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Editor’s 
Note

July 15 - August 15, 2020

The US dollar is always considered important not only in Pakistan 
but also in other countries. The US dollar is recognized worldwide as 
an important currency. It is the authorized currency of  the United States 
and is widely used in trade worldwide. The impact of  the US dollar is 
also significant in Pakistan as the PKR rates from the US dollar are still 
around 168 PKR.  

The rupee dropped 3.6%, the most in more than five months, 
according to central bank data. The currency has plunged more than 
20% in the past year, making it the worst performer in a basket of  13 
currencies in Asia. 

Considering how the government has put an end to lockdowns, the 
economy has resumed with an influx of  imports. The only way in which 
the exchange rate will favour us is if  we take a step back from being one 
of  the world’s leading import countries, and focus on exporting 
commodities instead. 

The unfortunate circumstances can also be attributed to the ongoing 
discussions with Saudi Arabia in regards to the $3.2 billion loan, granted 
2018, in deferred payments for oil imports—the largest and most 
expensive import of  the country. While Islamabad returned $1 billion 
ahead of  time, the demand to pay back the remaining amount remains 
strong. Already, the supply of  petroleum products to Pakistan has been 
cut, owing to the suspension of  a $3.2 billion credit line by the Kingdom. 
Furthermore, there is also speculation that many Middle Eastern 
countries are looking to withdraw billions of  dollars from the State Bank 
of  Pakistan, making the rupee all the more volatile. Clearly, our reliance 
on imports has led us down a path of  dependency, debt and economic 
instability. 

If  we are to recover ground, a sharp focus on increasing exports and 
stimulating a demand for the rupee in the international market is needed. 
Currently, our output is valued at $1.998 billion in contrast to $3.54 
billion in imports—almost twice the amount. This is especially alarming 
since the government has been exercising more control over imports in 
the last two years to boost exports. Regardless of  these efforts, the 
country is witnessing a major decline in the export of  rice, cement, raw 
leather and cotton yarn. If  corrected, we can prevent the currency from 
sliding further and improve our economic standing as a whole. 

 

Impact of 
currency 
devaluation 
on economy
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T
he Government Pakistan unveiled locally 
developed drones to fight the locust attack 
threatening food security. Pakistan-made 
“drones will revolutionise the country’s agri-

culture industry”, Federal Minister for Science & Tech-
nology Fawad Chaudhry said. 

Ministry of  Science and Technology signed an 
agreement with a private company, ABM-SATUMA, 
for the production and agriculture application of the 
drones to deal with locust crisis. The drones would be 
handed over to National Disaster Management Au-
thority (NDMA). 

Drones to help Pakistan save crops, achieve bet-
ter productivity 

“The ministry is now focusing on precision farm-
ing with the introduction of drone technology to en-
hance agricultural productivity,” Minister Fawad said, 
encouraging youngsters to work on agritech startups. 
Dr Suleiman Ashraf, CEO of Surveillance and Target 
Unmanned Aircraft (ABM-SATUMA), said the com-
pany that has been working with the country’s defence 
industry for over two decades has decided to develop 
drones for the agriculture sector to help farmers save 
crops and achieve efficiency. The hexacopter drone has 
six propellers and has the carrying capacity of about 
16kg, which means it can spray up to 16 litres of pes-
ticide in about 15-18 minutes. The drones�designed 
and manufactured in Pakistan will reduce time and 
cost of  farmers while saving crops and protecting 
farmers from exposure to harmful chemicals with ef-
ficient spraying, Dr Ashraf said. “The manual spray-
ing that takes more than one hour can be done in 5 
minutes using the drone.” 

Don’t buy, just rent a drone 
Pakistani farmers can now take full advantage of 

drone technology to save crops. The drones are simple, 
fast, affordable and easy to use, according to the ex-
perts. The local production has reduced the cost of 
agricultural drones by one-third. But can the farmers 
afford the drone? “Farmers don’t have to buy or own 
the drones. We would introduce a rent-a-drone service 
similar to Uber, that would connect farmers with the 
drone as per their requirement,” Minister Fawad ex-
plained. 

Pandemic and locust threat scale up local pro-
duction 

The dual threat of the coronavirus pandemic and 
locust swarms has mobilised local companies to de-
velop and scale up manufacturing of made in Pakistan 
products. Drones are also under production at high-

tech industry National Radio Telecommunication 
Corporation (NRTC) that also developed Pakistan-
made ventilators introduced by Prime Minister Imran 
Khan last week. 

How can drones help farmers? 
The drones, equipped with mapping sensors, will 

be used to spray pesticides as nearly 60 districts in all 
provinces of Pakistan are battling an invasion of desert 
locusts devouring crops. Spraying of pesticides using 
drones is highly effective over traditional methods 
such as vehicle-mounted sprayers, experts say. “Pak-
istan’s drone technology is among the world’s most ad-
vanced,” Federal Minister Fawad said in an earlier post 
retweeting a drone demonstration video. 

What has Pakistan done so far to overcome the 
locust challenge? 

Pakistan has conducted anti-locust operation in 
32 affected districts of the country, covering 2.6 million 
acres of area. As many as 1028 joint teams compris-
ing over 5336 people and 676 vehicles took part in the 
anti-locusts operations including aerial spraying, ac-
cording to National Locust Control Center (NLCC) 

data. Meanwhile, Pakistan’s University of  Agricul-
ture Faisalabad is developing biopesticides to combat 
locusts. The locust invasion has been declared a na-
tional emergency to fight the worst locust plague in 
decades. An estimated 38% of Pakistan’s land is po-
tential breeding ground for locusts, according to the 
FAO report. Ministry for Food estimated the losses to 
agriculture from locusts could be between a minimum 
of  Rs490 billion and up to Rs2.451 trillion in the 
worst-case scenario. Pakistan rushed the production of 
drones to be used to spray pesticides on fields after 
warnings that locust situation may worsen in the com-
ing weeks (July 15 – September 15). 

Dr. Tasneem Ahmad in his article said three defi-
nitions of drone, as noun, are common in dictionaries. 
The drone is, i) a stingless male bee or honeybee that 

has the single role of mating with the queen and is not 
responsible for collecting of nectar or pollen like work-
ers bee, as an entomologist, this definition was read in 
university, ii) one that lives on the labors of others: 
means a parasite, again as a biologist’s definition and 
iii) an unmanned aircraft or ship guided by remote 
control or onboard computers. In the instant article we 
will use the third and most popular definition i.e. an 
aircraft that does not have a pilot but is controlled by 
someone on the ground, known especially for drop-
ping bombs or for surveillance mostly used by the US 
armed forces. Drones are also used for delivery pur-
pose, for hobby, as a camera fitted one for photography 
and now even for spraying chemicals on crops and sur-
veillance of crops and pests etc. This innovation is also 
useful in farming, means an agricultural drone is used 
to help optimize agriculture operations, increase crop 
production and monitor crop growth. Sensors and 
digital imaging capabilities on such drone can give 
farmers a richer picture of their fields and hence, these 
views can assist in assessing crop growth and produc-
tion. Two types of drones are available, one with ro-
tary wings and the other with fixed wings. Both can be 
used for survey and management of desert locust. 

Reportedly previous year, FAO DLIS, together 
with several other partners, investigated the adoption 
of drone technology for use in locust early warning 
and preventive control, specifically to address some 
current challenges. It is added that desert locust breeds 
and develops gregarious phase in desert where green 
vegetation is germinated and grown after rainfall. 
Hence the challenge is to find more accurately a rela-
tively small green patch of vegetation within the vast 
areas of the desert that may possibly contain locust in-
festations. A survey team could launch a fixed-wing 
drone that would go out on a fixed route to take pho-
tographs of the territory. After surveillance of area, 
drone return to the team who would process the data 
and then go directly to areas that are green to check for 
any locust population. Secondly, to find out the spatial 
extent of green vegetation at a particular location and 
identify locust infestations within this area. On the 
other hand, a rotary-wing drone would hover over 
the desert and photograph the area of the vegetation 
and record any concentrations of  hopper or adult 
groups. Additional information is then required to 
improve the safety and effectiveness of control opera-
tions. The use of a rotary-wing drone for specific spot 
spraying, thus avoiding pesticide drift and operator 
contamination is the better option. n 
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Pakistani farmers can now 
take full advantage of drone 

technology to save crops. 
The drones are simple, fast, 
affordable and easy to use, 

according to the experts

Made in Pakistan drones to 
fight off locust-led crisis

Ministry of Science and Technology signed an agreement with a private company, ABM-SATUMA, 
for the production and agriculture application of the drones to deal with locust crisis. The drones 
would be handed over to National Disaster Management Authority (NDMA)
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N
uclear Threat 
I n i t i a t i v e  
(NTI), a lead-
ing US non-

proliferation watchdog, 
has ranked Pakistan as the 
most improved in security 
from those countries hold-
ing nuclear materials, im-
proving its overall score by 
seven points since its 2019 
annual report. 

According to the New 
World Index, Pakistan lags 
far behind India in pro-
tecting its nuclear assets. 
Pakistan has been declared 
the more secure custodian 
of  nuclear assets. 

According to the Nu-
clear Threat Initiative 
(NTI) Index, Pakistan’s ef-
forts to protect its nuclear 
assets have left India far 
behind. Pakistan scored 47 
points against India’s 41. 
Pakistan also has a score 
of  58 against India’s 53 in 
defense of  installations. 

Pakistan has gained 
plus 25 points, while Pak-
istan’s plus one rank has 
also been increased in the 
global norms category. 
Pakistan raised its rank by 
7 points, after which India 
is now 6 points behind 
Pakistan. 

By implementing the 
new regulations, Pakistan 
has taken most of  the 
measures related to secu-
rity and control. Com-
pared to other countries, 
Pakistan has greatly im-
proved itself  in the secu-
rity and control category. 

Laura E Kennedy, a re-
tired United States career 
diplomat, also com-
mended Pakistan’s im-
provement in security 
ranking. One welcome bit 
of  news reported by 
#NTIindex is that #Pak-
istan ranked as most im-
proved in security of  those 
countries holding nuclear 
materials. 

NTI Nuclear Security 
Index is a first-of-its-kind public benchmarking proj-
ect of  nuclear security conditions on a country-by-
country basis in 176 countries. Initially launched in 
2012, the NTI Index, prepared with the Economist 
Intelligence Unit (EIU), has sparked international 
discussions about priorities required to strengthen se-
curity and most importantly, encourages govern-
ments to provide assurances and take actions to re-
duce risks. 

The NTI Index ranks countries with one kilo-
gram or more of  weapons-usable nuclear materials 
across a broad framework capturing policies, ac-
tions, and other conditions that shape their nuclear 
security. Additional countries with less than one 
kilogram of  weapons-usable nuclear materials or 
none at all are assessed across a subset of  the frame-
work. This “Theft Ranking” has been included in 
every edition of  the NTI Index. 

Pakistan was the most improved country in the 
theft ranking for countries with weapons-usable nu-
clear materials, improving its overall score by 7 
points. The majority of  Pakistan’s improvements are 
in the Security and Control Measures category (+25) 
because of  its passage of  new regulations. Pakistan 

also improved in the Global Norms category (+1). 
Pakistan’s improvements in the Security and 

Control Measures category are significant because 
strengthened laws and regulations result in durable 
boosts in Pakistan’s score as well as provide sustain-
able security benefits. 

Pakistan has steadily improved in the Nuclear Se-
curity and Control Measures category over time 
with the passage of  new regulations, improving by 
+8 in 2014, +2 in 2016, and +6 in 2018. Its score in 
2014 improved owing to new regulations for on-site 

physical protection. In 
2016, it passed new cyber-
security regulations. In 
2018, it improved its in-
sider threat protection. Its 
newest regulations mark a 
much larger shift. Com-
pared with other countries’ 
score improvements in the 
Security and Control 
Measures category, Pak-
istan’s increase of  +25 is 
the second-largest im-
provement of  any country 
since the Index first 
launched in 2012. 

“Pakistan’s improve-
ments in the Security and 
Control Measures cate-
gory are significant be-
cause strengthened laws 
and regulations result in 
durable boosts in Pak-
istan’s score as well as pro-
vide sustainable security 
benefits,” the watchdog 
said in its annual report. 

In 2016, the NTI Index 
added a third set of  coun-
tries in a new “Sabotage 
Ranking.” An act of  sabo-
tage against a nuclear fa-
cility could lead to a dan-
gerous radiation release. 
This assessment reviews 
the protection of  nuclear 
facilities against sabotage 
in 44 countries and Tai-
wan. 

