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Editor’s 
Note

October 2019

Pakistan and India inked into an agreement to 
operationalise the Kartarpur Corridor. This MoU will pave 
way for Indian Sikh pilgrims to visit the Gurdwara Kartarpur 
Sahib in Pakistan. Moreover, the treaty between the two 
countries is seen as a positive gesture and it may open 
avenues for further developments between the two arch-
rivals. 

Gurdwara Kartarpur is one of the holiest pilgrimage sites 
of Sikh community in the Narowal district of Punjab. At the 
time of agreement, Foreign Ministry official Dr Mohammad 
Faisal and Subhas Das of India’s Home Affairs Ministry were 
present. 

The ministry has released a list banned items for the 
pilgrims visiting the Sikh shrine. In the agreement, pilgrims 
will not be able to carry with them WiFi broadband 
equipment, flags, banners, liquor and any item that 
challenges the territorial integrity of India or Pakistan. These 
items have been placed on the list of banned goods for 
pilgrims. 

Under the agreement, the Indian government will inform 
Pakistan authorities about the list of the pilgrims 10 days in 
advance and pilgrims will be notified through mail four days 
ahead of the travel. 

The travel will be visa free and the pilgrims will have a 
choice to visit individually or in groups, and also to travel on 
foot. 

Pilgrims need to carry only a valid passport and Persons 
of Indian Origin need to carry Overseas Citizenship of India 
(OCI) card along with the passport of their country. 

The Corridor will be open from dawn to dusk and the 
pilgrims travelling in the morning will have to return on the 
same day. The Corridor will be operational throughout the 
year, except on notified days, which will be informed in 
advance. 

The Pakistan side has assured India to make sufficient 
provision for 'Langar' and distribution of 'Prasad'. 

The main issue that has been a point of discussion is the 
insistence of Pakistan to levy $20 as service charge per 
pilgrim per visit, Das said. 

Children below 13 years and elderly persons of about 75 
years and above should be kept in group. 

Eco-friendly material, preferably cloth bags should be 
used & surroundings should be kept clean. 

Currency limitation of maximum 11000/- INR must be 
followed. 

Only one baggage upto 7 kg weight including drinking 
water may be carried. 

Banned items 
for Sikh pilgrims
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Zubair Ahmed Kasuri, (Editor-in-Chief) publisher of FLARE 

Business News Magazine published from House No. 46, Block J, 

Gulberg III, Lahore.
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P
akistan taken a group of  23 
diplomats and media to the Line 
of  Control (LoC), including 
Azad Kashmir’s Jura Town to 

witness firsthand the fallacy of  the Indian 

claims. The visit was jointly organised by 
the Foreign Office and Pakistan Army. 

India neither allowed its diplomats 
based in Islamabad to visit the Line of  
Control (LoC) along with a group of  

diplomats that travelled to the region to 
see the area affected by latest Indian 
shelling nor did it provide the coordinates 
of  the alleged ‘terror launch pads’ it had 
claimed to hit. 



T
he PTI government has formed a parlia-
mentary committee to make efforts to 
bring PayPal, the US-based financial serv-
ices company is an online money transfer 

system used by individuals and businesses to make 
payments and other online payment services in the 
country. The decision came after the approval of  
Pakistan’s first-ever e-commerce policy framework. 

The Senate Standing Committee on Science and 
Technology has said that it will make a big an-
nouncement regarding PayPal very soon. 

In the first e-commerce policy, the government 
decided to shift the cash-on-delivery (CoD) payment 
method to digital payments from September 2022 
for payments of  more than Rs10, 000. The final tar-
get is set to transfer all CoD payments to digital pay-
ments within 10 years period. 

It is very important for the government to bring 
PayPal and other prominent online payment plat-
forms to implement its policy of  digitalizing the 
country’s economy. It will be a potential source of  
revenue for the government as the sector of  e-com-
merce is evolving in the country, according to the 
study revealed by Google. 

Secretary of  Ministry of  Science and Technol-
ogy, Nasim Nawaz briefed the senate standing com-
mittee. He said, “The policy related to PayPal is at 
the advanced stage and important development is 
expected in the couple of  weeks.” 

Senator Mushtaq Ahmad expressed the need for 
e-payment services in Pakistan, he said without such 
online payment systems the country cannot boost its 
economy. So the worries of  online workers, busi-
nessmen, service providers and customers are soon 
going to be over. Those who have to deal with over-
seas companies and people through internet often 
find it hard when it comes to transaction of  money 
from international clients. 

In absence of  the most sought after payment 
gateway, they look for less desirable payment meth-
ods. Earlier this year, PayPal had refused to launch 
its service in Pakistan. The Ministry of  Information 
Technology Secretary Maroof  Afzal had told the 
Senate Standing Committee on IT that PayPal did 
not want to come to the country for it was afraid that 
its interests could not be protected here. 

On the other hand, Google in its report said Pak-
istan is evolving in e-commerce sector and in this 
digital world, where everything in business has gone 
digital, people were also shifting towards online 
shopping because it is easy and convenient. Fur-
thermore, the traditional way of  shopping is losing 
its popularity every day, people are availing every-
thing through the internet now. The same is the case 
in Pakistan as the Ecommerce industry is slowly tak-
ing over. 

From last few years Pakistan has proved that e-
commerce industry reaches saturation point. A re-
cent also tells us that Pakistan is developing 
significantly in the ecommerce sector. 

The survey was conducted in Pakistan, in which 
more than 2,500 people aged 18-55 years old. The 
sample only included the shoppers of  skincare, 
smart phones and women’s fashion wear categories. 

The sample includes only shoppers who had pur-
chased products in the three above categories over 
the last three months. 

The data collected from survey has divided into 
three stages. 

Pre-purchase 
Point of  sale 
Post-purchase. 
Pre-Purchase: In this stage people use online 

sources to get information related to product which 
they want to purchase. It includes physical purchase 
from a store or buying online. People prefer to learn 
from internet first, as it is convenient and helps an 
individual a lot before going out for shopping. As 
per survey, 72% people search online about skincare 
products, 82% search for mobile phones and 89% 
people go online to get more information about the 
product of  this category before making the decision 
over the purchase. 

Point Of  Sale: In this stage people go for pur-

chase. Study revealed that while most people re-
search through online sources, many opt to buy 
from online web portals. According to a survey, 7 
out of  every 10 shoppers make online purchase for 
skincare products, 6 out of  10 buy mobile phones 
and 7.5 out of  10 buy the women’s fashion wear 

through online stores. 
This shows that every day the popularity of  on-

line stores is indeed increasing in Pakistan. This has 
also forced some well known brands around the 
country to take the online route and open an Ecom-
merce portal. After all, the market has taken to the 
digital field, you cannot hope to succeed if  you ig-
nore the changing of  the platforms. 

Post-Purchase:  The online shopping does not 
stop at point of  sale however it will continues after 
the purchase is done. People search tutorial videos 
related to skincare products, new ways of  styling 
their clothes, and reviews about the smart phones 
they have purchase. 

The surveys are useful for brands in the adver-
tisement of  their products. The study tells that con-
sumers use internet to learn more information about 
products and are more active on internet. People are 
less inclined towards going outside to purchase and 
learn about the stuff  they buy. They rather prefer to 
stay to buy everything from their home and learn 
through the internet. After all, it saves a great deal of 
time. Google itself  prove that it is the most popular 
search engine for searching of  any products. Fur-
thermore, online advertisement seems to be more ef-
fective and friendly as compare to traditional 
advertisement for both customer and seller. You can 
wonder why ecommerce is on the rise in Pakistan 
and that too at such a fast rate 

Lastly, the findings show that how digital plat-
forms have completely changed the traditional path 
of  purchasing for Pakistani shoppers and continu-
ously enhancing e-commerce for future generations 
to come. n 

“In the first e-commerce policy, the government 
decided to shift the cash-on-delivery (CoD) payment 
method to digital payments from September 2022 for 
payments of more than Rs10, 000. The final target is set 
to transfer all CoD payments to digital payments within 
10 years period.”

The Senate Standing 

Committee on Science and 

Technology has said that it will 

make a big announcement 

regarding PayPal very soon

Govt determines to 
bring PayPal to Pakistan 
despite refusal
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N
arendra Modi 
led govern-
ment has 
ganged up 

against Pakistan to place 
in blacklist but it is a mas-
sive blow to Indian 
lobby’s attempts. The Fi-
nancial Action Task 
Force (FATF) has de-
cided not to put Pakistan 
on its ‘blacklist.’ The 
global financial watchdog 
announced at the conclu-
sion of  its annual meeting 
in Paris recently. 

During the meeting, 
friendly countries, includ-
ing China, Turkey, and 
Malaysia, voted in favour 
of  Pakistan, which 
helped the country in 
avoiding the FATF black-
list.  

Three votes are 
mandatory for any coun-
try to escape the blacklist-
ing. Pakistan's civil and 
military leadership se-
cured a guarantee from 
Chinese leaders that Is-
lamabad would not be 
placed on blacklist.  

The Financial Action 
Task Force (FATF) last 
year placed Pakistan on a 
grey list of  countries with 
inadequate controls over 
terrorism financing. The 
group, holding a five-day 
meeting, will decide 
whether to retain that, or 
blacklist it alongside Iran 
and North Korea.  

If  blacklisted, Islam-
abad faces financial con-
sequences and economic 
setbacks at a time when 
its economy is facing a 
balance of  payment cri-
sis.  

"The FATF strongly 
urges Pakistan to swiftly 
complete its full action 
plan by February 2020," 
the body said in a state-
ment. "Otherwise, should 
significant and sustain-
able progress not be 
made across the full 
range of  its action plan 
by the next Plenary, the 
FATF will take action." 

"While noting recent 
improvements, the FATF 
again expresses serious 
concerns with the overall 
lack of  progress by Pakistan to address its TF [ter-
ror financing] risks, including remaining deficien-
cies in demonstrating a sufficient understanding of  
Pakistan's transnational TF risks, more broadly, 
Pakistan's failure to complete its action plan in line 
with the agreed timelines and in light of  the TF 
risks emanating from the jurisdiction," FATF said. 

Being "blacklisted" by the 37-nation bloc could 
have serious implications for Pakistan's already 
fragile economy, as possible sanctions would not 
allow the country from seeking the financial loans 
it needs on a regular basis. 

FATF's decision to keep the South Asian coun-
try on its "gray list" until February shows that the 
body believes that Pakistan's financial system con-
tinues to pose a risk to the international financial 
system because of  "strategic deficiencies" in its 

ability to prevent terror financing and money laun-
dering. The FATF gray list also features Ethiopia, 
Yemen, Iraq, Syria, Serbia, Sri Lanka, Trinidad 
and Tobago, Vanuatu and Tunisia. Last year, 

Bosnia and Herzegovina were shifted to the "white 
list." In August, Hammad Azhar, Minister for Eco-
nomic Affairs, said that Pakistan would "do every-

thing to promote peace in 
the region," adding that it 
was improbable that Pak-
istan would be placed on 
the FATF "black list." 

"We have explicitly 
told all the participants of  
the APG (FATF's Asia-
Pacific Group on Money 
Laundering) that Pak-
istan is working exactly 
per the requirements of  
FATF and would accom-
plish them soon," said 
Azhar, who was part of  
the delegation at the most 
recent FATF review in 
Paris. 

Sources in Paris say 
Pakistan has completely 
or partly compiled with 
most of  the 40 FATF de-
mands, albeit some of  
them need more work. 

Prime Minister Imran 
Khan's government did 
take some steps to allay 
the concerns of  the inter-
national community.  

Alice Wells, head of  
the US State Depart-
ment's South and Central 
Asian Bureau, welcomed 
the measures, saying that 
"Pakistan, for its own fu-
ture, must prevent mili-
tant groups from 
operating on its soil." 

Tensions between 
India and Pakistan have 
increased manifold this 
year due to an escalating 
Kashmir conflict. On the 
other hand, Pakistan's ef-
forts to broker a peace 
deal between the US and 
the Afghan Taliban have 
so far not yielded results. 

FATF is pressuring 
Pakistan so that it can 
bring the Taliban to a 
peace settlement. The 
'black list' threat is being 
used to force Pakistan to 
serve American interests. 

Senator Usman 
Kakar says shifting 
blame on others won't 
help Pakistan. "It is un-
fortunate that Pakistan is 
still distinguishing be-
tween good and bad mil-
itants. We have not taken 
any concrete action 
against terrorist organi-
zations," he said. 

"But I think Pakistan 
is still not going to be blacklisted by FATF be-
cause Washington needs Islamabad right now. I 
think the FATF will give more time to Pakistan," 
said Kakar. 

"But in the meantime, we must crack down on 
all extremist and terrorist outfits because it is in 
our own interest," he added. 

Ahead of  the current plenary, the watchdog's 
Asia Pacific Group on Money Laundering (APG) 
issued a critical report on progress made by Is-
lamabad since last year.  

Of  the 40 recommendations, the report said, 
Pakistan fully complied with only one, largely 
complied with nine, partially complied with 26, 
and totally missed four parameters, which were 
mandatory if  Islamabad wanted to be removed 
from the grey list.  n 
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“During the meeting, friendly countries, including China, 
Turkey, and Malaysia, voted in favour of Pakistan, which 
helped the country in avoiding the FATF blacklist.”
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Prime Minister Imran Khan's 
government did take some 

steps to allay the concerns of 
the international community.

