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Editor’s 
Note

March,   2019

We are not sure what holds for the poor of this country if the 
ongoing spell of price spiral continues unabated and there are no 
serious efforts to stop the tide from further ravaging the already 
agonised populace. 

In the last government, though there had been protests and 
complaints against increase in prices of daily use items, but not 
against that of utilities as the government of the day had at least kept 
the rates of electricity and gas unchanged, probably to give some 
relief to people. But the incumbent government, since it came to 
power, has persistently been pushing the rates of utilities up, thus 
badly eroding the purchasing power of the common man, quite 
contrary to its poll promise that the general populace would be given 
maximum relief.  

The fact of the matter is that the government has already 
succumbed to the conditions attached by the International Monetary 
Fund to its proposed financial package being given to Pakistan.  

Though, the IMF has proposed many other measures, which if the 
government implements in letter and spirit, can really put the 
economy on a strong foothold like broadening the tax net, 
overhauling the electricity, gas transmission lines and strongly going 
after the corrupt, but the government like its predecessors has 
resorted to easy ways to pave way for the bail out package and to save 
its political future. 

It has kept increasing prices of electricity and gas since it came to 
power, and again the rates of the two utilities are likely to be jacked 
up under the IMF pressure, which is going to open flood gates of price 
hike on the teeming millions of this hapless country. Apart from this 
there is also steady increase in the rates of petroleum products, which 
has very stunning trickle down effect on the prices of daily use items.  

This winter, the gas consumers were bombarded with exorbitant 
rates in gas bills, which is a rarity given the difference in gas rates of 
this year and the previous years.  

We are at pains to say that the Imran Khan-led Pakistan Tehreek-
i-Insaf government has failed to hardly keep a single major promise 
that the party leadership made with the people before coming into 
power. Either the leadership had no understanding of what entails 
when one is in government or they are incompetent to run the 
government. 

Though the so-called friendly countries have doled out dollars 
into our coffers, that has not changed the very fate of the people. 
We are being told that economy is bettering, but there is no relief 
forthcoming.  

Pakistan has hardly changed a bit since the party of so-called 
change has come into power. 

We think that political expediency, accommodation and  only 
blaming the past set-ups for the mess mar the PTI government 
from coming forward to addressing the people’s issues. 

The rulers are advised to see the writing on the wall and do 
something urgent to address the issues of common man, otherwise 
it would be too late for its survival. Bring out something refined 
and concrete. 

Unbridled 
price spiral
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The Federal Board of Revenue (FBR) has no-
tified upward revision in the rates of regula-
tory duty on import of mobile phones and 
introduced new flat rates for six different 

slabs. The regulatory duty on import of feature phones 
valuing up to $30 will be charged at a flat rate of  
Rs1,800 per set, which was previously only Rs250. 
Whereas, for the high-end smartphones valuing more 
than $500 per set, the import duty will be charged for 
a whopping Rs18,500 per set. Though the step of the 
government is being portrayed as to lower the tax on 
budget smartphones and feature phones as compared 
to high-end phones, yet it’s quite obvious that the only 
purpose of the government is to generate maximum 
revenue. The government via a notification (SRO327 
of 2019) has introduced six slabs for regulatory duty 
on mobile phones’ import with immediate effect. The 
detailed comparison of previous and new import duty 
is shared as follows: 

Previously mobile phones valuing up to $60 were 
charged with an import duty of  Rs250. Whereas 
phones that cost between $60 to $130 were charged 
with an import duty of 20 per cent and phones valuing 
more than $130 were charged with 20 per cent regula-
tory duty on import in the country. 

Now after the restructuring of regulatory duty on 
mobile phones through the Finance Supplementary 
(Amendment) Bill 2018, mobile phones with an im-
port value between $30 and $100 will be charged at the 
rate of Rs1,800 per set. Similarly, the regulatory duty 
on import of phones valuing between $100 and $200 
will be Rs2,700. Meanwhile, the import value of mo-
bile phones ranging from $200 to $350 per set will be 
charged with Rs3,600 regulatory duty per set. 

The enormous rise in regulatory duty has affected 
the high-end and mid-range smartphone users the 
most. A mobile phone ranging between $350 and 
$500, will be charged with an import duty at a flat rate 
of Rs10,500, while the regulatory duty will be charged 
for a massive Rs18,500 per set if a mobile phone has an 
import value of over $500. 

The import of mobile phones in the country has 
already declined in the first six months of FY 2018-19. 
Importers are using identity theft to import phones 
without paying duties. To restrict this as well as smug-
gling of  mobile phones, the government had intro-
duced a new digital set up Device Identification, 
Registration and Blocking System (DIRBS). 

In 2017-18, Pakistan’s legal import value of mobile 
phones reached $847.656 million in 2017-18. Earlier, 
when there was no duty under a free trade agreement 
with China, or a very negligible duty applicable from 
other countries, the imports had crossed $1 billion 
mark. The government recently revised the duty struc-
ture and imposed regulatory duty on import of mobile 
phones, which has resulted in a drop in the legal im-
ports with a subsequent rise in their smuggling. The 
regulatory duty had been introduced on luxury items 
a few years ago to maintain the stability of the current 
account position, and competitiveness of the domestic 
manufacturers. It was also an attempt to encourage im-
port substitution of these items. 

Meanwhile, a parliamentary panel has recom-
mended revisiting the mobile taxation as well as with-
drawing the one mobile handset per year policy to 
facilitate passengers. A detailed briefing was given re-
garding streamlining the process for the collection of 
taxes on cell phones at all airports and extension of 
time period to block unregistered IMEI cell phones to 
the Senate Standing Committee on Information Tech-
nology and Telecommunications which met with Ru-
bina Khalid in the chair recently. The committee 
strongly opposed the imposition of taxes on bringing 
more than one mobile phone to Pakistan and recom-

mended that this policy be revisited in consultation 
with the Senate body. Senator Mian Muhammad 
Ateeq Shaikh said the policy had numerous flaws and 
for public clarity, every aspect of it must be evaluated 
separately. Chief customs informed the committee that 
34,000 mobile phones had registered through the 
DIRBS system so far, whereas Rs1.5 million was col-
lected in taxes on 116 mobile handsets. As per the pol-
icy, one mobile phone is allowed duty-free on each trip 
to Pakistan but one has to pay taxes for more handsets. 

The committee observed that the figures are not 
very encouraging and there is need to revisit this pol-
icy. A senior executive of a mobile company advised 
the government to withdraw some of the exaggerated 
taxes imposed on smartphones in Pakistan. The exec-
utive was of the opinion that such taxes should be sig-
nificantly decreased for the better growth of  the 
smartphone market in the country which will subse-
quently lead to the growth of advanced data services. 

The executive does raise a valid point because such 
high taxes on mobile phones do not make much sense 
since there is no local smartphone manufacturer in the 
country, so the government imposing high taxes in the 
absence of any local smartphone manufacturer only 
stresses the common man out, who now has to buy or-
dinary smartphone at an expensive price tag. Cur-
rently, only 14.9pc or 23.2 million out of 155 million 
mobile phone subscribers in the country are using 4G 

data services. The number of 3G users, according to 
the Pakistan Telecommunication Authority, is 25.5pc 
or 39.6 million. 

“The present market penetration of 4G/3G data 
services is economically not feasible; the market pene-
tration rate has to be above 60pc of the existing cus-
tomer base to be viable for the operators,” the executive 
said. 

Current taxes on smartphones 
The government currently collects four kind of 

taxes: income tax, sales tax, federal excise duty, and 
customs duty. Furthermore, the government has im-
posed a 10pc regulatory duty on imported smart-
phones based on their value.  The senior executive who 
wished to remain anonymous further said: “With the 
rupee losing 30pc of its value (since December 2017), 
the new, massive taxation and regulatory duty has in-
creased the prices sharply. The slowdown in the hand-
set sales will impede the growth of  our data service 
customers.” A valid point that he raised was that the 
mobile manufacturers wanted the government to re-
duce taxes and give incentives to manufacturers so that 
they can bring their mobile assembly in Pakistan. A 
step if  taken could vastly benefit Pakistani consumers 
and the government. The current government has 
promised to introduce the 2019 fiscal budget which 
will predominantly favour investors and new busi-
nesses in Pakistan. n

Whopping 
regulatory duty 
slows down phone 
imports 

“ The regulatory duty on import of feature phones valuing up to 
$30 will be charged at a flat rate of Rs1,800 per set, which was 
previously only Rs250. Whereas, for the high-end smartphones 
valuing more than $500 per set, the import duty will be charged 
for a whopping Rs18,500 per set. ”

A Senate standing committee on in-
formation technology and telecom-
munication has strongly opposed 
the imposition of taxes on bringing 
more than one mobile phone to 
Pakistan and recommended that 
this policy be revisited in consulta-
tion with the Senate body.0
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A
bdul Razak Dawood, adviser to the 
prime minister on commerce, industry 
and investment, has said that around 30 
projects are being proposed to the 

Qatari government and investors, besides discus-
sions to further explore the potential of  trade and 
investment between the private sectors of  both the 
countries. 

Addressing a joint Pakistan-Qatar Trade and 
Investment Conference organised by the Board of  
Investment in collaboration with Qatar Finance 
Centre and Embassy of  Pakistan Doha, in Doha, 
he appreciated the joint efforts of  Pakistani and 
Qatari authorities for organising the joint invest-
ment and business conference. 

The Pakistani delegation, comprising leading 
businessmen and investors from various sectors, 
was led by Abdul Razak Dawood, and Chairman 
Board of  Investment Haroon Sharif.  

The event was jointly chaired by Razak Da-
wood and Qatar’s Minister of  Commerce and In-
dustry Ali Bin Ahmed Al Kuwari, and attended 
by important businessmen and investors from 
Qatar, including tourism and hospitality, Fintech, 

finance and agriculture and food businesses. 
In his opening remarks, Qatar’s Minister of  

Commerce welcomed Pakistani delegation and 
hoped for fruitful sessions resulting in long and 
sustainable economic relationships between the 
two countries. Chairman BoI Haroon Sharif  gave 
a short presentation on the investment opportuni-
ties in Pakistan with special focus on improving 
the business circumstances in the country through 
reforms and special incentives. 

He reiterated that the government of  Pakistan 
was providing equal opportunities to investors 
from all over the world. He added that CPEC in-
vestments had provided impetus to the economy 
and many other companies, like ExxonMobil, 
Kargil, DOW, Kia, Hyundai and Volkswagen, 
were now investing in the country.  

This was followed by panel discussions on in-
vestment opportunities in Pakistan and Qatar for 
Pakistani conglomerates.  

On the sidelines, Razak Dawood and Haroon 
Sharif  also met Qatari Minister of  Commerce Ali 
Bin Ahmed Al Kuwari, as well as Sheikh Faisal 
Bin Thani Al Thani from Qatar Investment Au-

thority (QIA). 
During the meetings, Razak Dawood ex-

plained the priorities of  the government and the 
reform drives to improve the overall business and 
investment climate in Pakistan.  

Chairman BOI briefed them on various proj-
ects and investment opportunities in the country. 
A Memorandum of  Understanding was signed 
between Qatar Financial Centre and Pakistan 
Stock Exchange as well. 

A networking dinner was arranged in honour 
of  Pakistanis, which provided an opportunity to 
the delegates and hosts to connect before engag-
ing in productive discussions. 

Upon arrival, the head of  Pakistani delega-
tion, Abdul Razak Dawood, told the mediaper-
sons that the objectives of  the visit were to look 
for investment in large projects of  strategic nature, 
like power sector, and to explore options for pri-
vate businessmen of  both countries. 

Dawood explained the ‘ease of  doing business’ 
and other reforms to highlight that the investment 
climate in Pakistan is constantly improving.  

Chairman BoI Haroon Sharif  stressed that the 
government’s top priority is investment in 
‘tourism & hospitality’, among other sectors, and 
asked Qatari companies to invest in this particular 
sector. He added that liberal visa regime adopted 
would enhance the growth in this sector, which 
provides a unique opportunity to the interested in-
vestors in tourism. 

It is pertinent to mention here that recently 
Prime Minister Imran Khan had invited Qatari in-
vestment in all sectors of  economy, especially in 
agriculture, livestock, and energy. 

The prime minister expressed these views 
while talking to Sheikh Mohammad Bin Abdul 
Rahman Al Thani, deputy prime minister and 
minister for foreign affairs of  Qatar, who had 
called on him in Islamabad to convey felicitations 
and best wishes on his election as the PM on be-
half of  the Emir of  Qatar. 

The foreign minister of  Qatar conveyed the 
Emir's keen desire to work with the new leader-
ship in Pakistan to further strengthen close and 
cordial relations between the two countries. 

Expressing appreciation for the warm senti-
ments of  Sheikh Tamim bin Hamad Al-Thani, the 
PM reciprocated by underlining the commitment 
of  his government to build mutually beneficial re-
lations with Qatar. 

Referring to an increase in Pakistan's exports 
to Qatar, PM Khan hoped that bilateral trade will 
further expand in the coming years. 

On the other hand, Pakistan is going to receive 
a tranche of  $2 billion from the United Arab Emi-
rates in coming days on account of  deposits 
which will further improve the position of  the 
country’s foreign exchange reserves. 

In this regard, an agreement has been signed 
between Abu Dhabi Fund for Development 
(ADFD) and State Bank of  Pakistan for the place-
ment of  the second tranche of  $2 billion 

According to a notification issued by the cen-
tral bank, these funds are expected to be received 
shortly. 

The first tranche of  $1 billion was received by 
SBP back in January 2019. 

The overall foreign exchange reserves of  Pak-
istan increased to $14.9 billion by the end of  
March 1. The central bank maintains reserves of  
$8.1 billion whereas commercial banks hold re-
serves of  $6.8 billion. n 

Pakistan, Qatar 
eye big boost in 
economic ties

“ Abdul Razak Dawood, adviser to the prime minister on 
commerce, industry and investment, says the government is 
providing equal opportunities to investors from all over the world. 
CPEC investments have provided impetus to the economy and 
many companies like ExxonMobil, Kargil, DOW, Kia, Hyundai 
and Volkswagen, are now investing in the country, he adds. ”

Chairman Board of Investment 
Haroon Sharif says the sectors in 
which the investment opportuni-
ties are being explored between 
Pakistan and Qatar are tourism 
and hospitality among others.
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A
 few banks are deducting charges and few 
others have not commenced the free SMS 
alert service for their customers so far, 
which is a prima facie violation of  rules 

and regulations. Banks are reluctant in providing free 
SMS alert service to their customers even though they 
utilise account holders’ money for their operations 
and businesses. They usually charge an amount of  
Rs50 to Rs100 plus taxes from their customers for 
sending them updates of  accounts transactions 
through SMS. 

In order to safeguard banks/MFBs and their cus-
tomers from potential losses due to cyber crimes and 
online banking frauds, it has been decided that: 

Banks/MFBs shall immediately carry out exten-
sive vulnerability assessment and penetration testing 
to identify potential weaknesses in their Alternate De-
livery Channels (ADCs) and payment systems, in-
cluding but not limited to Card Systems, RTGS, 
SWIFT, Internet/mobile banking and agent-
based/branchless banking etc. The assessment reports 
along with action plans and timelines to address the 
vulnerabilities shall be submitted to Payment Systems 
Department (PSD) latest by March 31, 2019. In addi-
tion to the internal assessments, banks/MFBs shall 
arrange independent 3rd party review/assessment of 
their Alternate Delivery Channels (ADCs) and pay-
ment systems, including but not limited to Card Sys-
tems, RTGS, SWIFT, Internet/mobile banking and 
agent-based/branchless banking etc. These assess-
ment reports shall be submitted to PSD latest by De-
cember 31, 2019. 