The project draws on 
NTI’s nuclear expertise 
and the EIU’s experience 
in constructing indices, 
and the reach of  the EIU’s 
global network analysts 
and contributors. NTI—
working with an interna-
tional panel of  nuclear se-
curity experts and a 
number of  technical advi-
sors—focused on the 
framework and priorities 
that define effective nu-
clear materials security 
conditions. The EIU was 
responsible for developing 
the Excel-based model and 
gathering the data. 

NTI recommends that 
countries supportive of  nu-

clear security should work to build a stronger, more 
inclusive narrative about the importance of  nuclear 
security, to achieve broader participation in global ef-
forts to strengthen nuclear security and increased 
support for the International Atomic Energy 
Agency’s nuclear security role. 

The regional divides exposed in the NTI Index 
results provide further evidence that work is needed 
to develop a broader, more inclusive narrative for nu-
clear security that respects different national and re-
gional perspectives and priorities and moves away 
from a zero-sum approach that pits nuclear security 
and peaceful use assistance against each other. 

A more compelling narrative would remind 
countries of  the link between nuclear security and 
public support for the peaceful use of  nuclear tech-
nology. This, in turn, is linked to countries’ ability to 
meet its sustainable development goals. 

Tying the importance of  nuclear security to a 
more diverse set of  national and regional priorities 
can provide a better understanding how nuclear se-
curity and access to the peaceful use of  nuclear tech-
nology for nuclear energy, science, and research go 
hand in hand. n

Pakistan ranks most im-
proved in the nuclear secu-

rity index report published by 
the Nuclear Threat Initiative 

(NTI), a leading US 
non-proliferation watchdog.

Pakistan’s nuclear 
assets are more 

secure than India

Pakistan has gained plus 25 points, while Pakistan’s plus 
one rank has also been increased in the global norms 

category. Pakistan raised its rank by 7 points, after which 
India is now 6 points behind Pakistan
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P
akistan’s first electric vehicle charging unit 
has been installed at Jinnah Avenue with 
the collaborated efforts of  Ministry of  Cli-
mate Change and Ministry of  Science and 

Technology. The charging station has been set up 
here at the Pakistan State Oil (PSO), F-7 Markaz by 
Barqtron Energy Company. The charging station 
was made functional after successful completion of  
supply, installation and commissioning of  First Elec-
tric Vehicle (EV) charger for PSO. This is not the first 
electric car charging station in Islamabad, however, 
since there already is a BMW EV charging station in 
Kohsar Market, F-6 which was the first EV charging 
station launched. 

Presenting countless benefits and incentives to 
those who opt for electric-powered vehicles in the fu-
ture is the electric vehicle policy which was approved 
last month. The “first phase” of  EV implementation 
is focusing on trucks, buses, bikes, three-wheeled 
rickshaws, and pickup vehicles. 

The Minister of  Science and Technology Fawad 
Chaudary recently hinted about the development 
regarding EVs through a tweet saying, “The opening 
of  EV charging stations was another target of  Min-
istry of  Science and Technology to encourage E ve-
hicles as future transportation,” said Fawad 
Chaudhry in a tweet last week.  

The Government of  Pakistan has also approved 
the EV policy which The Ministry of  Climate 
Change had lately developed to improvise the eco-
system and contribute in the efforts to mitigate the ef-
fects of  global warming. Under the National Electric 
Vehicle Policy, all motorcycles and vehicles would be 
shifted on electric power, while EV manufacturing 
units would also be established across the country.  
The copy of the EV policy available with The Nation 
reveals that the initiative is taken to overcome the 
threats being hailed by the changing climate or the 
global warming. The policy intends to fight climate 
change by enacting such steps as transportation is the 

biggest cause of  emissions and many countries are 
planning to introduce electric and alternate fuel-
based transportation to drastically cut down emis-
sions.  

The document says: “To achieve these targets, the 
first few years require a carefully planned transfor-
mation of  the auto industry.  

These initial years are divided into three phases: 
1. Market development and public awareness 
through incentives and subsidies on EVs especially 
to the companies willing to setup EV related indus-
try in Pakistan. (Years 1 and 2) 2. Fuel import bill 
substitution through targeted penetration of  EVs 
through local assembly and manufacturing. (Years 3 
and 4) 3. Reasonable local adoption and export of  
electric vehicles and their components through in-
digenous research, development, assembling and 
manufacturing (Years 5 and beyond).”  

The document further briefed that the initial 
years of  EV penetration in Pakistan are not possible 
without government support. EVs still cost much 
higher than their FFV counterparts and governments 

around the world give subsidies, incentives and tax 
breaks for EV adoption amongst the masses. These 
initial incentives, tax breaks and benefits will pay for 
itself  with the savings in fuel import bill, reduction 
in emission related expenses, usage of  idle electric-
ity capacity and income from charging revenues.  

The document also revealed that with the target 
penetration of  first five years, the country will con-
servatively get around PKR 110 billion yearly 
through savings and earnings. 

Advisor on Climate Change Malik Amin Aslam 
also gave remarks about the EV policy when it was 
introduced. He was quoted as saying, “Pakistan is 
among 10 countries which are most affected by cli-
mate change. Economically we are the second most 
affected country. The melting of  glaciers in Hi-
malayas to the smog problem of  our cities gives us 
a strong indicator that climate change impacts mil-
lions of  lives and if  continue unabated it will impact 
millions of  more lives.”  

However, both the Advisor on Climate Change 
and Minister for Science and Technology seem op-
timistic in fighting against this global issue.  

Apart from this, climate pundits also believe that 
this policy will begin an era of  clean air in the coun-
try that we as a nation desperately need for our fu-
ture generation. n 
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Pakistan's first Electric Vehicle 
charging station opened in capital

The charging station has been set up here at the Pakistan State Oil (PSO), F-7 Markaz 
by Barqtron Energy Company. The charging station was made functional after 
successful completion of supply, installation and commissioning of First Electric 
Vehicle (EV) charger for PSO
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Presenting countless benefits 
and incentives to those who 

opt for electric-powered 
vehicles in the future is the 

electric vehicle policy which 
was approved last month





P
akistan’s Information Technology (IT) and 
IT-enabled Services (ITeS) export remit-
tances have surged to a staggering high of  
23.71 percent in the Financial Year (FY) of  

2019-2020. The IT-enabled services of  the country 
include call centre services as well as other computer 
services. The remittances measured in at $994.848 
million in FY 2018-2019 and have now increased by 
23.71 percent to $1.230 billion. 

The numbers were revealed in a performance re-
port released by the Pakistan Software Export Board 
(PSEB) recently. The report showed the ITeS export 
remittances increasing from $1.11 billion in May 
2020 to $1.23 billion in June 2020. A previous report 
released by the PSEB showed the increase of  20.75 
percent from the July of  2019 to May of  2020. The 
Ministry of  IT and Telecom (MOIT&T) has a target 
and is working towards increasing these export num-
bers for ITeS up to $5 billion in the next three years. 

The Federal Minister for IT & Telecommunica-
tion, Mr Syed Aminul Haq has directed the PSEB, 
which works as a department under the MOIT to see 

to it that the target gets achieved. He mentioned 
that under the vision of  ‘Digital Pakistan’ it becomes 
pertinent that we advance all IT-related projects for-
ward, thereby connecting Pakistan to the digital 
world. The ministry spokesperson also mentioned 
that 6,000 Pakistan-based IT companies were pro-
viding IT products and services to people in over 100 
countries. Pakistani IT companies have been pro-
viding products and services to some of  the world’s 
largest companies. The country has been ranked as 
the third most popular country for freelancing in 
the world. 

The Information and Communications Tech-
nology industry of  our country has seen plenty of  
high achievements in the past few years. With the 
Prime Minister’s Digital Pakistan vision and ITeS be-
ing the largest net exporter in the services sector, Pak-
istan is surely headed in the right direction in terms 
of  achieving that $5 billion revenue goal for the in-
dustry by the year 2024. 

Earlier, the PSEB is assisting 18 companies this 
year with coveted international certifications such as 

ISO 27001, ISO 20001, and CMMI Level-2 and 3. 
Ten companies have achieved certifications, while 
the rest are in progress. Furthermore, the PSEB has 
facilitated nearly 70 IT companies over the past eight 
months to participate in numerous events and trade 
fairs in Canada, China, Dubai, Norway, Saudi Ara-
bia, and the USA. The secretary IT lauded the 
achievements of  Pakistan's IT sector, noting that it 
was a matter of  great pride that Pakistani IT com-
panies were providing state-of-the-art products and 
services to the world's largest companies. 

He said that efforts needed to be made to en-
hance perception of  the Pakistan's IT industry in the 
global arena and to ensure sustainable growth of  
Pakistan's IT industry in the long-term. The gov-
ernment has prepared an incentives package for pro-
motion of  information technology sector, envisaging 
increasing IT sector exports from the current around 
$1 billion to $10 billion by 2023. 

Information technology is emerging as a vital 
organ of  national economy and government is pay-
ing great deal of  heed to promote IT sector, main-
tained in official documents. 

The incentives package includes various meas-
ures and is being designed after a thorough analysis 
of  other important IT destinations of  the region 
such as Philippines, China, Bangladesh, and India. 

Recently, Ministry of  Information Technology 
and Telecommunication (MoITT) Secretary Shoaib 
Ahmad Siddiqui talked to media that the govern-
ment was focused on increasing IT sector exports to 
$10 billion as soon as possible. 

All the stakeholders are on board and the target 
is very much achievable, Siddiqui added. He also 
confirmed the incentives package, while saying that 
government wanted to facilitate that sector, which 
had huge potential to increase the country's exports 
manifold. A summary to the prime minister is under 
process to encourage Pakistani products and to give 
preference to Pakistani software products by all min-
istries/divisions, which would help in growth of  IT 
business. Special Technology Zones will be devel-
oped in the country to promote IT/ITeS growth. In 
this regard Public Sector Development Program 

(PSDP) proposal of  Rs6.5 billion has been submit-
ted to the Planning Commission by MoITT. 

The MoITT has submitted proposal to the PM's 
Office for resolving issues related to double taxation 
of  IT companies. This initiative will help in remov-
ing impediments in IT business growth as well. A 
summary to the prime minister is under process to 
declare Islamabad as "Knowledge City". This ini-
tiative will promote international branding of  Is-
lamabad as an attraction for investment by foreign IT 
companies. n
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The Ministry of IT and 
Telecom (MOIT&T) has a tar-

get and is working towards 
increasing these export 

numbers for ITeS up to $5 
billion in the next three years

Pakistan IT, ITeS 
export remittances 
surge by $994.848 
million

The IT-enabled services of the country include call centre 
services as well as other computer services. The remittances 
measured in at $994.848 million in FY 2018-2019 and have 
now increased by 23.71 percent to $1.230 billion
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P
akistani Telecom brand, Ufone, added an-
other feather in its cap by winning two 
prestigious Effie Awards recently. Ufone 
won a Gold award for Best in Internet & 

Telecom category for its SuperCard campaign 
Budget bamuqabla befikri and a Bronze award in 
Best and Internet & Telecom for Balochistan Foot-
ball Cup 2019.  

The Budget bamuqabla befikri campaign high-
lighted how despite the rising inflation in 2019, 
Ufone maintained a steady price for its Super Card. 
The second award won was for the Balochistan 
Football Cup 2019 which provided a substantial 
platform to emerging footballers of  the region to 
showcase their talent. Both campaigns were recog-
nized by the jury for the positive impact they cre-
ated  

The award reflects the company’s diverse and 
innovative marketing strategies, which have won 
the hearts of  millions. The brand has also won two 
Eventex Global Awards in Gold categories for 
Ufone Balochistan Football Cup this year. Amongst 
444 entries from 39 countries, the Pakistani telecom 

brand emerged as the winner in two categories i.e. 
People’s Choice Award and Best CSR Event 
Award. 

The Effie Awards are one of  the most presti-
gious awards of  the country which bring forward 
most significant achievements in marketing com-
munications. It celebrates ideas that work and en-
courage thoughtful dialogue. Success of  Pakistani 
telecom operator,  Ufone, at the Effie Awards sig-
nifies the growing impact of  the brand and its com-

mitment to work on ideas which benefit the com-
mon man. The Effie network works with some of  
the top research and media organizations world-
wide to bring its audience relevant insights into ef-
fective marketing strategy.  

