the best possible device to our consumers in the market’.”
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P
akistan Telecommunication Company’s 
group revenue growth has grown year-on-
year (YoY) by 11 per cent to Rs33.5 billion 
as a result of  accelerated growth in the 

Ufone and Ubank revenues as per financial results 
announced for the first quarter (Q1, 2019). 

The main emphasis laid by PTCL during this 
endeavour was on digital subscriber line (DSL) ex-
pansion which had increased by 6 per cent. Chief  
Executive Officer (CEO) and President PTCL 
Rashid Khan made these remarks while announc-
ing the financial results for the quarter ended 
March 31, 2019 at its Board of  Directors’ meeting 
held in Islamabad recently. 

He said owing to the prevailing digitalisation 
trend prevailing in the market there had been in-
creased growth in data with a decline in wire lines 
of  PTCL. 

He said: “We are taking digital initiatives, in-
cluding the task to upgrade top 100 exchanges 
under Network Transformation Project (NTP) in 
different parts of  the country. The results are sig-
nificant for the 76 exchanges fully transformed to 
date in 12 cities as YoY revenue growth is even 
higher at 12 per cent and there is 40 per cent re-
duction in customer complaints.” 

Rashid Khan vowed that PTCL would capi-
talise on the opportunities arising in the mega de-
velopment projects like 5 million houses under 
Naya Pakistan scheme announced by Prime Min-
ister Imran Khan. 

Chief  Financial Officer, PTCL, Nadeem Khan 
delivered a comprehensive briefing to mediaper-
sons on the financial results for Q1, 2019. 

He said that the fiscal results showed a com-

parison of  increase in revenue between 2018 and 
2019. “Ufone revenue has increased double digits 
YoY, UBank, a microfinance banking subsidiary of  
PTCL, has shown significant growth of  53 per cent 
in its quarterly revenue over last year,” he added. 

PTCL Group’s operating profit and net profit 
for the quarter had improved by 34 per cent and 95 
per cent, respectively, as a result of  the revenue 
growth. PTCL revenue of  Rs17.9 billion for the 
quarter was slightly lower than last year. “The main 
reason for this slight decrease is the consequent de-

cline in wireless and Voice revenue,” he added. 
Mr Nadeem said PTCL’s flagship Fixed Broad-

band services posted revenue growth of  5.8 per 
cent over last year. 

“Corporate business continued its growth mo-
mentum from a strong 2018 and has achieved a 
double digit growth YoY. Growth drivers for cor-
porate business are Cloud Infrastructure, IT, Se-
curity and Managed Services projects,” Nadeem 
Khan said. 

“Wireless revenue for the quarter has declined 
on YoY basis due to strong competition by the cel-
lular companies providing wireless data services. 

There is continued decline in domestic and inter-
national voice revenues due to illegal or grey traf-
fic termination, continued conversion of  
subscribers to over the top (OTT) and cellular serv-
ices resulting in declining in voice traffic volumes,” 
the PTCL chief  financial officer maintained. 

“PTCL posted a Net Profit After Tax which is 
10 per cent higher than last year. Operating profit 
for the quarter remained under pressure compared 
to last year mainly due to increase in operating cost 
on account of  significant hike in power tariffs.” 

However, non-operating income has increased 
due to higher income on investments as a result of  
significant increase in benchmark interest rates by 
the State Bank of  Pakistan,” he elaborated. 

He also mentioned that as a national company, 
PTCL had undertaken various initiatives for climate 
change and environmental preservation such as col-
laboration with Ministry of  Climate Change to sup-
port the Clean Green Pakistan Movement by 
planting 200,000 trees on company sites. 

Moreover, he said PTCL being an environment 
friendly company had also launched campaign for 
its customers to opt for e-billing, instead of  re-
ceiving monthly paper company bills. 

PTCL headquarters, a green office certified by 
WWF, observed Earth Hour to show its support 
towards the global cause. Being a national com-
pany, PTCL shared patriotism of  every Pakistani 
in their love of  motherland by supporting 
‘Sherdil’, a Pakistani movie highlighting the sacri-
fices, courage and spirit of  Pakistan Air force 
(PAF) pilots, which brought the entire nation to-
gether in solidarity and love for Pakistan, he 
added. n 
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PTCL group revenue grows 
to over Rs33bn 

“CEO and President PTCL Rashid Khan says, ‘We are taking digital initiatives, including the 
task to upgrade top 100 exchanges under Network Transformation Project in different parts 
of the country. The results are significant for the 76 exchanges fully transformed to date in 12 
cities as YoY revenue growth is even higher at 12 per cent and there is 40 per cent reduction 
in customer complaints’.”

Ufone revenue has increased in 
double digits YoY. UBank, a 
microfinance banking subsidiary 
of PTCL, has shown significant 
growth of 53 per cent in its 
quarterly revenue over last year.
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M
i Pakistan takes pride in its Mi Fan Com-
munity which gathered to commemorate 
the ninth birthday of Xiaomi. As part of 
the Mi Fan Festival 2019, Mi Pakistan 

called out to its Mi Fan Club Pakistan to invite them to 
share the honour of being a part of a community be-
yond boundaries. Mi Fan Festival is a global event that 
is held to celebrate Mi Fans who have helped Mi get 
this far. The event marks Xiaomi China’s birthday cel-
ebration week. In Pakistan, Smartlink, the official part-
ner of Xiaomi China, ensured that Mi’s birthday is 
again celebrated with utmost euphoria and festivities. 

Mi Fan Festival 2019 went live on April 1 and fea-

tured special discounts with up to 60pc off on exclusive 
Mi products. However, Mi Fans did not restrict them-
selves to only avail the discounts but also pay their trib-
ute to the brand via cake cutting ceremony.  

Mi Fans gathered at one of the biggest Mi exclusive 
stores at Packages Mall to attend the cake cutting cere-
mony alongside Smartlink Technologies.  Smartlink 
Technologies is the leading and only distributor of Xi-
aomi in Pakistan. The duo has been together for more 
than two years making sure that innovation for every-
one comes with nothing but honest pricing. The cake 
cutting ceremony featured a firework of discounts, 
value addition vouchers, games, giveaways and much 

more. Director Operations of Smartlink Technologies, 
Yasir Altaf, had the honour of cutting the cake along-
side the Mi Fan Community of Pakistan. The global 
team also interacted with the Mi Fans to get share the 
joyous event. 

Mi Pakistan took its fans by surprise by giving them 
a sneak peek to their yet to be launched Redmi Note 7. 
Mi Fans were ecstatic to see the 48MP camera up for 
demo at the Store. Mi Fans had the chance of getting 
hands-on experience of Redmi Note 7, tested its speci-
fications and made competitive analysis accordingly. 
48MP camera for everyone is expected to make its of-
ficial debut in Pakistan soon. 





A
fghan FC Chaman was crowned the cham-
pion of  the Ufone Balochistan Football 
Cup’s third edition at the Mali Bagh Foot-
ball Stadium in Quetta which was packed 

with a mammoth crowd. The Afghan FC Chaman 
faced Jallawan FC Khuzdar for the title decider. Both 
teams emerged as the strongest out of 48 that partici-
pated in the tournament. 

Naimatullah from Chaman’s team scored an early 
goal during the 19th minute through a corner, putting 
the team in a leading position. The Khuzdar team 
started attacking Chaman’s goal post but could not 
breach the strong defence line. Fazal Muhammad 
from Khuzdar struck a header in the 28th minute but 
Chaman’s goalkeeper Hameedullah made a thrilling 
save. Chaman won another corner in the 32nd minute 
when Khuzdar’s goalkeeper Saleem made a diving 
save. During the half-time Quetta-based singer and 
musician Izhaar Ali performed the championship’s of-
ficial anthem ‘JeetKeDikha Do’ and received huge ap-
plause from the crowd. 

In the second half, Chaman won a free-kick during 
the 46th minute but was not successful in scoring. 
Abdur Rahim from Chaman struck in an attacking 

move during the 51st minute, putting his team in a sta-
ble position. Chaman dominated the game from there 
on with Naimatullah striking a header in the 56th 
minute but missing. Khuzadar’s Fazal Muhammad 
did win a corner in the 63rd minute but the forwards 
lacked the coordination to score. Jallawan FC Khuz-
dar was disordered and lacked coordination on the 
field. On the other hand, Afghan FC clearly domi-
nated the game by displaying excellent coordination as 
a unit and put its opponents at the defensive and reg-
istered a convincing 2-0 victory. 

The President of Balochistan Football Association 
Quetta Muhammad Asghar Kasi was also present on 
the occasion. Ufone’s Regional General Manager 
(South), Syed Faisal Rizvi handed over the champi-

onship trophy to the winning team’s captain Jadeed 
Khan. Medals were distributed among all top four 
teams along with cash prizes. “We have enjoyed play-
ing this season and all the teammates have worked 
very hard to get to this stage. We are very happy with 
our performance and look forward to the next sea-
son,” said Jadeed Khan, captain of the winning team. 

Speaking on the occasion, Mr Kasi said that he 
was very happy to see the level of talent the youth dis-
played during the tournament, “The level of arrange-
ments, especially the games being played under lights 
and live broadcast, speaks volumes about Ufone’s 
commitment to developing football in the province, 
and I would like to congratulate them for a highly suc-
cessful tournament this year,” he added. 

The championship was organised with the aim of 
developing and promoting football which is the 
favourite sport of Balochistan’s youth. Ufone believes 
this commitment will help promote football in the 
province and prove to be a great platform for emerg-
ing young players to learn and display their footballing 
skills. The initiative shows Ufone’s commitment to the 
people of  Balochistan, which enunciates with the 
company’s tagline: “It’s all about U.” n 
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Afghan FC clinches Ufone 
Balochistan Football Cup 

“Ufone’s Regional General Manager (South), Syed Faisal Rizvi handed over the 
championship trophy to the winning team’s captain Jadeed Khan. Medals were distributed 
among all top four teams along with cash prizes.”

Ufone believes this commitment 
will help promote football in the 
province and prove to be a great 
platform for emerging young 
players to learn and display their 
footballing skills.
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S
amsung Pakistan recently opened its pre-
mium outlet at Lucky One Mall in 
Karachi inaugurated by CEO Airlink 
Communications Muzzafar Paracha and 

the Samsung team. The outlet is part of  the firm’s 
initiative to provide its customers with access to 
the latest technology through high performing 
smartphones, TVs and mobile accessories. 

Built over 3.6 million square feet with 10 
floors, 200 stores, a parking space for over 3,000 
cars and a maximum footfall of  over 100,000 
every day, Lucky One Mall has become the coun-
try’s one of  the best destinations for premium 

shopping and has thus emerged as the top choice 
for Samsung Pakistan for the opening of  its outlet. 

The Samsung premium outlet will provide a 
new buying experience for customers with dis-
plays of  its innovative smartphones and mobile 
accessories. 

It also aims to be the boldest retail expression 
of  Samsung brand DNA with state-of-the-art 
gaming and photo booths, LFDs, music and wear-
able tables so as to allow customers to get a first-
hand experience of  Samsung’s efficient 
technology.  

The Samsung premium outlet also offers its 

customers with a premium service experience in-
side the outlet. 

With the opening of  its new premium outlet, 
Samsung Pakistan hopes to cater to the needs of  
a much wider target market as well as offer a com-
plete buyer journey from attraction right up to 
sales. 

The store has been designed to appeal to indi-
viduals who wish to remain ahead of  the curve 
and gain access to efficient, high-performing 
devices that allow them to get the most 
out of  their viewing and overall technology 
experience. n 
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CEO Airlink opens Samsung 
premium outlet in Karachi

“The Samsung premium outlet will provide a new buying experience for customers with displays 
of its innovative smartphones and mobile accessories.”





A
s mobile devices, high-speed internet and 
videoconferencing technologies become 
more widespread, telecommuting jobs are 
also becoming more common. The 

biggest global corporations like Apple, Google and 
Dell value work-life balance believing that there 
does not need to be a conflict between work and life 
at home, rather a collaboration.  

Realising the benefits that working from home 
brings to employees and the environment, Jazz 
launched its flexible work policy, ‘Jazz Flex’, last 
year in which employees can spend a day working 
from home every week. After a successful pilot 
phase, the programme is now extended to the em-
ployees nationwide.  

Although Jazz Flex is available for all employ-
ees, the programme is mainly focused towards work-
ing mothers. While women and men are starting to 
more equally share the care-giving responsibilities 
of  raising children, women still bear the lion's share 
of  those responsibilities. Jazz decided to help moms 

spread out their work in ways that allows them to 
spend quality time with their family.  

“At Jazz, we are bringing our digital philosophy 
to life through innovative workplace practices, en-
abling a conducive culture and ways of  work. Jazz 
Flex is just one part of  the new tools and pro-
grammes we have initiated to help drive productiv-

ity, while encouraging greater work-life balance and 
flexibility,” said Aamir Ibrahim, CEO Jazz. “The 
idea is to enable our employees to be the best that 
they can be; empower them so they are able to do 
more, be more, and expand their capability and ca-
pacity to achieve more.” 

During Jazz Flex’s pilot phase, feedback from 

employees was very positive with most of  them list-
ing saving time and money, lower stress levels, in-
creased work satisfaction and productivity as the 
major benefits. 

To celebrate Jazz Flex’s nationwide launch, em-
ployees at Jazz were asked to share pictures of  how 
they spend their time working ‘on Flex’. Thousands 
participated in this ‘Flex a Pose’ competition with 
Quratul Ain Imran winning the award after sharing 
a beautiful picture of  her paying attention to her 
three children, while working at the same time.  
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Jazz offers greater 
work-life balance

“CEO Jazz Aamir Ibrahim says Jazz Flex is just one part of the new tools and programmes they 
have initiated to help drive productivity, while encouraging greater work-life balance and flexibil-
ity. The idea is to enable our employees to be the best that they can be; empower them so they 

are able to do more, be more, and expand their capability and capacity to achieve more.”

While women and men are 
starting to more equally share the 
care-giving responsibilities of 
raising children, women still bear 
the lion's share of those responsi-
bilities. Jazz decided to help 
moms spread out their work in 
ways that allows them to spend 
quality time with their family
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S
ome top officials of ministry of information 
technology and telecom, Pakistan Telecom-
munication Company, Pakistan Telecommu-
nication Authority, Wateen Telecom, and even 

two former prime ministers are alleged to have been in-
volved in fixing tariff for International Clearing House 
(ICH) by misusing their powers benefiting some private 
telecommunication firms in controlling and receiving in-
ternational and long distance calls along with some il-
legal appointments as well. 

The National Accountability Bureau has also filed 
a reference and conducted inquiry against the officials.  

According to NAB, the reference was filed against 
Farooq Ahmad Awan, ex-secretary ministry of infor-
mation technology and telecom; Kamran Ali, ex-mem-
ber (legal), and officers/officials of the ministry, PTCL, 
PTA, Wateen Telecom and others. 