With effect from January 01, 2019, Banks/MFBs 
shall send free of cost transaction alerts to their cus-
tomers through both SMS and email (where email 
IDs are available) for all international and domestic 
digital transactions, including but not limited to ATM, 
POS and Internet banking transactions. Such trans-
action alerts shall be generated and relayed to cus-
tomers immediately after the execution of transaction. 
For this purpose, registered mobile phone numbers 
and valid email addresses (where applicable) of  all 
customers shall be obtained, verified and updated in 
the bank/MFB’s database well before the deadline. 
Henceforth, banks/MFBs shall activate/reactivate on-
line banking services, including internet/mobile bank-
ing for their customers after biometric verification at 
any branch of their bank. At the time of activation of 
online services, banks’/MFBs’ relevant staff  shall ed-
ucate customers about various types of online banking 
frauds as well as the corresponding preventive meas-
ures. Banks/MFBs shall be solely responsible for en-
suring customer authentication for activation of any 
ADC and any loss of customer funds due to false ac-
tivation of any ADCs shall be compensated by the re-
spective bank/MFB. 

All card-issuing banks/MFBs shall acquire/up-
grade the capability to enable their customers to acti-
vate or block their cards for online/cross-border 
transactions as and when required by them latest by 
March 31, 2019. With reference to PSD Circular No. 
05 of 2016, all card-issuing banks/MFBs shall replace 

all existing payment cards (except social transfer 
cards) with EMV chip-and-PIN payment cards latest 
by June 30, 2019.  

It has been observed that payment schemes usu-
ally issue advisories to member banks regarding steps 
to be taken after a security breach incident is reported. 
However, some banks/MFBs do not take timely ac-
tions on these instructions thus exposing themselves to 
various risks. In this regard, banks/MFBs are advised 
to take full coverage of payment schemes’ cyber secu-
rity threat intelligence and advisories, including up-
date of indicators of compromise (IOCs) and ensure 
immediate compliance with preventive actions ad-

vised by the payment schemes from time to time. A 
detailed log of such advisories and the actions taken 
shall be maintained and properly audited. 

To prevent frauds in online transactions, 
banks/MFBs shall enable EMVCo’s 3D Secure Secu-
rity Protocol. A detailed plan for the implementation 
of  EMVCo 3-D Secure for all applicable card pay-
ments shall be submitted to PSD latest by January 31, 
2019.  

Banks/MFBs shall start assessing the feasibility of 
implementing Payment Card Industry Data Security 
Standards (PCI DSS) and Payment Application Data 
Security Standard (PA DSS) for their digital payment 
systems and adoption of the same standards by their 
third-party technology service providers. 
Banks/MFBs shall submit their assessment reports in 
this regard to PSD latest by January 31, 2019. 

Acquiring banks/MFBs shall educate their POS 
retailers as well as their employees regarding risks of 
theft of customer’s card data at POS terminals as well 
as mechanism to monitor such risks. Further, the ac-
quirer banks/MFBs shall discourage the practice of 
card swiping at merchant’s non-POS terminals espe-
cially when the merchant is not PCI DSS compliant.  

Banks/MFBs shall continuously educate their 
customers using print, electronic and social media 
about prevalent banking frauds, including but not lim-
ited to call and SMS spoofing, impersonation by 
fraudsters etc. Specifically, customers shall be made 
aware that the banks/MFBs will never ask about per-

sonal information on phone or by email and that they 
would be liable for any financial losses in case they 
share their personal credentials with anyone when ap-
proached by the person(s) claiming to belong to 
bank’s staff, law enforcement agencies, SBP, Benazir 
Income Support Program (BISP) etc. 

In case, if  it comes to the knowledge of  any
bank/MFB that their customers’ data has been com-
promised, they shall immediately take steps to pro-
tect their customers from further losses and inform 
them within 48 hours about the steps being taken by 
the bank/MFB in this regard. In case of  a financial 
loss to customers due to such incidents, the 
bank/MFB shall compensate them within two busi-
ness days. Further, banks/MFBs shall report such in-
cidents to the Banking Policy & Regulations
Department (BPRD) within 48 hours as stipulated in 
BPRD Circular No. 05 of  2017 on Enterprise Tech-
nology Governance & Risk Management Framework 
for Financial Institutions. 

2. In addition to the above instructions, 
banks/MFBs shall ensure meticulous compliance of 
SBP’s instructions with regard to safety and security 
of  digital transactions; especially PSD Circular No. 
3 of  2015 and PSD Circular No. 5 of  2016 and sub-
mit a fortnightly progress report to PSD. Failure to 
comply with the above instructions will lead to penal 
action by SBP, including but not limited to the sus-
pension of  non-compliant digital payment products 
and services of the banks/MFBs. n 

Banks defying SBP 
orders on free 
SMS alerts 

“ Banks are reluctant in providing free SMS alert service to their 
customers even though they utilise account holders’ money for 
their operations and businesses. ”

They usually charge an amount 
of Rs50 to Rs100 plus taxes from 
their customers for sending them 
updates of accounts transactions 
through SMS.
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P
akistani youth have much talent and ability 
to compete the world in any field, espe-
cially in IT and telecom sectors. There are 
hundreds of  software companies that ex-

port millions of  apps annually to USA, Europe, 
UAE and other countries. 

In the latest example, Pakistan earned $539.710 
million from the exports of  telecommunication, 
computer and information services during the first 
half  of  the current fiscal year, showing growth of  
3.78 per cent when compared to $520.043 million 
trade of  these services during the corresponding pe-
riod of  last year. 

Among the telecommunication sector, the serv-
ices of  call centres grew by 9.28 per cent, from 
$45.424 million, according to the latest data of  Pak-
istan Bureau of  Statistics (PBS). 

However, the services exports of  the telecom-
munication services declined by 24.57 per cent dur-
ing the period under review, from $130.909 million 
to $98.740 million. The computer services exports 
increased from $342.940 million last year to 
$389.830 million, showing growth of  13.67 per cent. 

The software consultancy service increased by 
24.67 per cent, from $140.471 million last year to 
$175.127 million, whereas the hardware consul-
tancy services exports declined from $2.574 million 
to $0.901 million, 65 per cent decline. 

Meanwhile, maintenance and repair of  compute 
services earned $3.297 million, which is 259 per cent 
higher when compared to the exports of  $0.918 mil-
lion last year. The services utilised for export and 
import of  computer software also grew one per cent, 
from $146.166 million to $147.623 million. 

The other computer services exports also in-
creased by 19.07 per cent, from $52.811 million to 
$62.882 million, the PBS data revealed. 

The information services exports went up 94.81 
per cent by growing from $0.77 million to $1.5 mil-
lion. Among this group, the news agency services 
exports increased 7.21 per cent, from $0.305 million 
to $0.327 million whereas other information serv-
ices increased by 152 per cent, from $0.465 million 
to $1.173 million. 

Meanwhile, on year-on-year basis, the exports of 
information, computer and information services in-
creased by 4.24 per cent in December 2018 to $98 
million from $54.010 million, last year. 

On month-on-month basis, the exports of  these 
services increased 21.03 per cent in December 2018 
when compared to the exports of  $83.940 million, 
according to the PBS data. 

It is pertinent to mention here that the overall 
services trade deficit during the first half  of  the cur-
rent fiscal year shrank by 29.11 per cent compared to 
the corresponding period of  last year. The services 
trade deficit during July-December (2018-19) was 
recorded at $1.945 billion against the deficit of  
$2.744 billion during July-December (2017-18), 
showing decline of  29.11 per cent, official data re-
vealed. 

The government is working to establish more 
and more IT parks because these are an important 
entity for any country; the world is digitising and to 
keep up with international trends, the country 
should also move towards digitisation. 

Many top-tier IT companies in Pakistan are 
working in STPs instead of  occupying space in tra-
ditional buildings due to the availability of  latest 
ICT infrastructure and facilities along with 
favourable IT work environment 

Pakistan IT industry generates around 2 billion 

dollars each year for the country. Rapid investment 
is fueled by the growth of  exports along with the 
government’s support and policies. Over 100,000 
trained IT professionals in the country and an ever 
increasing number of  specialised educational insti-
tutes are adding better-trained resources to an al-
ready vibrant job market. This ensures a talent pool 
of  exceptional skills constantly available to the in-
dustry, while specialised low-cost facilities available 
and friendly policies ensure IT organisations a has-
sle-free setup and work environment. 

Keeping this in view, the government needs to 
develop more IT parks as they can play a critical role 
in growth of  software and IT sector. Technology de-
velopments due to these IT parks will impact all in-
dustries, including agriculture, education, 
governance, security, and commerce. 

Moreover, IT parks will encourage, promote 
and boost the IT & software development and ex-
ports. Through the development of  IT parks in 
Pakistan, the government can entrust promotional 
services to exporters and at the same time, data 
communication services will be provided to IT re-
lated industries which will improve the socioeco-
nomic fabric of  the country. IT and software parks 
will also play a vital role in promoting small and 
medium entrepreneurs by creating conducive en-

vironment for entrepreneurship in the field of  
IT/ITES. 

The need for IT parks has arisen to meet the 
tremendous unfulfilled demand for the expansion 
of  IT companies. The existing buildings, like other 
retail space, do not address IT enabled office space 
requirements such as uninterrupted year around 
operations, quality bandwidth, reliable power and 
security, accessibility, expandability and parking 
space. 

The IT growth that has been witnessed in Pak-
istan over the years is quite phenomenal. Some 
factors are still impeding this growth and are a 
major hurdle in the development of  technology 
parks. Some of  these factors include: lack of  in-
frastructure, lack of  appropriate ICT policies, 
weak cooperation between industry and academia, 
insufficient research and development (R&D) in-
vestments, poor business environment, security is-
sues and energy problems. 

The government will have to play a central role 
in overcoming these problems by building sup-
portive business environment for local and inter-
national players 

Once these problems are overcome, our indus-
try’s growth will be accelerated manifold and 
reach its full potential. n 

IT, telecom exports 
up, but need more 
focusing
“ Pakistan earned $539.710 million from the exports of telecom-
munication, computer and information services during the first half 
of the current fiscal year, showing growth of 3.78 per cent compared 
to $520.043 million during the corresponding period of last year.”

The government is working to 
establish more and more IT parks 
because these are an important 
entity for any country; the world is 
digitising and to keep up with inter-
national trends, Pakistan should also 
move towards digitisation.
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P
akistan Telecommunication Company 
Limited (PTCL) celebrated International 
Women’s Day by organising various events 
under the theme ‘better the balance, better 

the world’, where female employees participated 
with passion and enthusiasm.  

The session held at the PTCL Academy in Is-
lamabad featured distinguished women speakers 
from different walks of  life, including Alia Zafar, 
HR Head, Askari Bank, Shahnaz Kapadia, CEO & 
Founder, Mera Maan, Fatima Anila, Founder, Al-
ishverish, and Samar Hassan, Co-Founder, 
Epiphany. The guest speakers shared their success 
stories and how they overcame challenges through-
out their professional careers. They talked about 
how women can help forge a more gender-balanced 
world through entrepreneurship, leadership roles 
and innovation.  

On the occasion, Syed Mazhar Hussain, Chief  
Human Resource Officer, PTCL, said, “At PTCL, 
we make concerted efforts to encourage and sup-
port women in bringing out their true potential by 
giving them safe, open and healthy environment.  

The International Women's Day celebrates the 
achievements of  women in our society and around 

the world. Our organisational culture is conducive 
and encourages women to be empowered in their 
careers and lives.”  

The focus of  the event was on making the ses-
sion interactive with women participants. They 
were also provided with professional guidance with 
real life scenarios in the lives of  working women. 

PTCL gave this opportunity to women to further 
cultivate their self-confidence, create a state of  bal-
ance in their lives and promote equality for every-
one.  

PTCL also organised a special event to recog-
nise and appreciate the achievements and success 

of  their female workforce at its regional office in 
Multan. The chief  guest was Shagufta Hussain, Pro 
Vice Chancellor, Women University Multan. Other 
distinguished guests and speakers included Bushra 
Akram, senior clinical psychologist, Multan, 
Zunera Azfar, superintendent, Punjab police, Mul-
tan Cantt, Namreen Munir, DSP, Punjab Highways 
Patrolling Police, Multan, and Rizwana Tabassum 
Durrani, senior producer, PCB, Multan.  

The speakers shared their professional experi-
ences and learning, which proved to be motivating 
and heartening for the female participants.  

On the occasion, Muhammad Ajmal Khan, 
RGM, PTCL, Multan, said, “At PTCL, we strongly 
believe that our female workers are playing a piv-
otal role in success of  our organisation. We value 
their contribution and continuously strive to pro-
vide them with ample opportunities to further excel 
and stand out.” The speakers shared their profes-
sional experiences and also talked about proactively 
supporting female staff  to ensure that they feel em-
powered, valued and respected at workplace. 

PTCL also celebrated the International 
Women’s Day at various regional and zonal 
offices. n

PTCL celebrates 
International Women’s Day 

“ Syed Mazhar Hussain, Chief Human Resource Officer, PTCL, says, “At PTCL, we make concerted 
efforts to encourage and support women in bringing out their true potential by giving them safe, open 
and healthy environment. The International Women's Day celebrates the achievements of women in 
our society and around the world. Our organisational culture is conducive and encourages women to 
be empowered in their careers and lives.” ”

Muhammad Ajmal Khan, RGM, 
PTCL, Multan, says, ‘we strongly 
believe that our female workers are 
playing a pivotal role in success of 
our organisation. We value their con-
tribution and continuously strive to 
provide them with ample opportuni-
ties to further excel and stand out’.
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T
he Benami Transactions Prohibition 
Act has finally been implemented after 
a gap of  two years, which would em-
power taxmen to confiscate properties 

held in other than owners’ names. 
It has given a go-ahead to the tax officials to 

seize properties, vehicles, and bank accounts reg-
istered with fictitious individuals. From now on-
wards, all moveable and immovable assets 
registered with fictional entities to avoid taxes 
will be confiscated. 

“We have gathered a lot of  information 
through various avenues, including the exchange 
of  information from OECD mechanism, map-
ping of  plazas, getting information from banks 
under 165 section of  the income tax ordinance. 
Now the FBR is empowered to move against 
those who are keeping assets and bank accounts 
on the name of  others in order to evade taxes. It 
will help whiten billions of  rupees black money 
by creating a deterrence,” top official of  the FBR 
said. 