The Effie Awards are known by advertisers and 
agencies globally as the pre-eminent effectiveness 
award in the industry, and recognize any and all 
forms of  marketing communication that contribute 
to a brand’s success.  

Since 1968, winning an Effie Award has be-
come a global symbol of  achievement. Today, Effie 
celebrates effectiveness worldwide with over 40 
global, regional and national programs across Asi-
aPacific, Europe, Latin America, Middle 
East/North Africa and North America.  

All Effie Awards finalists and winners are in-
cluded in the annual Effie Effectiveness Index rank-
ings. The Effie Index identifies and ranks the mar-
keting communications industry’s most effective 
agencies, marketers, and brands by analyzing fi-
nalist and winner data from all Effie Awards com 
etitions worldwide. n 

Pakistani telco Ufone wins two 
prestigious Effie Awards 

The award reflects the company’s diverse and innovative marketing strategies, which have 
won the hearts of millions. The brand has also won two Eventex Global Awards in Gold 
categories for Ufone Balochistan Football Cup this year

Success of Pakistani telecom 
operator, Ufone, at the Effie 
Awards signifies the growing 
impact of the brand and its 

commitment to work on 
ideas which benefit the 

common man

FACEBOOK .COM / F L A R E M AG A Z I N E O F F I C I A L TWITTER .COM / F L A R E M AG A Z I N E P K JULY 15 -  AUGUST 15, 2020
17

 FLARE REPORT    |   EVENT



A
fter glorious success in 40+ countries 
and over 30+ million pieces sold world-
wide, the most premium accessories 
brand Oraimo makes a move in the lo-

cal market with a bang. Oraimo signed its part-
nership with the large distribution company, 
Muller & Phipps in a ceremony held at their head 
office in Karachi.  

Transsion Holdings is fast taking over the world 
as the powerhouse for technology gadgets. After in-
troducing and successfully conquering the ground 
for futuristic technology for mobile phones with 
largely popular Tecno, itel and Infinix across seven 
continents, Transsion well-articulated Zeeshan 
Yousuf  to spearhead Oraimo as the CEO for Pak-
istan.  

Oraimo accessories offer the highest blend of  
technology with seamless design value. The prod-
ucts are designed in France and offer an amalga-
mation of  the most exclusive design and high end, 
cutting edge technology. The brand has been a 
force to be reckoned with in the technology mar-
ket, the proof  of  which is that an Oraimo acces-
sory is sold every second! The products speak for 

themselves in their superior design, durability, tech-
nology and safety, which come at a price point 
that will leave the consumers floored!  Being the 

fast moving success that Oraimo is, it is only fitting 
that the brand chose to collaborate with the distri-
bution giants that have a legacy that cannot be 
challenged. Muller & Phipps is deemed as one of  
Pakistan’s oldest and most successful distribution 
networks thanks 
to their impec-
cable service 
and support of-
fered to all their 
partners.  

On the occa-
sion, Kamran 
Nishat, CEO 
Muller & 
Phipps said: 
“Muller & 
Phipps started 
in the Indo-Pak 

region in 1912, since then we have grown leaps and 
bounds, we have branches all over Pakistan. We owe 
our success to the fact that we have always worked 
diligently and with integrity to provide the best serv-
ice to our customers.  

We are very excited to partner with such a pre-
mium brand of  accessories and to be able to provide 
the best of  technology, design and value that will fill 
the existing gaps in the local market. Having worked 
with itel on mobile phones and bearing witness to 
their incredible success, we are confident about the 
future of  Oraimo and its potential to completely 
own the accessories arena"  

Speaking about the brand, CEO Oraimo Zee-
shan Yousuf  said: “I’m excited to be launching 
Oraimo because I feel that there is a massive gap 
in the market for high end, premium accessories 
and now finally Oraimo is going to fill in the void 
with accessories that are going to place every Pak-
istani consumer on trend. It’s going to fulfil design 
and high end fashion aesthetic and value alongside 
serving the purpose of  facilitating your life style 
and making sure that every individual performs 
better in their daily routines.”  Both businesses are 

totally geared 
to be the game 
changer and 
trendsetter in 
the accessories 
business of  
Pakistan and 
are oriented to-
wards provid-
ing the Pak-
istani consumer 
with the best of  
global technol-
ogy. n 
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Oraimo accessories offer the 
highest blend of technology 
with seamless design value. 

The products are designed in 
France and offer an amalga-
mation of the most exclusive 
design and high end, cutting 

edge technology

Oraimo signs M&P to sell world 
premium accessories in Pakistan

CEO Oraimo Zeeshan Yousuf said: “I’m excited to be launching Oraimo because I feel 
that there is a massive gap in the market for high end, premium accessories and now 
finally Oraimo is going to fill in the void with accessories that are going to place every 
Pakistani consumer on trend
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F
an favorite Turkish Esra Bilgic who is pop-
ular for her role as Halime Sultan in the 
drama Ertugrul Ghazi has become the 
brand ambassador QMobile’s View Max 

Pro series. QMobile has signed up Esra Bilgic as the 
Brand Ambassador for its new product, VIEW Max 
Pro. The phone boasts a triple back camera system 
with advanced AI features and a large 6.6” HD notch 
display. It is expected to be a leader in its segment and 
prove great value for the money. This fame has left lo-
cal brands racing to approach the celebrated actress 
to catapult their products and services to fame. As it 
appears, the race seems to have been won by 
QMobile. QMobile has yet again delighted their fans 
with this major step. The brand has a legacy of bring-
ing on board the biggest national and international 
stars, but it will be the first time that an international 
Turkish star will be seen on Pakistani screens. 

QMobile has a history of getting the biggest stars 

to promote their brand. What makes this event so spe-
cial is that it will be the first ever time an International 
Turkish star will be doing so. It has also made Q-Mo-

bile the first Pakistani brand to have any celebrity 
from Ertugrul on board. 

Commenting on the development, CEO and 
Chairman of QMobile, Zeeshan Akhter said: “It has 

always been our vision to bring innovation in Pak-
istan through our products, technology and advertis-
ing. During the current scenario, we hope that this 
project will be a pleasant surprise for the audiences 
and a benchmark for more collaboration of  Pak-
istani brands with global celebrities.” 

Ever since Ertugrul Ghazi or Dirilis Ertugrul 
started airing in Pakistan, Esra Bilgic has garnered a 
huge fan base because of her lead role as Halime Sul-
tan who is the wife of Ertugrul played by Engin Al-
tan Duzyatan. However, with popularity comes crit-
icism and Esra has gotten her fair share of it as many 
people weren’t happy with the real life of the actress 
and especially her clothing choices as most deemed 
them too inappropriate for a Muslim women. 

Pakistani’s although have good intentions but are 
quick to judge if  they see someone dressing in a bold 
manner forgetting that they don’t really have a choice 
in the matter. n

CEO and Chairman of 
QMobile Zeeshan Akhter said 

it has always been our 
vision to bring innovation in 

Pakistan through our 
products, technology and 

advertising



G
lobally acclaimed smartphone brand, 
TECNO has finally announced the 
winners for its trending gesture chal-
lenge on TikTok, #Giveme5with-

Spark5. The official video of  this act went viral 
and reached 200 million views on TikTok within 
a few days of  its broadcast. 

The challenge was first broadcasted with the 
celebrity faces including gorgeous Sadia Khan, 
talented Yashmina Gill and former video-jockey 
Hina Altaf. Not only this 30 famous TikTokers 
like Kanwal Aftab, Zulqarnain Sikandar, Areeka 
Haq and Malik Usman further endorsed this cre-
ative act by uploading their fun videos. 

The brand has announced 3 winners for this 
fun challenge of  the year #GiveMe5WithSpark5. 
The names of  the winners who would avail the 
premium Spark 5 Pro variants are, Arooj, Muskan 
and Sherry. 

TECNO’s creative campaigns have always 
helped boost up the numbers of  its admirers. Like-

wise, TECNO’s previous TikTok hits, this chal-
lenge has also gathered huge fan following for 

the brand. The challenge #Giveme5withSpark5 
was a huge success due to its winning handset the 
brand-new SPARK 5 Pro.  

The Spark 5 Pro challenge was all about, hand 
clapping gestures. The buzzing electric tune in 
the background chanting “Spark 5” on repeat, 
fueled the videos with more energy. The five fin-
gers of  two hands undergoing this drill are an in-
signia to Spark 5’s success. This challenge brought 
back to you all your care-free childhood memo-
ries. 

TECNO’s user-centric vision has once again 
exemplified its role in the tech industry among its 
rivals. The brand has created its own name as the 
most promising smartphone manufacturing hub 
with an excellent history of  customer services. 
With the success of  this challenge the brand 
would once again surprise its admirers. For more 
updates, Stay Tuned with TECNO. n

TECNO’s creative campaigns 
have always helped boost up 
the numbers of its admirers. 
Likewise, TECNO’s previous 

TikTok hits, this challenge has 
also gathered huge fan follow-

ing for the brand

TECNO #GiveMe5WithSpark5 
breaks all records on TikTok

The brand has announced 3 winners for this fun challenge of the year #GiveMe5With-
Spark5. The names of the winners who would avail the premium Spark 5 Pro variants 
are, Arooj, Muskan and Sherry

FACEBOOK .COM / F L A R E M AG A Z I N E O F F I C I A L TWITTER .COM / F L A R E M AG A Z I N E P K JULY 15 -  AUGUST 15, 2020
21

 FLARE REPORT    |   EVENT



I
n line with its commitment to build a thriving 
startup ecosystem, Jazz - Pakistan’s number one 
4G operator and leading digital service provider, 
has organized ‘The Art of  Pivoting’ webinar to 

address key issues faced by local startups in view of 
the COVID-19 pandemic. The webinar featured 
Aamir Ibrahim, CEO of Jazz, and was organized in 
collaboration with the National Incubation Center 
(NIC), Jazz xlr8 and Teamup. 

Pakistan has an evolving local startup ecosystem 
however it has not yet matured to survive the effects 
of  the pandemic. According to a recent research con-
ducted by NIC, 68% startups have experienced re-
duced demand, while 50% startups have halted their 
operations, out of  which 21% have shutdown per-
manently. “The pandemic poses immense challenges 
to our economy. Through this exclusive event we are 
extending all possible support for startups to thrive, by 
providing the pivoting expertise required to stay in the 
game. Jazz continues to commit its resources and ex-
pertise towards accelerating startup profitability and 
growth. We aim to enable Pakistani startups to con-
tinue to drive technology as an enabler for socio-eco-
nomic growth,” said Aamir Ibrahim, CEO of Jazz. 

The interactive webinar was attended by over 200 
participants representing; startups, business commu-
nity, academia, and thought leaders - gaining valuable 
insights on rethinking business strategies and lever-
aging digital. It is pertinent to note that 40 startup 
founders interacted with Aamir to discuss ideas on the 
best ways to change business strategy and move to 
more lucrative areas of building scale. The session was 

moderated by Aisha Sarwari, Director Communica-
tions and Sustainability of  Jazz and Fasieh Mehta, 
Program Manager, NIC. As Pakistan’s leading digital 
services provider, Jazz has played a vital role in de-
veloping the local startup ecosystem. The startup ac-
celerator Jazz xlr8 provides access to global pool of  
mentors, data and analytics, access to distribution 
networks, and payment gateway integration etc. This 
support has resulted in the creation of  more than 23 
startups including 10 women founders, 1100 jobs and 
PKR 250 million in seed funding.  

In another event, Jazz has partnered with Knowl-
edge Platform (Private) Limited to facilitate e-Learn-
ing amidst the ongoing pandemic. As per the collab-
oration, Jazz has introduced a special data bundle 
providing 10 GB in just PKR 150 whereby over 
270,000 students in 100 cities can access Knowledge 
Platform’s e-Leaning portal and mobile applications 
for the entire month. 

All prepaid customers of  Jazz who are registered 
with Knowledge Partner can avail this data bundle by 

dialing *778#. This collaboration is an initiative of 
Jazz Business, which has the largest and most com-
prehensive portfolio of  B2B ICT services and is cur-
rently serving 95 of the top 100 PSX listed companies. 