Even two former prime ministers, Syed Yousuf 
Raza Gilani and Raja Pervaiz Ashraf were also in-
volved in the case, but NAB made two separate refer-
ences, one relating to the officials of the IT ministry and 
the second about the alleged involvement of the two ex-
prime ministers. 

Ex-PMs Gilani and Ashraf had already recorded 
their statements in the case. They were also allegedly in-
volved in fixing ICH tariff by misusing their powers ben-
efiting some private telecommunication firms in con-
trolling and receiving international and long distance 
calls along with some illegal appointments as well. 
About the reasons behind splitting the reference into 
two, a source in NAB said two separate issues were be-
ing covered in one reference but now it had been decided 

that two separate references would be filed. 
The clearing house was formed on Oct 2, 2012, 

through alleged lobbying of long distance and interna-
tional operators. It has also been learnt that the Com-
petition Commission of Pakistan (CCP) tried to block 
the formation of the clearing house but those in power 
foiled its attempt. The CCP was of the view that the 
clearing house was established without meeting the due 
competitive process. 

According to NAB, Farooq Ahmad Awan served as 
the secretary of the IT ministry when the approval was 
given for establishing the ICH. He was accused of al-
legedly overstepping his mandate by fixing tariffs of 
the ICH which was the sole mandate of the PTA. 

Hence, he misused his authority, aided and abetted 
while acting in conspiracy with his co-accused Kamran 
Ali in the grant of undue and illegal benefit to the com-
panies which earned them windfall profits. 

The source said Mr Gilani, Farooq Awan and oth-
ers were accused of awarding advertisement campaign 
contracts to a firm against the PPRA rules. The illegal 
contracts inflicted a Rs128.07 million loss on the na-
tional exchequer, the source added. On the basis of  
record collected, examination of concerned persons 
during the proceedings of investigation and brief facts 
of the case given above and findings of the JSE are given 
as under:-  

The six-member techno-commercial committee 
headed by Member (Telecom) MoIT, constituted vide 
Notification dated 26-10-2011, to evaluate the techno-
commercial and legal aspects of the proposed ICH only 
held one meeting dated 15-12-2011 for deliberations 

on ICH. However, no signed report by the committee 
could be traced during the proceedings of inquiry/in-
vestigation. Furthermore, minutes of the meetings held 
by the committee dated 15-12-2011 and attendance 
sheet of the said meeting are available but not signed by 
anyone. Furthermore, the committee did not submit a 
signed report before the secretary MoIT, who signed the 
initial note on establishment of ICH dated 24-01-2012 
without acquiring report of the committee, and for-
warded to PS to prime minister on the same day. No fur-
ther action was taken on the initial note in Prime Min-
ister's Office, hence, the committee is not being arrayed 
as accused in this case. 

The secretary, MoIT, concealed orders of the CCP 
dated 08-02-2012, while moving summary to the prime 
minister dated 02-04-2012 for the approval of estab-
lishment of ICH, with mala fide intentions of granting 
undue benefit to the LDI companies, as against the di-
rections of CCP in this regard. Furthermore, the secre-
tary also did not consult the Techno-Commercial Com-
mittee while amending draft summary and moving the 
same to Prime Minister's Office for approval. 

The secretary, MoIT, did not follow instructions of 
the prime minister given vide conditional approval dated 
12-04-2012, and willfully, knowingly and with mala 
fide intentions did not get the financial and legal impli-
cations analysed before approving /forwarding the sum-
mary dated 20-07-2012 to the prime minister for ap-
proval.  The investigation has revealed that the 
establishment of ICH involved multifaceted legal as 
well as financial implications, which were proved later 
in the form of:-  

C OV E R  S T O RY     |    Zubair Kasuri
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a) ICH was in direct violation of Competition Act, 
2010, which was duly communicated by CCP to PTA 
and MoIT well before the issuance of policy directives 
on ICH.  

b) No room was left for competition which attracted 
action under Competition Act, 2010.  

c) Heavy fine by CCP amounting to Rs9.040 billion 
on all LDIs as a result of price fixation, setting the per-
missible range to zero, and anti-competitive behaviour 
of LDIs.  

d) MoIT with mala fide intentions indulged in over-
ruling CCP's Policy Note to MoIT dated 28-08-2012, by 
making ICH agreement dated 30-08-2012 operational 
first and responding to CCP's Policy Note later on 08-
10-2012, wherein CCP's jurisdiction in telecom sector 
was challenged. Whereas, the said jurisdiction was later 
accepted by Supreme Court when it referred the matter 
to CCP.  

e) Rule 2 (1) p of Access Promotion Rules, 2004, 
provides for a permissible range of prices between ASR 
and 95% of the ASR, which is not there under ICH.  

f) During ICH regime, LDIs were enabled to earn 
huge sums at the cost of foreign callers.  

Default of APC for USF remained unresolved dur-
ing ICH, which was one of the main objectives of the 
policy directives. Despite having clear legal and financial 
implications, the Member (Legal) MoIT gave opinion 
that there is no financial implication of the said policy 
which affects the ministry of finance and remained 
silent on the legal implications. The secretary MoIT with 
mala fide intentions approved his recommendations 
and re-submitted the second summary to Prime Minis-
ter Raja Pervez Ashraf on 20-07-2012, concealing orders 
of the previous prime minister. The prime minister ap-
proved the policy on 08-08-2012 as the factual position 
remained concealed from him.  

CCP vide its Policy Note to MoIT dated 28-10-
2012 intimated that the policy directives on ICH are in 
direct violation of Competition Act, hence, recom-
mended withdrawal of the same. CCP also directed 
PTA vide its special order dated 30-08-2012 to confirm 
whether LDIs were entering into ICH agreement, which 
was not responded. Whereas, ICH became operational 
on 01-10-2012, 1ater, MoIT replied to CCP's policy 
note with the approval of prime minister on 08-10-2012 
and challenged their jurisdiction in telecom sector, com-
pletely ignoring the impact of ICH on competition and 
orders of CCP in this regard. 

The secretary MoIT overstepped his mandate by fix-
ing rates i.e. ASR, APC and LD1 share in the policy di-
rectives on ICH, as Section 4 (k) of  the Pakistan 
Telecommunication (Reorganisation) Act, 1996, gives 
authority to PTA to regulate the Access Promotion 
Contribution (APC) as one of its main functions. Fur-
thermore, Section 26 of the said Act binds PTA to reg-
ulate tariffs with a view to achieve greatest possible de-
gree of pricing flexibility in order to protect interest of 
the consumers. In addition to this, Rules 8 and 9 of the 
Access Promotion Rules, 2004, authorises PTA to de-
termine and review the Access Promotion Contribution, 
whereas the some was fixed in the policy directives on 
ICH without the consent of PTA in this regard. VI. Prior 
to ICH, calling rates to Pakistan from foreign countries 
were modified by PTA as per negotiation of LDIs with 
foreign carriers, however, the difference under ICH is 
that of permissible range, which was set at zero for the 
first time, and hence resulted in price fixation and a mar-
ket devoid of any competition whatsoever. Downstream 
Market of LDIs i.e. Local Loop (LL) Operators and 
Cellular Mobile Operators, were unable to negotiate in-
terconnect rates with LDI operators. Further, they did 
not have any choice of entering into agreement with 
LDI of their choice. Rule 2 (1) p of Access Promotion 
Rules, 2004 provides for a permissible range of prices be-
tween ASR and 95% of the ASR, which is not there un-
der ICH. hence, by setting the Permissible Range at 
Zero, MoIT enabled the LDI companies to earn wind-
fall profits at the cost of foreign callers, which amounts 
to misuse of authority on part of MoIT & PTA in grant 
of illegal and unlawful benefit to LDI companies as de-
fined u/s 9 (a) vi of NAO-1999. VII. Liability pertain-
ing to the anti-competitive activity/connivance of LDIs 
has already been decided vide Competition Commis-
sion Order dated 30-04-2013 in which CCP imposed a 

penalty equivalent to 7.5% of annual turnover on each 
LDI. All LDIs were additionally fined Rs1 million for 
having violated commission's directives of seeking prior 
clearance from the Competition Commission. The to-
tal penalty amounts to the tune of Rs9.046 billion. 
PTCL was fined Rs8.3 billion. World Call and Tele 
Card were fined Rs534 million and Rs189 million, re-
spectively. Remaining LDIs were directed to submit 
their annual turnouts before the commission. The same 
has established grant of illegal/undue favour to LDIs. 
/ VIII. The matter of willful default on part of 10 x LDIs 
to pay outstanding dues of  APC for USF to PTA 
amounting to Rs54.29 billion (till 19-03-2018) i.e. out-
standing APC of Rs24.58 billion and late payment 
charges of Rs29.71 billion, has not been referred by PTA 
u/s 5 (r) of NA0,1999. Furthermore, 38 court cases are 
currently pending before various courts, including the 
Supreme Court of Pakistan, regarding the matter of out-
standing dues of APC for USF on part of LDI compa-
nies, wherein the companies have challenged the mode 
and method of calculation of APC. Two such cases 
have been decided in favour of LDIs, whereas the re-
maining 38 cases are sub judice before courts. The said 
amounts cannot be considered to be due on part of LDIs 
unless decided by the courts, and subsequently referred 
by PTA u/s 5 (r) of NAO-1999 for recovery by NAB.  

14 x LD1 operators which entered into 1CFI agree-
ment are actual beneficiaries of policy directives on 
ICH, as the said policy resulted in higher revenues for 
the said companies. The 14 x LDI operators approached 
CCP for exemption from Competition Act, 2010, on 06-
09-2011. However, the said LDI companies simultane-
ously also held meetings with secretary MoIT dated 21-
10-2011 and 18-01-2012, wherein proposal of creation 
of ICI-I was agreed upon. The LDI operators later ap-
plied to CCP for withdrawal of their exemption appli-

cation on 07-02-2012. An order was passed by Supreme 
Court dated 21-02-2013 in CPLA No: 102:1/2013 titled 
"M/s ADG Pvt Ltd v/s M/s Braintel Communications 
Ltd" in which Supreme Court directed Competition 
Commission to treat W.P. No: 26636/2012 filed by 
M/s Braintel as a representation under the Competition 
Act and to decide the same within 15 days. CCP vide its 
order dated 30-04-2013 declared the ICH agreement as 
illegal and imposed a penalty equivalent to 7.5% of the 
annual turnout of each company amounting to Rs9.046 
billion, which the LDIs preferred to challenge before 
CCP tribunal. Final decision in this regard is awaited.  

As the LDIs have already been proceeded against for 
violations of  provisions of  Competition Act, 2010, 
hence, the liability to their extent has been calculated by 
CCP to the tune of Rs9.046 billion, i.e. fine imposed by 
CCP. In view, they are not being arrayed as accused.  

The secretary MolT constituted a committee vide 
notification dated 26-10-2011, comprising the following 
six members, to evaluate the techno-commercial and le-
gal aspects of  the proposed International Clearing 
House (ICH):-  

Dr Syed Ismail Shah, Member (Telecom), MoIT 
Convener b) Mr Mudassir Hussain, Director (Wire-
less), M/011- Member c) Dr Khawar Siddique 
Khokhar, Member (Technical) PTA Member d) Mr 
Gul Ahmad, Sr Adviser, Regulatory Affairs, WorIdeal, 
Member e) Mr Amer Shafique, GM (Regulatory Af-
fairs), PTCL Member f) Mr Kamran Masood Dar, 
Manager (F&A).  

Brief roles of accused persons involved in the case 
are given as under.-  

Mr Farooq Ahmad Awan, Ex-Secretary, MoIT:  a) 
Statement of Offence: Section 9 (a) (vi) (xii) of NACU-
1999, punishable u/s 10, NAO-1999 and Schedule 
thereto. b) Allegations: i. The accused with mala fide in-
tentions did not get the legal, financial and commercial 
aspects of ICH policy analysed from the six-member 
Techno-Commercial Committee while amending draft 

summary dated 02-04-2012 and moving the same to 
Prime Minister's Office for approval. ii. The accused in 
connivance with the other accused person, willfully and 
knowingly misused his authority by concealing orders 
of the CCP dated 08-02-2012 while moving the first 
summary for establishment of ICH dated 02-04-2012 for 
approval of Prime Minister Yousaf Raza Gilfani. The 
accused with mala fide intentions ignored clear in-
structions of the prime minister given during condi-
tional approval of ICH dated 12-04-2012, and did not 
refer the matter of ICH to ministries concerned and also 
ignored the legal and financial implications of the ICH 
policy i.e. ICH being in direct violation of Competition 
Act 2010, its being anti-competitive in nature, having 
zero permissible range in violation of Access Promotion 
Rules 2004, having illegally overruled CCP's jurisdiction 
in telecom sector, and enabling LDIs to earn huge sums 
illegally at the cost of foreign callers. iv. The accused hav-
ing mala fide intentions of granting illegal benefit to the 
LDIs in the shape of higher revenues through increased 
calling rates and in active connivance of the other ac-
cused, approved recommendations of the Member (Le-
gal) as against directions of the prime minister, so as to 
conceal the legal and financial implications of the ICH 
policy. The illegal benefit/gain has been proved in CCP 
proceedings vide order dated 30-04-2013 imposing fine 
to the tune of Rs9.046 billion. v. The accused also con-
cealed directions of the previous Prime Minister Yousaf 
Raza Gilani, while re-submitting the second summary 
for approval of Prime Minister Raja Pervez Ashraf, 
dated 20-07-2012, and did not inform him of the factual 
position. vi. The accused also over-stepped his mandate 
by fixing tariffs i.e. ASR, APC and LDI share, in the pol-
icy directives on ICH which was the sole mandate of 
Pakistan Telecommunication Authority. vii. Hence, in 
this way, the secretary MoIT misused his authority and 
aided and abetted and acted in conspiracy with the 
other accused person, in the grant of undue and illegal 
benefit to the LDI companies, which earned windfall 
profits as a result of the ICH policy processed by the ac-
cused, amounting to misuse of authority and aid & 
abetment as defined u/s 9 (a) (vi) & (xii) of NAO-1999.  

Mr Kamran Ali, Ex-Member (Legal), MoIT: a) 
Statement of Offence: Section 9 (a) (vi) (xii) of NAO-
1999, punishable u/s 10, NAO-1999 and Schedule 
thereto. b) Allegations: i. The accused Mr Kamran Ali, 
in the capacity of Member (Legal) MoIT, with mala fide 
intentions gave misleading opinion that there is no fi-
nancial implication of the ICH policy when the file 
was marked to him by secretary MoIT for soliciting 
opinion on the conditional approval and directions of 
Prime Minister Yousaf Raza Gilani. The accused know-
ingly remained silent on the legal implications of the 
ICH policy. Hence, he with mala fide intentions and in 
connivance with the other accused persons misused his 
authority and aided and abetted in the commission of 
offence by playing vital role in the formulation of a pol-
icy which gives undue and illegal benefit to the LDI 
companies. iii. Hence, in this way, the Member (Legal) 
MoIT misused his authority and aided and abetted and 
acted in conspiracy with the other accused person, in the 
grant of undue and illegal benefit to the LDI companies, 
which earned windfall profits as a result of the ICH pol-
icy, amounting to misuse of authority and aid & abet-
ment as defined u/s 9 (a) (vi) & (xii) of NAO-1999.  