According to Benami Transactions (Prohibi-
tion) Rules, 2019, issued by FBR, the board of-
fered cash rewards to the whistleblowers who 
would disclose information leading to the detec-
tion and confiscation of  Benami properties. The 
rewards amount would be five per cent of  the 
price of  Benami property where the price of  Be-
nami property determined is Rs2,000,000 or less. 
The amount of  reward would be Rs100,000 in 
addition to four per cent of  the price of  Benami 
property in excess of  Rs2,000,000 where the price 
of  Benami property determined is more than 
Rs2,000,000 but not more than Rs5,000,000. The 
amount of  reward would be Rs220,000 in addi-
tion to three per cent of  the price of  Benami 
property in excess of  Rs5,000,000 where the price 
of  Benami property is determined to be over 
Rs5,000,000. 

The board may empower any commissioner 
Inland Revenue, deputy commissioner Inland 
and assistant commissioner to exercise powers 
and perform functions for the attachment of  the 

Benami properties. The board may, through an 
order, assign any deputy commissioner Inland 
Revenue to exercise the powers and perform the 
functions of  initiating officer under the provi-
sions of  the Act and these rules. The initiating of-
ficer shall be empowered to provisionally attach 
any property in the manner provided in the In-
come Tax Rules, 2002. The board may, through 
an order, assign any assistant commissioner In-
land Revenue to exercise the powers and perform 
the functions of  the administrator under the pro-
visions of  the Act and these rules. 

Under the rules, the price of  the Benami prop-
erties would be determined in accordance with 
the provisions of  section 68 of  the Income Tax 
Ordinance, 2001 and rules made there to the ex-
tent applicable under the Act. Therefore, the 
price would be determined on the basis of  fair 
market value (section 68). The fair market value 
of  any property or rent, asset, service, benefit or 
perquisite at a particular time shall be the price 
which the property, asset, service, benefit or 
perquisite would ordinarily fetch on sale or sup-
ply in the open market at that time. The fair mar-
ket value of  any property asset, service, benefit 
or perquisite shall be determined without regard 

to any restriction on transfer or to the fact that it 
is not otherwise convertible to cash. The FBR has 
also laid down the procedure for appointment of  
chairperson and members of  adjudicating au-
thority for adjudication of  the Benami properties. 
Secretary revenue division shall forward to the 
federal government a panel of  suitable officers 
who are qualified as per criteria provided and the 

federal government shall appoint from amongst 
the panel a chairperson and as many members as 
it may deem fit. Where an order of  confiscation 
of  property has been made, the adjudicating au-
thority shall send a copy of  the order to the ap-

proving authority (commissioner Inland Rev-
enue), FBR said. 

Where an order referred has been received by 
the approving authority in respect of  any im-
movable property, he shall forthwith direct the 
administrator (assistant commissioner Inland 
Revenue) to proceed to take any or all necessary 
steps. He shall issue notice to the authority con-
cerned of  the federal government or a provincial 
government, or a local body or an authority or 
any person or officer who is responsible for 
recording the registration of  any property or 
maintaining its record of  ownership, as the case 
may be, having jurisdiction for the purposes of  
registration of  such immovable property, inti-
mating that the property has been confiscated. 
He shall arrange to place a copy of  the notice at 
some conspicuous part of  the immovable prop-
erty for the benefit of  general public mentioning 
clearly therein, in English and in the vernacular 
language, that the property has been confiscated 
under the Act and vests absolutely in the federal 
government. Where the federal government di-
rects that the property be disposed of, the ad-
ministrator shall arrange to dispose of  the 
property in the manner as provided in the Income 
Tax Rules 2002. n 

Taxmen to go after 
Benami properties 

“  Under the rules, the price of the Benami properties would be 
determined in accordance with the provisions of section 68 of the 
Income Tax Ordinance, 2001, and rules made there to the ex-
tent applicable under the Benami Transactions Prohibition Act.

It has given a go-ahead to the tax 
officials to seize properties, vehi-
cles, and bank accounts registered 
with fictitious individuals. From 
now onwards, all moveable and 
immovable assets registered with 
fictional entities to avoid taxes will 
be confiscated.
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N
ational Lan-
guage Promo-
t i o n  
Depar tment  

(NLPD) has so far trans-
lated 3,000 pages of  56 
ministries, divisions, de-
partments and organia-
tions in line with the 
Supreme Court’s decision 
regarding implementa-
tion of  Urdu as official 
language.  

According to an offi-
cial source, the NLPD 
has also reviewed and 
standardised 3,583 pages 
of  28 ministries, divi-
sions, departments and 
organisations.  

As per the directives 
of  the Supreme Court, 
the National History and 
Literary Heritage 
(NH&LH) Division com-
municated and initiated 
for the availability of  the 
facility in Competitive 
Examination in Urdu 
with Federal Public Serv-
ice Commission (FPSC).  

A special written 
memorandum has been 
issued to all federal and 
provincial organisations 
regarding usage of  Uni-
form Nastaleeq Script. 
The Ministry of  Informa-
tion and Technology has 
also assured the division 
about the availability of  
Urdu language in E Office 
Suit. 

Listing the other steps, 
the official source re-
vealed that the federal 
government has taken 
various initiatives in this 
regard positively to 
progress as per the deci-
sion of  the apex court.  

The committee consti-
tuted for the implementa-
tion of  the national 
language on September 1, 
2015, consisting of  the 
federal cabinet members 
was reconstituted on No-
vember 28, 2018. 

The reconstituted 
committee consisted of  Federal Minister for 
NH&LH Division Shafqat Mahmood as chairman, 
while the members included Federal Minister for In-
formation Technology and Telecom Khalid Maq-
bool Siddiqui, Federal Minister for Maritime Affairs 
Syed Ali Haider Zaidi, Federal State Minister for 
Climate Change Zartaj Gul and secretary NH&LH 
division. 

The committee has conducted five meetings so 
far to review the implementation process and to pro-
pose further long-term measures.  

It is pertinent to mention here that the 10-point 
agenda was approved for implementation of  Urdu 
as official language on July 6, 2015, by the previous 
government, which obligated all the departments 
working under the federation to publish Urdu trans-
lation of  their policies and laws within three months 
and publish Urdu translation along with English of  
all the forms within three to four months. 

The agenda also included displaying translated 
signboards in both Urdu and English at all places of 
public importance i.e. courts, police stations, parks, 
educational institutions, banks etc. for the guidance 
of  the general public within three to five months. 

All the documents of  passport office, income tax 
department, AGPR, Auditor General of  Pakistan, 
Wapda, Sui Gas, Election Commission of  Pakistan, 
driving licences and utility bills will be provided in 
Urdu within three months. 

The translation of  passports in Urdu along with 
English, translating websites of  all departments 
under federation in both Urdu and English and in-
stallation of  all the signboards along highways and 
small roads in both Urdu and English etc. 

In September 2015, the Supreme Court had or-
dered the implementation of  Urdu as the official 
language in government offices. 

A three-member bench of  the apex court headed 
by then Chief  Justice Jawaad S Khawaja had an-

nounced its judgment 
over petitions seeking to 
make Urdu as official lan-
guage. 

The Supreme Court 
had ordered the immedi-
ate implementation of  
Article 251 and issued 
nine guidelines’ for mak-
ing Urdu an official lan-
guage. 

Guidelines 
(i) The provisions of  

Article 251 shall be im-
plemented with full force
and without unnecessary
delay by the federal and 
provincial governments. 

(ii) The time lines 
which are given by the 
government itself  must be 
considered for implemen-
tation by the government
in line with Article 251. 

(iii) The federal gov-
ernment as well as 
provincial governments 
should coordinate with 
each other for uniformity
in the “rasmulkhat’ for 
the national language. 

(iv) Federal as well as
provincial laws should be
translated in the national
languages within three 
months. 

(v) Statutory, regula-
tory and oversight bodies
shall take steps to imple-
ment Article 251 without
unnecessary delay. 

 (vi) In the competi-
tive examinations at fed-
eral level the 
recommendations of  gov-
ernment bodies noted 
above, should be consid-
ered by the government 
for implementation with-
out unnecessary delay. 

(vii) Judgment in 
cases relating to public in-
terest litigation and judg-
ments enunciating a 
principal of  law in terms 
of  Article 189 must be 
translated to Urdu and 
should be published in 
line with Article 251 of  
the constitution. 

(viii) In court cases government departments 
should make all reasonable efforts to submit their 
replies in Urdu to enable citizens to effectively en-
force their legal rights. 

(ix) If, subsequent to this judgment, any public
bodies or public officials continue to violate the con-
stitutional command contained in Article 251, citi-
zens who suffer a tangible loss directly and 
foreseeable resulting from such violation shall be en-
titled to enforce any civil rights which may accrue to 
them on this account. 

Article 251 
(1) The national language of  Pakistan is Urdu 

and arrangements shall be made for its being used
for official and other purposes within 15 years from 
the commencing day. 

(2) Subject to clause (1), the English language 
may be used for official purposes until arrangements 
are made for its replacement by Urdu. 

(3) Without prejudice to the status of  the na-
tional language, a provincial assembly may by law
prescribe measures for the teaching, promotion and
use of  a provincial language in addition to the na-
tional language. n 

Urdu is to be official 
language soon

“ A 10-point agenda was approved for implementation of Urdu 
as official language on July 6, 2015, by the previous 

government, which obligated all the departments working under 
the federation to publish Urdu translation of their policies and 
laws within three months and publish Urdu translation along 

with English of all the forms within three to four months.”

All the documents of passport 
office, income tax department, 
AGPR, Auditor General of Pakistan, 
Wapda, Sui Gas, Election Commis-
sion of Pakistan, driving licences and 
utility bills will be provided in Urdu.
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For a second time running, the Speedtest 
Award from Ookla has gone to Jazz, Pak-
istan’s leading digital communications 
company. To win this award, Jazz 

achieved a Speed Score of  16.01, with average 
speeds of  17.13 Mbps for download and 10.74 Mbps 
for upload. The results are confirmed by Ookla 
which analysed results of  user-initiated tests taken 
on the Speedtest iOS and Android mobile apps from 
all major mobile operators in Pakistan during Q3-
Q4 2018.  

Jazz is the country’s fastest mobile network. This 
is significant because not only is Jazz the largest op-
erator of  the country, but also has the largest mobile 
internet user base of  over 20 million customers. 
Now, as Pakistan’s fastest mobile network provider, 
Jazz consistently looks to offer subscribers the best 
online experience.  

CEO of  Jazz, Aamir Ibrahim, commenting on 
the Speedtest award, said, “Ookla’s Q3-Q4 2018 re-
port reaffirms Jazz’s commitment to delivering the 
best mobile broadband experience to masses na-
tionwide. This consecutive Speedtest award is a tes-
tament to the work being carried out by the Jazz 
family in not only ensuring exceptional service, but 
constant innovation in network optimisation, so our 
customers can enjoy lightning fast, reliable internet 
connections.” 

“With millions of  tests taken using Speedtest 
every day, Ookla has developed a robust and com-
prehensive view of  worldwide internet performance. 
It is our pleasure to recognize Jazz as the fastest mo-
bile network in Pakistan based on our rigorous 
analysis. This award is a testament to Jazz’s excep-
tional performance, as experienced by their own cus-
tomers during Q3 and Q4,” said Jamie Steven, 
Executive Vice President of  Ookla. 

Pakistan’s fastest network by a huge margin  
Jazz’s Speed Score of  16.01 is significantly 

higher than other competing networks during Q3-
Q4 2018. This Speed Score incorporates a measure 
of  each operator’s download and upload speed to 
rank network speed performance. For this result pe-
riod, Jazz’s average download speed was clocked at 
17.13 Mbps with an upload speed of  10.74 Mbps.  

Jazz’s best-in-class mobile experience 
Jazz lives up to subscribers’ demands with an 

ambition to roll-out the latest services and products, 
and a fast, reliable data network spanning the length 
and breadth of  the country. These are reasons why 
the mobile operator is the network of  choice for over 
56 million subscribers and has the highest number 
of  mobile internet users at over 20 million cus-

tomers. 
Meanwhile, Jazz recently introduced a new LTE 

carrier, L900, in Islamabad to help with the grow-
ing customer demand to ensure the best internet ex-
perience for everyone. This carrier addition now 
catapults Jazz into the elite LTE-Advanced/4G+ 
operators group. Capable 4G SIM cards and hand-
sets will allow Islamabad city’s residents to enjoy a 
superior data experience and better coverage than 
before.  

Additionally, devices incapable of  this carrier ag-
gregation will nonetheless be able to experience 
deep indoor coverage improvement through this 

new LTE carrier.  
Pakistan’s data demand is growing rapidly, evi-

dent from the rapid increases in user base and data 
traffic. In many cities, data traffic on LTE networks 
has noticeably grown four times, as 4G phones are 
becoming mainstream in the device market. Under-
standing that current LTE coverage and capacity 
cannot meet near future data demands, Jazz decided 
to reaffirm its position as a leading mobile operator 
by deploying this new LTE carrier.  

Asif  Aziz, Chief  Commercial Officer at Jazz 
said, “Jazz is a new age digital service provider and 
the leading telecom company of  Pakistan, spear-
heading the way towards the digitalisation of  Pak-
istan through innovation, technology and a 
consumer centric approach towards enablement.”  

He continued, “The introduction of  L900 will 
help with the rising customer demand and guarantee 
the best internet experience for everyone.” 

“Through this new LTE carrier, subscribers will 
enjoy a faster mobile network and more advanced 
technology. This move improves our LTE coverage 
significantly, which means our subscribers can enjoy 
superior data experience in indoor locations,” added 
Khalid Shehzad, Chief  Technology Officer at Jazz.  

Jazz has the largest mobile subscriber base in the 
country with more than 57 million customers and 
the highest number of  mobile internet users at 20 
million. The mobile operator has been recognised 
by Ookla, the global speed test leader, as the fastest 
mobile network in Pakistan after winning the 
Speedtest Award twice in a row during 2018. All this 
success is down to the constant need to innovate in 
keeping ahead of  customer demand and market dy-
namics. 

So far the results after L900’s addition are very 
encouraging with net increase in current through-
puts and active users, primarily due to better en-
hanced additional capacity and deep indoor 
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Jazz achieves 2nd Ookla Award 
for fastest speed 

“Jazz is the country’s fastest mobile network. This is significant because not only is Jazz the 
largest operator of the country, but also has the largest mobile internet user base of over 20 
million customers. Now, as Pakistan’s fastest mobile network provider, Jazz consistently 
looks to offer subscribers the best online experience.”

Jazz has recently introduced a new 
LTE carrier, L900, in Islamabad 
to help with the growing customer 
demand to ensure the best inter-
net experience for everyone. This 
carrier addition now catapults Jazz 
into the elite LTE-Advanced/4G+ 
operators group. 
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A
midst the craze for cricket, the joy of  
victory and successful management, 
Pakistan Super League (PSL) came to 
an end with Quetta Gladiators being the 

champions of  the five-week-long tournament.  
Clearly, PSL 4 emerged organised, professional 

and confident, proving to the world that it can host 
international cricketers despite serious obstacles. 
The event was being held at a crucial time when 
Pakistan-India rivalry was at its peak. 

Not to forget, the attack on two mosques in 
New Zealand and the death of  9 Pakistanis in the 
attack too shook the nation. A minute’s silence 
was observed before the closing ceremony began 
in memory of  the 50 people who lost their lives. 

Indeed PSL has accomplished a successful feat 
and the whole world is witness to the fact. The 
biggest triumph was indeed for Karachi, which 
had the honour of  hosting all the matches in the 
city. 