As schools set up virtual classrooms to continue 
their courses online following nationwide closure of 
educational institutes, students and parents are look-
ing for a steady and cost-effective connectivity solu-
tion. Identifying this as an urgent need, Jazz is utiliz-
ing its mobile broadband solution to provide access to 
some of the best online learning resources available on 
Knowledge Platform’s portal and mobile applica-
tions, giving students the chance to learn and develop 
while away from their schools.  

“Providing fast 4G services has been our forte, 
now we seek to transform how we learn by introduc-
ing cutting-edge technology to our e-learning plat-
form too,” said Syed Ali Naseer, Chief  Business Of-
ficer at Jazz. Talhah Khan, Knowledge Platform’s 
CEO, noted, “The new normal in education requires 
a fundamental change in the way students are engaged 
remotely through innovative educational products. 
Access to the internet and devices is a big challenge in 
Pakistan. We are happy to take our first step to part-
ner with Jazz for affordable internet access.” 

Jazz has previously worked with Knowledge Plat-
form on its Jazz Smart School project – a smart learn-
ing solution to the traditional schooling system 
through a digital learning platform. The program is 
aligned with three SDG Goals and with Pakistan’s Vi-
sion 2025 under the Prime Minister’s Education Re-
form Program. n 
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In another event, Jazz has 
partnered with Knowledge 

Platform (Private) Limited to 
facilitate e-Learning amidst 

the ongoing pandemic

Jazz organizes ‘The Art of Pivoting’ 
webinar for local startups

Jazz continues to commit its resources and expertise towards accelerating startup 
profitability and growth. We aim to enable Pakistani startups to continue to drive technology 
as an enabler for socio-economic growth said CEO Jazz Aamir Ibrahim
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v
ivo, the leading global smartphone brand, 
has collaborated with popular e-commerce 
store Daraz, for the Azaadi Sale on the oc-
casion of  Pakistan’s 74th Independence 

Day. The grand trademark Azaadi Sale on Daraz 
is bringing alive a convenient online shopping 
and entertainment experience featuring top deals 
and cross-category offers.  

As a brand partner to Azaadi sale, vivo is em-
powering its customers with an exclusive online 

flagship store on Daraz to buy and experience its 
innovative trendsetting smartphones and get the 
chance to win something, on every purchase. The 
festival will last from 7th of  August to 14th of  Au-
gust with a complete range of  vivo smartphones 
available and bundled deals with speedy delivery 
all over the country.  

In the ongoing Azaadi sale, vivo’s flagship 
model, V19 is being offered with a voucher worth 
Rs. 2100, along with premium gifts handpicked 
exclusively for vivo lovers across Pakistan.  

vivo’s top-selling models S1 and S1 Pro are 
also set to have amazing bundle deals during the 
campaign. Customers will also get a chance to 
win vivo V15 Pro, by playing 1 Rupee Game on 
Daraz.  

Adding more excitement to the occasion, 
Azaadi Sale has been integrated with a highly 
popular game show “Jeeto Pakistan” hosted by 
vivo’s brand ambassador Fahad Mustafa. The 
show is famous for its fun-filled interactive activ-
ities, revealing some super deals and partner pro-
motions. 

To ensure that all vivo lovers in Pakistan have 
the best experience this Independence Day, vivo 
will be organizing a “grand review contest” for all 
the users to win exciting prizes worth up to 
Rs. 3000.  

The contest involves customers to upload a 
“pictorial” review after the purchase of  every vivo 
smartphone on Azaadi Sale. vivo has especially 

organized this contest to ensure that this Inde-
pendence Day all its customers have double the 
excitement this year and unlock a chance to win 
exciting prizes. 

“vivo has always ventured to pursue perfection 
and deliver the best to our customers. All vivo 
products come alive with a motto to make users’ 
life easier and better. We take pride in blending 
with the vibrant cultures of  Pakistan and bring 
this grand Azadi sale to everyone this Independ-

ence Day. We have once again partnered with 
Daraz and have amazing discounts and bundle 
deals waiting for all our customers. We aim to cel-
ebrate the 74th Independence Day sharing love 
with our vivo family across the country,” said 
Mr. Alex Zhan, Sales Director for vivo in Pak-
istan. n 
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V19 is being offered with a 
voucher worth Rs. 2100, along 

with premium gifts 
handpicked exclusively for 
vivo lovers across Pakistan

vivo Pakistan launches ‘Azaadi 
Sale’ in collaboration with Daraz

As a brand partner to Azaadi sale, vivo is empowering its customers with an exclusive online 
flagship store on Daraz to buy and experience its innovative trendsetting smartphones and 
get the chance to win something, on every purchase
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I
ndiscriminate drug 
price hikes saddle 
patients with higher 
medical costs, cause 

them to skip doses of  
their medications, split 
their pills, or force them 
to abandon treatment al-
together. The distorted 
marketplace for prescrip-
tion drugs allows for 
drug prices to increase 
without warning or justi-
fication. 

Consumers expect 
pharmaceutical compa-
nies to compete with 
each other to offer the 
best price. Yet, patients 
face the harsh truth that 
prices for some of  their 
prescription drugs are at 
record highs, even when 
there are multiple brands 
available in the market. 

Take insulin for ex-
ample. Insulin products 
from various drug mak-
ers have undergone fre-
quent and nearly simul-
taneous price increases in 
recent years. Patients are 
left without alternative, 
affordable treatment op-
tions, and their health 
can suffer. As a result, 
physicians and patients 
are left wondering if  this 
is how the market is sup-
posed to work. 

PTI-led federal gov-
ernment allowed 7 to 10 
percent further increase 
in the drugs’ prices un-
der consumer price index 
as stated in a notification 
issued by the Drug Regu-
latory Authority of  Pak-
istan (DRAP) after 
amending the drug pric-
ing policy. 

This notification al-
lowing the drug manu-
facturing companies to 
increase the prices is is-
sued on the recommen-
dation of  the federal gov-
ernment and the DRAP 
Policy Board. 

The notification says 
the manufacturers and 
the imports now can increase the prices of  basic 
medicines by 7 percent, while this hike is 10 per-
cent in the case of  others. 

Another alarming feature of  the notification is 
that the DRAP will now increase the drugs prices 
every year on the basis of  consumer price index 
which in the current scenario is expected to rise. 

Hence, there is very little chance of  any re-
duction after this yearly review as the inflation is 
on the rise due to multiple factors, including the 
devaluation. 

The drug manufacturers mostly depend on im-
ported ingredients and the devaluation is certainly 
increasing the cost, not to mention the imported 
medicines as the price hike is obvious in that case.  

Earlier in January, the Ministry of  National 
Health Services (NHS) had notified reduction in 
prices of  89 medicines on directives of  Prime Min-
ister Imran Khan after the federal cabinet reduced 
the prices in its meeting. 

Special Assistant to Prime Minister on Health 
Dr Zafar Mirza said the prices of  several life-sav-
ing drugs had also been reduced. 

In June last, the Supreme Court (SC) observed 
that there was mafia of  pharmaceutical companies 
in the country manipulating the prices of  medi-
cines but the government was reluctant to take 
action against it. 

A two-member bench of  the apex court headed 
by Chief  Justice of  Pakistan (CJP) Gulzar Ahmed 
and also comprising Justice Ijaz Ul Ahsan was 
hearing a case pertaining to a pharmaceutical 
company increasing the prices of  its medicines. 

The chief  justice re-
marked that the govern-
ment’s action was limited 
to documentary proce-
dures only and lacked the 
will to make decisions. 
“The government doesn’t 
take any action and such 
matters end up in courts 
for them to decide,” he 
added. 

The chief  justice 
asked the additional at-
torney general if  the fed-
eral cabinet had made 
any decision on the prices 
of  medicines. The law of-
ficer replied that the mat-
ter had been referred to a 
task force, not the cabi-
net. 

Justice Ijaz noted that 
the task force was appar-
ently using delaying tac-
tics instead of  making a 
decision on the matter. 

The chief  justice in-
quired as to what the 
Drug Regulatory Author-
ity of  Pakistan [DRAP] 
was doing about the issue. 
“The government doesn’t 
seem to know what it has 
to do,” he added. 

The judge noted said 
both pharmaceutical 
companies and buyers 
were in a state of  uncer-
tainty. 

“Pharmaceutical com-
panies send all their prof-
its abroad under the pre-
text of  buying raw 
material.” 

The chief  justice fur-
ther said DRAP was only 
concerned about its own 
vested interests. 

The additional attor-
ney general said a private 
company had stopped 
supplying Buscopan 
tablets to the market. 

He added that if  the 
price of  a medicine was 
not increased as per the 
company’s demand, it dis-
appeared from the mar-
ket. 

Justice Ijaz observed 
that if  the DRAP did not 

make decision in time, the prices automatically 
went up after the stipulated period. 

The law officer said the company had in-
creased the price of  eight medicines. 

He added that the Sindh High Court also 
stayed DRAP from taking action. 

When the bench was informed that the lawyers 
for the company were busy in another court, it ad-
journed hearing till Monday. In October last year, 
the DRAP had seized stocks of  overpriced medi-
cines in various cities during a countrywide crack-
down. In the drug line pharma wholesale market, 
the blood pressure medicine “Adalt” packet of  20 
tablets was being sold for Rs1,200 instead of  
Rs170, while the packet of  30 tablets of  “Adalt LA 
30” was being sold for Rs1,900 instead of  Rs457. 
Moreover, “Acetazolamide” was being sold for 
Rs1,350 instead of  Rs62. 

Special Assistant to the PM on Health Dr Za-
far Mirza had warned that people involved in the 
business of  unregistered and fake medicines and 
demanding higher prices for medicines than the 
agreed rates would be deal with an iron fist. n 
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Another alarming feature of 
the notification is that the 

DRAP will now increase the 
drugs prices every year on 

the basis of consumer price 
index which in the current 
scenario is expected to rise

A bitter pill to swallow 
as govt allows 10% 
drugs price hike 

Consumers expect pharmaceutical companies to compete 
with each other to offer the best price. Yet, patients face the 
harsh truth that prices for some of their prescription drugs 
are at record highs, even when there are multiple brands 

available in the market
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I
ndia is angry after bloody clash between In-
dian and Chinese troops at Ladakh. At least 
20 Indian soldiers were killed in a clash with 
Chinese forces in a disputed Himalayan bor-

der area. Across the India, there are calls to boy-
cott Chinese products and halt bilateral trade, 
with people burning Chinese appliances and 
goods.India has already banned 59 Chinese apps, 
cancelling highway, metro and railway contracts 
over China’s stance. India plans to restrict Huawei 
and ZTE Corporation participate in 5G rollout of  
India. Still, China remains a large neighbor. It 
had invested prominently into Indian informa-
tion technology especially start-ups. New Delhi 
has no choice but to continue engaging with Bei-
jing. India’s top startups including Paytm, 
Zomato, and BigBasket, and the wider ecosys-
tem that counts Chinese investors among their 
largest backers, are likely to face further hurdles in 
raising capital. Modi government does not survive 
without Chinese investments and technologies. 
India has long been faulted for lagging behind 
China when it came to FDI, especially in manu-
facturing. 

India MPs urged Prime Minister Narendra 
Modi to take immediate action against US-based 
global rating agencies Moodys, Fitch and S&P, al-
leging that they are "trying to destabilise" India's 
economy as part of  a "Chinese conspiracy". 

Another setback to India as Iran has dropped 
India from a railway project linking the Chabahar 
port to Zahedan city. This comes amid China fi-
nalizing a $400 billion strategic partnership deal 
with Iran. 

Now New Delhi is aiming to strengthen its 
various bilateral and multilateral partnerships. 
That includes the important India-US relation-
ship, which is said to have progressed well in re-
cent years, as well as New Delhi’s strategic part-
nership with Moscow 
and bilateral ties with the 
European Union.  

One of  the areas in 
India’s efforts to shore up 
its external ties is the 
Quadrilateral Security 
Dialogue — an informal 
strategic dialogue be-
tween the United States, 
India, Japan and Aus-
tralia, known commonly 
as the Quad. Language 
used by the US. State De-
partment describes the 
Quad’s “collective efforts 
to advance a free, open, 
and inclusive Indo-Pa-
cific.” 

A future administra-
tion should be more sen-
sitive to India’s needs 
and vulnerabilities. Opening US markets to In-
dian-made goods, even with no reciprocal opening 

by India, makes geopolitical sense. Having the 
US as a stable source of  demand for manufac-
tured products would also help India to build up 
its industrial sector in the same way that China 
and South Korea did. And it would be unlikely to 

increase the trade deficit or put US workers out of  
a job; instead, it would result in some companies 
shifting labor-intensive manufacturing out of  
China into India, as is now happening with Viet-
nam. 