Keeping in view the facts and findings of the case 
and roles of accused persons, the following is recom-
mended:-  

Reference may be filed to the extent of officers/of-
ficials of MoIT. b. case to the extent of 14 LDI compa-
nies may be referred to CCP, as they have already been 
fined by a competent forum on the directions of  
Supreme Court. The said referral may include re-
quest for referral to NAB for recovery as and when the 
CCP tribunal decides the case and the penalty be-
comes due, if  considered appropriate by CCP. c. Case 
to the extent of  willful default of  APC for USF may 
be closed at NAB end, as the same has not been re-
ferred u/s 5 (r) by PTA and is currently pending liti-
gation before various courts. The same maybe taken 
up as and when the amounts communicated by PTA 
are considered to be due after courts give a final ver-
dict and subsequently referred by PTA to NAB for re-
covery u/s 5 (r) of  NAO-1999. n

    C OV E R  S T O RY

The National Accountability Bureau 
has also filed a reference and con-
ducted an inquiry against the officials, 
but there is still no move in sight to 
bring the culprits to book. 



R
amazan is the month of  charity, worship, 
tolerance, kindness and moderation but 
many people complain that it has lost its 
true spirit due to rampant consumerism on 

electronic media. Fasting is one of  the five tenants 
of  the religion of  Islam and one of  the highest forms 
of  Islamic worship. Abstinence from earthly pleas-
ures and curbing evil intentions and desires is re-
garded as an act of  obedience and submission to 
God. 

In 90s, the atmosphere was enriched with bless-
ings, devotion and charities during the sacred 
month. Only Pakistan’s state-owned channel PTV 
used to broadcast few programmes keeping in view 
the religious beliefs respecting the month of  Ra-
mazan. Even on TV, the moments of  Sehar-o-Iftar 
were filled with excitement and joy of  seeking 
Allah’s rewards and blessings through fasting and 
prayers. 

Gradually, the television channels starting broad-
casting marathon transmissions, blending every-
thing either Islamic or otherwise. 

What we are seeing on-air 24/7 during the holy 
month is lavishly renovated sets, TV anchors in 
branded clothes along with distinguished lemmas 
from different religious sects and naat khawans. This 
whole scenario is captivating and meant to some-
how add flavour to the feel of  festivity for the view-
ers since amplest of  charity is extended to 
underprivileged during live marathons that engage 
and trigger the affluent viewer to engage in the phil-
anthropic work. These channels must give zakat to 
the deserving people and fulfill their genuine needs. 

Religious issues are discussed with competent 
scholars. Quiz competitions are held to give grand 
prizes to the winners while enriching the general 
knowledge of  viewers as well. But all that glitters is 
not necessarily gold. An individual, even with an or-
dinary intellect, loses touch with the true spirit of  
Ramazan as soon he/she switches on the television. 

Ramazan is meant to be a month of  charity, wor-
ship and self-control. However, many people com-
plain that they are losing the true spirit of  the holy 
month because of  rampant consumerism promoted 
by TV channels over the last few years. 

Each TV channel, in the pursuit of  high ratings, 
hires the faces with the highest star power and mar-
ket value in the entertainment industry by throwing 
the substantive pay packages. Distinctive segments 
having gift hampers are designed to keep the audi-
ence engaged, consistently. At least 15 to 17 chan-
nels broadcast live Ramazan transmission each 
year. 

As if  motorbikes and cars were not enough, sur-
prisingly enough a TV channel is now proclaiming 
to give away “private jets “among the winners of  
the lucky draws or quiz shows during Ramazan 
transmission in a country like Pakistan where an 
average citizen earns 12k to 15k per month. 

The aforementioned sketch is against the spirit 
of  the holy month of  Ramazan, which compre-
hends no more than simplicity, philanthropy, and 
enduring prayers while fasting with devotion. 

Another aspect is that except few, most TV 
hosts are from entertainment industry i.e. ac-
tors/film stars/cricketers who are not suitable 
enough for religious programmes which require 

discussion on varied issues with the religious schol-
ars. Consequently, every year in the holy month 
controversies arise as to speaking off-the-cuff  on 
sensitive religious issues. On the other hand, a class 
of  some intellectual journalists and scholars are of  
the view that Ramazan transmissions should only 

be presented by the anchors who have extensive 
knowledge of  religion. An actor, film star or crick-
eter conducting religious dialogue is very much 
similar to as if  ulema or scholars discussing, let’s 
say, a newly released movie or a famous drama. 
Everyone knows only his business well. 

Since Pemra issued a notice, formulating an 
outline for such transmissions, which somehow is 
being followed but there is a lot more to do. 

TV broadcasters who are competent enough to 
present religious programmes without creating any 
fuss and confusion for the masses should be al-
lowed to conduct the Ramazan programmes.  

Media houses and production teams should 
focus on content management, philanthropy and 
promote the religious spirit more instead of  ‘Inaa-
maat ki barsaat’ concept, to encourage positive so-
cial impact. Lastly, the focus should be on the real 
spirit of  Ramazan which is tolerance, kindness and 
moderation. n
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Ramazan and 
‘religious 
commercialism’ 

“Each TV channel, in the pursuit of high ratings, hires the 
faces with the highest star power and market value in the en-
tertainment industry by throwing the substantive pay pack-
ages. Distinctive segments having gift hampers are designed 
to keep the audience engaged, consistently.”

As if motorbikes and cars were not 
enough, surprisingly enough a TV 
channel is now proclaiming to give 
away ‘private jets’ to the winners of 
the lucky draws or quiz shows dur-
ing Ramazan transmission in a 
country like Pakistan where an 
average citizen hardly earns from 
Rs12,000 to Rs15,000 per month.





G
lobal premier mobile phone brand Tecno 
Mobile has finally launched Camon i4. It 
is the first ever triple AI camera phone 
that stands out with the product slogan of 

“Capture more beauty” added with 6.2 inch dot-
notch display in the Camon series. The prestigious 
and glittering event for the launch of  Camon i4 took 
place at Royal Palm Golf  and Country Club in La-
hore recently. With the official launch, the price tag 
has also been announced at Rs21,499. 

A number of  celebrities and media personalities, 
tech gurus, stars from the fashion world and influ-
encer bloggers from all over the country graced the 
occasion with their presence. 

The opening speech was delivered by Higer Zhao, 
Global Vice President of  Tecno Mobile.  

He said that Tecno has come far from being an 
entrant to being a market hit in Pakistan. Tiny steps 
taken have converged into big milestones and achieve-
ments. It is just because of  the efforts, dedication and 
trust of  our customers that we were able to come at 
par with the other brands. Today as we launch 
Camon i4, we reiterate that we will never compro-
mise on quality and the trust of  our customers, he de-
clared. 

Han Lu, Global Marketing Director of  Tecno 
Mobile, detailed and enlightened the audience about 
the successful journey and ventures of  Tecno Mobile 
that it has taken till now. She explained why brand 
strategy of  Tecno Mobile is the best strategy in the 
market. 

Adeel Tahir, Director Sales of  Tecno Mobile Pak-

istan, took the audience on a journey of  the long list 
of  exquisite wonders Camon i4 embodies in it. 

Ijaz Hassan, CEO of United Mobile, official dis-
tributor for Tecno Mobile, emphasised on the need of  
outreach partnering to boost new business avenues in 
the market. He added to the words of  Higer Zhao by 
laying out the fact that the modern market has 
adopted new complex shape and needs strong bond-
ing of  OEMs and the distributors. 

CEO of  Yellostone, Farid Jan, also took to the 
rostrum. He said that “Although Yellstone is new to 
the business when it comes to partnering with Tecno 
and is testing the waters, it has borne some very fruit-
ful outcomes. As the time passes we are certain to 
bring more fun to the game by collaborating in dif-
ferent ways.” 
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“Higer Zhao, Global Vice President of Tecno Mobile, says the firm has come far from being an en-
trant to being a market hit in Pakistan. Tiny steps taken have converged into big milestones and 
achievements. It is just because of the efforts, dedication and trust of our customers that we were 
able to come at par with the other brands. Today as we launch Camon i4, we reiterate that we will 
never compromise on quality and the trust of our customers.”
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T
elenor Pakistan 
hosted an event at its 
345 campus to share 
findings from a new 

connectivity report by Frontier 
Economics which highlights 
that the sectors driven by 
telecommunications in Pakistan 
contributed three quarters to 
economic growth.  

Titled “The Mobile Effect: 
How Connectivity Enables 
Growth”, the study commis-
sioned by Telenor Group quan-
tifies impact of the telecommunications sector on the 
economies in the five Asian countries where Telenor 
Group operates – Pakistan, Bangladesh, Myanmar, 
Thailand and Malaysia. 

Federal Minister for Information Technology and 
Telecommunication Khalid Maqbool Siddiqui, was 
the chief guest at the event, while experts from various 
fields shared their insights on how telecom is enabling 
the sectors of  economy. The distinguished panel in-
cluded Håkon Bruaset Kjøl, Senior Vice President at 
Telenor Group, Kamal Ahmed, Chief Corporate Af-
fairs Officer at Telenor Pakistan, Sakib Sherani, CEO 
Macro Economic Insights, Yusuf Hussain, CEO of 
Ignite, Silvia Pasti, Chief  Child Protection Pro-
gramme at Unicef and Shahida Saleem, Team Lead 
at Impact Network.pk, while the other guests included 
representatives from government bodies, regulators, 
academia, private sector, entrepreneurs and Telenor 
Pakistan employees. 

Sharing his thoughts on the impact of connectiv-
ity, Mr Siddiqui said: “The role of  telecommunica-
tions sector in empowering the Pakistani society has 
been commendable. This is the sector that most of our 
future inclusion and digitisation strategies will be built 
on. I want to appreciate the telecom sector in general 
and Telenor Pakistan in particular, for supporting the 
government in its national digital and inclusion 
agenda. I assure you of our full support in all future 
initiatives that are aimed at empowering the Pakistani 
people.” 

The study reveals that telco-intensive sectors gen-
erally contribute a greater proportion to economic 
growth than others. For Pakistan, these sectors include 
wholesale and retail trade, maintenance and repair, 
transport and private households.  

Mobile financial services have been on the rise in 
Asia. This has resulted in a reduction in the urban-
rural financial inclusion divide. Eighteen per cent of 
Pakistani population made or received digital pay-
ments in 2017; 15pc of which came from rural Pak-
istan. Ownership of mobile wallet accounts stood at 
7pc and a huge share of  6pc came from rural areas 
showing how effectively mobile financial services were 
bringing the previously excluded masses into the fold 
of financial inclusion. 

Telenor Pakistan’s social impact also remained sig-
nificant. The company’s Digital Birth Registration 
initiative in close collaboration with Unicef  rede-
fined social inclusion and is a true example of  how 
telecommunication technology can be leveraged to 
give children their basic right of  identity and make 
them a formal part of  the country’s socioeconomic 

activity. The pilot phase resulted in an increase in 
birth registration from 30pc to 90pc in just six 
months, and nearly 50pc of  the registered children 
were girls. Till date, Digital Birth Registration has 
been launched in four districts of  Sindh and three 
districts of  Punjab. More than 760,000 children 
have been registered, and the ambition is to register 

more than 1.1 million children 
in total by the end of  2019. 

“Mobile connectivity has 
grown and developed manifold 
over the past few years and it 
has certainly become the cor-
nerstone of  digital develop-
ment and transformation 
across industries. Increased ac-
cess to mobile broadband will 
be a catalyst towards higher na-
tional productivity and uplift 
the GDP through growth in e-
commerce, e-health, e-educa-

tion, e-citizen services and agriculture to name a 
few areas,” said Irfan Wahab Khan, CEO Telenor 
Pakistan. “We are a proud contributor to Pakistan’s 
socioeconomic progress and will continue to max-
imise utility from technology to serve the country 
with increased efficiency and effectiveness”. 

Present in Asia for more than 20 years, Telenor 
connects 166 million people and brought USD$4.3 
billion in economic value to its Asian markets in 
2017. Meeting these connectivity demands requires 
significant investment, especially in networks, from 
the telecommunications players across Asia. From 
2014 to 2017, Telenor invested USD$6.2 billion in 
its five Asian markets, making the company one of  
the top three foreign investors.  

“The most productive sectors of  society are en-
abled by mobile technologies. This is especially im-
portant in Asia where most countries are 
mobile-first. As a key partner and long-term in-
vestor in the development of  the telecommunica-
tions sector, Telenor has a deep connection with the 
countries where we operate. We view ourselves as 
an integral part of  the socioeconomic development 
in the markets we are in and want to continue sup-
porting economic growth, innovation and social in-
clusion in Pakistan,” said Håkon Bruaset Kjøl, 
Senior Vice President of  Partner and External Re-
lations, Asia at Telenor Group.  

He added: “While we have made significant 
progress over the past decades, the full potential of  
mobile in enabling the broader economy has yet to 
be unlocked. To get there, leaders, businesses and 
citizens must collaborate to create a dynamic 
ecosystem that is able to keep up with the pace of  
digitalisation and technological change.” n 
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Telecom sector major 
contributor to economic growth 

“We are a proud contributor to Pakistan’s socioeconomic progress and will continue to 
maximise utility from technology to serve the country with increased efficiency and 
effectiveness, says Irfan Wahab Khan, CEO Telenor Pakistan.”

The study commissioned by 
Telenor Group quantifies impact of 
the telecommunications sector on 
the economies in the five Asian 
countries where Telenor Group op-
erates – Pakistan, Bangladesh, 
Myanmar, Thailand and Malaysia.
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H
itit has set strong roots in Asia by open-
ing a liaison office in Karachi (Pakistan) 
recently. The office opening ceremony 
took place exactly one year after Pak-

istan International Airlines (PIA) and Hitit signed 
their agreement to provide PIA with Hitit’s new gen-
eration Passenger Service System (PSS). Today Hitit 
is the leading provider of  airline software in Pakistan 
with its two airline partners PIA and K2 Airways. 
Marking 25 years world over with its presence in 17 
countries, Hitit Karachi office declares its intention 
to strengthen its presence in Pakistan and South Asia. 

One year ago PIA and Hitit signed their partner 
agreement. After only five months the migration of 
PIA was completed and all the airlines reservations, 
inventory control, ticketing and check-in procedures, 
flight operations, scheduling, revenue management 
and accounting were processed by Hitit’s Crane so-
lution suite. 