The tournament is receiving heaps of  praises 
from not even Pakistanis but international person-
alities as well. 

Famous personalities gathered at the National 
Stadium to watch the Pakistan Super League 2019 
final match as Chief  of  Army Staff  General 
Qamar Javed Bajwa, Director General ISPR Maj-
Gen Asif  Ghafoor, President Arif  Alvi, Chief  

Minister Sindh Murad Ali Shah and Governor 
Sindh Imran Ismail, PCB Chairman Ehsan Mani 
and ICC Chief  Executive Dave Richard and 
Chairman PPP Bilawal Bhutto witnessed the great 
finale. 

Some famous personalities also tweeted about 
the successful holding of  the cricketing event.  

Imran Khan 
@ImranKhanPTI 
Congratulations to PCB, all the organisers & se-

curity forces for holding a successful PSL extrava-

ganza in Pakistan. Congratulations to Quetta Glad-
iators & their manager & my friend Viv Richards on 
their win. InshaAllah, the next PSL will be held en-
tirely in Pakistan. 

Maj Gen Asif  Ghafoor 
@OfficialDGISPR 
COAS congrats all on successful organisation of  

PSL especially PCB, all teams, organisers, adminis-
tration, Pak Rangers Sindh, Sindh Police, LEAs & 
people of  Karachi. 

“All praises to Almighty Allah. May Allah con-
tinue His blessings upon Pakistan. Amen.”, 
COAS.#PakistanZindabad 

Ch Fawad Hussain 
@fawadchaudhry 
Waooow #QuettaGladiators kamal cricket..... 

thank you #PeshawarZalmi  for being a support for 
super final, #LahoreQalanders, #MultanSultan #Is-
lamaabadUnited #KarachiKings all of  you have 
given us our cricket back thx u for standing up in dif-
ficult times for Pak Cricket 

Saj Sadiq 
@Saj_PakPassion 
David Richardson "we must commend the Pak-

istan team over the last year or so with their spirit 
on the field and the way they have played the game" 
#Cricke 

M. Jibran Nasir 
@MJibranNasir 
Karachi has again proved to be a wonderful host. 

Filling up stands, loving the game and simply having 
a good time. Showing the world what is missed by 
the international news cycle for the past ten years. 
Thanks to all the international players who came. 
Congratulations PCB & LEAs 

Shahid Afridi 
@SAfridiOfficial 
What a memorable night Karachi! What a fan-

tastic performance team Quetta. Ahmad and Has-
nain were outstanding in the big game. Loved being 
at NSK. Pakistan Zindabad! 

Fahad Mustafa 
@fahadmustafa26 
Mera Karachi Mera pakistan Hamesha aisay 

roshan rahay Ameen 
Mahira Khan 
@TheMahiraKhan 
My city, my country shining bright! Heart swells 

with pride.. ❤ 🇵🇰   
Pakistan is winning tonight :) #HBLPSL 

Fans hungry to see 
international 
cricket in Pakistan

“ Indeed PSL has accomplished a successful feat and the 
whole world is witness to the fact. The biggest triumph wa 
 indeed for Karachi, which had the honour of hosting all the 
matches in the city. ”
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A
deel Ahmed Bajwa and Tauqeer Ah-
mad, the members of  the board of  di-
rectors of  Wateen Telecom in Pakistan, 
have been removed from their respec-

tive positions over mega corruption and attempt-
ing to sell out the company to a fake US firm. 

Sources in the telecom sector disclosed to 
Flare that the decision was taken at a meeting of  
the board of  directors of  Abu Dhabi Group, the 
parent company of  Wateen Telecom, in UAE re-
cently. The meeting was chaired by its chief  
Shaikh Nahyan.  

Passports of  
the two have 
been seized, 
which means 
they cannot 
leave UAE until 
their case is set-
tled.  

Mr Bajwa 
has been ac-
cused of  com-
mitting corrup-
tion of  billions 
of  rupees and 
buying proper-
ties in big cities 

of  Pakistan during his eight-year-long stint at the 
company. It is said that a senior member of  the 
telecom firm is still helping out Bajwa and trying 
to save him from any legal proceedings.  

The sources said the way the members of  the 
board of  directors of  the company attempted to 

sell out the firm through an under-hand deal was 
shameful. They said that since the news emerged, 
investigative agencies, including the National Ac-
countability Bureau, have started probing the 
matter.  

The sources said a case regarding payment of  
millions of  rupees owed by Wateen Telecom to 

Universal Service Fund and other Pakistani enti-
ties, is being probed by NAB, and the bureau had 
already issued notices to Wateen. 

After the news of  financial irregularities sur-
faced, the Pakistan Telecommunication Author-
ity has also started investigations into the matter.  

Tahir Hameed, a spokesperson of  Wateen 
Telecom, told Flare on contact that NAB was 
probing a case of  a subsidiary of  Wateen. He 
said that he did not know whether NAB was also 
probing any irregularities allegedly committed 
by Wateen. 

However, on contact sources in NAB told 
Flare that a case regarding corruption of  billions 
of  rupees by Wateen and other companies had 
been with an accountability court in Islamabad 
since 2018.   

The sources said Mr Bajwa had ordered the 
management of  the firm to start necessary pro-
cedures to hand over the company to the US en-

tity, and the whole process was overseen by com-
pany’s head in Pakistan, Rizwan Tawana. With 
his approval the documents were allegedly ex-
changed with the so-called US company and even 
the employees of  the companies travelled to each 
other’s country to give final touches to this dubi-
ous sell-out deal.  

When all the formalities were done, Mr Bajwa 
along with his team travelled to UAE to present 
the sell-out proposal to its head Shaikh Nahyan. 
However, things turned nasty for Mr Bajwa when 
Shaikh Nahyan asked about the whereabouts of  
the US firm. It turned out that the US company 
was fake and that Mr Bajwa was either its partner 
or the shareholder. It was disclosed at the UAE 
meeting that many other people in Wateen Tele-
com were involved in the matter, which really 
angered the Abu Dhabi group head, who imme-
diately ordered removal of  Adeel Ahmed Bajwa 
and Tauqeer Ahmed from their respective posts 
and ordered confiscation of  their travel docu-
ments.  

Shaikh Nahyan is reported to have ordered 
forensic audit of  Wateen Telecom by a private 
firm, after which it would be decided what legal 
course should be taken against the fired officials. 

It also turned out in the meeting of  the board 
of  directors in Dubai that for running its inter-
national traffic Wateen Telecom had got regis-
tered a company in Malaysia and all its financial 
matters were being done in that country to avoid 
taxes in Pakistan. Adeel Bajwa is also accused of  
pocketing millions of  dollars from such transac-
tions. 

The BoD meeting also ordered forensic audit 
of  the Malaysian firm.   

Mr Bajwa is also accused of  stuffing Wateen 
Telecom with his cronies to further his interests. 
This dirty game is allegedly aided by a senior of-
ficial of  the company, who helped Bajwa buy 
properties for his relatives and himself  all across 
Pakistan during the last eight years. 

The sources said Shaikh Nahyan was also kept 
in the dark about millions of  rupees Wateen Tele-
com owed to the Pakistani government and about 
the NAB probes. 

The company also owes millions of  rupees to 
USF and LDI, which is also under the NAB 
probe, and if  the company officials do not coop-
erate in the investigations, the anti-graft body 
may have to arrest the officials. 

It is said that in only one case, Wateen Tele-
com has to pay Rs1 million penalty and 7.5 per 
cent annual turnover. But the firm has defaulted 
as no one from it is appearing in NAB to pursue 
the case. n 

    C OV E R  S T O RY

Passport of fired Adeel Ahmed 
Bajwa has been confiscated and he 
has been not allowed to leave UAE 
since a forensic audit of what went 
wrong in the affairs of Wateen 
Telecom and who is responsible 
for making dubious deals to sell 
off the company to a fake US firm 
without the knowledge of the top 
boss is complete.



C
areem, the ride-
hailing service 
in Pakistan in a 
billboard cam-

paign that it launched for 
its Bike service, is receiv-
ing a rather polarising re-
sponse on social media. 
People either seem to love 
it or hate it. 

A controversial bill-
board inscribed with 
‘Apni Shaadi Se Bhagna 
Ho Tou Careem Karo’ (If  
you want to run away 
from your marriage, take 
Careem’s bike ride), the 
social media users criti-
cised Careem for its con-
troversial advertisement 
which does not depict so-
cial and cultural values of  
the society. 

Careem’s latest bill-
board campaign for its 
Bike service includes cap-
tions like “Apni Shadi se 
Bhagna ho to Careem 
Bike karao”, “Paros k 
Mulk Sy Abhi Bhagna Ho 
Tou Careem Bike Karo” 
and few others. These bill-
boards can be sighted on 
various places in Lahore 
and people are posting 
these pictures along with 
their remarks on social 
media. 

On a lighter note, 
some people have taken 
this campaign as another 
attempt of  Careem to 
focus on the funny side of  
a few emergency situa-
tions to promote its serv-
ice. Some people believe 
that Careem is standing 
against women oppres-
sion. 

First of  all it is local 
government responsibility 
to keeping an eye on 
what’s being publicised 
via billboards, local radio 
and local cable network 
channels. Unfortunately, 
no authority is there to 
keep a check on these lo-
cally very effective media 
sources. Cable channels give ads which are in simple 
and straightforward words “below the belt” even a 
so-called secular can’t watch that ad being with his 
children. A number of  billboards are there which are 
even sometimes sexually explicit but no one is there 
to bring their advertisers to book. 

Look at the bridal costume of a female, which de-
picts the ad, goading to leave home right at the time 
of  marriage ceremony – how sordid it would be for 
a family and the parents. This could be far far better 
if  Careem had started an awareness campaign as 
“learn to say no, to marriage proposal”. This could 
help to suppress the ferocious tradition of compelling 
the girls to listen ‘Yes’ from them to any proposal her 
parents bring, regardless of  what she likes. 

Campaigns have been launched to give single star 
the Careem App on Play & App store to reduce its 
rating but these are the things which we can do. On 
government level, a forceful action should be taken 
against Careem and should be fined as well. Other-
wise, in future we should expect ads like “Date Pay 
Jaany Kay Liye Careem Bike” and (with apologies) 
“Rooms Booking Chorro Or Careem Dancing Car 
Book Krwao”. Our institutions must look into this 
ad and should nip the evil in bud and if  we still spare 

them, it’ll cause an irreparable loss to our social fab-
ric. 

There are many tweets against the Careem ad, an 
d share with you some of  them. 

@UsamaKhilji: Considering how many people 
are forced into marriage in Pakistan, this is actually 
not distasteful at all. Why are people so offended? 
Have a sense of  humour :) #Careem 

@ayeshakhan04: I don't get what happened to 
ppl's sense of  humor, why are so many ppl offended 
by this ad? and let's say even if  this actually happens 
then she/he wasn't happy with the wedding and it's 

their choice to call it off. Get a life please!  #Careem 
@Aligulpir: I don't understand how people can 

be triggered by free will. Usko nahi kerni shadi, 
would bhaag Rahi hai, tumhay Kya hai? Aur acha 

hai #Careem Kay sath 
bhaag Rahi hai, not some 
Anwar @CareemPAK 

@ a n a m h a m e e d :  
Worst advertisement by 
#Careem - doesn't depict 
our social &cultural val-
ues. 

@ShoaibFazal7: I have 
uninstalled Careem app 
for the unethical, shame-
full and immoral adver-
tisement. Careem has 
crossed the red line which 
is unacceptable.#Careem 

@iVeenaKhan: Ansar 
Abbasi, a renowned jour-
nalist, demanded that Ca-
reem’s licence should be 
canceled. 

@Chaudharyxain2: 
Stop vulgarity in the name 
of  advertisement boycott 
careem#Careem 

Meanwhile, Careem 
has denied claims that 
their CEO was called by 
interior ministry to ex-
plain the Careem Bike 
campaign. The Careem 
representative mentioned 
that the circulating pic-
tures are of  a meeting held 
months ago. 

@andleebXPOZE: 
Wahhhh, our interior min-
istry actually called in the 
CEO of  #Careem to ex-
plain the newly-launched 
controversial ad campaign 

@ a n a m h a m e e d :  
Worst advertisement by 
#Careem - doesn't depict 
our social &cultural val-
ues. 

@AnsarAAbbasi: So 
shameful. #Careem 

@iVeenaKhan: Dnt 
play with our norms and 
culture for ur business 
here...find some sensible 
script which will get Ca-
reem some respect not at-
tention! #Careem 

@ h a n i a h e h e a m i r :  
Such a shameful and 
cheap marketing by #Ca-
reem 

@NomanBinBasheer:  
#Careem should apologise and government should 
fine them for such shameful act. 

@KiranW_: So #Careem first indulges into 
match-making business and then gives an option of  
elopement! Remember the below ad? Pathetic mar-
keting team they have! 

@haniaheheamir: Such a shameful and cheap 
marketing by #Careem 

@SalmanShaikh_: I have rated down #careem 
app as protest on this shameful and cheap ad.  Please 
go to app store or google play store and rate 1 star. 
Please share as well.#careem #ratedowncareem 
#uninstallcareem #boycottcareem 

@Syedsohailali: Shameful Campaign To Hit Our 
Social Values By #Careem . Instigating Woman to 
Refuse Shadi & Nikah Through Their Planned Ad-
vertisement. #BoycottCareem #Pakistan 

@AyeshaAgenda: Punjab government owes us 
an answer explaining this. How could they have 
allowed such advertisements? Should we expect 
porn being advertised on the streets of  Lahore 
next?#Careem 

@anamhameed: Worst advertisement by 
#Careem - doesn't depict our social &cultural 
values. n 

Careem railroaded 
for ‘vulgar’ ad

“ Careem’s latest billboard campaign for its Bike service 
includes captions like “Apni Shadi Se Bhagna Ho To Careem 

Bike Karao”, “Paros K Mulk Sy Abhi Bhagna Ho Tou Careem 
Bike Karo” and few others. These billboards can be sighted on 
various places in Lahore and people are posting these pictures 

along with their remarks on social media. ”

The social media users criticised 
Careem for its controversial 
advertisement which does not 
depict social and cultural values of 
the society.
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V
ivo unveiled the all-new V15 &V15Pro 
smartphones in Pakistan at a star-stud-
ded event in Lahore, recently. The V15 
series brings the first model beyond the 

NEX to incorporate the industry’s first 32MP Pop-
up selfie camera with upgraded AI technology that 
combines a stunning full-screen smartphone with 
an intelligent personal assistant that understands 
and anticipates consumer needs.  

Vivo once again is breaking new ground by ele-

vating the mobile experience with this latest af-
fordable V series addition that packs in many high-
end technologies that usually feature in only the 
most premium phones.  

In addition to the pop-up selfie camera, the V15 
series includes cutting-edge technologies like AI 
triple camera that takes pro-photography on the 
smartphone to another level, plus the in-display fin-
gerprint scanning. 

“Innovation is one of  our core values. Aside 

from the industry’s first pop-up selfie camera which 
gave us the ultimate bezel-less ultra-full-view dis-
play, we are always looking to bring other game-
changing features, such as higher-quality cameras 
and smarter AI services that transport the mobile 
experience to a new dimension,” said Eric Kong, 
CEO Vivo Pakistan. “The V15 series is a clear ex-
ample of  our commitment in bringing immersive 
advanced products to consumers of  all walks 
of  life.” n 
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Flare: Please share 
with us a few words 
about your professional 
life?  