Calls from India's elite to resist or substitute 
made-in-China goods, which range from telecoms 

instruments and electronic components to con-
sumer electronics and toys, will deny the Indian 
masses their right to a better life, Chinese experts 
said. Challenging the dominance of  small Chinese 
goods in the Indian market would be to challenge 
the market itself. 

India-China military stand-off  has tremen-
dously benefitted Pakistan. Pakistan recently 
signed a $2.4 billion deal with China for a massive 
hydropower project in Pakistan-administered-

Kashmir which shows 
how three nations (India, 
Pakistan and China) are 
striving to out-do each 
other in the highly-con-
tested region. 

The hydropower proj-
ect marks the largest 
power sector investment 
by an independent power 
producer under China’s 
multi-billion dollar China 
Pakistan Economic Corri-
dor (CPEC). India has op-
posed the CPEC project 
stating that carrying out 
of  such projects in terri-
tories under Pakistan’s il-
legal occupation was ille-
gal.  

After completion of  
key projects in the first 

phase, “the second phase will focus on the devel-
opment of  Special Economic Zones (SEZ), 

strengthening trade and cultural ties through joint 
ventures and exchange of  delegations,” said Yao 
Jing, Chinese Ambassador to Pakistan. 

The China-Pakistan Economic Corridor 
(CPEC) is an assortment of  infrastructure projects 
currently under development in Pakistan. The cu-
mulative value of  all CPEC projects is $62 billion 
with future projects expected to amplify the valu-
ation considerably. CPEC intends to massively 
improve the Pakistan economy by rapidly en-
hancing the country’s infrastructure including 
modern transportation networks, energy projects, 
and special economic zones. 

Although CPEC work is still in its infancy 
stages it has already helped Pakistan ascend the 
global competitiveness scale. According to a re-
port by PWC Pakistan will be the world’s 20th 
largest economy by the year 2030 and CPEC will 
result in the creation of  over 2.3 million new jobs. 

CPEC has significant strategic and economic 
importance for China and Pakistan as it links 
China with markets in the Middle East, Africa 
and Asia. Xinjiang, China’s largest province, will 
be connected with the port of  Gwadar in 
Balochistan. 

Launched in 2015, CPEC is the flagship proj-
ect of  BRI. Declared by China’s President Xi as 
‘the project of  the century’, the Belt and Road Ini-
tiative (BRI) will deliver an estimated $5 trillion 
worth of  investment into the infrastructure of  52 
countries. As China-India relations deteriorated 
following their border skirmishes, journalists and 
think tanks zeroed-in on a new trade agreement 
between China and Bangladesh. China increased 
the number of  products Bangladesh could export 
tariff  free to China, from 60 percent to 97 percent 
of  their tariff  line. China’s concession falls under 
its preferential tariff  program for least developed 
countries (LDCs), which was unveiled in 2002 
and applies to 40 other countries. 

The Chinese investment plans announced in 
October 2016 are illustrative. China and 
Bangladesh signed 27 memoranda of  under-
standing (MoUs), valued at $24 billion for 
Bangladesh; Chinese and Bangladeshi companies 
on the sidelines entered 13 joint ventures (JVs), 
valued at $13.6 billion. 

Bangladesh scrapped one project – the $1.6 
billion Dhaka-Sylhet highway – after blacklisting 
the contractor, China Harbor and Engineering 
Company (CHEC), for attempting to bribe offi-
cials. Incidentally, CHEC constructed Hamban-
tota Port in Sri Lanka, which analysts often cite as 
an example of  China’s debt traps: Sri Lanka 
leased the port to China for 99 years to manage its 
debt servicing costs. 

Bangladesh has had one of  the fastest growing 
economies in Asia for years. The country aver-
aged close to 7 percent growth over the past 
decade, achieving a 8.1 percent growth rate in 
2019. Per capita income reached nearly 
$2,000 last year, growing more than three-fold 
since 2006.n

    C OV E R  S T O RY

India urged to take 
immediate action against 

US-based global rating 
agencies Moodys, Fitch and 

S&P for "trying to desta-
bilise" India's economy as 

part of a "Chinese 
conspiracy".
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A
 local organization has awarded best "Made in Pak-
istan” Feature Phones 2019 to Three Biz Telecom 
(Pvt) Limited under the banner of  MEMobile Pak-
istan. Chief  Executive Officer (CEO) MEMobile 

Pakistan Irfan Yousaf  received the award from the official of  
the organization. 

On the occasion, Irfan Yousaf  said the award depicted that 
the country have immense potential in term of  talent and ex-
ploring in all fields but especially in telecommunication sector. 
He said we have good talent to assemble local handsets in Pak-
istan at international standard. He was optimistic MEMobile 
phones will compete any international brands due to specifi-
cations, durability and quality. 

He said we offer 15 months warranty to our valued cus-
tomers with very competitive prices. With the grace of  
Almighty Allah, MEMobile phones sales is increasing day-by-
day. 

The customers showed full confidence in MEMobile cell 
phones and praised the company for providing satisfactory af-
ter sales service with good manners. 

Insha Allah in near future, we will be become No. 1 mo-
bile phone company in the country and its products will sell 
like hot cake. We do not compromise quality and service in 
any circumstances. 

Pakistan could save foreign exchange on smartphone im-
ports and earn foreign exchange through the export of  focused 
local smartphone manufacturing. It will also create employ-
ment opportunities for local people besides promoting growth 
of related support industries like packaging material and smart 
phone accessories, etc. n 

The customers showed full 
confidence in MEMobile cell 

phones and praised the 
company for providing 

satisfactory after sales service with 
good manners





C
hairman Pakistan Telecommunication Au-
thority (PTA) Major-General (Retd) Amir 
Azeem Bajwa has said that 5G ecosystem 
would serve as the bedrock of  sustainable 

socio-economic development in Pakistan. Speaking at 
SAMENA Telecommunication Council Leaders’ 
Summit, a dedicated Huawei 5G Ecosystem Confer-
ence held for the third consecutive year under the 
theme “Unleash 5G potential, build a better world”, 
Bajwa said the deployment of  this transformative 
technology should be precisely timed, supported by in-
telligent regulatory initiatives, enabled by adequate 
spectrum resources, under favorable market condi-
tions, and with consensus of  all stakeholders. 

Telecommunications leaders and experts from 
Pakistan and across the world gathered at the Summit 
to review plans for unleashing the potential of 5G net-
works to boost economies and societies in a post 
COVID-19 environment. Held virtually for the first 
time due to social-distancing requirements, the Sum-
mit was hosted by Huawei for the seventh consecutive 
year. “I believe that readiness of  our telecom infra-
structure will be sufficient to support 5G networks and 
services across the country,” PTA chairman asserted. 

Tania Aidrus, Special Assistant to the PM for 
Digital Pakistan, said Pakistan has to really think of 
the Internet as one of  the most democratizing forces. 

“How do we ensure that we are helping young 
people come out, apply their skills, apply their knowl-
edge, and apply their creativity to innovate for the 
country? And really, a government’s job here is to 
clear the path,” she observed. 

Charles Yang, President of  Huawei Middle East, 
in his keynote address said that although the pan-
demic has brought uncertainty to our lives, the ad-
vantages of  5G infrastructure are increasingly clear. 

“The outbreak has led to increased demand for 
ICT solutions specifically in areas like 5G amid a 
boost in network usage and 5G 2B innovations. Meet-
ing that demand will require new forms of public-pri-
vate partnerships based on open collaboration, sup-
porting strong industry policies that will enable social 
value, economic development, and provide enhanced 
service experiences to consumers across the region,” 
he maintained. Queen Silvia of  Sweden, Founder of 
World Childhood Foundation; Houlin Zhao, Secre-
tary General of  the ITU; Mats Granryd, Director 
General GSMA; Isabelle Mauro, Head of  Telecom-
munications at the World Economic Forum in the 
USA; Mark Spelman, Head of  Thought Leadership 
at the World Economic Forum in Switzerland; and 
Dr. Boutheina Guermazi, Director – Digital Devel-
opment at The World Bank Group in the USA also at-
tended. 

Summit attendees also included senior executives 
from telecommunications service providers, local reg-
ulatory authorities, global NGOs, and other ICT in-
dustry professionals representing decision makers for 
different verticals and government entities in countries 
from across South Asia, the Middle East, North 
Africa, Asia, Europe, and beyond. 

The Summit was held under the theme “5G-X: 
Harnessing 5G Across Industries for Investment Re-
vival” and highlighted how technology and ICT in-
frastructure play a significant role in our societies and 
economies. The Covid-19 pandemic demonstrated 
the need to strengthen digital infrastructure to better 
prepare societies for future crises and to make systems 
more resilient and sustainable, guaranteeing a better 
and more effective outcome. A shift to cloud, IoT, and 
better integration of  AI into the public health re-
sponse was also spotlighted, in addition to harnessing 
of other technologies for smart service delivery, which 
should be a key priority moving forward. 

SAMENA Telecommunications Council Lead-
ers’ Summit stressed on topics which are more socie-
tal in nature than business-focused, but are essential 
to industry dialogue. Attending speakers shed light on 
the impacts of  collaborative efforts when deploying 
technology in the Middle East region to overcome dig-
ital transformation challenges. The Summit also ex-
plored how ICT stakeholders can work together with 
industry verticals to turn their vision into reality at the 
local and regional level. 

Summit highlights included a dedicated Huawei 
5G Ecosystem Conference held for the third consec-
utive year under the theme “Unleash 5G potential, 
build a better world”. Participants reviewed 5G 
ecosystem cooperation in the Middle East, and how 
5G paired with complementary technologies such as 
cloud, AI, and AI-driven autonomous and BVLOS 
commercial drone applications, can inspire new ver-
tical industry applications. 

On the other hand, fifth-generation (5G) cellular 
networks have promised to deliver dramatically faster 
speeds than their 4G predecessors, and that promise 
is already being met in almost every country where 

5G has rolled out — except the United States. As 
Opensignal’s latest international network perform-
ance comparison reveals, average US 5G download 
speeds are still hovering below the country’s typical 
Wi-Fi speeds, an issue the wireless measurement firm 
attributes to the continued scarcity of  U.S. mid band 
5G spectrum. Across Asia-Pacific countries, Europe, 
and the Middle East, 5G speeds are now multiples of 
local Wi-Fi averages, which range from 21.4Mbps to 
74.5Mbps depending on the country. In top performer 
Saudi Arabia, 5G (291.2Mbps) averages over 13 times 
faster than Wi-Fi (21.4Mbps), and nearly 12 times 
faster than 4G (24.4Mbps); in the United Kingdom, 
the second-worst performer, 5G (146.8Mbps) is still 
over 4 times faster than Wi-Fi (34.1Mbps) and 5.5 
times faster than 4G (24.9Mbps). 

By contrast, US cellular performance continues to 
lag behind other countries — an issue that was ex-
pected to be addressed with the rapid adoption of 5G 
technology. Businesses and consumers were expected 
to start merging their mobile and home/office data 
plans together using 5G hardware that was at least as 
fast as wired broadband, if  not much faster. Instead, 
localities have held up high-speed 5G small cell de-
ployments over siting concerns, forcing U.S. carriers 
to rely heavily on lower frequency radio towers, which 
work over long distances but deliver slow speeds. n 
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Summit attendees also included senior executives from 
telecommunications service providers, local regulatory 
authorities, global NGOs, and other ICT industry profession-
als representing decision makers for different verticals and 
government entities in countries from across South Asia, the 
Middle East, North Africa, Asia, Europe, and beyond
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T
elenor Microfinance Bank has reported a 
net loss of  Rs. 16.3 billion for the year 
ended December 31, 2019. While a major 
part of  the net loss is attributed to invest-

ments in expanding the digital payments business, 
the other contributor is credit impairment loss, for 
which a provision of Rs. 8.9 billion was made by tak-
ing into account expected losses and credit irregu-
larities that also include fraud. 

However, it posted revenue of  Rs. 18 billion for 
the financial year ended December 31, 2019. This 
was led by expansion in the branchless banking cus-
tomer base of  the Easypaisa wallet. 