Noted among the participants of  the launching 
ceremony were Hitit Chief  Delivery Officer Mert 
Gulcur, Consul General of  Turkey Tolga Ucak, Con-
sul General of  Germany Eugen Wollfarth , Hitit 
CEO Nur Gokman, Chief  Product Strategy Officer 
Semra Kandemir, Yasmin Hyder, Hitit Consultant 

Atilla Lise,  Hitit Chief  Marketing & Sales Officer 
Nevra Onursal Karaagac, Hitit Chief  Finance Offi-
cer Sezer Ozmutlu, Amir Ali, PIA Chief  Technical 
Officer, PIA AVM Soban Nazir Syed, AVM Noor 
Abbas, Sohail Sajid, Mashood Tajwat - GM PR, 
Samir Nizami, Senior PR Representative to name a 
few. The event also included a Live Turkish classical 
music performance. 

“The close relationship between Pakistan and 
Turkey gains its strength from history,” said Nevra 
Onursal Karaagac, Chief Sales and Marketing Officer 
of  Hitit. “We have strong ties due to shared history, 

common faith, mutual trust and cultural similarities,” 
Onursal Karaagac added in front of  board members 
and employees from both companies and travel 
agents. 

Rumaisa Reem, CEO, Drape Events and official 
event managers of  the Inaugural Gala, said, “Hitit’s 
inaugural in Pakistan is a milestone event displaying 
the ever strengthening international relations between 
Pakistan and Turkey.” 

Hitit Computer Services, which was named one 
of the Top 5 PSS providers in the field of aviation and 
travel IT systems, provides services to a wide range 
of  carriers from start-up airlines to hybrid and net-
work airlines like FlyArystan, Pegasus Airlines, PIA 
and many more. n 
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“Today Hitit is the leading provider of airline software in Pakistan with its two airline partners PIA 
and K2 Airways. Marking 25 years world over with its presence in 17 countries, Hitit’s Karachi of-
fice declares its intention to strengthen its presence in Pakistan and South Asia.”

The close relationship between 
Pakistan and Turkey gains its 
strength from history, says Nevra 
Onursal Karaagac, Chief Sales and 
Marketing Officer of Hitit.





P
rime Minister Imran Khan has been named 
among the ‘100 Most Influential People’ 
list of  2019 published in Time Magazine. 
The list has chosen the candidates under 

four categories: leaders, pioneers, artists, icons, and 
titans. 

Hailing the charismatic leadership skills of  the 
Prime Minister Imran Khan, journalist Ahmed 
Rashid wrote, “Pakistan is at a critical crossroads, 
and the man in charge is the closest it has to a rock 
star. Imran Khan captained the team that won the 
1992 Cricket World Cup, built a world-class cancer 
hospital in Lahore, then a top-notch university for 
kids who could never have dreamed of  attending 
one. Twenty years ago, he entered politics—a dirty 
business in Pakistan at the best of  times.” 

“Driven by fierce ambition, he can be cold and 
calculating. But he still generates the broadest hope 
among young and old that he can turn Pakistan 
around, and help make South Asia an ocean of  
peace…,” the article further read.  

In January PM Khan was named among Foreign 
Policy Magazine’s 2019 list of  Global Thinkers. PM 
Khan, who assumed office in 2018, was hailed for 
his decision to release the captured Indian pilot 

Wing Commander Abhinandan Varthaman, as a 
‘peace gesture’ to neutralise the war-like situation 
between the two countries in February. Khan 
emerged globally as a protagonist of  peace in South 
Asia, while he also garnered appreciation from var-
ious world leaders in this process.  

The list, moreover, includes US President Don-
ald Trump, Malaysian Prime Minister Mahathir bin 
Muhammad, Chinese President Xi Jinping and Abu 
Dhabi Crown Prince Mohammad bin Zayed. New 
Zealand PM Jacinda Ardern is also included in the 
list, who acclaimed unprecedented global respect for 
her handling of  the aftermath of  the terrorist attacks 
on two mosques in Christchurch. 

Jacinda Ardern marks the second time she has 
made the list, after also featuring last year. Her blurb 
was penned by London Mayor Sadiq Khan, who 
made the list last year and praised her compassion 
and leadership after the Christchurch terrorist attack 
in March.  

"Londoners were heartbroken to wake up to 
news of  the horrific terror attack in Christchurch, 
shocked by the callous targeting of  innocent civil-
ians for no reason other than their faith," he wrote. 

"Jacinda Ardern's leadership since the attack has 

been an inspiration to us all. Not only is she deliv-
ering such swift action on gun control, she has sent 
a powerful message around the world about our 
shared values—that those who seek to divide us will 
never succeed, and that New Zealand will always 
protect and celebrate the diversity and openness that 
make our countries so great. 

"Londoners stand shoulder to shoulder with the 
people of  Christchurch. We will never forget that 
when terror sent ripples of  fear through communi-
ties around the world, New Zealand's Prime Minis-
ter proudly stood up for hope, unity and 
inclusiveness in the face of  fear, division and ha-
tred." 

By comparison, her blurb in 2018, written by 
Facebook COO Sheryl Sandberg, focused on her in-
fluence as a young woman in power. 

"She's not just leading a country. She's changing 
the game. And women and girls around the world 
will be the better for it," Sandberg wrote. 

Reliance Industries Chairman Mukesh Ambani 
and public-interest litigators Arundhati Katju and 
Menaka Guruswamy are among the Indians.  

The South Korean music group was featured in 
the “Artists” category among other notable person-
alities which included Dwayne Johnson, Emilia 
Clarke, Regina King, Rami Malek, Ariana Grande 
and Brie Larson. 

Each of  the chosen on the list had a tribute writ-
ten by a friend, fan or peer. Popular American singer 
and songwriter Halsey, who is featured on BTS’ lat-
est song Boy With Luv, penned an elaborate tribute 
to the group, made up of  RM, V, Jin, Suga, Jimin, 
J-Hope and Jungkook. 

Taylor Swift has been announced as one of  Time 
magazine's 100 Most Influential People of  2019, 
alongside an array of  the most powerful politicians, 
artists and thought leaders in American and world 
culture. 

Swift appears in the Icons section of  Time's edi-
torial choices, in the company of  Michelle Obama, 
Lady Gaga, Spike Lee and more. Pop singer Shawn 
Mendes wrote a tribute to Swift, who launched her 
career and rocketed to country music superstardom 
before leaving the genre to go pop. She has become 
one of  the biggest pop icons in the world, cementing 
that position with the success of  her most recent 
album, Reputation, and her massive Reputation Sta-
dium Tour. 

Mendes says he's been a Swift fan "for as long as 
I can remember. But it wasn't until I met and got to 
know her that I understood how wonderful a person 
she truly is." 

He says the appeal of  her music can't be sepa-
rated from her appeal as a human being. 

"It all comes from her — her belief  in magic and 
love, and her ability to be as honest and raw as pos-
sible," he writes, adding that when he opened for 
Swift on some dates of  her 1989 World Tour, he 
"quickly learned that the magic of  Taylor Swift 
doesn’t come from the lights, dancers or fireworks 
(although all of  that is incredible) but from the elec-
trifying connection that she has with the people who 
are there to see her." 

Mendes hopes to learn to emulate that kind of  
connection in his own career. 

"Taylor makes anyone older feel young again 
and anyone young feel they can do anything. It's so 
rare and so special," he writes. "If  there is one thing 
I want to achieve in my career and life, it's that." n 
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Imran Khan 
among ‘100 most 
influential people’ 

“Khan emerged globally as a protagonist of peace in South Asia, 
while he also garnered appreciation from various world leaders 
in this process. There is no mention of Indian Prime Minister 
Narendra Modi in the list.”

Jacinda Ardern marks the second 
time she has made the list, after also 
featuring last year. Her blurb was 
penned by London Mayor Sadiq 
Khan, who made the list last year 
and praised her compassion and 
leadership after the Christchurch 
terrorist attack in March.



M
inister for 
Information 
Technology 
a n d  

Telecommunications Dr 
Khalid Maqbool Siddiqui 
has said a comprehensive 
cyber security policy 
would be introduced 
soon as cyberspace is in-
creasingly being used as a 
vehicle for crime and 
other social ills. 

He was talking to the 
media after a meeting 
with a high-level delega-
tion of  Allied ICT Fin-
land (AIF), which called 
on him to discuss matters 
related to Information 
and Communication 
Technology (ICT) and 
digitalisation.  

Mr Siddiqui remarked 
that cyber-security is a 
global issue and all the 
countries around the 
world are adopting new 
cyber governance frame-
works to help tackle the 
cybercrime problem. He 
said that people are using 
cyberspace as a means of  
committing crimes and 
social ills, due to which it 
is necessary to ensure its 
security and safety for the 
users. Increasing cyber se-
curity will help take the 
cyberspace in a positive 
side by influencing every 
aspect of  the economic 
and social activities. 

The minister said that 
the adoption of  new tech-
nologies is essential to 
give the next generations 
a better and innovative fu-
ture. He said: “My heart 
goes with the young gen-
eration and his ministry 
has been working to spur 
academic and entrepre-
neurial growth”. 

He further said: “We 
need to keep our pace 
with the world to generate 
more employment oppor-
tunities and end unem-
ployment. It is the technology and quality of  
education which have helped in minimising 
poverty”. 

Dr Siddiqui said that every year Pakistan pro-
duces 25,000 IT graduates and only a few of  them 
are able to get a job in the market. Several countries 
have gone far beyond in the area of  IT education 
and it is very important for us to determine the cor-
rect direction. 

AIF is a government based organisation, which 
is a collaborative network as well. The organisation 
provides an ecosystem for applying ICT’s globally. 

The forum comprises of  19 Finnish universities and 
ICT research institutes and centres. It also includes 
3,000 plus researchers and 1,200 companies. 

The federal minister discussed with AIF delega-
tion matters like national research standardisation 
body for improving the quality of  education and re-
search according to international standards. They 
also talked about the development of  programmes 
for entrepreneurs and start-ups by developing a na-
tional network of  research, innovation and com-
mercialisation centers. 

The delegation was led by Matti Saren, a Senior 
Board Member of  AIF, to discuss areas of  bilateral 
interest related to human capital development in 
Pakistan on European standards. 

Mr Siddiqui also invited AIF for opening an IT 
university campus in Pakistan where the govern-
ment would provide all the facilities, as the govern-
ment wants to implement an “education 
emergency” in the country. 

AIF is a government-based organisation and a 
collaborative network which provides an ecosystem 
for applying and enabling ICT’s globally.  

Matti Saren apprised the federal IT minister 
about the developments taking place in the Euro-
pean ICT sector and how AIF consortium of  uni-

versities and researchers 
can help Pakistani youth 
in applied ICT skills of  in-
ternational standards. 

He also informed the 
IT minister about the 
global market ICT dy-
namics, trends related to 
emerging technologies, 
the type of  expertise 
which will be required in 
the coming 20 years, and 
how Pakistan should pre-
pare itself  for catering to 
the global market require-
ments through high-im-
pact short-term ICT 
vocational courses and 
certifications. 

During the meeting, 
Dr Siddiqui shared his 
views about human capi-
tal development and 
termed Pakistani youth as 
an asset of  the nation. He 
further added that in 
order to ensure better in-
clusion and to take the 
opportunity to the grass-
roots level, digital space 
can be pivotal and the 
ministry is looking into 
developing programmes 
where masses could be 
targeted maximally at low 
cost. 

Dr Siddiqui empha-
sised on the quality of  
human resources and 
their applied skill sets so 
that the overall wage 
structure of  Pakistani pro-
fessionals could improve 
in the international mar-
ket adding to the national 
economic growth. He 
concluded the meeting by 
directing his team to fur-
ther look into possible 
collaboration in this re-
gard. 

A possible collabora-
tion on student exchange 
and scholarship pro-
grammes for Pakistani 
students was also dis-
cussed. Dr Siddiqui said 
the delegation agreed to 
support Pakistan in stan-

dardisation for improving and enhancing the quality 
of  IT education. 

He said the delegation of  Allied ICT Finland 
was also asked to engage with Virtual University to 
explore areas of  bilateral interest. 

Replying to another question, he said the min-
istry had proposed projects relating to e-governance, 
e-health, and e-education for the next fiscal year’s 
budget and hopes to receive a reasonable allocation 
for the purpose. n 

Policy afoot to curb 
cyberspace crime 

“Minister for Information Technology and Telecommunications 
Dr Khalid Maqbool Siddiqui says cyber-security is a global issue and all 
the countries around the world are adopting new cyber governance 
frameworks to help tackle the cybercrime problem. “The people are 
using cyberspace as a means of committing crimes and social ills, due to 
which it is necessary to ensure its security and safety for the users.” ”

Every year Pakistan produces 
25,000 IT graduates and only a few 
of them are able to get a job in the 
market. Several countries have 
gone far beyond in the area of IT 
education and it is very important 
for us to determine the correct 
direction, says Mr Siddiqui.
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M
obile phone imports have witnessed a 
decline of  7.6pc% during the first 
nine months of  the current fiscal year. 
The mobile imports in the country re-

mained as low as $557.187 million when compared 
with the same period last year where phone im-
ports were reaching $603.046 million. 

The government has increased the customs 
duty in budget on mobile phones which has demo-
tivated foreign brands to come to Pakistan. Recent 
increased withholding tax on mobile phones and 
customs duty on smartphones has also been raised 
enormously. 

Meanwhile, in March 2019, phone imports in 
the country reached $79.049 million with an in-
crease of  2.64pc as compared to $77.013 million 
imports in March 2018. 

Similarly, March 2019’s figure was around 45pc 
higher when compared to $54.320 million in Feb-
ruary 2019. These figures were published in the lat-
est statistical data report released by the Pakistan 
Bureau of  Statistics (PBS). 

In addition, the all-inclusive telecom imports in 
the country also witnessed a major decline of  
8.86pc during July-March (2018-19) as compared 
to the same duration of  the previous fiscal year. 
The total imports in the country were recorded at 
$1031.786 million during July-March (2018-19) 
when compared with $1132.038 million in July-
March (2017-18). However, during last month, a 
5.97pc growth in overall imports has also been 
recorded. This figure reached $127.768 million in 
March 2019 as compared to $120.565 million dur-
ing February 2019. 

The regulatory duty on import of  mobile 
phones valuing up to $30 charged at a flat rate of  
Rs180 per set as against the earlier Rs250, while it 
charged at the rate of  Rs18,500 on import of  mo-
bile phones valuing more than $500 per set. 

Previously, the regulatory duty on import of  
mobile phones valuing up to $60 was Rs250 per set, 
while it was 10pc and 20pc of  the import value for 
those with a price ranging between $60 and $130 
and those valuing more than $130, respectively. 

The change in the regulatory duty structure 
made through the Finance Supplementary 
(Amendment) Bill 2018 will help in collection of  
maximum revenue by facilitating fair assessment 
of  mobile phones at import stage. 

The import of  mobile phones came under strict 
regime following reports of  duty free imports in 
passenger baggage and its subsequent selling in 
open market.  

To check this as well as smuggling of  mobile 
phones, the government introduced a separate 
mechanism of  duty payments for registration. 

In May 2018, the Pakistan Telecommunication 
Authority had launched the Device Identification, 

Registration and Blocking System mechanism to 
counter rampant smuggling of  substandard and 
used phones into the country. 