Imran Malik: I did 
my Bachelor’s degree in 
Electronics & Electrical 
from University of  Engi-
neering and Technology 
in 1978 and then finished 
my Master’s Degree from 
Kansas State University 
in year 1982.  

Afterwards, I worked 
with Nespak in various 
high voltage projects. 
Then I moved to High 
Voltage Insulators Manu-
facturing in EMCO La-
hore in 1984. In 1991 I 
got chance to head a very 
famous company of  its 
time, Wandel & Golter-
mann (now Viavi) where 
I worked for about 10 
years. It was a test solu-
tion company in telecom 
and datacom fields and I 
learnt and got trained by 
W&G very well. My last 
appointment was Gen-
eral Manger Middle East 
and Africa. Later, in year 
2001, I decided to shift to 
Pakistan. I was again 
asked to look after Wan-
del Global Services being 
its head for Middle East 
and Africa. Then in 2006 
I left everything to open 
my own business under 
the name of  C&C Com 
and started to work in 
the field of  telecom and 
power.  

Flare: Please shed 
light on C&C Com?  

Imran Malik: I al-
ways believed in entre-
preneurship and trained 
my employees to think in 
terms of  decision mak-
ing. I always guided 
them to be fair and learn 
to make decisions on 
their own. It is this type 
of  working environment 
I feel the employees re-
main happy in. When I 
started to run C&C Com 
independently, I built my 
human resources on 
these lines: Key to suc-
cess is when employees 
consider the top manage-
ment is guiding them to 
achieve something and 
letting them learn from 
their mistakes. I sat down with them and trained 
them in this new kind of  open management sys-
tem, where everybody is aware of  the problems and 
challenges.  

C&C Com then started to work the niche tech-
nological side. There is always a technological gap 
which requires solution. This is where C&C Com 
started focusing on. Customers must start to believe 
in our attitude of  solving problems. We want to sit 
down with our customers to understand their prob-
lems and bring solutions on the table. Being engi-
neers we believe in applied science. We don’t invent 
wheel every day. Our solution is always based on 
market-oriented products. We are slowly and 
steadily becoming more confident and my employ-
ees are working more independently every day.  

Flare: In Pakistan, telecom industry is grow-
ing in a very competitive market. How do you see 
C&C Com competing?  

Imran Malik: We are solution solving company 
not just product selling. We believe in total solution 
with the help of  our customers. C&C Com pro-

vides high quality support and after-sales services. 
C&C Com bases its job on these qualities and pro-

motes ‘heart to heart’ dis-
cussions of  decision mak-
ers. Our company 
comprises Pakistan Engi-
neering Council accred-
ited engineers, which 
makes it difficult for other 
competitors to match its 
experience and techno-
logical understanding.  

Every problem is a 
challenge for us. We put 
our 100pc in it to satisfy 
our customers’ needs, 
leaving the rest to our 
customers to decide. We 
are not the organisation 
which just eyes the price 
factor. I have seen many 
customers revert to us 
when squares are not fit-
ting in circles.  

Flare: What is the 
strategy to help C&C 
Com become No 1 in 
Pakistan?  

We are not in this race 
like many others in the 
market. Providing satis-
faction to customers is 
our main priority. Some-
times, it happens that 
C&C Com loses money 
when customers’ de-
mands exceed the total 
cost of  project. We try 
our best to satisfy them.  

When we have such 
attitude, we don’t worry 
about being number one. 
We would like to be 
known by our customers 
due to our problem-solv-
ing capacity.  

Flare: Every startup 
does experience many 
challenges, how do you 
face them?  

Imran Malik: It is al-
most a 16-year-old com-
pany now, so, there is no 
question of  startup chal-
lenges, but we have other 
challenges which we 
focus on addressing.  

Flare: How do you 
define a good leader?  

Imran Malik: I be-
lieve leadership comes 
with experience. Any-
body worth his salt can be 
a leader in a certain situa-
tion. There are many the-
ories that I have applied 
in my life, and what I like 
the most is Black and 
Mutton (Theory of  Grid 
Management) and theory 

of  expectancy by Varoom. Theory of  Grid Man-
agement based on “hard lined management” vs 
“friendly based management”. Bossing or hard 
management brings results in military kind of  or-
ganisations and friendly management helps in 
where work is not based on hard lines. Since I am 
working in problem solving management, I try to 
have a friendly situation and open management at-
mosphere.  

Theory of  expectancy is based on the long-term 
goals of  customers. More they see these 
goals are met by C&C Com, more they start to 
bend to form their opinion in the company’s 
favour.  Leadership does not base on traits, it is a 
behavioral and human psychology you are 
dealing with. n 

C&C COM: 
Customers’ satisfaction 

is top priority

“ Flare panel talks to Imran Malik, CEO C&C Com 
(Communication Solution Consultant), Islamabad. He says, 

‘we sit down with our customers to understand their problems 
and bring solutions on the table. Being engineers we believe in 
applied science. We don’t invent wheel every day. Our solution 

is always based on market-oriented products. We are slowly 
and steadily becoming more confident and my employees are 

working more independently every day’. ”

“When we have such attitude, we 
don’t worry about being number 
one. We like to be known by our 
customers due to our problem-
solving capacity.”
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T
elenor Group has announced that Irfan Wahab 
Khan, CEO Telenor Pakistan, will assume addi-
tional leadership role as Telenor Group’s Execu-
tive Vice President and Cluster Head for 

Emerging Asia from April 1, 2019, thus joining the group's 
executive management team. 

"Irfan Khan is a valued leader within Telenor Group 
and has an accomplished history at Telenor Pakistan. I 
am pleased that he will take lead over our important 
growth markets in the Emerging Asia Cluster, in ad-
dition to retaining his role as Chief Executive Officer 
of Telenor Pakistan,'' says Sigve Brekke, President 
and CEO of Telenor Group. "I am confident that 
Irfan will continue to lead our dedicated and tal-
ented teams to success, connecting the cluster's 
more than 130 million customers with services 
that matter to them and creating value for our 
shareholders. I'd like to also thank Irfan's pred-
ecessor in this role, Petter-Børre Furberg, for 
his leadership and achievements across our 
Asia region over the last several years." 

In becoming Head of Telenor Group's 
Emerging Asia Cluster, Irfan Khan will 
join Telenor Group's Executive Manage-
ment Team and will report directly to Te-
lenor Group President and CEO, Sigve 
Brekke. Petter-Børre Furberg will become 
CEO of Telenor Norway and step out of  
Telenor Group's Executive Management. 

Irfan Wahab Khan was appointed Chief 
Executive Officer of Telenor Pakistan on Au-
gust 1, 2016. He had served in the position of 

Deputy CEO and Chief  Marketing Officer (CMO) of 
Telenor Pakistan since April 2013.  He has been with Telenor 
for 14 years and was the first employee in Telenor Pakistan 
when he started as Executive Vice President and Head of Cor-
porate Affairs Division in 2004. Since then he has served in 
various positions within Telenor Group both in Asia and 
Europe, including Vice President Devices and Vice President 
- Head of Asia Distribution. He is also a Board Member of 
Telenor Microfinance Bank. 

Irfan Wahab Khan, CEO of 
Telenor Pakistan, will assume 
additional leadership role as 
Telenor Group’s Executive Vice 
President and Cluster Head for 
Emerging Asia from April 1, thus 
joining the group's executive 
management team.
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T
ECNO Mobile recently launched two of  
the most astounding devices in the entry 
level smartphone market which have been 
rightly named as POP 2 and POP 2 Pro, as 

these have just popped out to take over the leading 
role. Stephen Ha, the General Manager of TECNO 
Mobile, while announcing the release, said that 
“TECNO is determined to invest a larger portion of 
its effort to bring about revolutionary entry level 
smartphones that could revolutionise the digital con-
cepts. We have worked tirelessly to integrate the cost 
effectiveness with high standards associated to our 

previous devices to create two of the best phones. We 
haven’t compromised on our established norms. I am 
pretty sure this strategy will have a long history to re-
member.” The biggest take and advantage in the 
pocket of these two phones is TECNO Mobile’s part-
nership with Google to give it a platform for most ad-
vance amongst the list of  Android versions. POP 2 
and POP 2 Pro run an Android Oreo System (Go edi-

tion) which is specially engineered and optimised to 
offer the consumers a smooth and much responsive 
experience and usage on the entry level devices which 
comparatively have less RAM than mid-level and 
high-end phones. The chipset of both these phones is 
MT6580M with processor clocked at a speed of 1.3 
GHz.  Besides the needful optimisation offered by the 
Android Oreo, POP duo also boast re-imagined 

Google apps like Google Go, YouTube Go, and the 
Google Assistant for Android (Go edition) and an en-
hanced data efficiency. These apps not only give the 
users a full command over their choices but tailor 
them according to what their actual needs. For exam-
ple, YouTube Go offers users the choice of  opting 
video size and quality (between basic, standard and 
high quality) even before watching extending the lib-
erty to users to have a complete control over their 
spent data. 

These duos have a slim design that makes them 
not only easy to handle and use but also adds to their 

uniqueness by encompassing a beautifully designed 
bezel screen.  

POP 2 and POP 2 Pro have a 1GB RAM, signifi-
cant to get the regular tasks done very easily. POP 2 
has been provisioned with an internal memory of  
8GB while its upgraded version, the POP 2 Pro has a 
memory of 16GB. The story of POP 2 Pro continues 
much further as it has also been layered with a 0.3s 

Fingerprint Quick Snap to ensure the privacy of user. 
POP 2 and POP 2 Pro both have been installed 

with a 5.5’ IPS full view Capacitive Multi touch 
screen. The front camera of Pop 2 and Pop 2 Pro is 
8MP while the Rear camera of  Pop 2 has power of  
5MP, while Pop 2 Pro has an 8MP rear shooter. Both 
of the rear cameras of POP 2 and POP 2 Pro accom-
pany auto focus, an HDR mode and a dual flash.  

The easy to grab and elegantly designed POP 2 at 
a price of Rs9,999 and POP 2 Pro at Rs10,999 are eas-
ily available in three enchanting colours which are 
midnight black, champagne gold and city blue. n 

TECNO comes up with new 
entry level charmers

“  General Manager of TECNO Mobile Stephen Ha says that TECNO is determined to invest a 
larger portion of its effort to bring about revolutionary entry level smartphones that could 
revolutionise the digital concepts. We have worked tirelessly to integrate the cost effectiveness with 
high standards associated to our previous devices to create two of the best phones.

POP 2 and POP 2 Pro both have 
been installed with a 5.5’ IPS full-
view Capacitive Multi touch screen. 
The front camera of Pop 2 and 
Pop 2 Pro is 8MP while the rear 
camera of Pop 2 has power of 
5MP, while Pop 2 Pro has an 8MP 
rear shooter. Both of the rear cam-
eras of POP 2 and POP 2 Pro ac-
company Auto focus, an HDR 
mode and a dual flash.
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C
ollege and uni-
versity stu-
dents have 
become prime 

target of  drug peddlers, 
particularly in the big 
cities like Karachi, Is-
lamabad and Lahore. 

Methamphetamine, 
a synthetic psychostimu-
lant drug belongs to the 
family of  amphetamine 
that significantly boost 
up the activity of  central 
nervous system. In some 
countries base form of  
methamphetamine is re-
crystallised into crystal 
meth or crystal which is 
known as “ice”. How-
ever, this method of  re-
crystallisation is slightly 
difficult and needs spe-
cialised skills and equip-
m e n t s .  
Methamphetamine can 
be smoked, swallowed, 
injected or snorted 
whereas, ice can be 
smoked with or without 
water in a glass pipe. 

Both the government 
and educational institu-
tions should launch a 
fresh campaign to edu-
cate the young genera-
tion about drug abuse or 
ecstasy-related deaths in 
order to save previous 
lives. The law enforce-
ment agencies should 
also intensify crack-
down on drug dealers to 
make Pakistan a drug-
free country. Those sell-
ing drugs to students 
must be identified and 
brought to justice. 

The federal govern-
ment has already or-
dered a crackdown on 
peddlers at educational 
institutions. 

Several arrests have 
been made in the big 
cities since the police launched the crackdown. 
But, the authorities have failed to check supply of  
drugs or narcotics to the students at educational 
institutions. 

The trend of  using narcotics for pleasure is 
growing among the political elite and students of  
colleges and universities. Police sources say sev-
eral state-run guesthouses, hotels, and hostels 
have become safe haven for smugglers of  nar-
cotics. 

Federal Information Minister Fawad 
Chaudhry revealed that the use of  ‘ice-drugs’ 
among students was on the rise. 

Even State Minister for Interior Shahryar 
Afridi said that a survey showed that a large num-
ber of  students in the capital take crystal 
methamphetamine, commonly known as ice. 

Ice is a drug which consists of  colourless crys-
tals of  varying sizes and shapes that are used by 

smoking, insufflations and injecting into one’s 
body.  

Speaking at a drug awareness event, minister 
Afridi said that 75pc of  female students and 45pc 
of  male students, including from well-known ed-
ucational institutions, have been found to be tak-
ing the drug. 

The minister warned that elements within the 
Anti-Narcotics Force (ANF) and law-enforce-
ment agencies found to be involved with drug-
sellers would not be spared.  

The ANF nabbed several drug-peddlers in the 
past year, involved in selling drugs to students in 
Islamabad and other major cities. 

Shocking figures were revealed by Karachi po-
lice chief  AIG Amir Sheikh that the consumption 
of  crystal methamphetamine, aka ice, is more 
common among the college girls.  

He said that the addiction of  crystal myth is 
common among the college, university students 
because of  its easy availability at mere Rs700 to 
Rs2,000 per gram. 

The police officer also divulged the update on 
the crackdown on drug suppliers to the educa-
tional institutions.  

He said that the police have brought down 
over 300 drug stations so far. 

Majority of  these stations were in areas of  
Lyari, Jahanabad, Pak Colony, Sher Shah, 
Mehmoodabad, Lasi Goth, Shant Nagar, Malir, 

and Dalmia. Moreover, 
most of  these drugs 
come to Karachi through 
Balochistan and Hub.  

AIG Amir Sheikh 
further pointed out that 
the peddlers, if  they get 
tried, manage to get easy 
bails from the court be-
cause the drug is usually
sold in a lesser quantity 
like a few grams. 

“The laws need to be
amended, for which we 
conducted a meeting 
with the anti-narcotics 
department,” he said. 
The Additional IG said 
that his department re-
ceived around 350 com-
plaints in one month 
from Korangi district. 
Seventeen of  these com-
plaints were against po-
licemen and officials 
involved in the drug sup-
ply to educational insti-
tutions. He said that an 
inquiry has been initi-
ated against them and 
subsequent action will 
take place against those 
involved. 

Amir Sheikh also 
said that Korangi SSP 
Ali Raza has found con-
crete evidence that a few 
policemen and officials 
are involved in drug sup-
ply. The AIG assured 
that these officers will 
face strict action and 
may lose their jobs if  ac-
cusations were proven 
true. 