Fast friends bail out 
Pakistan at FATF forum
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“Brand Manager Vivo Pakistan Zohair Chohan said the creation of V17 Pro once 
again showcases our strong consumer-centric innovation approach. The new 
V-series member brings our world-renowned Pop-Up Camera to a whole new 
level, by incorporating not one but two front cameras”
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V
ivo unveiled the new V17 Pro smartphone 
in Lahore where Vivo’s first Brand Am-
bassador in Pakistan Fahad Mustafa along 
with other celebrities, fashion icons, tech 

KOLs and Vivo’s business partners attended the 
event.  The V17 Pro sports the industry’s first 32MP 
Dual Pop-up Selfie Camera, a powerful upgrade to 
Vivo’s iconic Pop-up Camera. It houses cutting-edge 
features such as the FHD + Super AMOLED Ultra 
FullView™ Display, professional-grade 48MP AI 
Quad Camera, plus stunning makeover features cre-

ated to compliment the lifestyle of  today’s young and 
stylish consumers.  

“The creation of V17 Pro once again showcases 
our strong consumer-centric innovation approach. 
The new V-series member brings our world-renowned 
Pop-Up Camera to a whole new level, by incorporat-
ing not one but two front cameras,” said Zohair 
Chohan, Brand Manager of  Vivo in Pakistan. “V17 
Pro is a masterpiece that we are extremely proud of, as 
it reinforces our position as a pioneer in bringing best-
in-class mobile experiences to the global stage.” n 

Setting new industry 
standards with professional 

grade 48MP AI Quad 
Camera, powerful gaming 

features and hardware
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“Country Manager Xiaomi Pakistan Peter Chai revealed Redmi Note 8 Pro and 
Redmi Note 8 in an impressive launching ceremony held in Faletti’s Hotel, 
Lahore and said we offer amazing products at honest prices”
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G
lobal technology leader Xiaomi offi-
cially launched Redmi Note 8 Pro and 
Redmi Note 8 following the midrange 
devices’ debut in China. As the brand’s 

first-ever 64MP camera smartphone, Redmi Note 8 
Pro features a quad camera setup with a powerful 
LiquidCool system, making it an ideal companion 
for photographers, gamers and anyone seeking an 
accessible flagship-quality experience. 

Country Manager Xiaomi Pakistan Peter Chai 

revealed Redmi Note 8 Pro and Redmi Note 8 in an 
impressive launching ceremony held in Faletti’s 
Hotel, Lahore and said we offer amazing products 
at honest aprices, Xiaomi is committed to letting a 
wider customer group across the Pakistan enjoy a 
better life through innovative technology. All devices 
  put a focus on essential daily tasks and artificial in-
telligence-backed photography. 

Peter Chai said that the Redmi Note 7, which 
was revealed in January this year, sold 20 million 

units globally. Overall, Redmi devices have crossed 
the 100 million mark. Currently, Xiaomi products 
are present in more than 80 countries and regions 
around the world and have a leading foothold in 
many of  them. 

In July 2019, Xiaomi for the first time made 
the Fortune Global 500 list, ranking 468th among 
all and 7th in the Internet Services and Retailing 
category. It is also the youngest Global 500 com-
pany of  2019. 
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“The full-screen TV series introduced by Changhong Ruba has stunned everyone with 
something new and even better that is the combination of watch, listen, touch and 
speak sensors making it a wonderfully realistic experience for the users”
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C
hanghong Ruba is striving hard for techno-
logical reformation in Pakistan. The com-
pany has now launched full-screen TV 
series in Pakistan for the very first time. 

Changhong, a Chinese entity and Ruba, a Pakistani 
entity, both of them have been working collaboratively 
to establish one of the world’s leading electronics com-
panies, Changhong Ruba. 

The full-screen TV series introduced by Chang-
hong Ruba has stunned everyone with something new 
and even better that is the combination of watch, lis-
ten, touch and speak sensors making it a wonderfully 
realistic experience for the users. 

With a long history of 61 years, Changhong has 
maintained its name for being the best manufacturer 
of home appliances.  Since the first TV was manufac-
tured, until today, the yearly capacity of Changhong 
TV Production has reached to 20 million pieces. The 
company has 85% sales in the domestic market of  

China and 15% in the overseas market whose total as-
sets sum up to 4.8 billion RMB. Moreover, here we 
have something to be proud of that Changhong has 
been awarded the title of The Golden Brand for De-
sign. This award makes it evident that Changhong 
Ruba has marked its excellence efficiently among 
the major home appliances brands in the market by 
introducing something new every time. 

In launching ceremony, Changhong Ruba intro-
duces full screen TV which has four unique senses to 
explore like touch, look, speak and listen. The beau-
tiful outlook of  LED TV brings visual enjoyment, 
the HDR 10/HLG picture quality and Dolby vision 
are worthy watching, built-in Android 9 has faster 
internet solution, and Dolby sound quality has a 
magical effect. Google voice command feature gives 
you a chance to search things by speaking to it. With 
this new innovation, Changhong Ruba is breaking 
the limits of  technology in Pakistan and giving their 

customers a new way of  living life. Changhong 
Ruba also distinguishes itself  from other brands in 
Pakistan by launching a complete range of  Full 
Screen TV from 32” to 55” size. This new product is 
a good addition in Pakistan’s market because with 
this TV people can enjoy the comforts of  technol-
ogy.  

The full-screen experience makes one live 
through the imaginations realistically, not only with 
the wonderful screen resolution but also with such a 
clear sound system that will make you a part of  the 
enchanting visuals spreading hues over the full-
screen TV. 

Changhong Ruba’s prime priority is to give a com-
fortable and easy life for its customers and become the 
most user-friendly brand in Pakistan. The brand is 
contributing to enhancing the technological exposure 
of the people of Pakistan creatively, making the jour-
ney even more interesting. 
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U
fone and HBL have signed a landmark 
agreement, through which HBL has ex-
tended a bilateral Trade Finance in Chi-
nese Yuan (RMB/CNY) for the import 

of cellular network equipment through Huawei Tech-
nologies Co Ltd. 

The landmark agreement is part of  one of  the 
largest RMB/CNY contracts in the history of  Pak-
istan between Ufone and Huawei Technologies Co 
Ltd and it would furthermore be a breakthrough in 
the banking industry of  the country. 

The trade deal under this new mode of  transac-
tion will set a precedent for different sectors and cor-
porations in both friendly countries—China and 
Pakistan—which plan to take their working rela-
tionship to the next level through this currency swap 
agreement. This transaction would also ease off  the 
pressure of  import bills in terms of  dollars for Pak-
istan. 

The business deal being carried out by Ufone, 
Huawei and HBL will be the first of  its kind in the 
telecom sector, and will also pave the way for vari-
ous other mobile operators and traders in Pakistan 
to expand their businesses through this mode of  
trade finance facility. 

The agreement was signed by Mohammad 
Nadeem Khan, Chief  Financial Officer PTCL & 
Ufone and Farhan Talib, Head Corporate & In-
vestment Banking, HBL. The ceremony was wit-
nessed by Rashid Khan, President and CEO 

PTCL & Ufone, Muhammad Aurangzeb, Presi-
dent & CEO HBL, Chi Linchun, CEO Huawei 

Pakistan and Yang Yougui, Regional President 
Huawei Middle East. n 
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“The agreement was signed by Mohammad Nadeem Khan, Chief Fi-
nancial Officer PTCL & Ufone and Farhan Talib, Head Corporate & 
Investment Banking, HBL. The ceremony was witnessed by Rashid 
Khan, President and CEO PTCL & Ufone, Muhammad 
Aurangzeb, President & CEO HBL, Chi Linchun, CEO Huawei  
akistan and Yang Yougui, Regional President Huawei Middle East ”

I
slamabad: Special Communications Organiza-
tion (SCO), the largest Integrated Telecom Serv-
ice Provider in Azad Jammu & Kashmir 
(AJ&K) and Gilgit-Baltistan (GB) and Ufone 

have signed a Bilateral Roaming Services Agreement 
at PTCL headquarters, Islamabad recently. The cere-
mony was attended by Major General Amir Azeem 
Bajwa (Retired) HI (M), Chairman PTA; Major Gen-
eral Ali Farhan HI (M), Director General SCO; 
Rashid Khan, President & CEO, PTCL & Ufone and 
senior officials from both sides. 

With this agreement, Ufone has become the only 
mobile operator to offer Data service in addition to 
Voice and SMS services to SCO subscribers in Pak-
istan and SCO will also offer Roaming Voice & SMS 
services in AJ&K and GB to Ufone subscribers. It is 
pertinent to note that Ufone and SCO are already in 
an agreement since 2008, under which, SCO sub-
scribers have been enjoying Voice and SMS Roaming 
services in Pakistan. 

This development is also seen as stimulating eco-
nomic activity, as enhanced communication capabil-
ity improves efficiency and productivity, resulting in 
cost savings and spurs growth of  business. 

“SCO can now proudly claim that it has the most 
advanced network, providing state-of-the-art mobile 
services to its valued customers,” said Major General 
Ali Farhan HI (M), DG SCO. “Ufone is a highly in-
novative company in the field of telecommunications 
in Pakistan and I am sure that the biggest beneficiar-
ies of  this alliance will be the citizens living in Pak-
istan, AJ&K and GB,” he added.  

“Our strategic alliance is a win-win situation for 
both partners and even more importantly, for the cus-

tomers,” said Rashid Khan, President and CEO 
PTCL & Ufone. “This alliance will make sure that re-
source sharing benefits both organizations and offers 

superior products and services to the public, improv-
ing their quality of  life,” he further added.  

“Rashid Khan, President and CEO PTCL & Ufone said this 
alliance will make sure that resource sharing benefits both 
organizations and offers superior products and services to the 
public, improving their quality of life”

SCO & Ufone sign bilateral roam-
ing service agreement

Ufone and HBL sign a landmark MoU 
for Trade Finance in Chinese Yuan 
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F
BR collected Rs 7 billion in taxes and duties 
for registering mobile phones in just eight 
months. FBR official revealed the facts 
while briefing the Senate Committee on Fi-

nance, Revenue, and Economic Affairs. He told the 
committee that FBR has totally blocked 67,500 mo-
bile phones after not registering the phone in the 
given time period. The committee was chaired by 
Senator Farooq Hamid Naek and attended by several 
high officials of  the concerned departments. Senator 
Farooq Hamid Naek appreciated the measures taken 
by FBR on regularizing the smuggled mobile phones 
and imposing a customs duty. 

The committee was informed that foreigners are 
exempted for 60 days after which they will have to 
pay tax. He said that before DIRBS the mobile phone 
smuggling was at an extreme level, people used to 
bring eight to ten mobiles in their bags to Pakistan 
from foreign countries. 

The Government of  Pakistan is charging lesser 
taxes on cell phones from the local common people. 
The Standing Committee unanimously passed the 
Companies Act, 2019 after an amendment with the 
approval of  member In-charge. The committee failed 
to pass other bills including Maternity and Paternity 
Bill, 2018, the Constitution Amendment Act, 2019 
due to the unavailability of  individuals who moved 
the amendments. 

Addressing the public petition regarding simpli-
fying the tax filing procedure, the official briefed the 
committee that the FBR lately introduced the Tax 
Asaan app. The application is providing facility to 
salaried people to file income tax returns from the 
comfort of  their homes. The chairman of  the com-
mittee adjourned the meeting and decided to con-
tinue discussing this issue in the next sitting. 

Meanwhile, the deadline registration date i.e Sep-
tember 15 for all mobile devices that come with dual 
SIMs and have separate international mobile equip-
ment identity (IMEI) have expired. 

The PTA had said earlier that there had been in-
stances where subscribers who own handsets with 
dual SIMs have registered one IMEI number against 
the slot they use. Most users do not utilise the second 
slot and have either not registered the IMEI number 
against it or have forgotten to do so. Mobile device 
users with one IMEI registered, and the second IMEI 
not registered are advised to register all IMEIs. 

The IMEI number is only used for identifying the 
device and has no relation to the subscriber. The 
number is used by the PTA to identify valid devices 
and therefore can be used for stopping a stolen phone 
from accessing the network in the country. 

On the other hand, the Senate Standing Com-
mittee on Information Technology and Telecom-
munication recently recommended for suspending an 
order of  Federal Board of  Revenue (FBR) and al-
lowing two duty-free mobile phones' import per year 
under the baggage rules. The Ministry of  Informa-
tion Technology and Telecommunication (MoITT) 
confronted FBR on taxes on mobile phone import, 
saying it is affecting IT sector growth negatively as 
well as the digital agenda of  the government. 

The Secretary MoITT pleaded before the com-
mittee that Chairman FBR may be called on the 
next meeting to discuss the matter. The senators 
from the government benches also opposed the gov-
ernment's decision of  imposing duty on import of  
even a single mobile phone handset. 

The committee met with Rubina Khalid in the 
chair where FBR gave briefing on reasons for with-
drawal of  customs duty exemption on the imported 
phone per calendar year under the personal baggage 
rules. A senior official of  Pakistan Air Force (PAF) 
also expressed reservations over the imposition of  

duties on mobile phone imports, saying that offi-
cials with phones for defense purposes have been 
asked for registration which they cannot, and they 
faced great difficulties. 

The member FBR informed the committee that 
the duty free allowance on import of  mobile phone 
brought by international passengers was withdrawn 
vide amending SRO 689 (I) 2019 dated 29-6-2019. 
The said SRO was made effective from 1-7-2019. The 
reasons for withdrawal of  duty free allowance were 
that the facility was being misused. Data of  interna-
tional arriving passengers was being stolen and the 
passport numbers and flight data were being used to 
enter data details in the Mobile Device Registration 
Software to claim exemption under the baggage 
rules. 