The government through a notification 
(SRO327 of  2019) introduced six slabs for regula-
tory duty on import of  mobile phones with imme-
diate effect. 

Mobile phones having an import value between 
$30 and $100 will be charged at the rate of  Rs1,800 
per set, while the regulatory duty on import of  sets 
valuing between $100 and $200 will be Rs2,700. 
The import value of  mobile phone less than $350 
per set but more than $200 will attract Rs3,600 reg-
ulatory duty per set. 

If  import value of  a mobile phone ranges be-
tween $350 and $500, the duty will be charged at a 
flat rate of  Rs10,500, while the regulatory duty will 
be Rs18,500 per set if  a mobile phone has import 
value of  more than $500. 

Officials believe the flat rates for each slab were 
worked out in a way to remove ambiguity in im-
position of  regulatory duty on import of  mobile 
phones irrespective of  their prices. 

In 2017-18, Pakistan’s legal import value of  mo-
bile phones reached $847.656 million. Earlier 
when there was no duty under a free trade agree-
ment with China, or a very negligible duty appli-

cable from other countries, the imports had crossed 
the $1bn mark. The government recently revised 
the duty structure and imposed regulatory duty on 
import of  mobile phones, which resulted in a drop 
in the legal import with a subsequent rise in their 
smuggling. 

The regulatory duty had been introduced on 
luxury items a few years ago to maintain the sta-
bility of  the current account position, and compet-
itiveness of  the domestic manufacturers. It was also 
an attempt to encourage import substitution of  
these items. n 
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Handsets import 
declines by 7.6pc

“The all inclusive telecom imports in the country also wit-
nessed a major decline of 8.86pc during July-March (2018-
19) as compared to the same duration of the previous fiscal 
year. The total imports in the country were recorded at 
$1031.786 million during July-March (2018-19) when com-
pared with $1132.038 million in July-March (2017-18).”

The mobile imports in the coun-
try remained as low as $557.187 
million when compared with the 
same period last year where 
phone imports were reaching 
$603.046 million.





T
he ministry of  religious affairs and inter-
faith harmony has launched an elec-
tronic monitoring system in technical 
collaboration with Punjab Information 

Technology Board (PITB) for promptly resolving 
the inquiries, complaints of  intending pilgrims dur-
ing the Haj period. 

According to official sources, the helpline has 
been dedicated for responding to inquiries, com-
plaints of  the pilgrims. The ministry has also de-
veloped Android application named ‘Pak Haj 
Moavin.’ ‘Pak Haj Guide’, mobile SMS service, 
has been launched for dissemination of  informa-
tion. The complaints could also be registered on 
online complaint registration portal. Haj monitor-
ing system has been developed for official supervi-
sions.  

The system has an in-built mechanism of  trans-
ferring the unresolved complaints to the next tier 
of  management for taking appropriate measures. 
A daily situation report is generated for the infor-
mation of  senior management. The system was 
launched for the first time in Haj 2013 and updated 

for Haj 2019. Hundreds of  inquiries/complaints 
were registered through this system and were suc-
cessfully addressed/resolved to the satisfaction of  
the complainants. 

The monitoring and supervision mechanism for 
Haj operations in Pakistan and Kingdom of  Saudi 
Arabia shall be strengthened to check/review the 
performance of  the government and HGOs 
schemes, in accordance with the contractual obli-
gations and Haj rules of  Saudi Arabia. 

Meanwhile, the Saudi government has included 
Pakistan in its 'Road to Makkah' project, allowing 
pilgrims to undergo immigration clearance at Pak-
istani airports before leaving for Haj. 

According to a report, Minister for Religious 
Affairs and Interfaith Harmony Dr Noorul Haq 
Qadri said Prime Minister Imran Khan had 
brought up the matter during the Saudi crown 
prince's visit to Islamabad recently. 

Riyadh has accepted Prime Minister Khan's re-
quest and also decided to provide e-visa facility to 
Pakistani pilgrims. The minister revealed that now 
intending pilgrims will be provided visas at their 

doorstep. 
He said the immigration facility is now being 

extended to Lahore and Islamabad, after Karachi. 
In addition, the Saudi foreign affairs minister 

informed Foreign Minister Shah Mahmood 
Qureshi over the phone that the Saudi government 
has decided to increase the Haj quota for Pakistani 
pilgrims to 200,000 from existing 184,210 pilgrims. 
Besides this, over 500 labourers will also get a 
chance to perform Haj, without participating in the 
balloting.  

"I thank the Saudi government, personally, as 
well as on behalf  of  Prime Minister Imran Khan, 
the government of  Pakistan and the people for this 
gesture," Qureshi said while sharing the news. 

It is pertinent to mention here that Federal Min-
ister for Religious Affairs Dr Noor-ul-Haq Qadri 
has claimed that Haj cost for year 2019 was still the 
lowest among the regional counties in terms of  dol-
lars. 

“The Haj packages in Iran, India, Indonesia 
and some other regional countries are higher than 
Pakistan in terms of  dollars,” he claimed. 

He attributed increase in currency exchange 
rate, Saudi taxes, train fare during Mashair, higher 
airfare and buildings’ rent as reasons behind the 
rise in Haj package under the government scheme. 

Under Haj Policy 2019, cost of  performing Haj 
under government scheme has been fixed at 
Rs456,426 (with Qurbani), against the last year’s 
expense of  Rs280,000 per person. Now, every in-
dividual will have to pay an additional Rs176,426. 

The minister explained that the total increase in 
Haj package was Rs63,110 due to depreciation of  
Pakistani rupee, Rs17,000 on account of  airfare, 
Rs45,000 due to increase in buildings’ rent and 
Rs42,426 due to tax imposed by Saudi govern-
ment. 

He said the government package included train 
fare for the first time in the history, which would 
provide ease to the pilgrims. 

While responding on the claims made by some 
of  the private tour operators, who offered Haj 
packages with lesser costs as compared to the gov-
ernment’s scheme, Qadri said that such offers 
were being thrown by unregistered tour operators 
who even did not have Haj quota. He warned the 
general public against a possible fraud in this re-
gard while citing previous examples and said that 
the people should avoid taking services of  any un-
registered tour operator. 

“A committee comprising ministry officials 
and tour operators has already been formed to ra-
tionalise the packages of  private sector as well,” 
he said. 

While informing about the government’s steps 
to provide ease to those intending to perform Haj 
this year, the federal minister said that Pakistani 
Khadim-ul-Hujjaj will be allowed to enter first 
time inside the premises of  the campus. 

“Saudi government allowed the Road to 
Makkah project from Lahore and Karachi air-
ports this year on our request which would be ex-
tended to other airports of  the country next year,” 
he added. 

Dr Noor-ul-Haq Qadri said that a temporary 
Haji Camp will be established in Gilgit for facili-
tation of  intending pilgrims from Gilgit-Baltistan 
and mobile biometric verification would be car-
ried out in far-flung areas of  the country. 

Qadri said that social media would be used to 
guide and train intending pilgrims regarding reli-
gious and administrative matters. n 
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‘Pak Haj Moavin’ 
App to address 
pilgrims’ issues

“Pak Haj Guide’ mobile SMS service has been launched for dissem-
ination of information. The complaints could also be registered on 
online complaint registration portal. Haj monitoring system has been 
developed for official supervisions. The system has an in-built mech-
anism of transferring the unresolved complaint to the next tier of man-
agement for taking appropriate measures.”

The Saudi government has in-
cluded Pakistan in its 'Road to 
Makkah' project, allowing pilgrims 
to undergo immigration clearance 
at Pakistani airports before leaving 
for Haj.





F
acebook and Ministry of Information Tech-
nology and Telecom in collaboration with the 
National Technology Fund (Ignite) recently 
launched the first Facebook Innovation Lab 

in the National Incubation Centre at Lahore’s Uni-
versity of Management Sciences (LUMS). 

The launch event was attended by several thought 
leaders from across the world who came together and 
debated on issues such as women and technology; the 
impact that VR has on social good and impactful ways 
to harness technology for social good. 

The Facebook Innovation Lab Pakistan is the first 
innovation lab launched by the social media giant in 
Pakistan. It will focus on providing infrastructure ac-
cess to developers, entrepreneurs and community 
groups enabling them to network, train and grow their 
expertise. It will also help developers build products 
and applications using emerging technology like Vir-
tual Reality (VR). 

The lab will give start-ups the infrastructure and 
the access they need to refine and scale their business 
models so they can succeed in Pakistan and scale in-
ternationally. The lab not only provides a showcase of 
the latest technology, but the participants will be 
matched with mentors, as well as connect with Face-
book’s global and exclusive experts, industry leaders, 
and specialists in product innovation, business growth, 
and data protection. 

The participants will be able to access FbStart, a 

global programme designed to help start-ups build and 
grow their businesses. Finally, the participants will be 
encouraged to connect and support other developers 
and entrepreneurs through Developer Circles, a com-
munity-driven programme for developer collabora-
tion. 

Facebook Innovation Lab Pakistan also aims at 
encouraging South Asia’s spirit of  entrepreneurship 
and start-up growth. In addition, the lab will also host 
initiatives such as housing community events and 
workshops and providing training for start-ups. A key 

feature of the lab is that it welcomes start-ups and en-
trepreneurs based in Pakistan who would like to deep 
dive into the emerging technology space. 

“We are proud to launch Facebook Innovation 
Lab as a part of  our long-term commitment to sup-

port innovation and the developer community in Pak-
istan. Facebook is committed to building an impactful 
community in Pakistan and we believe it is important 
to support businesses, start-ups and the individuals 
who are driving innovation to grow and succeed. We 
are confident that through our partnership with the 
Ministry of  Information Technology and Telecom, 
National Incubation Centre (NIC) Lahore, Ignite and 
LUMS, the Facebook Innovation Lab will not only be 
a unique training and innovation centre but will sup-
port a vibrant and transformative technology com-
munity in the country,” said Jason Lin, Programme 
Manager, Partnerships at Facebook. 

Yusuf Hussain, CEO Ignite said: “Augmented Re-
ality, Virtual Reality and Artificial Intelligence are rap-
idly expanding and will be major sectors of the future. 
Ignite’s partnership with Facebook, one of the world’s 
leading AR/VR development platforms, will help 
launch this crucial 4IR technology in Pakistan in a big 
way.” 

“Expressing his pride at the establishment of the 
lab at NIC, LUMS Vice Chancellor, Dr Arshad 
Ahmad said, “Innovation is the backbone of cutting 
edge research and quality teaching at LUMS. The 
Facebook Innovation Lab Pakistan provides leverage 
to our core offerings and enables us to achieve another 
level of training and mentorship – it promises to cre-
ate social capital amongst young entrepreneurs that 
will drive their ideas with no boundaries.” n 
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First Facebook Innovation Lab 
opens in Pakistan

“The Facebook Innovation Lab Pakistan is the first innovation lab launched by the social media 
giant in the country. It will focus on providing infrastructure access to developers, entrepreneurs 
and community groups enabling them to network, train and grow their expertise.”

Facebook Innovation Lab Pakistan 
also aims at encouraging South 
Asia’s spirit of entrepreneurship 
and start-up growth. In addition, 
the lab will also host initiatives such 
as hosting community events and 
workshops and providing training 
for start-ups.





T
he next best 
thing that will 
create uproar 
in the world of  

telecom is the 5th genera-
tion wireless systems, i.e. 
5G. All smartphone com-
panies are at war to 
launch their 5G-enabled 
devices and connections 
with South Korea and the 
US fighting for the first 
position. 

While these nations 
have already launched 
5G connection, 5G for 
India is a distant dream. 
There was an update 
which said India and Is-
rael were partnering up to 
develop 5G technology. 
However, as per the gov-
ernment, 5G technology 
will arrive in India as late 
as 2022.  

So, between South 
Korea and the United 
States, who wins the title 
of  the ‘world first 5G na-
tion’?  

South Korea 5G 
launch: SK Telecom, KT 
and LG Uplus are South 
Korea’s three biggest mo-
bile network providers, 
which will be making 
their 5G available for the 
public through Sam-
sung’s Galaxy S10.  

As per reports, KT 
has also declared the pric-
ing plans of  their 5G con-
nection, which are almost 
60pc higher than their 4G 
plans. The price of  the 
unlimited network plans 
of  5G is $70 per month, 
which is probably reason-
able given that the 5G 
network will run 20 times 
faster than any other pre-
vious networks.  

The launch of  5G in 
South Korea was 
launched on April 2019, 
two days before the date 
originally set for the 
launch.  

Verizon’s strategic pre-launch: The US mobile 
data provider, Verizon had planned for its launch of  
5G on April 11, 2019, which was pushed almost a 
week back, to April 3, 2019. Verizon launched its 
5G network in the areas of  Minneapolis and 
Chicago. The company also plans to launch 5G in 
more than 30 cities of  the US. 

Verizon has also made 5G-enabled smartphones 
available to customers, which are Moto Z3 with 5G 
Moto Mod. These phones are a combination of  
smartphones manufactured by Motorola, beating 
Samsung’s Galaxy S10 to become the first commer-
cial 5G-enabled smartphone.  

Did Verizon beat SK Telecom? Yes. As Verizon 
launched its 5G data connection before its original 
date, Verizon is confirmed the clear winner of  the 
‘World first 5G nation.’ South Korea’s telecom 
providers did a laudable job of  fighting for the title, 
but Verizon got there first.  

It was last October when Verizon launched its 
first commercial broadband 5G service and bagged 
the title long back. Hans Vestberg, Verizon’s Chair-
man and CEO, while talking about Verizon’s future 
plans said, “Now we’re lighting up our 5G Ultra 
Wideband network in Chicago and Minneapolis, 
providing the world’s first commercial 5G mobile 

service with a 5G-enabled smartphone.” 
Both the nations have claimed that they first 

launch 5G but it caused a bitter battle between US 
and South Korean telecom companies as each side 
claims to have launched the world's first commer-
cial fifth generation wireless network. 

South Korea launches the world’s first fully 
fledged 5G mobile networks, a transformational 
leap that already has superpowers sparring for con-
trol of  an innovation that could potentially change 
the day-to-day lives of  billions of  people. 

The superfast communications heralded by 
fifth-generation wireless technology will ultimately 
underpin everything from toasters to telephones; 

from electric cars to 
power grids. 

But while South 
Korea has won the race 
to be first to provide the 
user experience, that is 
only one part of  a wider 
battle that has pit the 
United States against 
China and ensnared gi-
ants including Huawei. 

"We decided to 
launch 5G two days ear-
lier to inform all of  the 
world that Korea is the 
world's first," said SK 
Telecom in a statement.  

"We proved again 
that our country is on 
top in information 
t e l e c o m mu n i c a t i o n s  
through the world's first 
5G commercialisation 
which the private sector 
and the government 
worked together," said 
Science and ICT Minis-
ter You Young-min in a 
statement." Our country 
could lead the 5G era 
through the world first 
5G commercialisation. 
We will mobilise all our 
country's abilities to be-
come the top 5G coun-
try." 