Last year, Lahore po-
lice had revealed that 
there were more than 
1,100 narcotics dens in 
Lahore. But, according 
to insiders, thousands of  
drug dealers are openly 
doing the business in the
provincial metropolis 
which has become the 

drug capital of  the Punjab province. 
Lahore is divided into six police divisions on 

administrative grounds. The city police division 
which also comprises walled city is the most drug 
infested town. Inside the Lahore’s old city, drug-
pushers are seen selling narcotics in streets like 
candy or sweets. 

Hundreds of  dealers are openly peddling nar-
cotics mostly “charas and opium” from the city 
police division.  

Tibbi City, Gowalmandi, Yakki Gate, Ravi 
Road, Lorry Adda, Badami Bagh, Shafiqabad, 
Nolakha, Taxali Gate, Mochi Gate, Data Darbar, 
Shadbagh, Misri Shah, and Shahdara areas have
become safe haven for drug pushers.  

Ironically, these localities are also known as 
the worst-hit places in Lahore as far as drug 
abuse is concerned. The narcotics smuggled to 
Lahore from Khyber Pakhtunkhwa province, is 
first supplied to the dealers in such pockets from
where they push the stuff  to the underground 
markets in Lahore and other districts of  the 
province. 

In the Punjab capital, tons of  narcotics are 
supplied to dealers who freely sell the stuff  in 
connivance with the local police. In addition to 
the police, the excise and taxation department 
and Anti-Narcotics Force are also helpless before 
the drug mafias. n 

‘Ice’ use on rise 
among girl students 

“ Methamphetamine, a synthetic psycho-stimulant drug belongs 
to the family of amphetamine that significantly boosts the 

activity of central nervous system. ”

Both the government and educa-
tional institutions should launch a 
fresh campaign to educate the 
young generation about drug 
abuse or ecstasy-related deaths in 
order to save previous lives.
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T
PL Maps, Pakistan’s first and largest 
digital mapping company, has signed a 
Memorandum of  Understanding with 
Ufone, Pakistan’s leading telecom 

provider, to enable the mobile phone firm to use 
the TPL Maps and offer location intelligence and 
solutions to the enterprise.  

Ufone will now be using TPL Maps’ newly 
launched location-based services platform with 
APIs that can be customised for developers to 
suit their needs in the telecommunication sector. 

This is an important milestone for the whole 
industry as two Pakistani companies come to-
gether to create operational synergies for loca-
tion-based services This will be a big leap towards 
creating innovative services, which can be useful 
to enterprises and customers.  

Ufone’s product portfolio and features will be 
inherently expanded by this collaboration, while 
it will also improve the level of  customer-service. 

Adnan Shahid, CEO TPL Maps, said: “We 
are excited about the opportunity to collaborate 
with Ufone to build and provide location-based 
services and solutions that enhance business out-
comes, generating growth and value for the tele-
com sector and its stakeholders. We will build on 
this partnership to provide ‘maps on demand’ 
and other location-based solutions to foster the 

great partnership”  
Ahmad Kamal, Chief  Officer Customer Op-

erations for Ufone, said: “Enabling and empow-
ering our customers is at the core of  our business 
philosophy. We want Ufone consumers to expe-

rience futuristic mapping and other digital facili-
ties to meet their business needs more swiftly. We, 
at Ufone, are proud to work with TPL Maps, a 
truly Pakistani technology enterprise   – to com-
plement our local expertise, build solutions to-
gether, and ultimately add value to our customer 
- base and the region as a whole.” 

A meeting was held between the officials of  
both companies to discuss the optimisation of  
available resources and capabilities in the 
telecommunications industry along with projects 
that can be worked on in the future.  

This collaboration follows a global trend, 
where telecom-providers are harnessing major 
opportunities, created by the convergence of  vari-
ous technologies. It promises to revolutionise the 
level of  convenience for the consumers, while it 
leverages the most advanced LBS platform to iden-
tify strengths and co-create fresh solutions. n 
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Ufone, TPL Maps offer 
location-based solutions
“The collaboration aims to enable Ufone to use TPL Maps and offer location intelligence and solutions 
to the enterprise. Ufone will now be using TPL Maps’ newly launched location-based services platform 
with APIs that can be customised for developers to suit their needs in the telecommunication sector.”

P
akistan Telecommunication Company 
Limited (PTCL) and its subsidiary, Pak 
Telecom Mobile Limited, Ufone, signed a 
Memorandum of  Understanding with 

Edotco Group (edotco), the leading end-to-end in-

tegrated telecommunications infrastructure services 
company, through its local operations Edotco Pak-
istan Private Limited (edotco PK), to enhance the 
country’s connectivity capabilities.  

This will open up collaboration opportunities 

amongst the parties in the areas of  telecommunica-
tion infrastructure development. This includes effi-
cient operations and energy management, 
fabrication as well as modernisation of  structures 
and offerings. It will meet the exponential data 

growth and usage requirement in the country as 
more users are transitioning from 3G to 4G and be-
yond. On the occasion, Moqeem ul Haque, Group 
Chief  Strategy Officer PTCL & Ufone, said, “We 
see this partnership as a strategic endeavour for all 

stakeholders and a step in the right direction for the 
industry.  With edotco’s expertise having industry-
based practices from their footprint across the region 
and using PTCL & Ufone infrastructure, I am sure 
it will benefit our end consumers and also pave the 
way for users to take up digital opportunities.” 

On the occasion, Arif  Hussain, Country Man-
aging Director of  edotco, Pakistan, said, “The con-
struction of  the right sharable infrastructure is 
essential in realising the vision of  a connected Pak-
istan. Partnering with leading telecommunication 
groups like PTCL brings the nation closer to fulfill-
ing this vision.  

PTCL and Ufone’s extensive footprint enables us 
to roll-out cutting-edge innovative solutions that will 
improve network coverage and capacity across dif-
ferent areas in the country. With data today consid-
ered a necessity, we need to start laying the 
foundation for next generation technologies that are 
scalable. Our strategy has always been to partner 
with the key players in the industry and we see this 
as a step closer to achieving Digital Pakistan ambi-
tions.” 

This partnership also puts Pakistan on a 
roadmap towards an international infrastructure of  
telecommunications landscape positioning for 
5G era. n 

PTCL & Ufone, Edotco to 
enhance connectivity 
“This will open up collaboration opportunities amongst the parties in the areas of telecommunication 
infrastructure development. It will meet the exponential data growth and usage requirement in the coun-
try as more users are transitioning from 3G to 4G and beyond.”
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P
akistan Telecommunication Authority 
(PTA) has notified the 'Data Retention of  
Internet extended to WiFi Hotspots Regu-
lations, 2018,' aimed at facilitating service 

providers and its users through proper checks and 
balances. 

According to the rules, the owner of  a public 
WiFi hotspot will be required to maintain a log of  
the user information for a minimum 12 months 
against the six months earlier proposed in the draft 
rules. 

The regulator has introduced a mechanism for 
the registration, maintenance and retention of  in-
formation of  persons using data services through 
WiFi hotspots in public places. 

As per the Telecommunications Policy 2015, 
provision of  public WiFi hotspots based on inter-
national standards will be allowed for commercial 
use. The PTA has put in place necessary regulations 
encompassing appropriate adjustments in transmit 
power and hop length, to ensure that the benefit 
available from WiFi is maximised within con-
straints of  the ITU-R Radio Regulations and possi-

ble interference effects. 
In this context, a WiFi hotspot is a WiFi node 

that is attached to a fixed network and provides lim-
ited mobility access or fixed access. Therefore, back-
haul for public WiFi hotspots will be provided by a 
fixed network operator where such services are 
available. 

Mobile operators wishing to provide public fixed 
or limited mobility WiFi services to their own cus-
tomers may do so under a commercial arrangement 
with a fixed network operator. WiFi offloading of  
mobile traffic to a WiFi node linked to a mobile net-

work or to a WiFi hotspot linked to a fixed network 
may be undertaken by mobile licensees. 

In the spirit of  licence granted to a mobile oper-
ator, the WiFi node linked to a mobile network may 
be used to provide offloading of  mobile traffic only 
from its own subscribers and from those that are 
roaming on its network. The WiFi node linked to a 
mobile network must not be used as a WiFi hotspot 
that provides fixed or limited mobility services. The 
PTA will ensure that consumer protection and other 
regulatory arrangements that apply to ISPs more 
generally apply to WiFi hotspots. 

These regulations shall apply to access providers 
and class licensing registration licensees with the 
mandate to register, maintain and retain informa-
tion of  people using data services through WiFi 
hotspots at public places as prescribed under these 
new regulations. 

All WiFi hotspot service providers are required 
to retain information/data of  users from public 
WiFi hotspots. Service providers/licensee(s) will 
have to provide this user information to the author-
ity or its authorised officer(s) as and when required. 

Licensee(s) shall devise a mechanism for public 
WiFi hotspot wherein following minimum infor-
mation shall be required from the users of  WiFi 
hotspot an automated mechanism: (1) full name of  
the user; (2) CNIC number/passport numbers (in 
case of  foreigners); (3) mobile number [shall be 
used as Login ID]; (4) acceptance of  terms and con-
ditions to use of  such data services facilities; (5) and 
generation of  password through SMS. 

Licensee(s) will have to observe technical ex-
pertise and arrangements, as provided in Class Li-
censing Registration Regulation, 2007, the draft of  
PTA regulation stated. 

The owner of  a public WiFi hotspot will be re-
quired to maintain a log of  the following user in-
formation for a minimum 12 months: (a) full name 
of  the user; (b) CNIC number/passport numbers (in 
case of  foreigners); (c) mobile number; (d) date & 
time of  login; (e) date & time of  logoff; (f) IP ad-
dress allocated to the user; (g) MAC address; (h) 
and internet access log e.g. Http, POP, IMAP, 
Skype. 

In case of  non-compliance with these regula-
tions, the data services provided by the licensees as 
public WiFi hotspot will be terminated/discon-
nected. 

The licensees shall comply with all regulations, 
decisions, guidelines, procedures and instructions 
issued by the Authority for the establishment of  
WiFi hotspot as well as facilitation to the consumer, 
including all applicable law in force in Pakistan. 

On the other hand, the Punjab Information 
Technology Board (PITB) has suspended free WiFi 
facility at public places in various cities of  Punjab, 
citing lack of  funds.  

Sources in PITB said: “The project was started 
in association with the Pakistan Telecommunica-
tion Company Limited (PTCL), but the govern-
ment has failed to pay dues worth over Rs150 
million.” They added that another Rs190 million 
was needed to keep the service running, however, 
the government has discontinued the project 
terming it as a “burden on the exchequer”. 

According to the sources, the new budget did 
not have any allocation for the project, adding that 
employees working on the project have also been 
suspended. The PITB was providing the free inter-
net facility was set up for the masses at educational 
and government buildings, public parks, markets, 
hospitals, railway stations, airports and bus stations 
at over 200 points in Lahore, Multan, Faisalabad, 
Bahawalpur. The project was later extended to 
Rawalpindi and Multan as well. 

The suspension of  the facility has caused a lot 
of  difficulties for citizens, especially university and 
college students who had been benefitting from the 
facility on daily basis. The facility was also available 
to the journalists at the Lahore Press Club. The 
users were authenticated by their ID and mobile 
numbers, after which they received a code via SMS 
to connect to the internet. n 

PTA retains public 
WiFi hotspots, but 
with checks 

“ Licensee(s) shall device a mechanism for public WiFi hotspot 
wherein following minimum information shall be required from 
the users of WiFi hotspot an automated mechanism: (1) full name 
of the user; (2) CNIC number/passport numbers (in case of 
foreigners); (3) mobile number [shall be used as Login ID]; (4) 
acceptance of terms and conditions to use such data services 
facilities; (5) and generation of password through SMS. ”

The owner of a public WiFi 
hotspot will be required to 
maintain a log of the user infor-
mation for a minimum 12 months 
against the six months earlier 
proposed in the draft rules. 
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Lahore: JazzCash, leader in 
active mobile wallet base, and 
the Agriculture Department of  
the Government of  Punjab 
have recently partnered up in 
an effort to digitize the dis-
bursement of  subsidy payments 
to farmers where JazzCash will 
provide disbursement services 
to Punjab Agriculture Depart-
ment, Government of  Punjab. 

Agriculture sector con-
tributes around 24% to the 
gross domestic product (GDP) 
of  the country and accounts for 
half  of  the employed labor 
force. For this reason, the Pun-
jab Agriculture Department 
has incentivized the farmers in 
the province in an effort to up-
lift production and productivity 
of  key crops and has decided to 
financially support the cost of  
producing the crops. 

Aamer Ejaz, Chief  Digital 
Officer at Jazz stated, “There is 
no doubt that we are working 

hard to bridge the banking di-
vide by turning the country 
into a cashless economy and 
partnerships like these are only 
taking us further down the road 
to attain this goal.” He added, 
“Receiving the subsidy 
throughJazzCashis not only 
cost efficient but also time effi-

cient.” 
This partnership is another 

leap forward in Jazz’s determi-
nation to make Pakistan a dig-
ital, cashless economy.Punjab 
Agriculture Department will 
disburse the support price on 
fertilizer, cotton, oil seeds and 
other agricultural inputs via 

JazzCash. The JazzCash team 
has developed a user friendly 
interface for the disbursement 
of  payments to the farmers 
where the user will be able to 
conveniently disburse the funds 
with the single click of  a but-
ton. 

The farmers will be able to 

withdraw the subsidy amounts 
from any ATM machine or 
from widespread JazzCash re-
tailer networks spread nation-
wide instead of  going through 
the hassle of  waiting in queues 
at the local banks. 

Noman Langrial, Minister 
of  Agriculture, Punjab said, 
“Agriculture is the backbone 
of  Pakistan and like every-
thing else, it must find ways to 
make a place for itself  in this 
fast changing world.” He con-
tinued, “The digital revolu-
tion is bringing a 
transformation in agriculture 
and digital platforms and use 
of  mobile-enabled tools such 
as JazzCash can encourage 
farmers inclusion, empower-
ment and agricultural prac-
tices.” 

The agreement was signed 
at the agriculture office in La-
hore during a contract signing 
ceremony.n 
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JazzCash Joins hands with Punjab Govern-
ment to digitizing agriculture payments

 

Islamabad: Ufone has 
partnered with Pakistan 
Red Crescent (PRC) to 
support the communities 
affected by flash flooding 
and heavy snow in 
Balochistan. The two or-
ganisations have joined 
hands to distribute food 
packs in the affected com-
munities. 

The recent floods in 
Balochistan have so far 
claimed 13 lives, left 
dozens injured, disrupted 
the livelihoods of  over 
1000 families and caused 

damage to nearly 2000 
properties. Ufone has al-

ways been at the forefront, 
in support of  Pakistani 
people - providing network 
facilities, and supporting 

communities in times of  
natural calamities. The 

telecom company has a 
large customer base in the 
province, and has been 
awarded projects for the 

provision of  voice and 
data facilities in areas de-
prived of  it. 

Amir Pasha, Head of  
PR and CSR, said, “Ufone 
wants to help these victims 
rebuild lives. We want to 
help our people through 
this crisis and ensure that 
adequate essentials reach 
them in time. Food assis-
tance will get them 
through the critical days.” 