He further said that expensive mobile devices 
were mostly being registered by using international 
passengers' data. Furthermore, the government de-
sired that there should be uniformity in application 
of  duty/taxes whether brought into Pakistan by pas-
sengers or locally procured and, therefore, the ex-
emption was withdrawn to avoid this anomaly, he 

added. The FBR official said that around Rs 7-8 bil-
lion have been collected during this period from 
taxes on mobile imports. 

However, the committee expressed serious an-
noyance over FBR's response while saying that in-
stead of  blocking loopholes in the system and im-
proving check and balance, the Board took away the 
facility which has annoyed international passengers, 
especially overseas Pakistanis. The secretary MoITT 

said if  a sector can contribute to the national econ-
omy in services and exports, it is none other but IT 
sector. He said if  mobile manufacturing plants are 
not available, it is not feasible to import mobile 
phones with such taxes and duties. He said that the 
matter has been taken with chairman FBR. He fur-
ther said that provincial governments, especially 
Punjab and Sindh, have imposed heavy taxes of  19 
percent on services which are also affecting the en-
trepreneurs as well as overall IT sector. 

Senators Faisal Javed and Shahzad Waseem said 
that mobile phones are not only for call but also for 
businesses. Javed said that after paying taxes, mobile 
phones become expensive in Pakistan and recom-
mended for reviewing the policy. 

The chairperson of  the committee said that mo-
bile handsets prices should be at par with other coun-
tries and there should be uniform price mechanism. 
The Air Force official also asked for developing soft-
ware for example Pak-Chat on the pattern of  V-chat 
and WhatsApp for defense purposes. Chairman Pak-
istan Telecommunication (PTA) Major General 
Amir Azeem Bajwa (retd) said that they are already 
working on this matter. 

The Air Force official said that public Wi-Fi es-
pecially at airports should be banned as open Wi-Fi 
is major cyber threat. However, committee mem-
bers rejected the proposal while saying that at all ma-
jor airports across the world open Wi-Fi facility is al-
lowed and the same facility should be ensured in 
Pakistan as well. 

The committee was also briefed on the initia-
tives taken against those who were involved in mis-
uses of  data of  Pakistani expatriates for registration 
of  cell phones. The chairman PTA said that around 
54,000 cases of  misuse identity to avail FBR baggage 

rules for free registration of  mobile devices were re-
ported. The PTA has deleted the registered devices' 
IMEI under misuse and sent them for de-listing 
/blocking in the system. Furthermore, the PTA sends 
all logs and details to FBR /FIA for necessary legal 
action. Genuine passengers are informed to register 
the device under FBR baggage rules. 

The acting director FIA Cyber Wing informed 
the committee that officials of  Integrated Border 
Management System (IBMS) at airports and travel 
agents were found involved in data theft. He further 
said that so far 7 dealers were identified who were in-
volved in the matter, he added. 

The committee also questioned the PTA chair-
man for setting a system to monitor internet and call 
traffic which is a matter of  great concern, besides ris-
ing questions of  curb on freedom of  expression and 
censorship. However, the chairman PTA said that the 
Authority has not set up any such system which is 
meant to curb freedom of expression and censorship, 
but affirmed that telecom operators' are assisting to 
curb grey trafficking as it is causing huge loss to the 
national exchequer. 

The committee also expressed serious reserva-
tions over not framing of  rules for Prevention of  
Electronic Crimes Act, 2016. The secretary IT said 
that they have finalized draft rules and sent to Law 
Ministry, which are expected to be finalized in 
one-and-a-half-month. The committee recom-
mended that NDMA, Pakistan Metrological De-
partment and Pakistan Air Force (PAF) should 
jointly develop early warning strategy to cope with 
disasters situation. n 

    C OV E R  S T O RY

Senate Standing 
Committee on MOIT 

recommended for 
suspending an order of 
FBR and allowing two 

duty-free mobile phones' 
import per year under the 

baggage rules



J
azz, Pakistan’s leading digital communications 
company, and Afiniti, a multinational advanced 
analytics company, have partnered to imple-
ment Artificial Intelligence (AI) solutions in cus-

tomer service contact centers across Pakistan, fostering 
significant gains in customer satisfaction and revenues.  

As part of its long-term commitment to meet and 
exceed customer satisfaction, Jazz engaged Afiniti to 
use their AI powered contact center technology to op-

timize call outcomes at Jazz’s customer service con-
tact centers. By analyzing call histories and other CRM 
data, Afiniti’s algorithm predicts patterns of interper-
sonal behavior and matches callers with Jazz’s contact 
center agents best equipped to serve them.  

"Industries globally are advancing rapidly thanks 
to AI and we wanted to use this technology for the ben-

efit of our customers,” said Aamir Ibrahim, CEO Jazz. 
"Afiniti's solution is intuitive, seamless and measura-
ble, and a part of Jazz’s broader customer obsession 
motto. It's one of  many ways we're creating consis-
tently positive experiences for our subscribers and driv-
ing revenue." “Afiniti is the world’s premier provider 
of applied artificial intelligence solutions, having de-
livered billions of  dollars in measurable economic 
value to its clients around the world.  We are proud to 
partner with Jazz to deliver similar value and enhanced 
customer experience to the largest mobile provider in 
Pakistan.” said Zia Chishti, CEO Afiniti. 

Afiniti uses AI to identify subtle and valuable pat-

terns within human interaction to pair customers and 
employees out of sequence on the basis of behavior. 
Pairing in this way transforms the quality of interper-
sonal interactions, driving measurable increases in en-
terprise profitability and customer success metrics.  

Typically, customers contacting a business are 
routed to the first available contact center agent re-
gardless of fit. With Afiniti, callers are routed to the 
agent most likely to deliver a positive experience, in 
turn improving the company’s efficiency (average han-
dle time, first call resolution), increasing revenue (sales 
conversion, up-sells and cross-sells, retention) and im-
proving customer and agent satisfaction (NPS). n 
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“CEO Jazz Aamir Ibrahim said industries globally are advancing rapidly thanks to 
AI and we wanted to use this technology for the benefit of our customers. Afiniti's 
solution is intuitive, seamless and measurable, and a part of Jazz’s broader cus-
tomer obsession motto”
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Jazz partners with Afiniti to 
enhance customer experience 
using AI solutions

As part of its long-term com-
mitment to meet and exceed 
customer satisfaction, Jazz 

engaged Afiniti to use their AI 
powered contact center 

technology to optimize call 
outcomes at Jazz’s customer 

service contact centers





P
resident and Chief  Executive Officer 
(CEO), Pakistan Telecommunication 
Company Limited (PTCL) Group, 
Rashid Khan announced its financial re-

sults for the nine months’ period ended September 
30, 2019, at its Board of  Directors’ meeting held in 
Islamabad recently. PTCL Group’s revenue for the 
nine months has grown year-on-year (YoY) by 
4.5% to Rs. 98 billion. Ufone revenue has in-
creased 6% YoY, UBank, a microfinance banking 
subsidiary of  PTCL, has shown significant growth 
of  50% in its revenue over last year. PTCL Group’s 
operating profit and net profit for the nine months 
have decreased by 15% and 32% respectively as a 
result of  high inflation, significant devaluation of  
PKR against USD and higher power tariffs. 

PTCL revenue of  Rs. 53.8 billion for the nine 
months is slightly higher than last year by 0.4%. 
PTCL’s flagship Fixed Broadband services posted 
revenue growth of  5%. PTCL continues its jour-
ney to upgrade its top revenue-generating ex-
changes under the Network Transformation 
Project (NTP) in different parts of  Pakistan. For 
the 95 exchanges fully transformed to date in 12 
cities, YoY revenue growth is even higher at 12% 
and there is a 35% reduction in customer com-
plaints. Fiber-To-The-Home (FTTH), deployed in 
major cities with more than 100,000 lines, has re-
ceived a positive response from the customers. 

Corporate, wholesale and international busi-
nesses continued their growth momentum from 
2018 and have achieved 7% overall revenue 
growth. PTCL has entered into a strategic part-
nership with a local telecom operator for its net-
work expansion, with edotco to enhance 
Pakistan’s connectivity capabilities and Irdeto for 
Wi-Fi management and parental control func-
tionalities. 

Wireless revenue for the period has declined 
on YoY basis due to strong competition by the 

cellular companies providing wireless data serv-
ices. There is continued decline in voice revenues 
due to continued conversion of  subscribers to 
OTT, cellular services and illegal/grey traffic ter-
mination resulting in declining voice traffic vol-
umes. PTCL has posted a net profit after tax of  
Rs. 5.5 billion for the nine months which is 14% 

higher than the same period of  last year. Operat-
ing profit for the period remained under pressure 
compared to last year mainly due to an increase 
in operating cost on account of  the significant 
hike in power tariffs and currency devaluation. 
However, non-operating income has increased 
due to higher income on investments as a result 
of  an increase in interest rates and translation 
gain on forex based assets. 

VIS Credit Rating Company Limited (VIS) 
has reaffirmed entity rating of  PTCL of  “AAA” 
(Triple A) and short term rating of  “A-1+” (A-
One Plus). The medium to long-term rating of  
‘AAA’ denotes the highest credit quality, with 
negligible risk factors, being only slightly more 
than for risk-free debt of  the Government of  Pak-
istan. The assigned ratings reflect PTCL’s lead-
ing market position, extensive network 
infrastructure, strong financial risk profile, and 

adequate business risk profile. Ratings also in-
corporate strong sponsor profile with a majority 
shareholding of  62% vested with the Government 
of  Pakistan and 26% stake along with manage-
ment control being held by Etisalat International 
Pakistan, a 90% owned subsidiary of  Etisalat 
Group. 

This year, PTCL portrayed its connection 
with the people of  Pakistan through our Inde-
pendence Day campaign TVC that was viewed 
more than 7 million times on social media plat-
forms. The main theme of  the TVC was along the 
lines that PTCL is the backbone of  connectivity 
in Pakistan and a company trusted by customers 
for their daily connectivity needs, in turn, trusts 
PTCL to enable the provision of  these services. 

As part of  the ‘Clean & Green Pakistan Move-
ment’, PTCL undertook beautification, renova-
tion, and re-landscaping of  3 main places in the 
capital city. PTCL participated to support the 
startups incubated at the National Incubation 
Center (NIC) Karachi at a special graduation cer-
emony, at NED University Karachi, for the first 
cohort of  startups. PTCL held a special cere-
mony to commemorate Defense Day, observe sol-
idarity with the people of  Kashmir and pay 
tribute to the families of  martyrs who lost their 
lives protecting the motherland. n 
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“PTCL Group’s revenue for the nine months has grown year-on-year (YoY) by 4.5% 
to Rs. 98 billion. Ufone revenue has increased 6% YoY, UBank, a microfinance 
banking subsidiary of PTCL, has shown significant growth of 50% in its revenue 
over last year”
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Ufone revenue has 
increased 6% YoY, UBank, a 

microfinance banking 
subsidiary of PTCL, has shown 
significant growth of 50% in its 

revenue over last year

PTCL Group revenue jumps 
to Rs. 98 billion



Flare: Please share few words about your ed-
ucation and professional life? 

Adnan Mehmood: I have done my Bachelors 
from Boston University in Business Management, 
and started my professional life by joining our 
family business in 2004. 

Flare: How did you start your career? 
Adnan Mehmood: Although joining the fam-

ily business may seem I would have been the boss 
from the start that was not the case. I spent couple 
of  months in each department to learn everything 
by hand and when I was finally ready to step up, 
I was sent to the cotton growing areas for a few 
months the learn each and everything of  our basic 
raw material. So when I look back at it now it was 
a real hands-on and wonderful experience to learn 
from scratch. 

Flare: Would you like to share your success 
story with our readers? 

Adnan Mehmood: Success can be defined in 
many ways, according to me you, should be en-
joying your work and benefiting other people or 
your country at the same time, so in this case I 
think I am on the right path. 

Flare: What kind of unique products & serv-
ices offering to customers by Globright? 

Adnan Mehmood: Globright Technologies is 
a leading name in LED lights, we are part of  an 
international company Globright Technologies 
Canada which is an international brand also hav-
ing manufacturing and testing labs in China. We 
specialize in LED lighting, solar and home au-
tomation products and services. No matter how 
big or small the project is.  

We specialize in LED lighting, solar and home 
automation products and services. We are the 
only LED Lighting Company with a certified test-
ing lab along with qualified electrical engineers. 
Our products are unique and durable as we man-
ufacture them as per country’s climate and volt-
age current resistance which definitely our 
competitors fail to meet the international standard 
products.  

Globright offers warranty for products upto 5 
years with excellent after sale services and we 
have many satisfied clients in the corporate, com-
mercial sector and domestic. 

Flare: What are the strengths of the Glo-
bright Technologies Pvt Ltd? 

Adnan Mehmood: I would have to say my 
core team members and our free energy saving 
consultation, lighting plans along with superb 
after sales customer service. 

Flare: What kinds of challenges face by your 
company? 

Adnan Mehmood: This is a relatively newer 
technology and because of  the lack of  awareness 
most people go with the cheapest products at the 
beginning which leads to much more long terms 
costs. This is sometime difficult to explain to our 
customers to go with good quality products keeps 
on saving money for you in the longer term. 

Flare: What technological innovations Glo-
bright incorporated that makes it different? 

Adnan Mehmood: Our product such as the 
bulb with inbuilt battery is truly innovative, same 
as a normal bulb but when the electricity goes, it 
lights up for around 3 hours and Globright offers 
you great comfort with its Smart Lighting Serv-
ice. Manage your home & office light with a sin-

gle touch via mobile app. Switch to our Smart 
Lighting Solutions and manage all your home 
lights with just one-touch. 