Winning the world's 
first title gave countries 
and companies an edge, 
said James Kim, re-
search fellow at Asian 
Institute for Policy Stud-
ies. 

"Verizon raised the 
issue first because it was 
good brand marketing to 
have the title in terms of  
its profits and stock 
price," said Kim. Sam-
sung Electronics, a man-
ufacturer of  5G 
smartphone and a 5G 
network equipment 
provider, was also keen 
to win the global title. 
"Samsung could not ig-
nore who wins the 
world's first title because 

the market becomes a test bed for other markets. 
The title also will give edges in the US and other 
markets." 

SK Telecom called on some of  the country's 
favourite stars to help with the launch. They in-
cluded Baek-Hyun and Kai from K-pop boyband 
EXO and figure skater Yuna Kim, who won the 
ladies' singles gold medal at the Vancouver Win-
ter Olympics. "We are excited to meet more fans 
through SK Telecom's 5G VR services," said Baek-
Hyun and Kai. 

Yuna Kim said the faster network would help 
her teach young skating students from a distance 
through virtual reality and augmented reality serv-
ices. "I like this service because I can coach young 
figure students with VR/AR-based one-on-one les-
son," Kim said. 

But, Verizon was scathing in its dismissal of  
SK's launch. "They gave phones to six celebrities 
and they're trying to say that constitutes a network 
launch?! That's a PR stunt," said Kevin King, di-
rector of  corporate communications at Verizon. 
"We launched a network and made 5G devices 
available for any customers that wanted them. We 
had devices in stores in Chicago and Minneapolis, 
and available for purchase online." n 
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Which is globe’s 
first 5G nation: 
South Korea or US? 

“Both the nations have claimed that they first launched 5G but it 
caused a bitter battle between US and South Korean telecom 
companies as each side claims to have launched the world's first 
commercial fifth generation wireless network.”

5G for India is a distant dream. 
There was an update which said 
India and Israel were partnering 
up to develop 5G technology. 
However, as per the government, 
5G technology will arrive in India 
as late as 2022.
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C
ontinuing its tradition to bring latest flag-
ship features at an affordable price, Vivo 
has launched its Y93 smartphone in Pak-
istan. This mid-range device is a new addi-

tion to the popular, youth-oriented Y series which 
comes with a massive 4030mAh battery, giving you 
the power to run your phone all day long.  

Y93 features a trendy and striking design - the 
new Halo Fullview™ Display paired with starry 
black and ocean blue colors, all packed within a 
curved 3D body to provide an uninterrupted and im-
mersive user experience.  

Halo FullView™ Display: 
Let the Light Shine 
A trendy 6.22-inch Halo FullView™ Display 

gives the Y93 a much smaller notch, with an elegant 
design that resembles the halo of  a rising sun. The 
viewing experience is further enhanced with a screen-
to-body ratio of  88.6%. In addition to a smart design, 
smart hand gesture controls make this large display 
effortless to handle. 

Color Gradient: Style that Dazzles 
The Y93 adopts a trendy back-cover gloss paint-

ing process, intricately blending deep black and shim-
mering blue to invoke the far-flung corners of  the 
universe. The 3D curves fit your palm perfectly, for 
an experience that’s truly irresistible.  

AI Customized Beautification 
The Y93’s sharp, 8MP front-camera captures 

more facial details. Its AI algorithm detects your gen-
der, age, skin tone, skin texture, and lighting environ-
ment. It automatically delivers facial enhancements, 
personally customized to deliver the most beautiful 
results. Plus, for a fresh selfie experience, AR Stickers 
enable each of  your selfies to stand out from the 
crowd. 

AI Dual Camera: Double the Brilliance 
The Y93 has a super-clear 13MP main rear cam-

era, a 2MP secondary camera, and optimized photo 
algorithms to capture depth-of-field information to 

rival professional-grade bokeh shots. Achieving cover 
shot results has never been easier. 

4030mAh Battery 
The high-capacity 4030mAh battery is further 

complemented by an exclusive, smart-energy power 
management system. It allows you to play at will, 
even when on the go, without worrying about run-
ning out of  power. 

Performance That You Desire 
Your Y93 can run multiple apps with ease, thanks 

to its 3GB RAM, and the Qualcomm Snapdragon 439 
Octa-core SoC with a 12nm design. While the 32GB 

of storage space (expandable up to 256GB) gives you 
ample freedom to download whatever you want. 

An Easier Way to Unlock 
Y93 allows you to unlock your phone with the rear 

fingerprint scanner in as fast as 0.2 seconds. Com-

bined with Face Access, unlocking your phone will be 
smoother and more convenient. 

Jovi, Your Personal Assistant 
The Y93 has the brains to understand your needs 

and become your close companion to help you. It can 
count your daily steps and calories, tell you the results 
of  your favorite sports teams, update you on the 
weather, and advise you to take a rest if  you’re work-
ing late into the night. 

Availability & Pricing: 
Vivo Y93 is available in the market starting today 

for the recommended retail price of Rs. 24,999 in two 

brilliant color options, Starry Black and Ocean Blue. 
The phones come with one-year official warranty and 
6 months warranty is provided for the accessories. 
Vivo is also offering free 15 days replacement in case 
of  any quality issues. n 





E
coStar has become a household name in a 
very short span of  time. Over the years, the 
brand has gained a significant market share 
in consumer electronics due to its state-of-

the-art technology, durability and cost effectiveness. 
After excelling in other consumer electronics this is 
the first time EcoStar is launching its air conditioner 
lineup. While the specter of  loadshedding and ever 
increasing temperature is still haunting Country, this 
news has come out as a sigh of relief  for many. There 
is a whole range of  air conditioners with different 
features and price tags.  

Let’s take a sneak peek at the product line up for 
the year 2019 by EcoStar.  

The first on the list is the Premium 
G-Smart Series which comprises a very sleek design 
which is sure to add class to your living room. This 
series is available in 12K, 18K and 24K British ther-
mal unit (BTUs) which indicates that it can remove 
heat to a significant amount. Moreover, this series 

comes with environment protective coating and gold 
fin evaporator and condenser. The most amazing 
thing about G-smart series is that it runs at a very 
low voltage of  just 130V which makes it very cost ef-
fective. Adding on it has a Wi-Fi operating system 
which can be operated through a mobile app. 

The second series on our list is the Crown series 
which is once again available in 12K, 18K and 24K 

BTU. This series also has some of  the best features 
one can ask for in an air conditioner. It operates at a 
surprisingly low voltage of  just 140V and provides 
4D Long Air Throw up to 40 feet.  

Next in line is the Primo series which comes in 
12K and 18K BTUs. The best part about Primo se-
ries is that like other models it also comes with self-
cleaning evaporators and multi health filters. This 
feature ensures that there is always fresh and clean 
air in your room. The indoor air quality is main-
tained at a superior level. Along with such amazing 
features it also runs at 140V thus making it energy 
efficient and eco-friendly.  

Another superior series is the Arctic series, 
which does justice to its name. The models available 
in this series provide a cooling experience like none 
other. It runs at a voltage of  150V and along with 
other qualities it has two very special features, follow 
me and eco mode. The follow me feature is a built in 
temperature sensor in remote control which senses 
the surrounding temperature so that unit can adjust 
room temperature more accurately to give the user 
comfort. Eco mode on the other hand sets the AC 
temperature at 24 degree C.  

If  we look at the inverter options available 
Ice Berg series is noteworthy. It comes in 24K BTU 
and uses R410a Refrigerant ensuring fast cooling and 

energy saving up to 50%.  

Lastly there is Glory series that which has a 
model number 24GL01W. It is a fixed speed; cool 
only air conditioner that has a low running voltage of 
140V. It provides 4D long air throw upto 66 feet which 
ensures that each and every corner of the room is uni-
formly cooled. Moreover, it also has the gold fin evap-
orator & condenser environment protecting coating.  

EcoStar has already established a very prestigious 
reputation in other consumer electronics and its air 
conditioner lineup is also expected to garner similar 
results. The technology is tested according to interna-
tional standards and is built with keeping in mind the 
Pakistani environment. Moreover, DWP Group is the 
official producer & distributor of EcoStar that ensures 
nationwide availability of  its products, along with 
prompt after-sales support, through an extensive net-
work of  outlets. n
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EcoStar promising high comfort 
level this summer!
“DWP Group is the official producer & distributor of EcoStar that ensures nationwide availability of 
its products, along with prompt after-sales support, through an extensive network of outlets”



W
ith the recent growth of  Smart TVs, 
we have seen a number of  leading 
brands release new Smart TVs with 
ever evolving functional options and 

the price tags to match. TCL, however, has raised 
the bar once again for affordability in their S6500 
Smart TV. 

TCL, one of  the world’s top three TV brands, 
launched their S6500 in October last year and it has 
been doing really well. We just managed to get our-
selves a S6500 Smart TV, so we decided to check out 
what all the hype was about. If  you are in the mar-
ket to buy a Smart TV than this is for you! 

SPECIFICATIONS 
Starting off, the S6500 is a 40” Full HD Smart 

TV with a display size of  1920*1080 pixels. But 
what puts the Smart in Smart TV is the S6500’s An-
droid OS and Google Assistant which are powered 
by a CA53*4 64-bit CPU backed up by 1.5 RAM, 
and an 8 GB ROM. 

It has a refresh rate of  anda contrast ratio of  
5000:1.The sound system is the always dependable 
Dolby Audio, and the S6500 has both HDR sup-
portand Micro Dimming. 

DESIGN 
Design-wise, the S6500 has a big screen display 

size with slim bezels. The S6500 back is quite slim 
and easy to reach so you won’t have any issues plug-
ging in other hardware to the TV. 

PERFORMANCE 
Now that we have the basics out of  the way, let’s 

check out what’s under the hood. And boy does this 
TV have amazing performance.  

Optimized for Android, the S6500 really brings 
the most out of  its OS. The interface works like a 
charm and is very navigable with several com-
monly used apps like YouTube and Netflix com-
ing pre-installed.  

And while it isn’t a 4K TV, the display quality 
is surprisingly good. 

With the addition of  HDR support, Micro 
Dimming and the 5000:1 contrast ratio, the S6500 
is more than able to provide sharp, clear and well 
textured images. 

SOUND 
Thanks to Dolby Audio, the S6500 has an ex-

ceptional 5.1 surround sound experience that 

wouldn’t seem out of  place on a higher tier and 
pricier TV. Not only are the sound levels clear and 
balanced, the bass is great and the Smart function 
auto-adjusts to eliminate sound fluctuations when 
channels are switched or commercials come up. 

CONCLUSION 
The S6500 is a real showcase of  why TCL has 

taken the number one spot in the Pakistani mar-
ket. With a very reasonable price tag of  Rs. 
42,990, the S6500 is an excellent choice for its tar-
get market of  hip, trendy youngsters looking to 
buy their first Smart TV.  

And with it’s outstanding value for money, if  
you are in the market to buy a Smart TV, the 
S6500 makes for the ideal choice. We give it two 
thumbs up! n 

TCL S6500 TV “The Midrange King’’

“Starting off, the S6500 is a 40” Full HD Smart TV with a display size of 1920*1080 pixels. But what 
puts the Smart in Smart TV is the S6500’s Android OS and Google Assistant which are powered 
by a CA53*4 64-bit CPU backed up by 1.5 RAM, and an 8 GB ROM”
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Lahore: Honda Atlas Cars 
Pakistan Limited (HACPL) 
launched its Civic 2019 - 10th 
generation, which has been 
anticipated in Pakistan since 
quite a while. Honda Civic 
has become one of  the sedans 
leading C-segment, being 
trusted and favored by a large 
volume of  customers. In par-
ticular, Honda Civic has 
made a record sale of  50,000 
units and won “Car of  The 
Year” By People’s Choice 
Award in 2017 and 2018. The 
impressive milestones are the 
evidence for the appeal of  
outstanding values: the top-
class breakthrough design, 
powerful engine offering fun-
to-drive performance and ex-
cellent fuel efficiency with 
series of  modern and ad-
vanced technologies. 

Following the values that 
created the identity of  the 
Honda Civic, Honda Atlas 

officially introduces the 2019 
Honda Civic with changes in 
exterior and interior design, 
bringing out a new look that 
emphasizes on the youthful, 
dynamic personality and 
strong breakthrough in each 
detail, to meet the demand of  
more customers who love 

sporty cars. 
This is the first time 

Honda Atlas Cars (Pakistan) 
has introduced the Civic 1.5 
RS Turbo Grade. RS (Road 
Sailing) represents Honda’s 
challenging spirit, always to-
wards the dynamic and open-
minded in creativity but still 

pursuing the pinnacle of  per-
fection and sophistication. 

The 2019 Civic has been 
introduced to the Pakistani 
market with three grades: 1.8 
i-VTEC, 1.8 i-VTEC Oriel 
and Civic 20191.5L RS 
VTEC TURBO. A new 1.5-
liter DOHC VTEC TURBO 

engine coupled with CVT, 
both developed under 
Honda’s “Earth Dreams 
Technology”, powers the 
Civic 2019 RS VTEC 
TURBO variant. The 1.8-liter 
SOHC i-VTEC series are also 
together with a CVT devel-
oped under the “Earth 
Dreams Technology” to offer 
a responsive driving perform-
ance and better fuel economy. 

Mr. Hironobu Yoshimura, 
President & CEO of  Honda 
Atlas Cars (Pakistan) Ltd., 
mentioned at the launch, 
“Honda Civic has been a 
household name since its in-
troduction into Pakistan in 
1994. The Honda Civic 1.5L 
RS Turbo has set a new 
benchmark with its innova-
tive features and futuristic de-
sign. Honda Civic RS Turbo 
will surely leave a lasting im-
pression on the automobile 
industry of  Pakistan”.n 
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Honda introduces10th generation 
Honda Civic 2019

 

Lahore: EcoStar has  
launched its ACs product 
line-up for the year 2019-
2020. Over the years the 
brand has gained a signifi-
cant market share in con-
sumer electronics due to 
its state of  the art technol-
ogy, durability and cost ef-
fectiveness. DWP Group is 
the official distributor of  
EcoStar that ensures na-
tionwide availability of  its 
products, along with 
prompt after-sales support. 

The line-up is divided 
in different series each 
having its own features 
and price range. From 
WiFi enabled G-smart se-

ries to sleek and energy ef-
ficient Crown series there 
is a huge diversity in prod-

uct line-up. The options 
also vary in technology 
and positioning. The 
Glory series includes floor 
standing cabinet ACs 
while the IceBerg series 

provides the option of  in-
verters. Features like multi 
health filters and 4D 

length air throw provides a 
fresh cooling experience 
like none other. 

Rizwan Butt, COO - 
DWP Group CE Division, 
said, “The new line-up is 

designed while keeping in 
mind the environment of  
Pakistan and tested ac-
cording to international 
standards.” 