According to the official statement, in September 
2019, irregularities were identified in the loan port-
folio that also included cases of  collusion to commit 
fraud between employees and people outside the 
Bank which was immediately reported to the State 
Bank of  Pakistan and a detailed investigation was 
launched. This is unacceptable to Telenor Microfi-
nance Bank. 

The Bank took immediate steps to completely 
strengthen its risk structure and revamp compliance 
policies, including training and awareness sessions. 
The deposit business has not been affected and con-
tinues to operate on a robust platform. 

Actions were also taken against involved em-
ployees, ranging from warning letters and termina-
tions to reporting the matter to the law enforcement 
agencies for further investigation. 

The financial health of  the Bank remains sound. 
It is fully compliant with regulatory requirements to 
meet all financial obligations with the confidence 
that the changes made will have an overall positive 
impact and such instances will be prevented in the fu-
ture, said the released statement. 

A two-fold increase in Wallet accounts 
A two-fold increase in Year-Over-Year wallet ac-

counts was witnessed with more than 3 million in-

crease in monthly active users as compared to 2018. 
During the year 2019, the Bank continued to develop 
its capacity to become a major player in the digital 
payments space. 

It invested Rs. 8 billion towards building a more 
robust payment and lending platform enabled 
through technology that will be able to serve millions 

of  individual and small enterprise businesses by giv-
ing them access to financial services digitally. 

M. Mudassar Aqil, President & CEO of  Telenor 
Microfinance Bank said: “2019 has been a remark-
able year for us in terms of  growth. Despite chal-
lenges in our credit business, we are excited about 
how we have repositioned ourselves to become the 
leading provider of  digital financial services in the 
country. We have had an impressive growth in our 
Easypaisa customer base during the last year serving 
6.4 million mobile wallet users in 2019 as compared 

to 3.3 million in 2018. Similarly our depositor base 
grew by 86% to 17.18 million in 2019. Acquiring 
millions of  new customers and nourishing those re-
lationships requires sizeable investments in technol-
ogy, marketing and incentivizing consumer behavior. 
We have done the same for millions of  our cus-
tomers during the course of  the year. With the cap-
ital injection by our shareholder of  US$70 million in 
November, 2019, we are stable and on strong finan-
cial footing. We have implemented robust internal 
controls and risk management policies to further 
streamline our branch banking business. With unre-
lenting focus on serving customers, we are uniquely 
positioned to leverage our technological prowess to 
serve diversified segments of  the market and remain 
on track for continuous growth with high ambitions 
for the future.” 

In the year 2019 alone, the Bank handled trans-
actions of  almost Rs. 1 trillion through its agent net-
work and served over 10 million customers through 
its various channels. 2019 also saw an increase of  
34% in the total value processed per transfer from 
Mobile Accounts which depicts that customers are 
adopting money transfer through mobile accounts, 
as compared to the traditional method of  transfer-
ring money over the counter. 

Similarly, Easypaisa App users increased by 
about 300% to over 2 million representing the high-
est number of  users of  any financial app in Pakistan. 

The Bank continues to invest in technology with 
an aim to become Pakistan’s leading digital financial 
services provider, also serving micro-small and 
medium enterprises (MSMEs) both from payment 
and a credit perspective to become the leading player 
in both these categories. Through the power of  col-
laboration and technology, Telenor Microfinance 
Bank remains committed to enabling individuals 
and businesses across Pakistan to adopt the truly dig-
ital way of  life. n 

The Bank continues to invest 
in technology with an aim to 
become Pakistan’s leading 

digital financial services 
provider, also serving 

micro-small and medium 
enterprises (MSMEs) both 
from payment and a credit 
perspective to become the 

leading player in both these 
categories

Telenor Microfinance Bank 
posts net loss Rs 16.3 billion due 
to business expansion

It posted revenue of Rs. 18 billion for the financial year ended December 31, 2019. This was 
led by expansion in the branchless banking customer base of the Easypaisa wallet
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A
 few video has gone viral social media 
wherein there is leakage seen from the 
roof  of  Sportage. The owner of  the 
subject vehicles are narrating the issue 

of  water coming from the roof. While these videos 
went viral, another set of  videos also surfaces also 
involving the Sportage. In this situation, a white 
colored Sportage fully flooded inside. 

As all these videos went viral around the same 
time and when a spell of  heavy rain was seen in 
most of  the country, the leakage and flooding of  
Sportage topics got mixed up among the people 
who were following this matter. 

When the video went viral, there were few 
people who thoughts it’s all fake, and it is to ma-
lign the credibility of  the KIA Sportage. Some 
even said that other car brands currently in the 
country made this video, and it’s all propaganda. 
Some KIA Sportage owners started sharing videos 
of  their vehicle in heavy rain and showing no 
leakage at all and made a judgment that because 
as their vehicle doesn’t leak, therefore it’s all base-
less report. One of  the affected cars was brought 
to a KIA dealership at Township in Lahore for the 
leakage problem, and the company found that the 
leakage was not from the panoramic roof  assem-
bly but the windshield. The sealant used to hold 
the windshield in place was defective, and the wa-
ter was going inside the cabin with the swipe of  
the wiper blade. The windshield was removed 
from the vehicle along with the sealant. The com-
pany applied a new bead of  sealant, and the wind-
shield was installed back on to the car. 

KIA has done this work under warranty and 
free of  cost to the customer. The cost shown on the 
work order is reasonable, and it is to track the 
price of  warranty coverage, inventory record keep-
ing. You can see the checkbox checked for war-
ranty on the 6th row from the top. 

Well, a problem can happen on any assembly 
line anywhere in the world and with any brand. 
Any defective part can go onto the production 

line and then become part of  the vehicle, which 
later get sold. The impact of  that defective part is 
revealed only when the car is in the hands of  the 
owner. 

Also, not all vehicles can get effected with the 
same issue because not necessarily all vehicles 
used a particular same defective part(s). In other 
words, if  someone else is facing a problem in his 
car and you own the same vehicle, it does not 
mean you will and should have the same problem. 
It also does not means that if  you don’t have a 
problem, you don’t have that defective part. 
Maybe you have that too, but the problem has not 
yet arrived in your case, as the timeline can be dif-
ferent. 

This is why, if  multiple car owners report the 
same specific problem, the car companies investi-
gate and find out the reasons and then recall ve-
hicle which they think might have that defective 
part. Sometimes a recall is for the entire batch, it 
can be a certain number of  vehicles from within 
the batch/ lot, and in some cases, the whole pro-
duction spread over multiple years can be prob-
lematic. 

In the case of  KIA Sportage, an expired sealant 
was used, and that sealant didn’t perform its func-

tion properly and eventually failed. I was told that 
although only two individuals came to limelight 
because of  their social media video clip, in reality, 
there are many more Sportage units out there with 
the same defective sealant. It’s just a matter of  
time when that sealant will fail and let the water 
inside the cabin. 

I appreciate KIA dealer for stepping up and 
quickly fixing the issue. Still, it is also vital that the 
company tracks down all those Sportage units, 
which might have the expired sealant installed 
from the factory regardless of  even no issue re-
ported by the owners of  those vehicles at this time. 
It is better to fix these now with new sealant in-
stead of  waiting for leakage to happen, which can 
further damage the reputation of  the brand. 

I also suggest that KIA must give an extended 
warranty on the headliner, which got soaking wet 
because of  leaking windshield. KIA dealership 
didn’t replace it and just cleaned the stains / wet 
marks. Headliners have special backing/ foam 
and insulation, and once it gets wet, over time, it 
can get sag as moisture is now entrapped inside. 

My advice to all Sportage owners, if  you are 
not facing this particular problem, good for you, 
but it does not mean the problem is not there.  So, 
my message for those people who were calling 
this issue “fake propaganda, please understand 
that problems can happen and reporting them and 
discussing them is not propaganda. If  you don’t 
discuss, you will not know the reality, and it won’t 
be easy to improve things. When I post something 
here, I do all my homework with all the backup 
documentary evidence in place. 

KIA has done a good job by reacting to these 
videos and take steps immediately. I think the 
company should focus on Quality Control (QC) 
because the local consumer is not happy with cur-
rent manufacturing companies in Pakistan over 
the issue of  QC. So, KIA has to focus on this 
point very seriously because this will make them 
stand out among other competitors. n 
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KIA Sportage faces water leak issue

When the video went viral, there were few people who thoughts it’s all fake, and it is to 
malign the credibility of the KIA Sportage. Some even said that other car brands 
currently in the country made this video, and it’s all propaganda
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T
he time children 
spend on social 
media has in-
creased as drasti-

cally as it has for adults in 
the first half  of  2020, ow-
ing mostly to being at 
home day after day with 
not much to do, thanks to 
the coronavirus pandemic. 
However, experts are warn-
ing that being too authori-
tarian toward children 
about the time they spend 
on the internet as well as 
giving them unlimited free-
dom online can do more 
harm than good. Parents’ 
own social media practices 
and habits can directly in-
fluence their children. But 
how should parents be re-
acting to their children's so-
cial media habits, and 
when is it too early to get 
involved with these plat-
forms? 

Stressing that children 
naturally had to spend 
more time at home after 
schools were closed due to 
the coronavirus pandemic 
and turned to social media 
to fill this void, Dr 
Hameeda Iftikhar said: “If  
social media tools and 
channels are used with 
knowledge, they can help 
children develop their so-
cial skills, exchange ideas 
with their peers, and cre-
ate their own identity. Be-
sides, studies have shown 
that controlled internet use 
plays an important role in 
the development of  chil-
dren's intelligence, creativ-
ity and expressive power." 

Content and age ap-
propriateness 

Besides its benefits, she 
said that the negative as-
pects of  social media can-
not be overlooked. 

“Children can be ex-
posed to harmful images 
on social media because 
there are practically no lim-
its on what is posted. Ex-
amples of  this could be ex-
plicit sexual content, people engaging in acts of  
self-harm during live sessions, and abusive or violent 
conversations and posts,” she said. 

“In addition, social media offers a space where 
people can create an unrealistic identity and re-express 
themselves. In this respect, children may start com-
municating with these fictitious personalities in the 
virtual world and become a part of the desires and im-
pulses of these people. On another note, it is a fact that 
long-term and excessive use of  social media brings 
along various physical complaints as well as social and 
academic problems. These can include vision prob-
lems, fatigue, poor posture, sleeping and eating dis-
orders, an apparent decline in academic success, as 
well as family problems,” she added. 

Parents, check yourself first 
Parents should not outright ban all forms of social 

media just because they also have some negative as-
pects, she said. They should be aware and informed 
that its negativities can be turned into something 
more useful as long as it is used in moderation and a 
controlled manner. 

First and foremost, families should be reviewing 
their habits and attitudes toward social media be-

cause children will copy their elders. So, your use of 
social media could be to blame for the increase in the 
time your child spends online every day, she said. 

Should parents be monitoring their children's 
accounts? 

Drawing attention to the importance of  family 
attitudes, she said that being a good role model is one 
of  the most important duties of  parents. 

“Guiding your children, answering their ques-
tions without getting bothered or tired, and seeking so-

lutions will be important steps for parents. You can ex-
plain to your child the positive and negative aspects of 
social media. It can also be useful to check your child's 

social media accounts. 
They must be taught not to 
share personal information 
and private photos online. 
You should get to know 
their followers and the ac-
counts they follow,” she 
noted. 

The question of  age 
will vary according to each 
family. Parents must deter-
mine an appropriate age af-
ter making the necessary 
evaluations. 

"If  they have not 
reached the appropriate 
age to use social media, 
then spending time to-
gether online with more 
educational and instructive 
games will be more suit-
able for the child as well as 
a good step to strengthen 
your relationship with 
them. Most importantly, if  
you see any behavioral 
changes in your child, be 
sure to observe first and 
then communicate your 
concerns. It is beneficial to 
be conscious and take pre-
cautions to prevent prob-
lematic behaviors and 
habits learned at a young 
age from causing bigger 
problems down the line," 
she said. 

Establish mutually 
healthy communication 
with your child. Make sure 
to do some activities to-
gether in your free time. 
Children who feel lonely or 
cannot find the opportu-
nity to spend their free time 
with their family tend to be 
on the internet and social 
media more often and for 
longer. Authoritarian or 
conflictual parental atti-
tudes will also push the 
child to use social media ex-
cessively, leaving them ex-
posed to content that may 
include acts of violence. 