Food packs wil l  be 
distr ibuted in Pishin, 
Khuzdar,  Chaghi,  Kil la 
Abdullah, Kil la Saiful-

lah, Muslim Bagh, Ziarat 
and Loaralai. 

Dr.  Saeed Elahi,  
Chairman Pakistan Red 
Crescent said,  “Food, 
water and shelter are the 
immediate needs of  
those affected in 
Balochistan f loods.  
Quick and effective ac-
t ion is  required to pre-
vent fur ther loss. PRC is 
distr ibuting rel ief  i tems 
to the families of  af-
fected areas through its  
vast  network of  volun-
teers.”n      

Ufone partners with PRC to deliver food kits among 1000 
families affected by inclement weather in Balochistan

Islamabad: Pakistan’s No.1 
Data Network, Zong 4G has 
entered into a Memorandum 
of   understanding (MoU) with 
Special Communications Or-
ganization (SCO) for coopera-
tion regarding provisioning of  
telecommunication services in 
FATA, Azad Jammu &Kash-
mir (AJ&K) and Gilgit-
Baltistan (GB).  

Telecommunication and 
mobile connectivity are vital 
for the sustainable socio- eco-
nomic development of  Pak-
istan. By bridging the inherent 
connectivity divide in Pakistan, 
Zong 4G is ensuring an inclu-
sive society by providing fast 
and seamless connectivity for 

all.  
“Zong 4G’s unprecedented 

reach and state-of-the-art serv-
ices as well as solutions are 
driving demand for connectiv-
ity. Under this partnership we 
are connecting people in the re-
mote areas through our unpar-

alleled mobile telecommunica-
tion services.   We are acceler-
ating the mobile connectivity 
growth and deepening the en-
gagement with customers while 
driving anwide spread network 
and customer centric strategy 
all over Pakistan. “Said, Mr. 

Wang Hua, Chairman and 
CEO Zong 4G. 

With more than 10,000 4G 
sites and over 10 million 4G 
subscribers, Pakistan’s No.1 
Data Network, Zong 4G is 
leveraging innovative and most 
advanced technologies to pro-
vide unrivalled services  to con-
nect each and every Pakistani , 
through an ecosystem for 4G 
connectivity. 

“SCO is a public sector 
organization providing all 
types of  telecommunication 
services in AJ&K and GB 
since 1976 and have the ex-
pertise to work in remote / 
difficult terrain during hostile 
weather condition. SCO is pi-

oneer of  4G services in 
AJ&K and GB and largest in-
tegrated network with multi-
ple layers of  backhaul 
connectivity. SCO has the 
honor to install and operate 
first ICT project of  CPEC 
from Khunjerab to 
Rawalpindi. It is our commit-
ment to facilitate the deprived 
populace of  AJ&K, GB and 
FATA”, said Major General 
Ali Farhan, Director Gen-
eral, SCO. 

As the pioneer of  4G serv-
ices in Pakistan, Zong 4G is 
expanding the network and 
pursing its 4G leadership to 
deliver excellent services and 
solutions to its customers. n 

Zong 4G, SCO join hands for provision of telecommunication services
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Lahore: Uber hosted its 
first Expo- Uber Jahaan for 
partners drivers and their fam-
ilies at Expo Center. The pur-
pose of  the event was to 
acknowledge the great work 
partner drivers have been 
doing in providing safe, reli-
able rides to people across 
Pakistan. The expo saw part-
ner drivers and their families 
engage in a full day of  enter-
tainment, music, food and 
various fun-filled activities.  

Uber Expo has been held 
annually in various cities 
around the globe including 
London, Cairo, and Nairobi. 
Due to its success in other 

parts of  the world and owing 
to the importance of  this re-
gion to Uber, the event has 
now also been brought to Pak-
istan.   For this first ever Uber 
Jahaan in the country, the fol-
lowing corporate and public 
partners were taken on board 
to enhance the experience for 
the attendees - Jubilee Insur-
ance, Xiaomi, Pakwheels, 
Carfirst, Siwa, Zic Oil, Osaka 
Batteries, Honda Atlas, Servis 
Tyres, Bank Alfalah, TPL 
Trakker, Ecopower, Crown, 
Punjab Skills Development 
Fund, Motorway Police and 
Rescue 1122. 

Through the partners assis-

tance a host of  activities took 
place including a special auto-
show in collaboration with 
Pakwheels, food court, games 
section, and a kids play area 

for children. These partners at 
"Uber Jahaan" offered multiple 
discounts on their products, 
vouchers, free giveaways and 
various engagement activities.  

Uber GM Pakistan, Safee 
Shah talking about the event 
said, “Our aim with this expo 
is to ensure that drivers get an 
experience beyond earnings, 
we shared the main highlights, 
and successes from the year. 
We figured the best way to do 
this was to engage them and 
their families at a forum 
where all could come together 
and enjoy a day of  leisure and 
entertainment. I also express 
my gratitude to the partners 
from manufacturing to auto-
mobile industry, corporations 
and government for extending 
their support and making this 
event a success.”n

Uber Jah  aan receives a five star response

Islamabad: Federal Minis-
ter for Information Technology 
and Telecommunication Dr. 
Khalid Maqbool Siddiqui has 
said that communication ac-
cess to far-flung areas is very 
important. The Federal Minis-
ter was talking to CEO Ufone 
Rashid Khan who called on 
him here. 

He said that government is 
committed for promotion of  
information technology in the 
country. The Federal Minister 
also asked Ufone to increase its 
revenue.n 

CEO Ufone Rashid 
Khan calls on 

Maqbool Siddiqui

Islamabad: Jazz, Pakistan 
popular cellular network, has 
recently organised a Digital 
Reporting Workshop on the 
topic ‘Present challenges and 
future vision’ where media and 
industry stakeholders were dis-
cuss the current barriers to dis-
ruptive technologies taking 
root in Pakistan and the solu-
tions needed to overcome 
them. 

Ali Naseer, Chief  Corpo-
rate & Enterprise Officer at 
Jazz have also spoke on the im-
portance of   Digital Pak-
istan.n   

Jazz arranges 
Digital Reporting 

Workshop

Karachi: As a way of further 
bolstering its long-standing ef-
forts to reach out to members of 
underprivileged sections of soci-
ety, Telenor Microfinance Bank, 
one of Pakistan’s leading micro-
finance bank, aims to serve the 
unbanked and under-banked 
members of  society as well as 
empower them by delivering 
quality financial services, 
thereby paving the way for 
greater financial inclusion. The 
bank has announced its new 
brand position 
‘uthaopehlaqadam’, which is a 
direction towards enabling its 
customers to develop the confi-
dence they need to take the first 
step towards becoming finan-
cially independent. 

The bank recently held an 
internal launch in Islamabad 
and had representatives from Te-
lenor Group, Ant Financial 
along with the senior leadership 
team to introduce the new brand 
position to coworkers and col-

leagues. 
Aslam Hayat, Acting CEO 

of Telenor Microfinance Bank, 
said “We are looking to develop 
a much deeper connection with 
our audience as well as clearly 
communicate the organization’s 
goal which is to empower and 
enable the unbanked and under-
banked individuals to take con-
trol of their lives.” 

The bank’s main objective 
behind their campaign is to give 
all unbanked and under-banked 
citizens of  Pakistan the tools 
necessary to not only provide for 

themselves and their families but 
also make major contributions 
towards Pakistan’s formal finan-
cial system and ultimately help 
its economy grow and prosper. 

Travelling through cities 
across Pakistan’s rich and diver-
sified heritage, TMB sought to 
capture stories that relate to the 
‘real Pakistan and its people’. 
The goal of this exercise was to 
communicate in a way that rep-
resents the bank’s purpose, and 
is understandable by the lay-
man. 

With this objective in mind 

TMB reached out to a master vi-
sualizer and director Neil How-
land from Boston, 
Massachusetts. Howland di-
rected a film that captured this 
‘realness’ at the heart, and por-
trayed the actual struggle of the 
unheeded people.Link to TVC. 

Telenor Microfinance Bank 
has built its reputation on its ca-
pability to connect with its cus-
tomers on a level no other 
financial institution has been 
able to do. Through innovative 
mobile banking platforms like 
Easypaisa along with other 
unique investment initiatives, 
Telenor Microfinance Bank has 
played an integral role in poverty 
eradication and simplifying 
lives. 

Telenor Microfinance Bank 
works towards instilling greater 
financial inclusion through qual-
ity financial services and helps 
pave the way for a more 
streamlined, formal financial 
system for Pakistan.n 

Telenor Microfinance Bank reveals new brand 
position ‘UthaoPehlaQadam’



Shenzhen: Vivo has an-
nounced the partnership with 
the world’s leading mobile 
game- PlayerUnknown's Bat-
tlegrounds Mobile (PUBG 
MOBILE) by Tencent Games 
and PUBG Corporation as 
the title sponsor of  the up-
coming PUBG MOBILE 
Club Open 2019, one of  the 
biggest mobile gaming tour-
naments in the world. 

Vivo will provide the offi-
cial smartphones for the 
PUBG MOBILE Club Open 
2019, which players from ten 
regions across the globe will 
be leveraging to battle their 
way through the Spring & Fall 
Split, for the total prize pool 
of  $2.5M USD.  

This global partnership re-
inforces Vivo’s commitment 
to bringing an ultra-smooth 
gaming experience to connect 
with consumers through 
meaningful partnerships.  

Vivo thrives to be at the 

forefront of  the eSports indus-
try to best serve its consumers. 
The partnership with PUBG 
MOBILE is a key milestone 
especially given that it is a 
leading mobile game devel-

oped by Tencent Games and 
PUBG Corporation that has 
over 200 million fans per 
download excluding China, 
Korea, and Japan. As one of  
the biggest mobile gaming 
tournaments in the world, 
PUBG MOBILE Club Open 
2019 is a strong opportunity 
to showcase Vivo’s vision of  
‘enjoying the extraordinary’ 
by bringing global players a 
true gaming experience like 
no other.    n
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Vivo becomes the title sponsor of 
PUBG Mobile Club Open 2019 

Islamabad: Zong 4G has 
partnered with Wateen Tele-
com for a long haul project for 
network expansion, in a bid to 
augment the customer experi-
ence. Through this partner-
ship, Zong 4G will gain an 
exclusive optical fiber to sup-
plement the network coverage 
across the country.  

With a commitment to de-
velop best-in-class communi-
cation infrastructure, deliver 
optimal services and innova-
tive solutions to customers 
from all walks of  life, Zong 4G 
is working with renowned 
technology partners to cement 
its position as a world-class 
network provider. Through its 
aggressive roll-out plan, Zong 
4G's customers will be able to 

enjoy seamless connectivity 
and fast connectivity across 
the country.  

"As the data and innova-
tion leaders of  Pakistan, we re-
main steadfast in our 
commitment to develop the 
digital ecosystem in Pakistan. 
We are delivering the best cus-
tomer experience while also 
strengthening the Pakistani 
Telecom market through con-
sistently investing in its net-
work operations. We are 
committed to bringing our 
parent company, China Mo-
bile's expertise and innovation 
to help realize the vision of  
digital Pakistan," said Wang 
Hua, Chairman and CEO, 
Zong 4G. 

Taking the country to the 

most advanced and innovative 
digital echelons, Pakistan's 
No.1 Data network, Zong 4G 
is increasing the 4G footprint 
and reaching the most remote 
areas of  Pakistan, to further 

accelerate the adaptation of  
the digital lifestyle. 

"Wateen’s extensive reach 
is geared to deliver exceptional 
quality services for mobile op-
erators to build and maintain 

their networks, and our part-
nership with Zong 4G is such 
an example. It offers enor-
mous digitization opportunity 
for businesses to deliver the 
best value and service to peo-
ple of  Pakistan." said Rizwan 
Tiwana, CEO Wateen.  

Zong 4G's digital leader-
ship, true innovation, and 
fresh optimism not only drives 
technological prowess but is a 
stimulus for continued invest-
ments in commercial capabili-
ties. Pakistan's No.1 Data 
Network is introducing the 
world-class connectivity solu-
tions through long-term part-
nerships with an ambition to 
galvanize Pakistan's digital 
economy. 

 n

Zong partners with Wateen for long haul optical fiber project

Karachi: At MWC 2019, 
LG reveals three new con-
sumer-friendly smartphones 
designed for those seeking ad-
vanced mobile devices without 
compromising usability. The 
LG Q60, LG K50 and LG 
K40 boast premium features, 
advanced technologies and 
stylish design, all without 
breaking the bank.  

Redefining Usability: With 
these new mid-range beauties, 
LG is offering large, high-qual-
ity displays and AI-powered 
functionality to consumers who 
traditionally had to settle for 
less. Each device features LG’s 
HD+ FullVision displays – 
6.26-inch for the LG Q60 and 
LG K50 and 5.7-inch in the LG 
K40. The front-facing camera in 
the LG Q60 and LG K50 is lo-
cated in a water drop cutout to 
make maximum use of the Ful-
lVision display for comfortable 
viewing, playing and communi-
cating while slim bezels make 
all three phones comfortable to 

hold and use one-handed. 
To ensure superior user ex-

perience, the LG Q60, LG K50 
and LG K40 all feature AI 
functions typically found in 

flagship smartphones. AI 
CAM magically recognizes ob-
jects it sees and recommends 
the ideal shooting mode for the 
best results. And a dedicated 
Google Assistant button gives 
users immediate access to the 
most widely-used virtual assis-
tant on smartphones today. 

Advanced Audio with 
DTS:X: With DTS:X 3D Sur-
round Sound delivered 
through quality earphones, all 
three devices are sure to please 
even diehard audio aficiona-
dos. This high-end audio tech-

nology convincingly simulates 
a 7.1-channel surround sound 
system to make any content 
more immersive when playing 
games, streaming movies or 
enjoying today’s top hits. 

Solid Fundamentals and 
More: To maximize everyday 
usability of  the Q and K series, 
LG engineers focused on max-
imizing the two basics features 
that today’s smartphone cus-
tomers covet the most: battery 
life and camera performance. 

In addition to its impres-
sive 13MP front camera, the 
LG Q60 sports three rear cam-
eras: 16MP with PDAF, 5MP 
with Super Wide Angle and a 
2MP shooter with Depth Sen-
sor that captures a sharp 
image of  the subject while 
leaving the background 
blurred. With four unique 
lenses at their disposal, Q60 
owners can take perfect shots 
every time, no matter how 
challenging the subject or the 
environment. n

LG reveals new three smartphones
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PTCL encourages 
customers to opt for 

ebilling
Karachi: PTCL encourages 

its customers to opt for 
eBilling, instead of  receiving 
monthly paper bills, in its ef-
fort to help save the environ-
ment. 

On the occasion, Moqeem 
ul Haque, Chief  Commercial 
Officer, PTCL said, “PTCL, 
being a national company, 
takes its responsibility to re-
duce paper usage throughout 
our company that can have a 
significant impact in going 
green. We strive to provide our 
customers with easy and con-
venient options like eBilling 
that is secure and saves time.” 