Moreover, Faha  d 
Mustafa has been ap-
pointed as the new brand 
ambassador for EcoStar. 
The endorsement from 
such a famous celebrity is 
expected to provide a great 
market penetration for 
EcoStar. The marketing 
campaign is planned to 
target the masses in a very 
unique manner to bring 
positive results for the 
brand while educating the 
household consumer base.  

EcoStar has already es-
tablished a name for itself  
when it comes to other 
products such as washing 
machines, water dis-
pensers, spinners, LED 
TVs, UPS Inverters and 
batteries. What distin-
guishes EcoStar from 
other brands available in 
the market is the fact that 
the after sales support is 
very efficient and the spare 
parts for all electronic 
products are easily avail-
able of  the shelf. Mr. 
Rizwan also added, “Our 
first priority has always 
been the comfort of  our 
customers.”n      

EcoStar introduces its new category addition ACs

Karachi: Easypaisa has 
joined hands with Zong 4G to 
provide direct integration be-
tween Easypaisa and Zong 4G. 
This collaboration between the 
two companies who have been 
recognized for their digital in-
novations will enhance con-
sumer experience with superior 
value, convenience and prom-
ises to be a catalyst for the vig-
orous growth of  the mobile and 
branchless banking industries 
in Pakistan. 

The agreement was recently 
signed in Islamabad at a cere-
mony which was attended by 
Aslam Hayat, Acting CEO, Te-
lenor Microfinance Bank along 
with Khurram Malik, Head of  

Branchless Banking and their 
respective teams. From Zong 
4G, Li Wenyu, Chief  Financial 
Officer and Moied Javeed, Act-
ing Chief  Commercial Officer, 
were present along with senior 
representatives from both or-
ganizations. 

“Open collaboration is a 
vital ingredient in building a 
borderless payments ecosystem 
which will help create Fintech 
solutions that will drive positive 
change. Being an industry 
leader, Easypaisa has achieved 
yet another milestone by work-

ing with Zong that will revolu-
tionize and fuel the next wave 
of  growth in the mobile money 
industry. Through the Easy-
paisa App and Zong direct in-
tegration, we are providing 
consumers on Zong’s network 
in Pakistan with enhanced 
functionality and freedom to 
opt for Easypaisa as their pre-
ferred mobile money account. 
This unparalleled convenience 
and accessibility will eventually 
translate into financial inclu-
sion for an ever increasing 
number of  subscribers. ”said 
Aslam Hayat, acting CEO, Te-
lenor Microfinance Bank. 

Commenting on the collab-
oration, Zong 4G’s official 

spokesperson, Mannan Shabbir 
said, “With more than 10,000 
4G sites, we are the widest 4G 
network of  Pakistan providing 
seamless connectivity to largest 
4G subscriber base of  over 11 
million. Our unrivaled services 
and solutions for our customers 
make us Pakistan’s No.1 Data 
Network” 

For Zong 4G to partner with 
Easypaisa, it is an extension of 
our efforts to lead and build a 
digital ecosystem in Pakistan. 
And in this growing digital era, 
we are at the forefront to pro-
vide best-in-class solutions and 
services to our customers for op-
timal experience.” Mannan fur-
ther added. n 

Easypaisa, Zong join hands to provide Superior Omni Channel Experience
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Karachi: Pakistan 
Telecommunication Com-
pany Limited (PTCL) has 
partnered with Netflix. This 
partnership will enable PTCL 
customers to easily pay for 
their Netflix subscription as 
part of  their monthly PTCL 
broadband bills, eliminating 
the need to share additional 
credit card or debit card de-
tails. 

Speaking on this collabo-
ration, Moqeem ul Haque, 
Chief  Commercial Officer, 
PTCL, said, “Many PTCL 
customers enjoy the stellar 
content catalogue of  Netflix 
through our broadband serv-

ice that offers seamless high 
speed internet connectivity. 
This encouraged us to offer 
them a convenient way to pay 

for their Netflix subscription 
through their monthly PTCL 
bills.”  

Speaking on the partner-
ship, Tony Zameczkowski, 
Vice President, Business De-
velopment, Asia, Netflix, 

said, “The growing broad-
band internet ecosystem in 
Pakistan is fueling the rise of  

video consumption in the 
country. Our association with 
PTCL enables their customers 
to seamlessly pay for their 
Netflix subscription, and 
enjoy the wide breadth of  
content from across the world 
on any internet connected 
screen.”  

PTCL provides digital 
lifestyle to its customers 
through its vast array of  prod-
ucts and services, including 
international collaborations 
like Netflix that bring ease 
and convenience to the sub-
scribers. n

PTCL partners with Netflix for monthly broadband bills

Karachi: Pakistan Interna-
tional Airlines (PIA) and Mc-
Donald’s Pakistan inked a 
Memorandum of  Understand-
ing to put together a special 
offer for the passengers of  the 
national carrier, at a ceremony 
held at McDonald’s Airport 
Branch, Karachi. 

CEO PIA Air Marshal Ar-
shad Malik, Chief  Commer-
cial Officer PIA, Ali Tahir 
Qasim, Chief  Operations, 
Marketing, Development & 
Supply Chain Officer, McDon-
ald’s Pakistan, Jamil Mughal 
along with airline’s officials at-
tended the ceremony.n 

PIA and McDonald's 
sign MoU for special 

offers

Lahore: Indus Motor Com-
pany and Toyota partner has 
been named as one of   world’s 
most innovative companies, 
thanks to its digital transfor-
mation of  the automotive sec-
tor and fostering economic 
growth and job creation. 

With Pakistan’s economy 
growing, country’s automotive 
market continues to increase. 
Pakistan is Toyota’s leading 
Asian market and the Toyota 
Corolla is Pakistan’s largest-sell-
ing automobile brand model. 
Anticipating the growth, as 
Indus Motor Company, a joint 
venture between House of  
Habib Pakistan, Toyota Motor 
Company and Toyota Tsusho 
Corporation, increased produc-
tion to 272 daily vehicles, it dig-
itally transformed with global 
technology company SAP.n   

Indus Motor 
awarded as Leading 

Global Innovator

Ufone Tower is now among 
the 216 Tobacco-Smoke free 
public spaces in the capital. The 
Pakistani telecom company 
joined the initiative which is the 
brain child of  the Federal Min-
istry of  Health.  

Dr. Nausheen Hamid, Par-
liamentary Secretary, Ministry 
of  National Health Services; 
Regulations & Coordination 
professed Ufone tower a to-
bacco-smoke free facility in a 
ceremony held here today. A let-
ter of  Intent was also signed be-
tween the Ministry and Ufone 
regarding the initiative. Speak-
ing on the occasion Dr. 
Nausheen Hamid said, “The 
Government attaches highest 
priority to health sector of  the 
country and is working on Na-
tional Cancer Control Plan for 
which control of  tobacco use is 
the most effective prevention 
strategy”. 

Chief  Officer Legal and 
Regulatory Affairs Ufone, 

Naveed Khalid Butt eulogized 
the efforts of  Federal Govern-
ment towards prevention of  
health hazards especially related 
to control of  Cancers and other 
life style related diseases. “We 
as a leading Pakistani company 
and a responsible corporate or-
ganization are honoured to be 
part of  an initiative that places 
public health at the forefront by 
making work places tobacco-
smoke free”, he said. 

Dr. Minhaj us Siraj, Project 
Director, Tobacco Smoke free 
Islamabad and Deputy DG 

Health, while speaking at the 
ceremony to announceUfone 
Tower a smoke free facility, dis-
cussed the ill-effects of  tobacco 
use as outlined in the Sustain-
able Development Goals SDGs, 
in line with theme of  World 
Health Organization (WHO) 
i.e. Tobacco; a threat to Devel-
opment. He emphasized on the 
development goals related to 
poverty, health, child education, 
gender equity, climate, life 
under the water, Peace and jus-
tice; being damaged due to to-
bacco industry. 

He highlighted the role of  
awareness among population 
for implementing the tobacco 
control Laws and how the pre-
ventive measures protect the 
health and environment. 

A third party evaluation re-
port, regarding Licensing of To-
bacco Vendors through the 
campaign on making Islamabad 
a Smoke free zone, was 
launched in a local hotel last 
week. Smoke Free Capital Proj-
ect, Ministry of National Health 
Services; Regulations & Coordi-
nation will be completing the li-
censing of  tobacco vendor by 
“World No Tobacco Day” 31st 
May, this year.  

Tobacco use is a major cause 
of  non-communicable diseases 
which include fifteen  types of  
cancers. 160,000 Pakistan die 
every year due to illness caused 
by the use of tobacco products. 
In Pakistan over 20 million pop-
ulation smokes tobacco which 
include children and women.n 

Ufone becomes part of “Tobacco-Smoke 
Free Islamabad” 



Karachi: Wateen Telecom 
Board of  Directors announced 
that Adil Rashid has been ap-
pointed as Chief  Executive Of-
ficer of  the company effective 
April 22nd and replaces 
Mr.RizwanTiwana, who has 
resigned for personal reasons. 

He brings over two decades 
of  experience in driving sales, 
business development, strategy 
and market performance as a 
Business and Operations 
leader in the technology sector. 
He has diversified local and in-
ternational experience from 
working with leading global 

Telecom & IT infrastructure, 
software, and service 
providers in various business 
and sales management roles. 
Mr.Adil holds a degree in 
Electrical Engineering from 

University of  Wisconsin, 
Madison, USA. 

In his most recent role as 

Chief  Business Services Offi-
cer at Pakistan Telecommuni-
cations Company Limited, he 
was managing PTCL’s Enter-
prise, Carrier & Wholesale 
and International Business Di-
visions. During his last assign-
ment, he was instrumental in 
achieving significant growth 
for PTCL Business Services 
and establishing a strong foun-
dation for the future. Prior to 
joining PTCL in 2016, he 
worked for Microsoft, Hewlett 
Packard, and Nokia Networks 
in Canada and with Nokia 
Networks and NCR/Teradata 

in Pakistan. 
Commenting on his ap-

pointment as CEO of  Wateen, 
Adil Rashid said: “I am truly 
delighted to be given the op-
portunity to lead Wateen Tele-
com into its next era. I firmly 
believe that Wateen, with its 
national presence, country-
wide fiber infrastructure, and 
portfolio of  Digital B2B solu-
tions, is well positioned to be-
come the partner-of-choice for 
enterprises, service providers 
and broadband customers in 
Pakistan. Our complete focus 
will be to offer highest value to 

our customers using Wateen’s 
assets and experience.” 

The Wateen Board of  Di-
rectors expressed its pleasure 
in welcoming Adil into the 
leadership role at Wateen 
and witnessing his future 
achievements within the 
firm. 

Regarding Tiwana’s de-
parture, the Board of  Direc-
tors at Wateen thanked 
Rizwan for his time at the 
helm, during which Wateen 
consolidated its strategic po-
sition, and they wished him 
all the best going forward. n
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Adil Rashid appointed CEO of Wateen Telecom

 Karachi: Pakistan 
Telecommunication Company 
Limited (PTCL) and Zong 4G 
have entered into a strategic 
partnership for network ex-
pansion in remote and far-
flung areas of  Pakistan. The 
collaboration will ensure pro-
vision of  VSAT services by 
PTCL to further support and 
expand the network coverage 
across the country. 

The agreement was signed 
by Saad Muzaffar Waraich, 
Chief  Technology & Informa-
tion Officer, PTCL, and Li 
Wenyu, Chief  Financial Offi-
cer, ZONG 4G, during the cer-
emony held at Zong 4G 
Headquarters in the presence 
of  the senior management and 
officials of  respective compa-
nies. 

The collaboration will en-
sure state-of-the-art VSAT 
satellite services to further en-
hance the network coverage 
and enabling customers from 
remote areas to enjoy in-
creased speed through Zong 
4G’s  widest coverage. Being 
the most experienced in the 

domain of  satellite communi-
cation, PTCL also has exten-
sive ground support, operation 
and implementation infra-
structure to serve a variety of  
satellite communication appli-
cations. The company will 
offer a complete spectrum of  
end-to-end connectivity to 
Zong 4G designated sites. 

Speaking on the occasion, 
Saad Muzaffar Waraich, Chief 
Technology & Information Of-
ficer, PTCL, said, “We are 

pleased to sign the agreement 
with ZONG 4G. PTCL has 
been serving as the communi-
cation backbone of the country 
since inception of Pakistan and 
this partnership will help them 
to expand their high-quality 
voice and data services to the 
underserved markets of  Pak-
istan. We are at the forefront of  
leading the digitization across 
Pakistan through such partner-
ships. PTCL continues to play 
its role in the development of  

telecom infrastructure, con-
tributing to the overall eco-
nomic growth of  the country.” 

Commenting on the part-
nership, Mannan Shabbir, Ex-
ecutive Director, Corporate 
Affairs Division & Company 
Spokesperson, said, “Being the 
first and the only operator with 
more than 10,000 4G sites 
across the country, Zong 4Gis 
providing the widest 4G cover-
age to the largest 4G subscriber 
base in the Pakistan at an un-

precedented scale. Our partner-
ship with PTCL is a testament 
to our customer-centric ap-
proach by providing our cus-
tomers with the best possible 
services and solutions through 
our ever-expanding data net-
work. Leading digitalization ef-
forts across Pakistan, we 
continue to thrive, not only in 
the mainstream cities, but also 
in far-flung and remote areas of 
Pakistan providing reliable and 
seamless connectivity.” 

As the winner of  ‘Best in 
4G services’ award by the Con-
sumers Association of Pakistan 
and with more than 11 Million 
4G customers, Zong 4G is the 
leading 4G operator of  the 
country. Through its continued 
investment in the network and 
infrastructure, the company is 
enabling its customers in every 
nook and corner of the country 
to experience world-class 4G 
services. The collaboration will 
further enhance the digital 
agenda of  Zong 4G and PTCL 
in empowering millions to re-
main connected anywhere and 
everywhere.   n

Zong 4G partners with PTCL for network expansion in 
remote areas in Pakistan
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Chairman Zong 
calls President Alvi

Islamabad: Chairman and 
Chief  Executive Officer, 
China Mobile Pakistan, 
(Zong 4G), Mr Wang Hua 
called on President Arif  Alvi 
and discuss the telecom re-
lated issues. n 

Karachi: Unilever has 
joined hands with Telenor 
Pakistan to enable digital and 
financial inclusion in Pakistan 
through mainstream access to  
digitalized retail services, dig-
ital financial solutions, digital 
products and skill enhance-
ment across Pakistan. 

Through this collabora-
tion, both companies will in-
tegrate their expertise in the 
telecom and consumer goods 
industries to build a digitally 
inclusive ecosystem. This 
partnership aims to reimagine 
how business should be run, 
harnessing the power of  tech-
nology and big data to bring 
convenience and security for 
retailers and create seamlessly 
integrated shopping experi-
ence for consumers.Together, 
the two companies aim to in-
troduce cashless payment 
models, transform small and 
medium retailers access to fi-
nancial capital, identify and 
generate livelihood and ele-
vate standard of  living in less 
accessible and remote areas. 
As socially responsible organ-
izations, both Unilever and 
Telenor Pakistan have also 
committed to building a plat-

form to bring differently abled 
workforce into mainstream 
roles and to promote a more 
diverse and inclusive work-
force. 