Flare: How can we turn around the economy 
of Pakistan in the current period of crisis? 

Adnan Mehmood: We have to support the 
current changes being implemented and have ride 
through the tough times, there is no easy way. I 
believe we our company is playing our part espe-
cially in the form of  promoting energy saving 
product along with renewable energy. 

Flare: What are the quality standards you 
are using for customer’s satisfaction? 

Adnan Mehmood: With so many options 
available to customers, you may be wondering 
whether or not quality still matters, If  you fail to 
meet customers' expectation, they will quickly 

look for alternatives. Quality is critical to satisfy-
ing your customers and retaining their loyalty so 
they continue to buy from you in the future. 
Quality reflects on your company’s reputation its 
so we use Global IEE standards along with CE 
and ROHS certifications. 

Flare: Where do you see Globright Tech-
nologies Pvt Ltd in next five years? 

Adnan Mehmood: In next five years, we 
would like that our products to be the preferred 
brand of  choice for all consumers. 

Flare: Major barriers in your industry? 
Adnan Mehmood: Major barriers are the gov-

ernment policies which keep changing every few 
months as well as the unorganized sector which 
deals in smuggled goodsthis not only harms us, 
but the consumers and the country as a whole. n 

Globright offers warranty for 
products upto 5 years with 
excellent after sale services 
and we have many satisfied 

clients in the corporate, 
commercial sector and 

domestic.

Globright Technologies 
brings more light into 
your life

“Adnan Mehmood, Managing Director, Globright 
Technologies Pvt Ltd, Lahore talks to Flare panel who says 
that we specialize in LED lighting, solar and home 
automation products and services. We are the only LED 
Lighting Company with a certified testing lab along with 
qualified electrical engineers. Our products are unique and 
durable as we manufacture them as per country’s climate 
and voltage current resistance which definitely our com-
petitors fail to meet the international standard products”

FACEBOOK .COM / F L A R E M AG A Z I N E O F F I C I A L TWITTER .COM / F L A R E M AG A Z I N E P K O C T O B E R  2 0 1 9
��

 FLARE REPORT    |   INTERVIEW



34

“The strong and growing network of Daraz Dukaans has helped boost the 
physical presence of the country’s leading online marketplace and is an 
integral part of Daraz’s ecosystem. Daraz Dukaans serve as important 
touchpoints for customer interaction”
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T
he white-and-orange Daraz logo has become 
ubiquitous. Over the past year, 1672 small 
brick-and-mortar retail stores, panwalas and 
kiryanawalas located across the country have 

been branded as Daraz Dukaans and find themselves 
within the fold of ecommerce - a space that offers op-
portunities to digitise, scale and tap into new revenue 
streams. The strong and growing network of  Daraz 
Dukaans has helped boost the physical presence of the 
country’s leading online marketplace and is an integral 
part of  Daraz’s ecosystem. Daraz Dukaans serve as 
important touchpoints for customer interaction. Busi-
ness owners have been positioned as Daraz represen-
tatives to help customers with returns and refunds 
process. With the mega Gyara Gyara sale fast-ap-
proaching, some of these Dukaans have also come to 
serve as Pick Up Points; locations from where cus-
tomers can pick-up their orders at a suitable time. 

The reverberations of the Daraz Dukaan network 
are much stronger as they have increased the footfall 
at neighbourhood grocery and medical stores and 
given panwalas - even those located in remote areas - 
access to technology. More importantly, small retailers 
have been provided access to Daraz’ catalogue of  7 
million products - rapidly going on to 8 million as the 
11.11 sale draws closer - resulting in their inventory in-
creasing by many folds. 

“Daraz made it possible for me to have an inven-
tory of  7 million products in this small store,” says 
Salman, a store owner in Faisalabad.  Daraz Dukaans 
are located not only in major metropolitan cities but 
also in smaller, remote towns. As a result, customers 
living in areas with low internet penetration and lim-
ited access to technology are able to shop online. 

With access to Daraz’ catalogue, retailers are able 
to able to help customers place orders online for prod-
ucts that are not available in brick-and-mortar stores. In 
turn, they earn a commision for every order. During 
the Gyara Gyara sale, these shops will serve an im-

portant purpose by helping customers living in remote 
areas with limited internet access to shop during the 
mega online event by visiting one of the stores in their 
locality. Through shop owners, customers will have ac-
cess discounts worth more than Rs 50 crores. 

“Customer footfall has increased. Before customers 
would go to other shops if  something wasn’t available 
but now we order it for them from Daraz,” says 
Hamza, owner of Nafia Communication in Karachi. 
Daraz is on a mission to lead Pakistan into the digital 
age by 2022. Through initiatives such as Daraz 
Dukaans, the company has been able to intensively 
and extensively expand the scope of the ecommerce 
industry in Pakistan and shape online commerce to be-
come ready alternative to brick-and-mortar stores. 
However, these physical establishments are just one of 
the many initiatives Daraz has taken to make the 2022 
goals a reality.  

Over the past year, the online platform has invested 
significantly in logistics, as well. With the launch of 
Daraz Express (DEX), Pakistan’s first logistics com-
pany specifically designed for ecommerce operations, 
the platform has revolutionised logistics in Pakistan 
and has been able to reduce the order delivery time by 
1-2 days. DEX employs 1,000 DEX Heroes (delivery 
agents) who deliver 30,000 packages daily across the 
country. As the platform gears up for the mega 11.11 
sale, 3,000 additional DEX Heroes have been hired in 
order to ensure the swift fulfillment of orders.  

The magnitude of the sale is reflected in three im-
portant metrics: during 11.11 2018, Daraz witnessed 
an 80x increase in orders, hosted 3 million customers 
on the app and provided access to more than 3 million 
discounted products. This year, Daraz expects to host 
10 million visitors on the app and will give them ac-
cess to 8 million discounted products. However, apart 
from these figures, the Gyara Gyara sale has revolu-
tionised ecommerce in Pakistan.  

Last year, as the newly-acquired Daraz launched 

parent-company Alibaba’s 11.11 sale in Pakistan (and 
4 other regional countries i.e. Nepal, Myanmar, Sri 
Lanka and Bangladesh), the platform claimed that the 
event would “lead Pakistan into a new age of shop-
ping” and that it would “disrupt the ecommerce land-
scape”. That’s exactly what happened.  

Daraz was able to leverage Alibaba’s best-in-class 
technology to enhance services and customer experi-
ence. The platform was able to harness artificial intel-
ligence and machine learning to provide customers a 
personalised experience. The sale went beyond retail 
to offer an experience packed with entertainment.  

The retail event was kicked off with the 11.11 Gala, 
the first ever interactive gamified show aired on mass 
media in Pakistan. A large offline audience – show 
viewers sitting at home – was engaged and connected 
to everything that was happening on TV by using the 
Daraz app to scan QR codes visible on TV screens. 
The Gala was exceptional and revolutionary and it was 
possible only because of the technology that Daraz has 
unique access to. In order to pull off the event, the plat-
form had to ensure that the user interface of the app, 
the backend technology and everything happening on 
TV was completely synchronised. 

Daraz is all set to once again kick-off the sale event 
with the Gala, this time in collaboration with popular 
ARY TV show Jeeto Pakistan. The Gala will be hosted 
by Fahad Mustafa and feature a number of  A-list 
celebrities. The sale itself  will bring Daraz’ entire 
ecosystem into play and will offer customers a highly-
immersive experience on the app full of games and live 
streams.  

Through its innovations, Daraz has not only 
boosted its physical presence; the platform has also 
brought traditional businesses into the ecommerce 
fold. By doing so, customers across the country have 
access to revolutionary online events such as the Gyara 
Gyara sale. Daraz hopes to continue down this road 
to achieve its goals by 2022. n 

Through Daraz Dukaans,traditional 
businesses find themselves under 
the fold of ecommerce
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H
itit and PIA celebrate their first anniver-
sary of completing the migration process 
in Pakistan. The first anniversary was cel-
ebrated with an official gala dinner, at the 

Movenpick, Karachi, attended by dignitaries repre-
senting Hitit, PIA, TAAP and Turkish Consulate. 

On 18 April 2018, PIA and Hitit signed their part-
nership agreement. In just five months, on the 12th of 
September 2018, the technology transfer process of 
PIA was complete. All the airline reservations, inven-
tory control, ticketing and check-in procedures, flight 
operations, scheduling, revenue management and ac-
counting are processed by Hitit’s Crane Solution Suite. 
In line with this cooperation, PIA has also begun to 
use Hitit’s cargo solution for its domestic lines. The 
technology transformation boosted by Hitit, has paved 
the way for a remarkable financial recovery for PIA. 

According to a report from the Aviation Division, PIA 
has increased its revenue by 30 percent in the first six 
months of 2019. The airline earned 7-8 billion PKR 

the from Hajj operation with a 20% growth for flights 
compared to the same time last year. Hitit’s system is 

forecast to give a savings of  approximately 50% on 
PSS costs over the next 5 years. These results demon-
strate that Hitit and PIA are focused on growing to-
gether. The signing ceremony of  the partnership 
agreement demonstrates that PIA and Hitit have cre-
ated a very special partnership beyond the aviation in-
dustry and trade relationship, and in harmony with 
the two countries’ meaningful history. In addition, 
Hitit contributed to PIA’s Al-Shifa Trust which runs a 
Special School & Rehabilitation Centre providing spe-
cial education, therapies and rehabilitation services for 
around 100 children.  

Hitit, which was named one of  the top 5 PSS 
providers in the field of aviation and travel IT systems, 
provides services to a wide range of carriers from start-
up airlines to hybrid and network airlines like Fly-
Arystan, Pegasus Airlines, PIA and many more. 

The first anniversary was 
celebrated with an official gala 

dinner, at the Movenpick, 
Karachi, attended by digni-

taries representing Hitit, PIA, 
TAAP and Turkish Consulate
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Z
ong 4G’s New Hope Volunteers visited the 
SOS family villages in Quetta, encom-
passing 15 sub-villages along with 4 youth 
homes in Quetta, Balochistan. The volun-

teers spent a day with the marginalized children of  
the society. With over 125 children, SOS Children’s 
Village Quetta is a unique facility which offers so-
cially displaced children a second chance at life 
through its effective learning and caring program. 

Zong 4G’s New Hope Volunteers’ visit to the 
SOS villages comprised of  many well-structured ac-
tivities including both outdoor activities such as 
football and other indoor games and activities to 
help boost critical thinking and problem solving abil-
ities for the younger children. A magic show was 
also organized for the children and they thoroughly 
enjoyed the sleight of  hand. Furthermore a patriotic 
song-singing competition was also held, and the best 
singers were recognized and given gifts. The volun-
teers ended the day with the distribution of  gifts and 
had food with the residents of  the SOS village.  

Commenting on the visit Zong 4G’s spokesper-
son said: “Zong 4G firmly believes in giving back to 
the communities that we operate in. Our visit to 

SOS Quetta is a testament of  our commitment to 
the marginalized strata of  the society. We are really 
pleased to bring smiles to faces of  these young chil-

dren and are glad to be a part of  their lives in some 
way. The look of  absolute joy while partaking in a 
day of  fun and learning filled activities was a highly 
fulfilling experience. We will continue on our efforts 
in trying to aid the welfare of  the underprivileged 
echelons of  the country and hope to create a lasting 
and positive impact on the lives of  these young chil-
dren.” 

Zong 4G has consistently been drawing attention 
to and playing its part well on socially responsible 
issues in the country and plans to continue to en-
gage in social causes that promise to cater to change 

and carry an impact on many lives. The manage-
ment of  SOS Villages Quetta lauded the effort of  
ZONG 4G for spending time and for spreading joy 
among the SOS children. n

Our visit to SOS Quetta is a 
testament of our commitment 
to the marginalized strata of 

the society. We are really 
pleased to bring smiles to faces 

of these young children and 
are glad to be a part of their 

lives in some way





D
uchess of  Cambridge Kate Middleton is 
following in Meghan Markle’s footsteps 
by posting her own personal message 
and caption on Instagram. 

Sharing several photos from the Royal couple’s 
trip to the SOS children’s village in Lahore, which 
houses and supports over 150 young people, 
Duchess Kate described her emotional visit. Shar-
ing her own thoughts about the royal tour of 
Pakistan, which she completed with husband Prince 
William, the Duchess of  Cambridge wrote, “The 
community at the SOS Village is built around fam-
ily — and the best possible family you could imag-
ine — where everyone comes together to nurture, 
love and protect the children in their care.” 

She continued “These vulnerable children, many 
who have come through traumatic circumstances, 
are nurtured in this caring environment and are able 
to form these quality relationships that they so des-
perately need to thrive. — Catherine.” 

The Duke and Duchess of  Cambridge were 
given friendship bracelets on an unexpected second 
visit to an orphanage in Lahore. William and Kate 
returned to the SOS Children’s Village in Lahore on 
the last day of  their tour, having already made the 
trip the day before, after they were forced to stay 
overnight in the Punjab capital. The RAF Voyager 
plane carrying the couple had to abort two landings 
in Islamabad and turn back to Lahore following a 
thunderstorm. Among them was Saba Shahzadi, 28, 
who first came when she was eight following the 
death of  her grandmother. Ms Shahzadi, now a 
manager for Nestle in Pakistan, who still acts as a 
mentor to the children, told the couple she couldn’t 
“imagine what would happened if  I hadn’t found 
SOS”. “That nurturing of  this place really comes 
through. It’s like an arm wrapped around you,” the 
Duke said. “You have a network of  friends here who 

are your family to support you. That’s even better 
than normal life.” 