The company has taken 
steps to ensure that numerous 
avenues are open for cus-
tomers to opt for eBilling. Cus-
tomers can subscribe online 
through the PTCL website at 
ptcl.com.pk/eBill and through 
the TouchApp (Android & 
iOS). They can also call on the 
PTCL helpline 1218, subscribe 
to eBilling and opt out of  re-
ceiving paper bills. All new 
customers are now receiving 
only eBills. n 

Lahore: Hyundai Nishat 
Motor (Private) Limited 
(Hyundai) has officially un-
veiled its hi-end vehicles, 
Santa Fe and Grand Starex, in 
Pakistan. Both vehicles were 
on display at the launch of  
Hyundai’s first of  its kind dig-
ital retail store at Emporium 
Mall, Lahore. These two will 
be the first of  the vehicles 
manufactured by the joint ven-
ture between Hyundai and 
Nishat Group under the Auto 
Policy 2016-21. 

The Santa Fe is amongst 
Hyundai’s most popular and 
trendy SUVs with cutting edge 
design and technology mak-
ing it a powerful presence on 
and off  the road. While 
Grand Starex, a premium 12 
seater, takes commuting to the 
next level with superior com-
fort and convenience on the 
go. 

Talking at the opening cer-
emony, Chief  Operating Offi-
cer of  Hyundai, Tatsuya Sato 
said, “I welcome you all to the 
launch of  our Hyundai City 
Store, which marks our first 
milestone in Pakistan. This is 
a first step of  our great jour-
ney to provide our customers 

with a first class experience. 
This particular digital show-
room is a unique concept 
store looking to offer cus-
tomers a friendly environment 
wherein they can explore 
Modern Premium Hyundai 
Vehicles. Our vision is to be-
come the most “valued” and 
“loved” automobile brand and 

recreate the global success of  
Hyundai in Pakistan.” 

The digital store is an in-
novative automotive retail 
concept, which uses immer-
sive 3D technology to en-
hance customer buying 
experiences. Customers can 
interact with the car of  their 

choice and explore and cus-
tomize interior and exterior 
features through digital touch 
screens. 

Hideo Takenaka, Execu-
tive Vice President, Hyundai 
added, “In the last half  a cen-
tury, Hyundai Motor Com-
pany become one of  the top 
five automotive manufacturers 

in the world.  This has been 
possible due to our modern, 
premium brand philosophy 
aiming to provide consumers 
with unique experiences by 
combining exceptional per-
formance and emotional ele-
gance with a strong value 
proposition.” 

In the future, Hyundai 
plans to bring even more ex-
citing and world famous mod-
els in Pakistan and aims to set
new benchmarks when it 
comes to technology and serv-
ice standards. With the com-
ing of  Hyundai to Pakistan, 
automotive enthusiasts and 
the public alike are anticipat-
ing an exciting journey ahead
and are all set to experience 
the change.  

Hyundai operates the 
world's largest integrated au-
tomobile manufacturing facil-
ity in Ulsan, South Korea 
which has an annual produc-
tion capacity of  1.6 million 
units. Hyundai vehicles are 
sold in 193 countries through
some 5,000 dealerships and 
showrooms. In a recent survey 
of  J.D Power United States, 
Hyundai and Genesis were 
ranked amongst the top 3 
brands in terms of  Quality. 
Pakistan market was the last 
frontier for Hyundai to enter,
and in order to achieve suc-
cess same as attained in the 
rest of  the world, it has chosen 
Nishat Group as its distributor 
and progressive assembler for
Hyundai vehicles.   n

Hyundai unveils Pakistan’s first digital auto store
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Lahore: JazzCash has part-
nered with the University of  
Punjab, a public research uni-
versity, to digitize education 
payments to provide conven-
ience to all students, parents as 
well as the organization, itself. 

Jazz, as an organization, 
has always shown interest in 
the country’s youth and is al-
ways trying to find better ways 
to provide the youth with the 
best facilities possible to make 
their everyday lives easier. Not 
only that, Jazz is also unwa-
vering in its quest to make Pak-
istan a digital country and thus 
is working hard towards the 
digitization of  the country. 

With this partnership be-
tween JazzCash and Punjab 
University, students, parents 

and teachers alike will face 
ease while handling their edu-
cation payments. JazzCash 
aims to revolutionize educa-
tion fee payments nationwide 
and this partnership is the 1st 
step towards this revolution. 

Aamer Ejaz – Chief  Digi-
tal Officer at Jazz stated, “Jaz-

zCash is creating an ecosystem 
with an increased focus on dig-
ital financial services, educa-
tional institutes and platforms. 
This partnership allows us to 
provide the youth of  this coun-
try with an easy and quick way 
of  paying their fees.” 

He added, “At Jazz, our 

goal of  digitalizing Pakistan is 
always our number one prior-
ity and partnerships like these 
help us get one step closer to 
reaching that goal.” 

Dr Niaz Ahmad Akhtar – 
Vice Chancellor at Punjab 
University spoke on the occa-
sion, saying, “University of  
the Punjab has taken the ini-
tiative to facilitate its students 
by using modern technologies. 
The agreement with Jazz will 
help the students for payment 
of  university dues and fee 
without any trouble” 

Students will be able to pay 
their fees through their mobile 
accounts as well over the 
counter (OTC) which will 
make the entire process of  pay-
ing fees short and easy.n 

JazzCash partners with University of Punjab

Telenor Pakistan 
partners with Netflix

Telenor postpaid and cor-
porate customers can now pay 
for Netflix subscriptions 
through their mobile bills 

Islamabad: Telenor Pak-
istan announced its partner-
ship with Netflix, the world’s 
leading internet entertainment 
service. As part of  this part-
nership, Telenor’s postpaid and 
corporate customers in Pak-
istan will be able to add their 
Netflix subscription fee to their 
monthly mobile bill, eliminat-
ing the need to share addi-
tional credit card or debit card 
details.  New and existing Net-
flix subscribers in Pakistan will 
be able to select the option to 
pay through their Telenor mo-
bile bills from the payments 
page of  Netflix. They can sim-
ply complete this process by 
entering their Telenor mobile 
number, followed by the OTP 
(one time password).n 

Karachi: Pakistan is one of  
the countries where sharing 
economy is growing and plat-
forms like OLX are facilitating 
the process by connecting peo-
ple who want to share, sell or 
buy items. The Ministry of  In-
formation Technology & 
Telecommunication has taken 
notice of  this trend and sig-
naled a strong interest in facil-
itating the growth of  the 
sharing economy as part of  a 
bigger push to encourage the 
growth of  the tech industry in 
Pakistan. 

During a recent visit to the 
OLX regional headquarters in 
Dubai, Dr. Khalid Maqbool 

Siddiqui, Federal Minister, 
MoITT and Zeeshan Bokhari, 
Director General, MoITT met 
with Bilal Bajwa, CEO – OLX 
Pakistan to discuss the land-
scape around sharing econ-
omy.  

Dr. Khalid Maqbool Sid-
diqui and Zeeshan Bokhari 
met with some of  the Pakistani 
expatriates working at OLX in 
Dubai and listened to their sto-
ries while promising them that 
the government of  Pakistan 

wants to help.  
Maqbool Siddiqui said: “A 

bend in the road is not the end 
of the road until and unless you 
fail to make a turn. Pakistan is 
at such crossroads where we 
have a unique opportunity to 
take advantage. Tech brands like 
OLX can provide their special-
ized support to the government 
to bring impact at a greater 
scale. The IT ministry is plan-
ning many interesting things in 
the future with companies like 
OLX, which will have a big im-
pact in educating, employing 
and empowering our youth and 
growing the technology indus-
try in Pakistan”n 

MoITT collaborates with OLX to promote tech sector



Islamabad: Zong 4G and  
Pakistan BlueEast announced  
joint venture for the develop-
ment of  an ecosystem for In-
ternet of  Things (IoT). This 
partnership will contribute to-
wards innovation and digiti-
zation across the country 
through deployment of  IoT 

solution. 
The MoU and contract 

signing ceremony was held in 
the presence of  Zong 4G’s 
Chief  Financial Officer,  Li 
Wenyu, and Chief  Executive 
Officer, BlueEast and Director 
Sales and Marketing, Orient 

Group of  Companies, Mian 
Abdul Rehman Talat, along 
with management of  both 
companies. 

Combining the industry ex-
pertise of  Blue East  and pro-
fessional services capabilities 
of  Zong 4G,  Pakistan’s No.1 
Data Network, the technologi-

cal prowess of  Worlds’ Largest 
Telecommunication Network, 
China Mobile and Pakistan’s 
Largest IoT solution develop-
ment company, the partnership 
will accelerate the develop-
ment of  novel and customized 
solutions for enterprises. n 
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Zong 4G, Blue East join forces 
for IoT ecosystem development

Lahore: Infinix is boosting 
up its HOT series yet again 
with a marvel; HOT 7, which 
encompasses the legacy of  the 
previous versions. Infinix, 
known for its reputation of  
producing high performing de-
vices at relatively low prices, 
proves again that it is second 
to none. HOT 7,an upgraded 
smartphone designed specifi-
cally for optimized perform-
ance, has set entertainment as 
the brand tone for the HOT se-
ries, boasting a 6.2’ large-
screen, a large battery with a 
power of  4000 mAh and Dirac 
mode speakers. After success-
fully climbing up the board to 
become a hot choice for cus-
tomer at online portals, HOT 
7 is now available for sale in 
the traditional markets at a 
price of  PKR/- 14,999. It is 

worth mentioning that it be-
came an instant hit in the mar-
kets in just 5 minutes of  
launch with 5000 units sold. 

The HOT series is a strate-
gic product line for the Infinix 
brand. Infinix has invested 
tremendously to continuously 
break through the boundaries 
of  technology, enabling con-
sumers to fully appreciate the 
latest tech. HOT 7 has a 6.2" 
HD + notch display to make 

your image viewing and video 
experience even more surreal.  
With a notch screen display 
taking your breath away, you’ll 

be completely immersed in a 
powerful entertainment expe-
rience. 

Large screen also means 
higher power consumption. 
The HOT 7 is equipped with 
a 4000mAh battery which pro-
vides uninterrupted entertain-
ment on a single charge. This 

eases the worry of  charging 
ports or the need to have a 
power bank with you.  

Every wonderful moment 
is worth being recorded. Qual-
ity images have always been 
considered a highlight of  In-
finix phones. The HOT 7 fea-
tures a 13MP AF Camera with 
dual flashlight that captures 
more picture details. With a 
large aperture of  f/1.8, it 
shows a clear and a high-qual-
ity shooting effect. In addition, 
the 3D DIRAC audio technol-
ogy that has been well received 
by consumers in our previous 
generation HOT 6, has been 
extended in the HOT 7.It pro-
vides a full sound that is all 
rounded and suitable for both 
indoor and outdoor listening 
without the need for ear-
phones. It adds wonderful 

color to your audiovisual feast. 
Smartphones carry too 

much privacy and important 
data in the digital age and it is 
especially important to use a 
more secure and convenient 
encryption mode. Infinix has 
always been designed to pro-
vide users with complete secu-
rity services. This feature has 
also been implemented in 
HOT 7, with both via finger-
print and facial recognition 
unlocking within 0.5 seconds, 
your privacy and data are se-
cure. 

Known for stylish designs, 
Infinix introduces Hot 7 in 
four color schemes: Midnight 
Black, Champagne Goldand 
the first gradient design - Cos-
mic Purple, Infinix HOT 7 isa 
top choice for a powerful en-
tertainment experience. n 

Hot 7; the emblem of success for Hot series 
launched offline after much anticipation

Islamabad: JazzCash and 
the Intellectual Property Or-
ganization of  Pakistan have 
signed an agreement for the 
facilitation ofonline pay-
ments. JazzCash will imple-
ment an online payment 
gateway solution for IPO-
Pakistan, whereby people can 
pay their application fees for 
registration of  trade mark for 
goods or services and pur-
chase a domain name. The 
application fees can be con-
veniently paid now through 
JazzCash Mobile Accounts, 
retailers or debit/credit cards. 

Speaking on the occasion, 

Aamer Ejaz, Chief  Digital Of-
ficer at Jazz said: “JazzCash 
remains committed to the dig-
itization of  financial services 
and partnerships like these are 
imperative for this reason. 
Convenience has become a 
necessity in this digital era 
and we are taking the lead in 
ensuring not only our cus-
tomers, but the entire nation 
experiences the ease and 
safety that technology offers.”  

Federal Secretary Ministry 
of  Commerce Muhammad 
Younus Dagha said: “IPO-
Pakistan believe in importance 
of  ease of  doing business and 

is committed to provide IP 
services to IP applicants and 
public-at-large better than be-
fore. E-filing and e-payment 
are initiatives taken by IPO-
Pakistan towards this objec-
tive.” 

JazzCash actively pursues 
the establishment of  a cash-
less economy, as a means for 
a more secure and convenient 
future. For this purpose, the 
mobile financial service 
provider has facilitated a host 
of  government entities includ-
ing KPK Higher Education 
Department, KWSB, FWO, 
and Pakistan Railways. n

JazzCash to facilitate Intellectual Property 
Organization of Pakistan

Lahore: The Pearl Conti-
nental Hotel Lahore, has 
emerged as the biggest suc-
cessor in ‘Pakistan Interna-
tional Culinary Festival' third 
edition, recently held at Al-
hamra Cultural Complex La-

hore. 
The professional team of  

internationally acclaimed 
chefs led by Christopher 
Jayaweera and Muhammad 
Shafiq has managed to win 
thirty multiple awards for 
Pearl- Continental Lahore. 

A total of  fourteen food 

categories were involved in 
the festival out of  which each 
category have been won by 
Pearl- Continental Lahore. 

College of  Tourism and 
Hotel Management 
(COTHM) and Topaz Group 

of  Companies in collabora-
tion with Chefs' Association 
of  Pakistan (CAP) organized 
the third Pakistan Interna-
tional Culinary Festival 
2019. 

Since Pearl- Continental 
Lahore is a part of  the coun-
try's biggest hospitality group 

which built its expertise in 
multiple dimensions. (Food 
is one of  the core expertise 
along with the biggest cutlery 
inventories).  

The Lahore team has 
won three gold medals in a 
four-course gourmet menu, 
three medals in the five-
course gourmet menu, One 
in four plates of  desserts cat-
egory, three gold’s in stu-
dents category, three in 
course Pakistani menu and 
two gold medals in cake dec-
oration practical category.  

General Manager, Roy 
Kappenberger commented 
‘Congratulations to executive 
chef  Christopher Jayaweera 
and Muhammad Shafiq. 
This is an outstanding ac-
complishment for them, and 
Jayaweera should be ex-
tremely proud of  himself  and 
his culinary team. n

PC Hotel Lahore chefs bag awards at 
Pakistan International Culinary Festival

Lahore: Kashf  Founda-
tion, with the support of  The 
Coca-Cola Export Corpora-
tion Pakistan, organized the 
Kashf  Entrepreneurship 
Awards 2019 at a ceremony 
held in Lahore. These annual 

awards aimed to recognize 
and honour the efforts and 
perseverance of  Kashf  female 
entrepreneurs and field staff  
from all across Pakistan, who 

have contributed to a positive 
social and economic change 
for a better future of  all, while 
blazing a trail for the new gen-
eration of  aspiring women en-
trepreneurs. 

 “Women of  Pakistan are 

as talented and capable as 
men are. This Women’s Day 
we want to acknowledge the 
efforts of  all our brave women 
from across Pakistan n 

Kashf Entrepreneurship Awards 
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