Do not suffocate your 
children with too many 
rules, and do not try to keep 
them under your control at 
all times. Children who 

grow up in overprotective families end up lacking con-
fidence, becoming too dependent on others, and be-
coming stubborn, shy and distant. This will cause 
them to accept the negative aspects of social media 
more quickly and develop on social media an identity 
that is not their own. Decisive and consistent parent-
ing gives a sense of confidence in the child's life. If  the 
father allows the child to use social media while the 
mother puts a ban on it, the child can develop unbal-
anced and unhealthy behaviors. On the other end of 
the spectrum, indifferent and passive parents can be as 
equally as harmful. These types of parents tend to see 
themselves as worthless and can engage in various 
behaviors to attract attention. The children of such par-
ents will resort to all kinds of acts to make themselves 
stand out on social media. 

Children who are criticized constantly and exces-
sively compared to their siblings and brought up in a 
family environment where they are always seen as 
guilty and unsuccessful, regardless of whatever they 
do, will also use social media and react similarly. The 
negative behaviors they are exposed to via these chan-
nels will determine what type of individuals they be-
come in the future. n 
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On another note, it is a fact 
that long-term and excessive 

use of social media brings 
along various physical com-
plaints as well as social and 

academic problems

What is the right age 
to allow kids on 
social media?

If social media tools and channels are used with knowledge, 
they can help children develop their social skills, exchange 

ideas with their peers, and create their own identity. 
Besides, studies have shown that controlled internet use 
plays an important role in the development of children's 

intelligence, creativity and expressive power
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E
x-Google executive and special assistant 
to the prime minister (SAPM) on Digital 
Pakistan Tania Aidrus and SAPM on 
Health Dr Zafar Mirza tendered resign 

over criticism leveled against them and the govern-
ment due to their dual nationality but actual rea-
soning behind two cabinet resignations in a single 
day has been revealed. Sources say that Tania Aidrus 
had set up a company under the name of  Digital 
Pakistan Foundation while Dr Zafar Mirza was 
asked to resign for not being able to perform satis-
factorily. The main reason for Tania Aidrus’ resig-
nation was a conflict of  interest, her SECP registered 
company included Jahangir Tareen as one of  its di-
rectors. The company was registered on February 27, 
before her appointment as Special Assistant to PM. 

Sources said that the Prime Minister had sought 
clarification after the company’s existence was re-
vealed but she failed to give a satisfactory explana-
tion. The Prime Minister’s office then asked for 
Tania’s resignation. 

Sources claimed that former Special Assistant 
to PM Dr Zafar Mirza was asked to resign for not 
performing satisfactorily; Dr. Faisal Sultan continued 
to fulfill his responsibilities related to fighting coro-
navirus and also attended related meetings chaired 
by the Prime Minister. Dr Faisal is likely to be given 
the charge of  Special Health Assistant, sources said. 

Furthermore, it is said that Dr Zafar Mirza failed 
to put a hold on the rising prices of  medicines and 
mishandled the issue of  importing raw materials for 
medicines from India. The Supreme Court’s obser-
vations on Dr Zafar’s competence were also among 
the reasons behind his resignation. 

However, informed sources claimed that both 
SAPMs were forced to step down from their posi-
tions due to a host of  reasons. Two notifications is-
sued by the Cabinet Division said Prime Minister 
Imran Khan had accepted both Aidrus and Mirza’s 
resignations. 

Sharing her resignation 
letter on Twitter, Tania 
wrote, “Criticism levied to-
wards the state as a conse-
quence of  my citizenship 
status is clouding the pur-
pose of  Digital Pakistan. In 
the greater public interest, I 
have submitted my resigna-
tion from the SAPM role. I 
will continue to serve my 
country and the PM’s vision to my best ability.” 

Tania left her job of 12 years at Google where she 
served in various leadership roles, her last one being 
“Director, Product, Payments for Next Billion 
Users”, to join Prime Minister Imran Khan’s Digital 

Pakistan initiative in February, and was appointed 
SAPM for the same purpose. Sources privy to the de-
velopment said that PM’s Principal Secretary Azam 
Khan invited the former SAPM to his office this 
morning, where PM’s Adviser on Accountability 
Barrister Mirza Shahzad Akbar was also present. 
There she was asked to sign the resignation letter. 

When Tania protested and asked to speak to the 
prime minister, she was told that this resignation 
was not optional, that she had to sign it and the PM 
would not be able to speak to her. Therefore, while 
the letter points to criticism on Aidrus’s foreign na-
tionality being the chief  reason for her resignation, 
the actual motives behind her removal are much dif-
ferent. 

Rumours of  difficulties between Tania and CEO 
of  National Information Technology Board (NITB) 
Shabahat Ali Shah are also not unheard of. Sources 
privy to the progress of Digital Pakistan revealed that 
there was an expectation from Tania that she would 
arrange funding from international donors such as 
World Bank for Digital Pakistan but no such deals 
were ever finalised. These reasons also contributed 
to her being removed. 

Shortly after Aidrus announced her resignation, 
SAPM Dr Zafar Mirza took to Twitter to do the 
same. He said that he had come to Pakistan on the 
personal invitation of  the premier after leaving the 
World Health Organisation (WHO). 

“I worked hard and honestly. It was a privilege to 
serve Pakistan. I am satisfied that I leave at a time 
when Covid-19 has declined in Pakistan as a result 
of  a grand national effort,” Mirza said. 

He added that he had made the decision over the 
“negative discussion about the role of  SAPMs and 
criticism of  the government”. 

“Pakistani people deserve better healthcare. I 
have worked sincerely to contribute to this cause. 
Pakistan will Insha’Allah emerge out of  Covid-19 
with a stronger healthcare system.” 

It has yet to be confirmed whether the premier 
has accepted the two resignations. 

However, according to reports, Dr Mirza was 
also forced to step down from his position. 

Sources claimed that Dr Mirza was facing an in-
quiry regarding the import of  medicines and a recent 
hike in the price of  drugs. 

“The health official could not satisfy regarding 
the price hike and had reportedly said that he was 
not directly responsible for it,” the sources said. 

“The prime minister has launched an inquiry 
into this,” they added, noting that Dr Mirza had 
earlier offered to quit but was told to resign on 
Wednesday. According to the sources, the perform-
ance of  other special assistants and advisers is also 
being examined and action would be taken after the 
review is complete. Before forced resignations, the 
government went public with the assets and nation-
alities of  15 special assistants to the prime minister 
– bringing to light that seven of  them were either 
dual nationals or held another country’s permanent 
residency. The details of  their assets and nationalities 
have been put up on the website of  the Cabinet Di-
vision. Information Minister Shibli Faraz tweeted 
that the information had been made public on the in-
struction of  Prime Minister Imran Khan. 

The move comes in response to growing criticism 
and calls for declaring the assets of  the people close 

to the prime minister. 
Before coming to 

power, PM Imran was in 
favour of  keeping a small 
cabinet but the size of  the 
cabinet has now reached 
about 50, including federal 
ministers, ministers of  
state, advisers and special 
assistants. 

Leaving nothing to 
imagination, the information placed on the website 
revealed that a total of  seven SAPMs have dual na-
tionalities or permanent residency in the United 
States of  America, the United Kingdom, Canada 
and Singapore. n 

Two notifications issued by the 
Cabinet Division said Prime 

Minister Imran Khan had 
accepted both Aidrus and 

Mirza’s resignations

PM’s special aides 
sent home for poor 
performance

Sources say that Tania Aidrus had set up a company 
under the name of Digital Pakistan Foundation while 
Dr Zafar Mirza was asked to resign for not being able to 
perform satisfactorily
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A
fter hydro and wind energy, PV is the 3rd 
renewable energy source in terms of  
global capacity. The International Energy 
Agency expects a growth by 700 – 880 

GW from 2020 to 2024. Energy is instrumental for 
Pakistan’s economic growth and prosperity, that much 
is clear. Pakistan can and should quickly surpass the 
208 billion kWh per annum renewable energy output 
of  Germany, considering it is well over twice the size, 
has far greater unused land to work with, and has di-
verse geographical conditions for different types of re-
newables. The industrial technology required for a re-
newable energy base is widely available from multiple 
global sources, so its planning and deployment is just 
a matter of  intelligent, diligent procurement. 

Solar photovoltaics (PV) is by far the most abun-
dant, quickest to install and cheapest electricity source. 
A standard fixed-tilt PV system would produce 140 
kWh/m2 just about anywhere in the country. If  you 
consider the nationwide barren land or empty 
rooftops, Pakistan can easily deploy 100x billion kWh 
per annum of PV. You need about 175,000 acres per 
100 billion kWh, less than 0.1 percent of Pakistan’s to-

tal land footprint. Since Pakistan receives about twice 
the solar irradiation per unit area as Germany, its 
land requirements for the same amount of  electricity 
are about half. 

Would this daytime electricity from solar PV be af-
fordable? According to information, several project 
developers have offered to 
deliver solar electricity to 
the Pakistani grid at all-in-
clusive prices below 6 US 
cents/kWh — much lower 
than the power purchase 
agreement tariffs for coal. 
Since these offers, the raw 
capital cost of  solar PV sys-
tems has dropped by an-
other 15 percent to below 
80 US cents per watt-peak 
capacity. Solar electricity 
costs keep sliding with man-
ufacturing economies of  scale. It’s safe to say that no 
fuel-based power can price compete with solar for 
Pakistan. The opportunity cost of  not using empty 

land for cheap solar electricity is tremendous. Every 
day that passes, Pakistan is losing 100x billion kWh of 
solar electricity that could have been cheaply delivered 
to satisfy unmet demand and drive economic growth. 
Upfront financial capital for the solar PV deployment 
is not a showstopper. In the Independent Power Pro-
ducer (IPP) business model, the IPP arranges the up-
front capital for turnkey installation of  the solar PV 
system and is paid back by the government purchas-
ing authority at an agreed tariff  per kWh over a 25-
year period. Since there is no fuel required for the so-
lar asset’s operation, there is no fuel price volatility 
and hence financial uncertainty about the actual kWh 
output cost. Most importantly, there is no foreign ex-
change pressure of  fuel imports on the national cur-
rent account. Wind energy is another abundant option 
and as cheap, if  not cheaper, than solar PV in areas 
with high wind velocities. The cost and generation po-
tential for this source varies with the cube of wind ve-
locity (you typically want an average of over 5.5 m/s). 
Commercially feasible areas for onshore wind farms 
will be less than solar PV but still plenty in a land as 
vast as Pakistan. Offshore wind in the warm, shallow 
waters along Pakistan’s 1,046 km long coastline is a 
particularly attractive option. Germany’s onshore and 
offshore wind production has crossed 95 billion kWh 
per annum and 19 billion kWh per annum respec-
tively, from about 0.45x the total land size and 2.3x the 
coastline length of  Pakistan. With a similar if  not 
wider range of  geographical opportunities to choose 
from, Pakistan can pull over 100 billion kWh per an-
num of wind electricity. On the other hand, scientists 
have achieved two major breakthroughs in terms of 
solar energy which could significantly increase effi-
ciencies and reduce the cost of  generating energy 
from the sunlight.  The first breakthrough describes 
how scientists were able to transform low energy, 
non-visible light into high energy light and success-
fully harvesting more electricity from the same 
amount of  sunlight. Scientists are calling this, “up-
converting”. The research team from the University of 
Kentucky in the US, RMIT University and UNSW 
University in Australia discovered that Oxygen can be 
used to transfer low energy light into molecules that 
can be converted into electricity. 

Professor Tim Schmidt from UNSW Sydney said: 
“The energy from the sun is not just visible light. The 
spectrum is broad, including infrared light which 
gives us heat and ultraviolet light which can burn our 
skin. Most solar cells are made from silicon, which 
cannot respond to light less energetic than the near in-
frared. This means that some parts of  the light spec-
trum are going unused by many of our current devices 
and technologies.” 

Hence, the technique uses tiny semiconductors 
called quantum dots to convert low energy light into 
high energy light. The second breakthrough involves 
using a material called perovskites to create en-
hanced solar modules that are more stable and ef-
ficient than current generation silicon solar cells. 

These are not only cheaper to produce but are 
also more flexible and lighter. However, the obsta-
cle was that the material was difficult to upscale 
enough where it could be used as a solar panels that 
span several meters. Dr. Luis Ono, a co-author of  
the study said: “Scaling up is very demanding. Any 
defects in the material become more pronounced so 

you need high-quality ma-
terials and better fabrica-
tion techniques.” This is 
why the new technique 
makes use of  several layers 
of  perovskites to minimize 
the loss of  energy and 
toxic chemicals leaking as 
it degrades. This approach 
was able to maintain a 
high-performance levels 
even after 2000 hours of  
constant use. 