Kate, who has focused her recent work on chil-
dren’s early years, told them: “Some of  the things 
I’ve been looking at back home are how best do you 
support children and what do they need to have a 
successful life. “One, it’s about quality relationships 
and two, the environment. What’s great is that you 
have both here.” Referring to it being their second 
visit, Kate said she was “so glad we came back to 
get the full picture”, while William replied: “I 
could feel that there was more to talk about.” 

The couple joined a group of  children for an 
impromptu game of  cricket, which saw the Duke 
hit a softball which landed on his wife’s neck. 
While Kate laughed and feigned pain, the Duke 
told the children: “Ha! She’s my wife, so I can just 
about get away with it.” “Thank you so much for 
the bracelet,” William said. “I won’t take it off. My 
children will wonder why I’m wearing it.” 

The Royal couple also joined the children for 
an art group and knelt on the floor to join in with 
the painting, where the Duke admitted: “I’m not 
very good at art.” While William helped to paint 
an octopus, Kate began drawing a palm tree, and 
said: “I’m really enjoying this, I do lots of  drawing 
at home with my children. I have three: George, 
Charlotte and Louis - he’s a baby, he’s one and a 
half.” 

After the children mentioned England, the 
Duchess said: “You will have to come and see us.” 

During her CNN interview, Kate said of  the 
Royal tour “It’s been fantastic, we’ve seen a lot of  
Pakistan, a huge variety. It was amazing seeing some 
of  the geography, but then to see some of  the com-
munity activities like this has been really special.” 

The Royal couple returned to the UK after a five-
day visit to Pakistan. n 
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“Sharing several photos from the Royal couple’s trip to the SOS children’s village 
in Lahore, which houses and supports over 150 young people, Duchess Kate 
described her emotional visit”
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Kate Middleton posts first 
personal Instagram message 
after Royal tour of Pakistan



I
n the era of  the digital revolution, our jobs are 
changing. Therefore, we must continuously 
improve our skill-set to stay fresh in the mar-
ket and make the most of  the opportunity of  

becoming a global employee. Responding to the 
changing work environment, the job market is re-
placing workers with technology, and those who 
become unemployed as a result are left wondering 
what to do next? They can either choose to upskill 
or acquire better jobs, or they can simply Freelance! 

All those looking for an opportunity to get into 
the Freelance style of  employment in Pakistan have 
Digiskills.pk to thank. DigiSkills.pk is a nation-
wide program to train one million people with gov-
ernment certifications, free of  cost, in the future of  
work using technology. The program aims to pro-
duce a digitally literate population with marketable 
digital skills that are gainfully employed in a vi-
brant economy. The program will offer one million 
Pakistanis the opportunity to gain marketable dig-
ital skills that can transform them into successful 
freelancers, employees, and entrepreneurs. 

There are ten online courses offered by the 
DigiSkills program. These comprise of  Freelanc-
ing; Digital Marketing; Digital Literacy; E-Com-
merce Management; Creative Writing; AutoCAD; 
SEO; WordPress; Graphics Design; and Quick-
Books.  

DigiSkills is the brainchild of  the Ministry of  
Information Technology and Telecom and exe-
cuted by Virtual University under the leadership of  
Ignite - National Technology Fund (formerly Na-
tional ICT R&D Fund). The project is designed, 
funded and monitored by Ignite. It is executed by 
VU and also MCOM and Semiotics. 

Launched across the country, to train one mil-
lion people in the future of  work using digital tech-
nology. The DigiSkills.pk program aims to 
revolutionize the education system in Pakistan by 
using online technology to provide knowledge and 
skills to every citizen of  Pakistan - youth, free-
lancers, students, housewives, or professionals, etc.  

The objective of  the program is to equip these 
segments of  the population with knowledge, skills, 
tools & techniques necessary to seize the opportu-
nities available locally and internationally.  

Why DigiSkills.pk? 
Here’s why you should also sign up with 

DigiSkills and enroll in one or more of  their many 
courses: 

It is flexible – Online training allows you to fit 
your training around your lifestyle and work sched-
ules.  

You can access the learning portal remotely – 
Online training is web-based so you can log in from 
anywhere: home, office or when working remotely. 
Learn at your own pace and time. With online 
training, you choose the time and pace that suit 
you best. You study when it is convenient for you 
and for periods that match your concentration 
span. 

It’s absolutely FREE – There is no cost associ-
ated with the training course and at the end of  the 
successful completion of  the course you get a Gov-
ernment of  Pakistan certification. 

It uses Urdu as a medium of teaching – The 
course is mostly delivered in Urdu for the ease of  
understanding of  the Pakistani population. 

It’s interactive learning– One of  the best things 
about online courses is the online community. 
Through its LMS DigiSkills.pk provides an oppor-
tunity to engage with others taking the course and 
students can benefit from insights and fresh per-
spectives from others taking the course as well. 

DigiSkills does not discriminate – 
DigiSkills.pk has a zero discrimination and equal 
opportunity policy. It makes special efforts to en-
gage women and other marginalized communities 
to provide them with opportunities to skill them-
selves. 

It offers expert access – The program also pro-
vides well-qualified Course Facilitators to support 
the online training modules. 

Tracking progress is easy – DigiSkills.pk tracks 
your progress through the LMS system and Course 
Facilitators provide additional knowledge and sup-
port for a wholesome training experience. 

So, sign up today and get learning! n 

“All those looking for an opportunity to get into the Freelance style of employment 
in Pakistan have Digiskills.pk to thank. DigiSkills.pk is a nation-wide program to 
train one million people with government certifications, free of cost, in the future 
of work using technology”

Everything you need to know 
about DigiSkills.pk

There are ten online courses 
offered by the DigiSkills 

program. These comprise of 
Freelancing; Digital 

Marketing; Digital Literacy; 
E-Commerce Management; 
Creative Writing; AutoCAD; 
SEO; WordPress; Graphics 
Design; and QuickBooks.
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C
hairman Federal Board of Revenue (FBR) 
Shabbar Zaidi said that Dubai Land De-
partment will instantly provide details of 
Pakistanis holding properties in Dubai. 

“We are pleased to inform that a very productive 
meeting has been held recently on the matter of  ex-
change of information. Dubai Land Department will 
instantly provide details of Pakistani owners of Dubai 
properties. Iqama abuse is also being handled," Shab-
bar Zaidi said in a tweet. According to FBR sources 
estimates, 5,000 to 20,000 Pakistanis hold properties 
in Dubai and the FBR is trying to seek information 
about them. Pakistan is a significant beneficiary of the 
work done by the OECD towards bringing trans-
parency in the international taxation through the ex-
change of actionable tax information. 

The government feels that the tax authorities are 
not getting adequate information about the Iqama 
holders from the UAE. Iqama holders get artificial res-
idence in the UAE due to which their accounts/bal-
ances and other tax-related information are not shared 
with Pakistan. 

Under the Organization for Economic Coopera-
tion and Development (OECD) framework, Pakistan 
seeks bank accounts information and data is ex-
changed every year in September. Last year, data from 
the UAE was very insignificant. When the data was 
scrutinized, it has been found that the UAE has not 
given information about Iqama holding Pakistanis to 
the tax authorities. These Iqama holders are “artifi-
cial" residents of Pakistan as well as the UAE, whose 
information has not been available with the Pakistani 
tax authorities. Pakistan has taken three major steps to 
deal with this extremely sensitive issue. Firstly, the di-
rector general international taxes, FBR, has ap-
proached his counterpart in the UAE to take up the 
issue with their tax authorities. Secondly, senior offi-
cials visited the UAE seeking information of Pakistani 
Iqama holders in the UAE. Thirdly, Adviser to the 
Prime Minister on Finance Abdul Hafeez Shaikh 
wrote a letter last month to the OECD to start crack-
down against all the countries that are selling the ‘ar-
tificial' residence under the cover of  Iqama, sources 
said. The Residence by Investment (RBI) and Citi-
zenship by Investment (CBI) schemes are misused by 
potential tax-evaders from all over the world to cir-
cumvent reporting of bank and financial account in-
formation under the Common Reporting Standards 
(CRS); thereby putting at risk the very integrity of the 
system that has been established by the international 
community with much efforts and investment. The let-
ter of Adviser to the Prime Minister on Finance Abdul 
Hafeez Shaikh written to the Organization for Eco-
nomic Cooperation and Development (OECD) last 
month said, “Pakistan is greatly interested in the out-
comes of the said initiative as we may be one of the 
worst-hit nations by such schemes since some of the 
most revenue-potential CRS information of Pakistan 
tax-resident persons gets blocked by the jurisdictions 
concerned citing underlying RBI/CBRI regulations. 

Pakistan would, therefore, urge upon the OECD 
forum to complete the appraisal work on this initia-
tive and finalize recommendations for the identified 
jurisdictions (and not their financial institutions, only) 
so that any menace to the CRS system could be neu-
tralized." 

Moreover, Pakistan has formally requested the 
Malaysian tax authorities to assist in identifying Pak-
istanis who have taken their illegal funds out of  the 
country and invested in Malaysia's Residence by In-
vestment (RBI) schemes and are now hiding behind 
RBI-based residential status. Post-going after the 
Iqama (work permit) holders of the United Arab Emi-
rates (UAE), Pakistani tax authorities have taken an-
other big step to seek details including accounts 
information of Pakistanis having parked illegal funds 
in Malaysia by obtaining RBI-based residential status. 

Dr Muhammad Ashfaq Ahmed, Director General 
(International Taxes), Federal Board of  Revenue 
(FBR), has written a letter to Shaharrudy Othman, Di-
rector Department of International Taxation Inland 
Revenue, Board of Malaysia, in this regard. “Inland 
Board of  Malaysia is requested to guide and assist 
FBR as to how to identify Pakistanis who many have 

taken funds of dubious credentials out of Pakistan and 
invested in Malaysia's RBI Schemes like Malaysia My 
Second Home Program. Legally speaking, Articles 26 
and 27 of Pakistan-Malaysia DTA do support formal 
and structured deliberations on a matter of mutual or 
a unilateral concern," the letter said. 

Meanwhile, the government said the tough deci-
sions it had taken have begun to bear fruit as it suc-
cessfully controlled the soaring budget and trade 
deficits during the first quarter of  the current fiscal 
year. “The difficult decisions taken by the government 
have started bearing positive results on economic 
front,” Adviser to Prime Minister on Finance and 
Revenue Abdul Hafeez Shaikh told a press confer-

ence. He hoped that Pakistan would come out of  
FATF grey list, as Islamabad had implemented 20 of 
its total 40 points. Most of the FATF conditions are in 
Pakistan’s favour, as the government also wants to 
check the money-laundering, he added. 

The adviser was flanked by Federal Board of Rev-
enue (FBR) Chairman Shabbar Zaidi and Finance 
Secretary Naveed Kamran Baloch on the occasion. 
Shaikh said that trade deficit has narrowed by over 34 
percent to $5.7 billion in first quarter (July to Septem-
ber) of the current fiscal year from $9 billion in same 
period of last year. He informed that government has 
also controlled the budget deficit of  the country at 
Rs476 billion in the first quarter of  Year 2019-2020, 
which was Rs738 billion in corresponding period of 
previous financial year. Tax collection has also 
recorded by 16 percent in the first quarter, the adviser 
said. Similarly, the government has neither borrowed 
from the State Bank of Pakistan (SBP) not approved 
any supplementary grant, he said, adding that no bor-
rowing from SBP would help in reducing the inflation 
rate. He also informed the media that non-tax collec-
tion has recorded massive growth as it collected Rs406 
billion. He said that exchange rate and foreign ex-
change reserves remained stable during July to Sep-
tember period of the current fiscal year. n 
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“Around 5,000 to 20,000 Pakistanis hold properties in 
Dubai and the FBR is trying to seek information about 
them. Pakistan is a significant beneficiary of the work 
done by the OECD towards bringing transparency in 
the international taxation through the exchange of 
actionable tax information”
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Dubai Land Department 
will instantly provide 

details of Pakistani owners 
of Dubai properties. Iqama 
abuse is also being handled 

Shabbar Zaidi said in a tweet

FBR rings alarm bells 
for Pakistanis hold 
properties in Dubai





T
he Pakistan Economy Watch (PEW) said 
the policy of promoting sugarcane crop on 
the cost of the cotton crop should be stopped 
as it can result in serious national security is-

sues. Sugar mafia is digging the grave of the economy 
for profits which should be noticed and corrective 
measures should be taken, it said. 

The influential sugar mafia has forced masses to 
buy the world’s costliest sugar but it has not satisfied 
their appetite for profit which is damaging the troubled 
textile sector, said Dr. Murtaza Mughal, President 
PEW. Sugar mills are in surplus in Pakistan and bil-
lions are spent every year on subsidies to export addi-
tional sugar but at the same time illegal expansion in 
the capacity of some sugar mills continues with offi-
cials turning a blind eye towards it, he said. 

On the other hand, the textile sector which is pro-
viding over ten million jobs and earning almost 13 bil-
lion dollars of  foreign exchange for the country has 
been allowed to deteriorate to profit the sugar sector 
which is a liability, he added. 

Dr. Murtaza Mughal said that the area under cul-
tivation of cotton is reducing rapidly in favour of the 
sugarcane crop which will require 1.5 billion dollars of 
cotton imports soon that will hit forex reserves, pro-
duction and exports as the cost of doing business will 
increase for millers. The area under cultivation for cot-
ton has been reduced by 29 percent while that of sug-
arcane has increased by 45 percent which has also 
damaged some other crops, he said, adding that why a 
crop is promoted which is a burden on masses. 