Shazia Syed, Chairperson 

& CEO, Unilever Pakistan, 
highlighted, “The mergerof  
our expertise promises a 
highly disruptive and scala-
ble approach forthe acceler-
ated digitization of  Pakistan. 
In line with the government’s 
vision for a more digital 
economy, we aim to em-
power all those who are part 
of  our value chain, including 
distributors, sellers, con-
sumers and ultimately the 
larger communities that we 
work in.” 

Irfan Wahab Khan, Head 
of  Emerging Asia &CEO Te-
lenor Pakistan, added, “As 
country’s leading digital serv-
ices provider, Telenor Pak-
istan is fully geared to impact 

and transform various sectors 
of  economy and empower 
the masses. Through our 
partnerships with Unilever, 
we aim to bring together our 
respective strategic advan-
tages to lay the ground for a 
digitally and socially inclu-
sive Pakistan, which is in line 
with our purpose of  connect-
ing people to what matters 
most to them.  We believe in 
the value of  collaborative 
business models which is in-
strumental for the rapid 

adoption of  innovative tech-
nologies and a faster shift to-
wards a digitally-enabled 
national infrastructure to 
cater to those needs.  

Amir Paracha, Vice Pres-
ident Customer Develop-
ment, Unilever Pakistan, 
concluded: “Our goal is to 
create smarter end-to-end 
digitally enabled retail 
ecosystem that has the po-
tential to reshape the way 
businesses operate within the 
country. The success of  this 
collaboration could propel 
Pakistan at par with global 
standards with regards to dig-
ital adoption. 

Sardar Abubakr, Chief  
Digital and Strategy Officer, 
Telenor Pakistan added “In 
today’s age, there is a need to 
look outside our traditional 
lens when we think of  part-
nerships – real disruption for 
customer benefit often takes 
place when like-minded yet 
different industries come to-
gether and leverage unique 
skill sets and competencies 
for empowering society – 
which is precisely Telenor 
and Unilever’s aim with this 
partnership’.  n

Unilever and Telenor Pakistan partner to 
enhance digital inclusion in Pakistan
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Islamabad: Engro Foods 
believes in winning trust 
through transparency and they 
opened the doors of  their Sahi-
wal Plant and their supplier 
dairy farm in Sahiwal to the 
parliamentarians of Punjab As-
sembly to earn that trust. 

The delegation of  parlia-
mentarians who visited Engro 
Foods included Sadia Sohail 
Rana, Rafya Kamal, Nabila 
Hakim Ali from PTI, Rahila 
Khadim Hussain & Shameela 
Aslam from PML(N), Faiza 
Malik from PPP and Syed 
Hamid Falki, Director Parlia-
mentary Affairs -Punjab Youth 
Council. 

The purpose of  this visit 

was to win trust through trans-
parency by showing the entire 
process from grass to glass. 
Starting right from animal wel-
fare and the best dairy farming 

practices employed at the farms 
supplying milk to Engro Foods, 
to milk quality checks at the 
milk collection center and plant 

for processing of  raw milk into 
finished products. The parlia-
mentarians were introduced to 
the entire process that ensures 
the smooth running of  Engro 

Foods operations. 
Syed Saud Ahmed Pasha, 

Director for Agriculture Busi-
ness of  Engro Foods stated 

EFL continuously works to-
wards improvement of  the 
dairy sector in Pakistan. With 
this visit we display complete 
transparency of  our entire 
process. Having parliamentari-
ans visit our dairy farm and 
plant, gives us a great platform 
to show how our products are 
processed and the practices we 
employ to provide safe and bet-
ter nutrition to Pakistan. We 
have shared the initiatives we 
are working on to create sus-
tainable livelihoods for farmers 
and more employment oppor-
tunities for the people of  Pak-
istan through milk collection 
centers, distributors and allied 
services. n 

Engro Foods opens its doors to Punjab parliamentarians

Xiaomi launches 
Redmi Note 7 

in Pakistan
Lahore: Xiaomi has 

launched Redmi Note 7, the 
latest smartphone in the 
highly popular Redmi Note 
series with a powerful 48MP 
rear camera and a gorgeous 
dual-tone gradient glass de-
sign. Redmi Note 7 contin-
ues the series’ tradition of  
featuring a large display and 
excellent battery life, and 
pushes smartphone photog-
raphy to a new level in this 
price range. Redmi Note 7 
available from 26 April, start-
ing from PKR 34,999 in the 
offline markets and PKR 
33,999 in the online markets 
in Pakistan.n 

Karachi: Telenor Microfi-
nance Bank has partnered with  
Byco Petroleum Pakistan Ltd. 
(Byco), to provide Easypaisa 
services and fuel payment so-
lutions at all Byco fueling sta-
tions located throughout 
Pakistan. This service, which is 
also part of  the bank’s branch-
less banking will allow Easy-
paisa customers to conduct 
transactions andalso conve-
niently pay for fuel through 
Easypaisa at all Byco stations. 

TMB continues to trans-
form Pakistan into a digitally 
robust economy by offering in-
novative solutions that pro-
mote greater financial 

inclusion and empowerment. 
This one of  kind service 
arrangement whereby a fuel 
company will essentially be 
providing branchless banking 
and digital financial solutions 
through its filling stations, will 

provide greater ease of  access 
to consumers and aims to be  -
come a trendsetter for promot-
ing innovative solutions for 
Pakistan’s evolving digital 
economy. . 

“Easypaisa continues to 

take the lead to provide digital 
finance at easily accessible lo-
cations. Our overarching goal 
is to provide convenient and 
cost-effective financial solu-
tions to the people of  Pak-
istan. By collaborating with 
leading industry players, we 
are adding value to our cus-
tomer’s lives, enhancing their 
ability to manage their finan-
cial future. Easypaisa remains 
at the forefront of  empowering 
people through innovative, 
technologically driven, and 
low cost financial services.” 
said Aslam Hayat, Acting 
CEO, Telenor Microfinance 
Bank. n 

TMB, Byco sign MoU to provide Easypaisa services

Yayvo backs with 
#IsmayKuchNayaHai

Lahore: Around two years 
ago in the month of  Ra-
madan, Yayvo started this 
one-of-a-kind marketing cam-
paign where mysterious 
#IsMay boxes were sent to 
fans. As expected, the hype 
and curiosity propelled the 
campaign to new heights. It 
was so successful, that they 
returned the next year in May 
2018 to celebrate the true 
spirit of  Ramadan and shar-
ing.n 



Lahore: Pakistan’s largest 
biscuit manufacturer and food 
company, English Biscuit 
Manufacturers (Pvt) Ltd, 
(EBM) and GroupM Pak-
istan’s fastest growing media 
agency m/SIX, have repre-
sented the country on numer-
ous international forums. 

Their most recent achieve-
ment, and yet another feather 
in EBM's and m/SIX cap, is 
the award for the Best Digital 
Media Campaign of  the year 
at the Sri Lankan Institute of  
Marketing (SLIM) Digi 
Awards 2018. 

EBM and m/SIX received 

massive praise for their cre-
ative Peek Freans Rio Cam-
paign which was judged on the 
basis of  its digital media strat-
egy, creativity, insights, execu-
tion and achievement of  KPIs 
and their outstanding results. 

Director EBM, Shahzain-
Munir, also added, ‘Such 
awards strengthen our confi-
dence and help us know that 
we are on the right track. As al-
ways, it is an honor represent-
ing Pakistan and promoting 
the strength of  our industry on 
the international forum.’ 

‘Innovation is at the forefront 
of all that we do at GroupM’, 
added Fouad Hussain, CEO at 
GroupM Pakistan. ‘We go the 
extra mile in achieving the very 
heights of innovation while si-
multaneously ensuring excep-
tional client service. The 
achievement of this award is a 
reflection of  that vision.’ n 
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EBM and m/SIX Pakistan win in-
ternational SLIM Digi Awards

Lahore: Haier Pakistan has 
just opened a first of  its kind 
experience store in Lahore 
bringing home to Pakistani 
consumers a glimpse of  things 
to come in the IoT (Internet of  
Things) era. The new Haier 
Smart Home puts on display a 
whole range of  futuristic, 
highly advanced products that 
are connected to each other for 
super convenient Smart Living 
in the internet era. The new 
store can best be described as 
a single-stop solution for the 
smart household. 

This is no surprise consid-
ering the fact that Haier has 
ruled the world of  home ap-
pliances all through the past 
decade as the world’s #1 
brand for 10 consecutive years. 
As a result and, at the very 
least, a Haier appliance today 
graces one out of  every ten 
homes round the globe – based 

on the brand’s phenomenal 
year upon year  growth in 
terms of  sales volumes.  

Haier’s success is rooted in 
its ability to lead the world in 
revolutionizing all aspects of  

the home appliance business 
from innovation to engineer-
ing, from planning and design 
to manufacturing, and from 
marketing to sales and distri-
bution. In today’s digitalized 
world, where the internet rules 
almost every aspect of  our 
lives, Haier has again taken the 

lead to harness the power and 
potential of  IoT (Internet of  
Things)to bring home a world 
of  inter-connected smart ap-
pliances based on the brand’s 
revolutionary “U+ Smart Liv-

ing” operating system – the 
world’s first and largest inte-
grated total home solution. 

Visiting the Haier Smart 
Home in Lahore’s Gulberg 
Mini Market area is well 
worth your while as it gives 
you, the consumer, a sneak 
peek into a futuristic con-

nected world where home ap-
pliances are synced and inter-
connected with each other 
through the ‘U+ Smart Living’ 
operating system. This is a 
fully open platform designed 
as a single solution to connect 
and control an entire house-
hold through living zones e.g. 
the smart living room and the 
smart kitchen. Within these 
zones, U+ integrates devices 
to provide seven key solutions 
for the home, namely air, 
water, laundry, safety, enter-
tainment, health and the inter-
net. 

The smart kitchen will pro-
vide users with a one-stop 
kitchen solution for purchas-
ing, storage, cooking and 
cleaning. For instance, Haier’s 
smart refrigerator can memo-
rize food materials and recom-
mend a healthy menu to 
consumers according to their 

health status.  
‘Smart living room concept 

uses the U+ Smart Living plat-
form along with advanced AI 
(artificial intelligence) technol-
ogy to interconnect the AC, 
LED lights and other network 
appliances with a smart TV. 
All that one needs to do is 
press a button on the remote 
control. The smart TV, con-
nected to the smart phone is 
designed to provide multiple 
videos and audio programs, 
while the smart air conditioner 
adjusts the temperature ac-
cording to the environment.  

With launch of  the one-
stop Haier Smart Home, Haier 
which already leads the Pak-
istan market across many 
major categories of  home ap-
pliances is poised to take an 
even bigger share making it by 
far the #1 choice of  con-
sumers across Pakistann 

Haier opens new flagship store in Lahore

Lahore: In Pakistan, Uber 
celebrated its ‘Global Service 
Week’, where employees en-
gaged in various volunteer 

work across cities. Clad in 
black and white T-shirts em-
blazoned with ‘Uber in the 
community’, the volunteers, 
visited the Shaukat Khanum 
Memorial Hospital (SKMH), 
Patient’s Aid Foundation 

(PAF), Fatima Memorial Hos-
pital, and SOS village. 

At Shaukat Khanum Me-
morial Hospital (SKMH), the 

Uber team distributed toys 
amongst the child patients and 
spent time with them at the 
hospital.  

During this service week, 
Uber Pakistan also aligned 
with a leading non-profit in 

Karachi, Patient’s Aid Foun-
dation (PAF) focusing on os-
teoporosis awareness. As part 
of  the activity, Uber employ-
ees came up with ideas to pro-
mote DEXA scan - one of  the 
screening methods for osteo-
porosis - at Jinnah Postgradu-
ate Medical Centre, set-up by 
PAF, which is available free of  
cost for females.  

Uber volunteers also man-
aged to contribute to Fatima 
Memorial Hospital in a way 
that would create significant 
impact for the organization. 
The Uber teams did some 
brainstorming sessions with 
the hospital teams and pro-
vided recommendations to 
help the institution implement 
successful plans and cam-
paigns. n

Uber spreads smiles and lifting the spirits of 
communities across Pakistan

Karachi: PTCL has trans-
formed 13 more exchanges in 
7 cities as part of  its Network 

Transformation Project (NTP). 
The upgraded exchanges in-

clude Ghakhar, Vaniawala and 
Pasroor Road exchanges in Gu-
jranwala, Shahdara, Egerton 
Road and Bahria Town ex-
changes in Lahore, Chaklala & 
Islamabad Town exchanges in 
Islamabad, Charsadda Road & 
Cantt. exchanges in Peshawar, 

Sargodha Road exchange in 
Faisalabad, Wah Cantt. ex-
change in Rawalpindi and 
Kharian exchange. 

Jahanzeb Taj, Chief Business 
Operating Officer, PTCL, said, 
“Under NTP, PTCL has invested 
considerably in transforming and 
upgrading its top 100 exchanges, 
which have the highest number of 
customers in major cities. As a re-
sult, customers can now experi-
ence a quality network that offers 
high speed unlimited internet, 
state-of-the-art technology, 
seamless surfing and unlim-
ited data streaming, all of  
which is vital in today’s digi-
tally connected world.”n 

PTCL upgrades 13 more 
exchanges in 7 cities

Islamabad: Solar Quality 
Foundation (SQF) with col-
laboration and support of  
AEDB officially presented and 
put into operation a new in-

strument for quality assurance 
in the installation of  Solar PV 
systems in Pakistan. 

The Pakistani Solar Qual-
ity Passport (SQP) was 
launched in a festive ceremony 
with around 80 high-ranking 

guests from business, public 
sector and civil society. Solar 
companies who are committed 
to quality can now participate 
in the scheme at www.solar-

qualitypassport.pk. Only regis-
tered and audited companies 
are entitled to issue the Solar 
Quality Passport with each of  
their installations, giving their 
costumers confidence in the 
quality of  the system. 

Sajjad Ahmed, CEO, 
AEDB inaugurated the Passport 
together with SQF. The founda-
tion is the business entity behind 
the Solar Quality Passport. It is 
confident that the initiative will 
contribute to better quality in-
stallations and products in Pak-
istan.  M Ishaq Bhatti, 
Chairman SQF said: “I am 
very excited that we are press-
ing the ‘green button’ together 
today and after months of hard 
work on this passport with GIZ 
and our national partners. Now, 
we are giving the go-ahead for 
better quality in the installation 
of  solar systems in Pakistan. 
From this step onwards, let us 
continue to develop this great 
tool together and ensure that all 
installations in our market will 
be of  high quality, safety and 
durability". n

SQF introduces new solar PV system 
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