He said that the government has also imposed a 40 
percent customs duty on import of sugar to promote 
local sugar barons otherwise masses can get the com-
modity on half  the price of  the local market. Dr. 
Mughal said that middlemen have also become a 
threat to the troubled textile sector as they buy it on 
throwaway prices from farmers and sell it on unbeliev-
able prices which should be controlled as Pakistan can-
not afford a reduction in income coming from the 
textile sector. Meanwhile, cotton stakeholders have 
held responsible the government for the ongoing cotton 
crisis and financial damages to cotton growers. 

Khwaja Muhammad Shoaib of the Farmers Vision 
Forum said the sugar mafia in the government was re-
sponsible for the crisis. “First, they got excluded the 
cotton crop from the four most priority corps of the 
country which, in fact, should be at the top but now 
the top priority crops of the country announced by the 
government are wheat, sugarcane, edible oil crops and 
sugarcane,” he said. 

“Jahangir Tareen asked the prime minister that he 
will manage a 25 percent increase in the cotton pro-
duction in ongoing season from the last year but the 
situation is that the government first set the target of 
12.5 bales million which now has been reduced to 10.1 
million bales; the last year production was 11.5 million 
bales,” he said. He said that whitefly damaged the crop 
badly despite farmers applied pesticides. He said that 
due to the weak regularity system, none of the pesti-
cides being sold in the market are registered. 

“No raid was conducted on any pesticide company 
during the entire season,” he said. 

He said that since 2005 no new variety of cotton 
seed had been introduced in the country deliberately 
as the interests of sugar mafia do not allow doing so. 
“The sugar mafia started showing its muscle in the 
tenure of the PML-Q and since then, they are the part 
of every government and have become more powerful 
with the passage of  time. The situation is that this 
mafia dictates the government,” he said. 

He said that no new chemical technology for cot-
ton crop was developed during the last five years. He 
said that holding climate change for the cotton damage 
was not justifiable as all the other cotton growing coun-
try were also facing the dreaded climate changes but 
without any telling impact to the cotton crop. Former 
Pakistan Cotton Ginners Association president Aman-
ullah said not a single certified cotton seed variety had 
been introduced in the country for several years despite 
the seed mafia got approved a number of new cotton 
varieties every year. 

“These varieties have never been tested and that 
these varieties do not have resistance against pests,” he 

said. He said that for the last seven year, whitefly had 
been attacking the crop unchallenged. He said that 
middleman is exploiting cotton growers who used to 
buy pesticides and seeds on from middleman at de-
layed payments. “Middleman mostly supply them the 
pesticides which is in their stock and not what farmers 
want to buy,” he said. 

He said that in 1991, the cotton production of India 
and Pakistan was the same but now India was ahead 
with 350 million bales. Cotton broker Syed Muddabir 

Shah said that according to the PCGA figures the pro-
duction in the month October is 27 per cent less from 
the last year. “The crop is also facing the quality crisis 
as the length of staple in the last year was 1.05 inch to 
1.09 inch with average length of 1.07 inch while this 

year the average length of staple is 1.05 inch. 
He said cotton crop in Khanewal, Rajanpur, Dera 

Ghazi Khan, Multan and Vehari had been hit hard 
while the crop was in good condition in Rahim Yar 
Khan, Bahawalnagar and Bahawalpur. 

“Similarly, the crop is in good condition in upper 
Sindh districts; however, the quality problem exists 
everywhere,” he said. He said that in the last two 
weeks, Pakistan was the largest buyer of US cotton de-
spite the cotton season in the country is on its peak. He 
said weak checks and balance from the government 
and lack of education of cotton growers were major 
reasons for the cotton crop in the country. 

Also, the Pakistan Kissan Ittehad (PKI) on Mon-
day held a demonstration and threatened to not grow 
the cotton crop in future after the government failed to 
announce support price of the crop. 

A large number of farmers, led by PKI President 
Khalid Mehmood Khokhar, gathered at Nawan Shehr 
Chowk and blocked the thoroughfare for traffic. They 
also put cotton on fire in protest at, what they said, gov-
ernment’s indifference to agriculture sector. Mr 
Khokhar alleged the government also failed to reduce 
the input cost despite the farmers are facing financial 
hardship. He said that cotton is not included in the pri-
ority list of government that’s why it is also not listed 
in the crops on the priority under prime minister’s agri-
culture emergency program. n
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The influential sugar mafia has 
forced masses to buy the 

world’s costliest sugar but it 
has not satisfied their appetite 

for profit which is damaging 
the troubled textile sector, 

President PEW said

Bitter reality of sweet 
industry: Sugar mafia 
is responsible for 
textile crisis
“The area under cultivation of cotton is reducing rapidly 
in favour of the sugarcane crop which will require 1.5 
billion dollars of cotton imports soon that will hit forex 
reserves, production and exports as the cost of doing 
business will increase for millers”





S
erena Hotels wins four awards at the star-stud-
ded World Travel Awards (WTA) Asia & 
Oceania gala ceremony 2019 in Vietnam. The 
elite of  the travel industry assembled at the 

pristine island of PhuQuoc to find out who amongst 
them had been crowned best of the best. 

Islamabad Serena Hotel took home the title of  
‘Pakistan’s Leading Hotel’ and ‘Pakistan’s Leading 
Presidential Suite’ whereas Kabul Serena Hotel won 
‘Afghanistan’s Leading Hotel’ and Dushanbe Serena 
Hotel won ’Tajikistan’s Leading Hotel’ award. 

On the occasion, CEO Serena Hotels, Aziz 
Boolani said: “Hotels without it’s employees are noth-
ing. It is because of the hard work of our associates 
who ensure they exceed our guest’s expectations that 
we have been able to win these awards. Therefore, I 
dedicate this award to all the associates at Serena Ho-
tels.” Since 1993, the World Travel Awards recognizes 
brands from the travel, tourism, and hospitality indus-
tries in an annual series of gala ceremonies held per 

continent. Hundreds of the travel industry VIPs from 
Asia and Oceania attended the evening at Vinpearl 
Convention Center Phu Quoc, the state-of-the-art 
meeting and event facility and the latest addition to the 
five-star Vinpearl Phu Quoc integrated complex. 

Winners at the red carpet ceremony included 
Philippines Department of  Tourism, which was 
named ‘Asia’s Leading Tourist Board’ following a year 
of impressive visitor arrival growth. The stunning nat-
ural beauty and intriguing culture of Vietnam was ac-

knowledged with the title of ‘Asia’s Leading Destina-
tion’, whilst New Zealand fended off stiff  competition 
to emerge as ‘Oceania’s Leading Destination’. 

Graham Cooke, Founder, WTA, said: “It has been 
an honour to host WTA at the Vinpearl Convention 
Center Phu Quoc. This fabulous addition to the Vin-

pearl Phu Quoc integrated complex has proven a gra-
cious host of what has been a spectacular evening of 
travel triumph, and a highlight of our 26th Grand Tour. 
We have had the privilege of recognising many of the 
leading hotels, airlines and hospitality providers from 
across Asia and Oceania and my congratulations to 
each of them.” 

Dang Thanh Thuy, Deputy Chief Executive Offi-
cer, Vingroup, said: “Vinpearl is proud to have hosted 
the WTA Asia & Oceania Gala Ceremony 2019 at our 
Vinpearl Convention Center on Phu Quoc Island. On 
this special occasion, we have been honoured to pres-
ent a charming image of modern Vietnam to interna-
tional visitors, as well as the world’s leading tourism 
and hospitality brands. This significant event has of-
fered Vinpearl a golden opportunity to showcase its 
world-class all-inclusive resort complex at Phu Quoc, 
Asia’s most promising island destination, as well as to 
promote Vietnamese tourism to the global travel in-
dustry.” In the aviation sector, Singapore Airlines was 
named ‘Asia’s Leading Airline’ whilst an unprece-
dented fleet upgrade helped Vietnam Airlines lift the 
title of  ‘Asia’s Leading Airline – Economy Class’. 
AirAsia collected ‘Asia’s Leading Low-Cost Airline’ 

and Singapore Changi Airport was named ‘Asia’s 
Leading Airport’. Oceania winners included Air New 
Zealand (‘Oceania’s Leading Airline’) and Brisbane 
Airport (‘Oceania’s Leading Airport’). 

The enchanting mix of  French Indochine haute 
couture in a breathtaking mountain setting led Hotel 
de la Coupole MGallery by Sofitel to be voted ‘Asia’s 
Leading New Hotel’. Other newcomer winners in-
cluded Anantara Quy Nhon Villas (‘Asia’s Leading 
New Resort’) and Van Don International Airport 
(‘Asia’s Leading New Airport’). 

Vinpearl’s contribution to Vietnam’s travel and 
tourism economy was acknowledged with victories for 
Vinpearl Resort & Spa Phu Quoc (‘Asia’s Leading 
Family & Beach Resort’) and Vinpearl Discovery 2 
Phu Quoc (‘Asia’s Leading New Villa Resort’). 

Hospitality winners included The Grand Ho Tram 
Strip (‘Asia’s Leading Resort’); The Ascott Limited 
(‘Asia’s Leading Serviced Apartment Brand’); Inter-
Continental Danang Sun Peninsula Resort (‘Asia’s 

Leading Green Resort’); Conrad Hotels & Resorts 
(‘Asia’s Leading Lifestyle Hotel Brand’) and Inter-
Continental Hotels & Resorts (‘Oceania’s Leading 
Hotel Brand’); and InterContinental Melbourne The 
Rialto (‘Oceania’s Leading Hotel’). 

Travel provider winners included Vietravel (‘Asia’s 
Leading Tour Operator’), Abercrombie & Kent (‘Ocea-
nia’s Leading Tour Operator’) and RezLive.com 
(‘Asia’s Leading B2B Travel Provider’). n
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“CEO Serena Hotels Aziz Boolani said hotels without it’s employees are nothing. 
It is because of the hard work of our associates who ensure they exceed our 
guest’s expectations that we have been able to win these awards. Therefore, 
I dedicate this award to all the associates at Serena Hotels.”
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Singapore Airlines was 
named ‘Asia’s Leading 

Airline’. AirAsia collected 
‘Asia’s Leading Low-Cost 

Airline’ and Singapore 
Changi Airport was named 

‘Asia’s Leading Airport’.

Serena Hotels wins four awards 
at 2019 World Travel Awards in 
Vietnam





P
akistan is the 
128th country to 
ban on non-
biodegradable  

material made from vari-
ous types of polymers that 
are harmful to the environ-
ments as many countries 
have prohibited plastic 
bags.  

Every time somebody 
in the country runs out to 
the store for a carton of  
milk, a half- kilo of  loose 
sugar or an after-school 
snack, it comes in a weak 
plastic bag that always gets 
thrown away. If  all those 
bags are summed, they 
total about 55 billion a 
year. Lightly torn and too 
weak to use again, they end 
up hindering city drains 
and sewers, crammed in 
vacant lots and parks, swal-
lowed by grazing goats and 
dogs looking for food, and 
polluting canals and 
streams. The ban is the lat-
est project in Prime Minis-
ter Imran Khan’s green 
leadership, which began 
last year with a campaign 
to plant 10 billion trees to 
fight cutting down. It also 
follows similar actions in 
other developing countries, 
such as Kenya and Tanza-
nia, where discarded plas-
tic has become a toxic 
scourge. More than 40 
countries have either 
banned or taxed single-use 
plastic bags.  

Many old-fashioned 
people remember when 
there were no such bags at 
all, and women sewed fab-
ric totes at home to carry 
their household purchases. 
Abandoned plastic ends up 
in low-income communi-
ties, where residents 
process and reprocess used 
items. Many grounds there 
are filled with arranged 
piles of  scrap metal, plastic ware and broken glass, 
with scales to weigh them for resale. Pakistan con-
sumes many billions of single-use bags a year. Guesses 
range from 55 billion to above 112 billion, and there’s 
scanty waste management. The provinces have often 
imposed bans on single-use plastic bags made out of 
polyethylene, but those bans have stumbled. Residents 
have not been able to enter into cheap option, like 
degradable plastic bags, and police have not been able 
to aggressively implement the bans. 

The coalition government of  Prime Minister 
Imran Khan, who has been in power for the past year, 
desires that this time will not be same. In July, his ad-
ministration announced a ban on throwaway plastic 
bags in Islamabad and surrounding areas, including 
Saidpur. There is a condition that for hospital waste, 
for municipal waste, big bags will be exempted when 
they will submit a recycling plan to this ministry. 

The provincial government of in Sindh, the largest 
city Karachi with some 13 million people first tried to 
ban bags in 2006. It largely collapsed. In 2009, the fed-
eral government tried to ban plastic bags that did not 
contain biodegradable materials. The Sindh govern-
ment tried again in 2014 to ban the bags. Plastic bags 
are a major problem, say residents, because they block 
waterways. During the last ban, shopkeepers in Sindh 
often presented to police inspectors bags that were 
stamped with information saying they were 

biodegradable. The police did not have sufficient 
money to check out those claims in a lab. Residents 
from across Sindh say they were not even inform that 
a ban was in place, suggesting that the government did 
not aggressively advertize the on bags, generate con-
sciousness of the harms of plastic or even encourage 
police to punish violators. 

The Punjab government has stepped into the era 
of no-plastic after ban in Islamabad and Sindh. In La-
hore, the authorities swung into action against shop-
keepers and small time vendors selling items in 
shopping bags. They were in fact caught off  guard as 
the campaign was not as well advertised as it merited. 
Such occasional raids, however, sent stern warnings 
to violators as well as the public at large about the ban. 

With Sindh, Punjab and the capital territory in a 

campaign against single-
use plastic bags, hopefully 
other parts of Pakistan will 
also join. This campaign is 
more needed in Azad 
Jammu and Kashmir and 
Gilgit-Baltistan than other 
parts because of  the pres-
ence of tourism driven plas-
tic trash there. One such 
hearty development from 
Hunza did not receive the 
appreciation it deserved 
where the local council, 
with the active cooperation 
of  the public, enforced a 
ban on plastic bags in the 
entire region. The govern-
ments of  Azad Kashmir 
and Gilgit Baltistan should 
take a leaf  out of  Hunza’s 
book and start a war on 
plastic. 

Delegates of  plastic 
bag producers told the 
Senate Committee that 
after the ban, about 8,000 
industrial units would 
close down, rendering a 
half  million workers un-
employed. The govern-
ment is operating to 
follow the Kenyan model 
of  making biodegradable 
shopping bags from 
plants. It first announced 
a ban on production or 
sale of  plastic bags, men-
acing violators with up to 
four years of  imprison-
ment or massive fines. 
This deteriorated the un-
employment matter. 

The traders’ unions in 
various cities protested 
EPA’s harsh measures to 
enforce the ban slapping 
fines and conducting city 
wide raids to confiscate 
plastic bags given by re-
tailers to consumers.  

Shoppers and mer-
chants said they were con-
scious of  the 
environmental issues and 
approved of  the ban on 

bags, but some questioned what could substitute 
them in millions of  small business in impoverished 
areas. The ban has sparked a debate with residents 
and retailers voicing their concerns, both equally fac-
ing problems while welcoming the ban, trying to re-
spect the law, but finding no alternative readily 
available across markets to carry goods. 

Grocery store owner, Naeem Mughal told Flare 
that customers argue demanding shopping bags at 
his store which he has removed. 

“I can’t afford to give a fine of  Rs. 5000 by au-
thorities for breaking the law. My sale has dropped 
because I am being forced to sell items without an 
affordable carrying bag to replace the banned plas-
tic (bag) so customers carry items out of  my store in 
their hands,” he said. Most shopkeepers have re-
sorted to giving thin paper bags to the customers 
with no handles, incapable of  holding more than 
two small items and a tendency to rip easily. Smaller 
shops which have incurred loss replacing the plastic 
bags were charging customers for paper bags. 

“Some of  the retailers in the market are giving 
flimsy paper bags that can’t hold purchased goods. 
The government should introduce bag material and 
design that retailers need to adopt as replacement of  
the plastic bags because we can’t continue carrying our 
grocery shopping in hands,” said one of the shoppers 
Sania Sadaf, adding that “this is not practical.” n 
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The ban is the latest project in 
Prime Minister Imran Khan’s 

green leadership, which began 
last year with a campaign to 
plant 10 billion trees to fight 

cutting down

Pakistan bans on 
single-use plastic bags 
with global perspective

“Many old-fashioned people remember when there were 
no such bags at all, and women sewed fabric totes at 
home to carry their household purchases. Abandoned 
plastic ends up in low-income communities, where 
residents process and reprocess used items”
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K
eeping with its promise to offer a smart-
phone experience that keeps getting bet-
ter, HMD Global, the home of  Nokia 
phones, has announced that starting from 

today the rollout of  Android 10 will begin with the 
Nokia 8.1. As the first Nokia smartphone to receive 
this latest OS update – and as the first phone running 
with a Qualcomm’s Snapdragon 710 mobile plat-
form to receive the OS update – the Nokia 8.1 will 
benefit from the latest AI-led innovations enabling 
even more accessibility options, intuitive controls, 
and more control of  your personal data.  

Having led the charge in upgrading to Android 
Oreo and then to Android Pie, Nokia smartphones 
are once again at the forefront of  the latest OS de-
ployment with Android 10. With an unbeaten track 
record of  offering monthly security updates and OS 
upgrades across the Nokia smartphone portfolio, 
Nokia phone users always receive a ‘just-out-of-the-
box-fresh’ experience throughout their phone’s life.  
In a recent study, Software and Security Updates: 
The Missing Link for Smartphones, Counterpoint 
Research noted that Nokia phones had the unique 
distinction of  being the only brand to provide on-
time and fast OS upgrades and monthly security up-
dates, and with this Android 10 roll out, Nokia 

phones are leading the way again. Numerous 
Juho Sarvikas, Chief  Product Officer, HMD 

Global said: “Our software upgrade commitment is 
about delivering the very best experiences to every-
one – whether you’re using an entry level smart-
phone through to a flagship. We promised a fast roll 
out of  Android Oreo and Android Pie across our 

portfolio and again we’re committed to deliver as fast 
with Android 10, starting with the Nokia 8.1 and 
taking it across our portfolio in the coming months. 
With the Nokia 8.1 being the first Android smart-
phone running the Qualcomm Snapdragon 710 to 

receive Android 10, we’re also setting our precedent 
of  firsts, and aim to keep being first to roll out An-
droid 10 across other key chipsets. This requires a 
dedicated effort to ensure you get the best experience 
on your Nokia smartphone. Of course, we couldn’t 
maintain this commitment without everyone in our 
beta labs programme, who are engaged and actively 
contribute to shape the very best experiences for all, 

that just keep getting better. Here’s to seeing our en-
tire portfolio running Android 10 by early 2020!”  

Nokia 8.1 fans will get to experience a whole host 
of  new features with Android 10, including:  
● Gesture Navigation: control of  your Nokia 

smartphone just got slicker, with faster and more in-
tuitive controls at the tip of  your fingers 
● Smart Reply: receive even smarter responses 

in messages, not just wording but actions you can 
take 
● Privacy Controls: have even more control of 

your personal data all in one place, and control when 
your location is shared with your apps – be that al-
ways, just while in use, or never 
● Focus mode: block out distracting apps 

when you need to concentrate on what’s important 
(try it now in Beta) 
● Family Link: now part of  the Digital Well-

being settings, helping parents set digital ground 
rules for the whole family  n 
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“Nokia smartphones are once again at the forefront of 
the latest OS deployment with Android 10. With an un-
beaten track record of offering monthly security up-
dates and OS upgrades across the Nokia 
smartphone portfolio, Nokia phone users always 
receive a ‘just-out-of-the-box-fresh’ experience 
throughout their phone’s life.”
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Juho Sarvikas, Chief 
Product Officer, HMD Global 
said: “Our software upgrade 

commitment is about deliver-
ing the very best experiences 
to everyone – whether you’re 

using an entry level smart-
phone through to a flagship

Nokia 8.1 gets upgraded 
to Android 10





Pakistan Telecommunica-
tion Company Limited 
(PTCL) held a special cere-
mony to commemorate De-
fence Day and observe 
solidarity with the people of  
Kashmir at PTIslamabad: 
Ufone’s flagship Summer In-
ternship Program 2019 suc-
cessfully concluded with a 
closing ceremony organized 
at Ufone Tower, Islamabad. 
The program commenced last 
June and after a competitive 
selection process, 44 interns 
were on-boarded from 15 uni-
versities across Pakistan. The 
batch of  2019 had been short-
listed from a pool of  more 
than 1500 candidates that 
went through 3 competitive 
stages of  assessment. 

The selected interns 
worked on key projects with 
Finance, Commercial, Tech-
nology, Human Resources 
and Customer Operations 
teams which helped them to 
expand their professional ex-
perience. They were placed in 

Islamabad, Karachi and La-
hore office under experienced 
staff  of  Ufone which devel-
oped them in their profes-
sional and personal 
developmentvia real-time 
tasks and assignments. 

The 6 to 8 weeks long in-
ternship program ensured 
coaching and training of  
young talent through peer to 

peer learning, mentoring 
from line managers and 
working on new projects with 
skill development being the 
key focus.  

The internship drive con-
cluded with a graduation cer-
emony through which interns 
were acknowledged for their 
efforts. Amongst the atten-
dees was a gracious represen-

tation of  dignitaries from the 
academia. 

General Manager Human 
Resources, Ufone praised the 
interns for their commitment 
to learn and their willingness 
to live up to Ufone’s culture 
and values during the intern-
ship program.  

Along with gaining pro-
fessional experience, interns 

were also made part of  CSR 
initiatives to impart a sense 
of  social responsibility. The 
interns participated in a vari-
ous CSR activities, epitomiz-
ing the Ufone experience, 
includingvisiting and con-
ducting activities with the 
students of  Hunehar Welfare 
School in Islamabad, tree 
plantation activities and 
clean-up drives across the 
three cities in which all the 
interns participated with 
great zeal and enthusiasm. 

Ufone’s Summer Intern-
ship Program is a project-
based internship initiative 
designed to help students 
who are ready to enter the job 
market by giving them the op-
portunity of  working under 
supervision of  experienced 
professionals. This program 
enables Ufone to help bridge 
the gap between industry and 
academia while providing the 
company with a pool of  
ready talent for future busi-
ness needs..n 
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Ufone flagship Summer Internship Program concluded

 

Islamabad: Usman Dar, 
Special Advisor to Prime 
Minister on Youth Affairs, 
visited National Telecom-
munication Corporation 
Headquarters in connection 
with the launching of  Prime 
Minister's Youth Program 
"Kamyab Jawan". NTC is 
providing "Digital Platform" 
for the "Kamyab Jawan" 
program. 

Managing Director 
NTC, Brig. (R) Viqar Rashid 
Khan briefed about ICT 
services, being offered by 
NTC. 

He further apprised 
about cyber security 
arrangements extended to 
Kamyab Jawan Portal for 
smooth operations of  the 

portal. 
Usman Dar, showed his 

deep satisfaction on the ca-

pability and performance of  
NTC and appreciated the 
initiatives taken by NTC for 

Provision of  Secure and Re-
liable Data Services to Fed-
eral Government and Other 

Public Sector Organizations. 
Usman Dar, Special Ad-

visor to Prime Minister on 

Youth Affairs, visited NTC 
HQs. in-connection with the 
launching of  Prime Minis-

ter’s Youth Program 
“Kamyab Jawan”. NTC is 
providing “Digital Plat-

form” for the “Kamyab 
Jawan” program. 

Managing Director 
NTC, Brig. (R) Viqar 
Rashid Khan briefed about 
ICT Services, being offered 
by NTC. He further ap-
prised about cyber security 
arrangements extended to 
KAMYAB JAWAN POR-
TAL for smooth opera-
tions of  the portal.  

Usman Dar, showed his 
deep satisfaction on the ca-
pability and performance of  
NTC and appreciated the 
initiatives taken by NTC for 
Provision of  Secure and Re-
liable Data Services to Fed-
eral Government and Other 
Public Sector Organiza-
tions.  n       

Usman Dar inaugurates 'Kamyab Jawan' portal at NTC

Islamabad: Keeping its 
promise of  delivering just the 
right solutions to serve the con-
stantly evolving connectivity 
needs of  Pakistanis and their 
need to get the most out of  their 
hard-earned money, Telenor 
Pakistan is reiterating its com-
mitment by promising to give 
their customers ‘More Se 
Zyada’ of  everything that mat-
ters the most to them. With this 
renewed zeal, Telenor Pakistan 
pledges to open doors to new 
possibilities through its products 
and services that are more cus-
tomer-driven than before, offer-

ing them all the value that they 
want from their mobile connec-
tion with Telenor Pakistan 

‘More Se Zyada’ resonates 
strongly with Telenor Pak-
istan’s ambition of  social em-
powerment and customer 

satisfaction. It is a natural fit for 
the information age we are liv-
ing in where people seek to get 
more out of  their digital 
lifestyle and more out of  their 
life in general. In this day and 
age, people want data, text, and 

call offers with more value, so 
they may enjoy every day life 
moments that can mean more 
than what they expected or per-
ceived. Telenor Pakistan under-
stands these evolving times and 
as an enabler in developing the 
digital ecosystem, it empowers 
its users by always giving them 
more than their needs.   

“Today’s youth has an insa-
tiable thirst for more options 
and despite an overwhelming 
amount of  content availability 
all the time, they still find them-
selves scrolling and surfing for 
new and interesting things.” 

Said Bilal Kazmi, Chief  Mar-
keting Officer, Telenor Pakistan. 
“Serving our customers through 
innovation has always been our 
mantra at Telenor Pakistan and 
‘More Se Zyada’ reiterates that 
very commitment. We aim to 
give our customers more of  
connectivity value, more cher-
ished moments, more informa-
tion and more fun. Getting 
more is a necessity today 
rather than a luxury and Te-
lenor Pakistan is geared to en-
hance the demands of  today’s 
evolving lifestyle through its 
best-in-class services.”n 

Telenor pledges to deliver more to customers with ‘More Se Zyada’
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Islamabad: The Board of  
Directors of  the Universal 
Service Fund Company 
(USF) awarded three con-
tracts, under the Next Gener-
ation Broadband for 
Sustainable Development 
(NGBSD) program, to Te-
lenor Pakistan and Jazz with 
a subsidy of  Rs 1.77 billion. 
The meeting was chaired by 
Shoaib Ahmad Siddiqui, Fed-
eral Secretary Ministry of  In-
formation Technology and 
Telecommunication. 

Telenor was given con-
tracts to the Tharparkar and 
Malir Lots of  the program by 

the board at Rs 1.2 billion. 
The project will help these 
areas by providing high-speed 
broadband which was previ-
ously unavailable, thus pro-
viding new economic 
opportunities to the people 
living there. Tharparkar, espe-
cially, is very remote and has 
the lowest human develop-
ment index in Sindh. Malir is 
also a deprived area of  
Karachi, and has little to no 
internet connectivity. 

Similarly, Pakistan Mobile 
Connections Limited (Jazz) 
was awarded the contract for 
the Dera Ghazi Khan Lot, 

which includes both Layyah 
and DG Khan itself, in South-
ern Punjab. These are histori-

cally backwards areas in terms 
of  technology, with mobile 
and internet access being 
sparse. This is due to both 
negligence and a lack of  infra-
structure caused by the moun-

tainous (DG Khan) and 
desert (Layyah) terrain of  the 
area. 

The IT secretary is con-
vinced that projec    ts like these 
are very important to improv-
ing the lives of  people living 
in underdeveloped areas of  
the country. Millions of  Pak-
istanis in southern Punjab 
and central Sindh will benefit 
from this project alone, in-
cluding 1.8 million in 
Tharparkar (districts of  Mir-
purKhas and Tharparkar), 
around 11,000 in Malir and 
1.17 million people in DG 
Khan and Layyah. n

USF awards broadband expansion contracts to Jazz and Telenor 

Lahore: Global premier 
mobile phone brand, Tecno 
Mobile has finally released its 
most awaited and most hyped 
phone; CAMON12 Air exclu-
sively on Daraz at an afford-
able price of  19,999.  

GM Pakistan, Creek Ma 
said: “We always wanted to 
make sure that our latest smart-
phone should be designed keep-
ing in view our conscious users 
and the photography lovers who 
feel controlled by budget. The 
creation of Camon 12 Air show-
cases our strong consumer-cen-
tric innovation approach. The 
new Camon series brings display 
to a whole new level and incor-
porating triple rear cameras in 
minimal price range".n 

TECNO launches 
CAMON 12 Air

Islamabad: Pakistan 
Telecommunication Company 
Limited (PTCL) organized a 
special reception in Islamabad 
to honour the employees, who 
performed Hajj in 2019 under 
PTCL Hajj scheme. 

On the auspicious occa-
sion, senior executives of  
PTCL welcomed the Hajis, 
who came from various parts 
of  the country to attend the 
event. The company sponsors 
40 employees every year to 
perform Hajj, who are se-
lected through computerized 
balloting. Two seats are re-
served for female employees 
and their Mehrams. 

Speaking on the occasion, 
Syed Mazhar Hussain, Chief  
Human Resource Officer, 
PTCL, said, “This is a proud 

moment for me to greet our re-
turning Hajis, who are truly 
blessed to have undergone this 
spiritual journey. This program 
provides a great opportunity to 
the employees, who have a 
good track record with excep-
tional performance and are 
also committed to the com-

pany. A fair and transparent 
mechanism has been devised 
to select the deserving employ-
ees through our state-of-the-art 
performance management sys-
tem, followed by an open bal-
loting. This is indeed a great 
way to recognize and celebrate 
their contributions.” 

Pakistan Telecommunica-
tion Company Limited 
(PTCL) is aware of  the welfare 
needs of  its employees and 
their families. The company 
ensures in providing a congen-
ial working environment and 
opportunities to undertake the 
holy journey of  Hajj. n

PTCL honours its returning Hajis at a special 
reception ceremony

PBIT, Huawei set to turbocharge entrepre-
neurship ecosystem in Punjab

Lahore: The Government 
of  Punjab and Chinese giant 
Huawei came together for 
gearing up and turbocharge 
entrepreneurship ecosystem in 
Punjab. For this expedient 
purpose a regular series of  
training workshops with 
Corvette Institute in Lahore 
are designed for the profes-
sional training of  start-ups. 

Punjab Board of  Invest-
ment & Trade and interna-
tionally acclaimed Chinese 
technology company Huawei 
join hands in initiative launch 
ceremony for sponsoring and 
arranging intense training ses-
sions for start-up entrepre-
neurs in Punjab. 

CEO, PBIT Jahanzeb Bu-
rana said in his welcome re-
marks that this initiative has 
been carefully designed to 
hone our youth into the bright-
est entrepreneur minds in the 
region. Relevant skills with 
real-world applicability are the 
end product of  this pro-

gramme, and we fully expect 
these new professionals to go 
on to contribute significantly 

to the progress of  Pakistan. 
Provincial Minister 

Muhammad Mohsin Leghari, 
while addressing the partici-
pants, said that this initiative 
will make our young genera-
tion able to make their careers 
in various fields which were 
previously inaccessible to 
them without basic skills. 

“The young entrepreneurs 

will be given technical and vo-
cational training in world 
leading technologies through 

incubation initiative which 
will also boost potential of  
Pakistani youth in reaching 
global forums to exploit their 
talent and expertise,” provin-
cial minister added. 

Chinese Consul General 
Long Ding Bin said in his ad-
dress that Pakistan’s entrepre-
neurship ecosystem is 
catching up pace with its 

neighbours.The new govern-
ment in Pakistan is showing 
signs of  building the neces-
sary institutional foundations 
and addressing start-up train-
ing and SME funding gaps. 

Deputy CEO Huawei 
Pakistan Ahmad Masoodsaid 
on this occasion that in its 
ambitious long-term vision, 
Huawei places specific em-
phasis on start-ups and SME 
sector. The training will make 
Pakistani young generation 
able to make their careers in 
various fields which were pre-
viously inaccessible to them 
without basic skills, he further 
said. 

Advisor to Chief  Minister 
Dr. Salman Shah said in his 
speech that this programme 
will yield young skilled 
labour trained on modern 
trends in line with latest de-
velopments. He said that 
adding that this will help 
maintain sustainable national 
economic growth. n

Lahore: The Coca-Cola Ex-
port Corporation, Pakistan 
Branch announced a new lead-
ership appointment with Fahad 
Ashraf  taking over as the new 
GM for Pakistan and 
Afghanistan region, replacing 
Rizwan U. Khan, who retired 
from his current position after 
having served the Company for 
20 years in different roles. n 

Coca-Cola Pakistan 
gets new GM

Lahore: Haleeb Foods once 
again join hands with Shaukat 
Khanum Memorial Hospital 
(SKMH) to organize an aware-
ness session for its female work 
force and family members. 

Sana Sheraz, Head of HR at 
HFL stated: “Breast cancer is 
the second most common can-
cer amongst women in the 
world. This session comes as 
part of our continuous efforts to 
promote awareness amongst 
our staff  to instill a culture of  
wellness. We encourage our 
families and people in the com-
munity to look after their health, 
safety and wellbeing.”n 

Haleeb Foods part-
ners with SKMH to 
raise Breast Cancer 

Awareness



FACEBOOK.COM/FLREMAGAZINEOFFICIAL                                                                               TWITTER.COM/FLAREMAGAZINEPK                                             OCTOBER 2019
54

NATIONAL NEWS

Islamabad: Over 10.2 mil-
lion women in Pakistan are at 
risk of  Breast Cancer with 
every year 40,000 women 
dying due to the disease. In 
an effort to raise awareness 
about Breast Cancer, Pak-
istani Telecom Company, 
Ufone collaborated with Pink 
Ribbon Pakistan to organize 
an informative session for its 
employees at its headquarters 
in Islamabad.  

The session addressed 
common problems associated 
with the disease along with 
shedding light on the impor-
tance of  early detection 
through self-examination.  

Despite being a curable 
disease, a lot of  misconcep-

tions have been associated 
with the term due to which 
diagnosis is done at a much 
later stage. Experts revealed 

during the session that timely 
detection of  the disease could 
increase survival rate up to 90 
percent.  

After the session, Ufone 
tower was illuminated with 
pink lights to show solidarity 
with the patients and sur-
vivors. It has been an unre-
lenting tradition of  Ufone to 
support such initiatives and 
play a vital part in being a so-
cially responsible organiza-
tion, highlighting issues 
which have a direct impact 
on the life of  an average Pak-
istani citizen.  

Speaking about the im-
portance of  Pink Illumina-
tion and increasing awareness 
amongst masses, Omer 
Aftab, CEO Pink Ribbon 
Pakistan said, “We lose thou-
sands of  precious lives every 
year due to ignorance, late di-

agnosis and myths related to 
breast cancer. So, awareness 
is the only key to survival.”  

October is internationally 
celebrated as ‘Pinktober’ – 
the Breast Cancer Awareness 
Month. During this month, 
Pink Ribbon not only spread 
awareness among young fe-
male students through infor-
mation material, but also 
organized various events to 
sensitize women and girls at 
the community level through 
direct interaction. Through 
conducting awareness ses-
sions at multiple levels, myths 
could be broken down, en-
abling communities to put up 
a stronger fight against the 
disease. .  n

Ufone Tower holds awareness session about 
breast cancer

Islamabad: Zong 4G, has 
launched its new campaign, 
‘Coverage Leadership’, with 
Jason Roy and Younis Khan 
endorsing the No. 1 data net     -

--work. The captivating TV 
advertisement is a unique 
blend of  cultural heritage, 
traditional music and the 
openhearted hospitality of  
the people of  Pakistan, 
finely linked with Pakistan’s 
craze for cricket. The stars 
of  the campaign are Pak-
istan’s highest ever test run 

scorer Younis Khan and 
Jason Roy, England’s open-
ing batsman. The TVC reit-
erates Pakistani traditions of  
warmth and friendship, 

through Pakistan’s largest 
and widest 4G network 
Zong 4G. 

Commenting on the launch 
of the 360 degree communica-
tion campaign, Zong 4G official 
spokesperson said, “At Zong 
4G, we take pride in our Pak-
istani roots, tradition, culture, 
and our unlimited passion and 

love for cricket. We would like 
to thank our two superstars, 
Younis Khan and Jason Roy, for 
being the face of our campaign! 
With widest 4G network, which 
is both ubiquitous and offers the 
most innovative blend of prod-
ucts and services, every single 
person can rely on Zong 4G to 
enable their dreams, no matter 
which part of the country they 
are in.” He further added, “The 
campaign will fortify Pakistan’s 
image internationally as we wel-
come tourism and international 
cricket. We want to instill pride 
in the nation for its rich culture 
and warm hearted people. Our 
campaign is reflective of  how 
Zong 4G is your perfect partner. 
This campaign reinforces that 
Zong 4G is strongly present in 
every city, town, village down 
to every street corner of  Pak-
istan providing seamless cov-
erage and best data 
experience.”  n

  Jason Roy mesmerized 
Zong 4G owns every city, every town and village

Islamabad: As part of  its 
annual tradition, PTCL 
launched a month long cam-
paign on Breast Cancer 
awareness in the month of  
October. 

Amongst other initia-
tives, The Pink Club, PTCL’s 
virtual club for female em-
ployees, is running a com-
prehensive digital campaign 
on giving orientation to its 
staff  members on the myths 
associated with the disease, 
along with the importance of  
early detection through self-
examination. 

A prominent part of  the 
digital campaign was a panel 
discussion hosted for all em-
ployees featuring the com-
pany’s Senior Medical 
Officer, Dr. Asma Mahfooz. 

Primarily, the focus of  the 
discussion was to address 
concerns and queries shared 
by PTCL employees. The 
session also consisted of  an 

insightful talk on lifestyle 
modifications that can help 
keep the disease at bay. 

Syed Mazhar Hussain, 
Chief  Human Resource Offi-
cer, PTCL, said, “We are a 
socially responsible com-
pany and give due impor-
tance to the health and 

well-being of  our employees. 
Although, Breast Cancer has 
normally been associated 
with females, but we are en-
suring awareness also to men 

for enabling them to play 
their role in educating and 
taking care of  their family 
members. Awareness is the 
key to early detection and I 
am sure these sessions will 
help our employees and their 
friends & families to live a 
healthy life.”  n

PTCL campaign on Breast Cancer Awareness
Lahore: Fauji Fertilizer Company (FFC) has been dedi-

catedly pursuing initiatives for sustainable community welfare 
and has therefore collaborated with Pink Ribbon Pakistan, 
renowned organization working for breast cancer awareness. 

The company truly believes in women emancipation, empow-
erment and healthier future. Committed to this cause, Fauji Fer-
tilizer Company celebrated PINK RIBBON DAY to increase 
awareness and beat Breas t Cancer in Pakistan, which at present 
is affecting 38 percent women, prevalence of  which is the high-
est among all other cancers in the country. Pakistan has the high-
est proportion of  Breast Cancer Affectees in Asia whereas the 
annual death rate stands at 90,000, which is quite alarming. n

FFC celebrates Pink Ribbon Day 

Islamabad: U Microfi-
nance Bank inaugurates its 
200th branch situated in Gilgit 

with the commitment to take 
banking services to the last 
mile in Pakistan. President & 
CEO of  U Microfinance 
Bank, Kabeer Naqvi along 
with the management team 
inaugurated the branch re-
cently.  

Speaking at the occasion 
Naqvi said: “We are commit-
ted to expanding our foot-
print across Pakistan and 
grow our network to serve the 

unbanked population of  the 
country. We strongly believe 
that access to microfinance 

services helps to build a more 
inclusive society and our fi-
nancial services contribute in 
creating livelihoods for our 
customers.” 

He thanked shareholder 
and  board for their continu-
ous support and trust. He said 
that SB  P has played an in-
strumental part in helping us 
achieve this landmark by ex-
tending unparalleled support 
and guidance. ”n

U Microfinance Bank celebrates 
200 branch network landmark
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