The researchers are 
currently testing the new breakthroughs on large 
scale solar panels and hope to commercialize this 
technology soon. n 
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Scientists have achieved two 
major breakthroughs in terms 

of solar energy which could 
significantly increase 

efficiencies and reduce the 
cost of generating energy 

from the sunlight

Photovoltaics 
become the cheapest 
source of electrical 
power in Pakistan 
with a high potential

Solar electricity costs keep sliding with manufacturing 
economies of scale. It’s safe to say that no fuel-based power 
can price compete with solar for Pakistan. Solar photovoltaics 
(PV) is by far the most abundant, quickest to install and 
cheapest electricity source
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P
akistan most selling cars brand Honda has 
recalled 608,000 vehicles to fix faulty soft-
ware despite increased the prices of  cars 
manifold. Reportedly, the faulty software 

can result in backup camera to stop working and 
cause the driver’s display in the gauge cluster to fail 
or restart on its own. The recalls are set to commence 
from September 23rd, 2020. 

The software issue has occurred in Honda’s in-
strument panel control module that was fitted par-
ticularly to the 2018-20 Honda Odysseys, 2019-20 
Honda Pilot SUVs, and 2019-21 Honda Passport 
SUVs. And since there is no smart 0ver-the-air up-
date or fix available, the owners of  the said vehicles 
will have to visit a Honda Dealership to get the soft-
ware fixed. 

It pertaining mentioning that this isn’t the first 
run-in for Honda into the issues involving faulty 
software, as the automaker had to recall about 
232,000 Accords and Insights a couple of  years ago 
because of  the same kind of  problems. 

Also worth noticing, is the fact that this is the 2nd 
recall exercise from Honda this year, as just a few 
months back they had to recall a total of  1.4 million 
vehicles around the world that were fitted with faulty 
fuel pump sourced to them by Denso, a Japanese car 

parts manufacturer. Among the cars recalled, were 
2018-19 Acura NSX, 2019 RDX, RLX, and RLX 
hybrid, 2019 Honda Accord, 2019 Civic hatchback 
and Type R, 2019 HR-V, 2019 Fit, and 2019-20 In-
sight. 

The transition into the era of  modern vehicles 
has apparently been tough for Honda, as the com-
pany once known for its reliability, has started slip-
ping up quite a bit as of  late. However, the loyal fan 
base of  Honda still remains strong, as after all, it is 

an automaker that has established an identity for 
years of  selling reliable and desirable cars around the 
world. 

As the market waits for the launch of  the new 

Honda City, Honda Atlas Cars Pakistan Limited in-
creases the prices of  all variants, according to a let-
ter dated May 4 and addressed to all its dealers. 

“Keeping in view the increase in forex [dollar 
rates] and its impact on CKD [Complete Knocked 
Down kits] and other parts, HACPL is compelled to 
increase the prices of  Honda cars with effect from 
May 5,” the letter read. 

Honda City (1.3 L, Automatic) will become 
Rs65,000 more expensive and sell for Rs2,574,000. 
Its ex-factory price that doesn’t count other costs 
(withholding tax, freight and insurance etc) involved 
in bringing it on the road. Civic’s 1.5L Oriel variant 
will cost Rs4,349,000 after an increase of  Rs100,000. 

The letter says new prices are applicable on all 
bookings received from April 23 onwards. The cur-
rent price (as on May 4) is applicable on old orders 
with full payment as on April 22, it said. Deliveries 
for previous orders with partial payment as on April 
22 will be made on the new prices. It said that the 
rates are based on the current exchange rates and any 
hike may result in a further increase as well. 

This decision comes three weeks after Indus Mo-
tor Company, the makers of  Toyota cars in Pak-
istan, raised its prices. The company cited the rupee’s 
devaluation from Rs155 to a dollar to Rs167 as the 
reason. 

On March 27, the dollar rose to an all-time high 
of  Rs169 before a central bank intervention brought 
it down to Rs167 the same day. It has been falling 
since. 

Analysts say when the dollar becomes expen-
sive, carmakers increase prices because they import 
up to 60% of  their parts, which are paid for in dol-
lars. However, Honda’s price increase comes at a 
time when the dollar has fallen sharply. The green-
back fell to Rs159.5 on April 22, then a one-month 
low, and has been staying at that level since then. 

Car plants of  all automakers are shut because of  
the lockdown and their inventories remain unsold. 
The sales of  the auto sector plunged 70% this year 
compared to the corresponding period of  2019. In 
the case of  Honda, the year-on-year decline in sales 
is 96%. 

Both IMC and HACPL raised prices at a time 
when the economy is slipping into a recession as the 
GDP growth forecast is negative 1.5% for the fiscal 
year ending June 2020. 

Analysts say traditionally the automaker’s strat-
egy has been to protect profitability. By raising prices, 
they try to keep profit margins normal so they can re-
main in profit. 

Without a doubt, the current prices of  cars as-
sembled and sold in Pakistan are very high. Though 
the high price does account for the heavy custom du-
ties and taxes along with import costs, it also in-
cludes a hefty profit margin by the manufacturer 
companies. 

Following rupee’s devaluation against the US 
dollar, major Pakistani automakers – Toyota Indus, 
Pak Suzuki, Al-Haj Faw, and Honda Pakistan in-
creased the prices of  their cars. 

The companies justified this increase saying that 
their industries depend on imports of components and 
parts from overseas, and due to the depreciating rupee, 
these imports cost more than they did before. n 
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Both IMC and HACPL raised 
prices at a time when the 
economy is slipping into a 

recession as the GDP growth 
forecast is negative 1.5% for the 
fiscal year ending June 2020

Honda recalls 
thousands vehicles to 
fix faulty software

The software issue has occurred in Honda’s instrument panel 
control module that was fitted particularly to the 2018-20 
Honda Odysseys, 2019-20 Honda Pilot SUVs, and 2019-21 
Honda Passport SUVs
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P
rime Minister 
Imran Khan 
launched the 
Digital Pakistan 

campaign that aims to 
make lives of  the people 
easier through e-gover-
nance and eliminate cor-
ruption from the country. 
On the contrary, Punjab 
government has shut 
down 20 e-libraries 
across the Punjab. 

Twenty e-libraries 
across Punjab were shut 
down and the entire staff  
terminated. The students 
lamented anti-education 
policy of  the incumbent 
government.  

They said that a num-
ber of  books in hard copy 
and more than 50,000 
online books were avail-
able to them free of  cost 
through the e-library in a 
peaceful environment but 
they have been deprived 
of  all this suddenly with 
a single stroke of  pen as 
all e-libraries have been 
closed and staff  termi-
nated. 

They said that this 
was not expected of  this 
government which al-
ways talks about a new 
Pakistan and promising 
facilities to the under 
privileged. They said that 
the facilities which were 
available in these li-
braries cannot be made 
available at home espe-
cially for those belonging 
to low income and under 
privileged families. 

A terminated em-
ployee of  e-library while 
talking about the facili-
ties being provided to stu-
dents and other book lov-
ing people said that in 
every e-library, 3,000 
books, 15 laptops, 15 
tablets, reading hall, au-
ditorium, HEC links, top 
15 journals of  the world 
to every student free of  
cost. He said that almost 
60,000 students were reg-
ular members of  these li-
braries. 

He said that all these libraries were established 
in 2017 at the cost of  millions of  rupees and were 
controlled by the Punjab Information Technology 
Board (PITB) Lahore and now all had been closed 
and staff  terminated. 

He said that the e-libraries, which have been 
closed established in Attock, Rawalpindi, Mian-

wali, Gujrat, Sargodha, Bhakar, D.G. Khan, Gu-
jranwala, Toba Tek Singh, Faisalabad, 
Sheikhupura, Lahore, Sahiwal, Muzafargarh, 
Okara, Vehari, Multan, Narowal, Rahim Yar 
Khan and Bahawalpur. According to details, now 
Punjab government has handed over these e-li-

braries to Punjab Sports Board and now District 
Sports Officer of  the concerned districts will run 
these libraries. The source further said that sports 

department will certainly 
face problem to run these 
libraries as the staff  has 
been terminated. 

Two years ago, The 
Punjab Information 
Technology Board 
(PITB) have set up E-Li-
braries in twenty districts 
of  Punjab along with the 
cooperation of  Youth Af-
fairs, Sports, Archaeol-
ogy and Tourism Depart-
ment (YASAT). 

A central digital li-
brary has been estab-
lished at the Punjab In-
formation Technology 
Board date centre to give 
online access to e-Jour-
nals, full-text eBooks, on-
line reference collection, 
Documentaries, Simu-
lated videos, e-Thesis, 
Nobel Laureates collec-
tions and other local and 
international resources. 

 
These libraries are 

built with the objective of  
coaching the e-reading 
and e-learning culture, 
for providing greater op-
portunities to the public 
at large for networking, 
exchanging of  views, 
open access to free online 
resources and limited ac-
cess to the members for 
subscribed resources and 
for keeping the youth en-
gaged in healthy reading 
habits. 

The 21st century, pre-
sumably, is an era of  on-
line activities. Classes are 
now made available on-
line, workshops, semi-
nars and conferences are 
conducted online. Li-
braries in Pakistan still 
evoke us the old pictures 
of  20th century. To stay 
safe, healthy, and Eco-
friendly through this 
global pandemic and be-
yond, the government 
should spend more 
budget on libraries rather 
than online classes. Digi-
tal Libraries have been 
becoming norms at col-
leges and universities, 

combining technology and information resources, 
allowing remote access to educational contents 
and breaking down the physical barriers. The gov-
ernment must ensure a digital library culture in the 
country. To thrive in this new reality, libraries 

need to accelerate and ought to be more proactive 
and responsive. n 

Twenty e-libraries across 
Punjab were shut down and 
the entire staff terminated. 

The students lamented anti-
education policy of the 

incumbent government.

20 e-libraries closed, 
staff terminated 

across the Punjab

The e-libraries which have been closed established in 
Attock, Rawalpindi, Mianwali, Gujrat, Sargodha, Bhakar, 

D.G. Khan, Gujranwala, Toba Tek Singh, Faisalabad, 
Sheikhupura, Lahore, Sahiwal, Muzafargarh, Okara, Vehari, 

Multan, Narowal, Rahim Yar Khan and Bahawalpur
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T
he government 
has decided to 
i m m e d i a t e l y  
block Bigo cit-

ing complaints from peo-
ple regarding the “im-
moral, obscene and 
vulgar” content on the 
live streaming app. On 
the directive of  govern-
ment, Pakistan Telecom-
munication Authority 
(PTA) has taken strict 
measures against the so-
cial media platforms in-
cluding TikTok and im-
posed a ban over the 
live-streaming app Singa-
pore-based Bigo. 

The PTA, while tak-
ing measures against the 
video-sharing social me-
dia platforms, issued a fi-
nal warning to the Tik 
Tok and banned the live-
streaming app, Bigo, after 
receiving complaints 
about promotion of  im-
moral, obscene, and vul-
gar content. Section 37 
of  the Prevention of  
Electronic Crimes Act 
2016 gives PTA the au-
thority to block “unlaw-
ful online content”, even 
an undesirable narrow 
interpretation of  the sec-
tion does not warrant 
blocking a video game 
for the reasons cited by 
the PTA. 

It blamed the apps for 
bringing negative effects 
on society in general and 
youth in particular. 

A press release issued 
by the authority further 
said that the PTA issued 
notices to both the social 
media platforms to mod-
erate the socialisation 
and content within the le-
gal and moral limits, in 
accordance with the laws 
of  the country. 

However, it termed 
their response as unsatis-
factory, forcing the PTA 
to take punitive measures 
against them. It said that 
the Bigo was blocked im-
mediately while Tik Tok has been issued a final 
warning to put in place a comprehensive mecha-
nism to control obscenity in social media appli-
cations. 

A government official while commenting on 
the ban said that Tik Tok was promoting videos of  
young girls, who were unable to deal with the af-
ter-effects of  a viral video. 

Aged men were found commenting on the 
videos of  young girls while footages of  young 
girls were also leaked on the social media plat-
form, he said and added that it was the responsi-
bility of  the government to safeguard its citizens. 

On the warning, TikToK spokesperson said 
we committed to further safeguard and ensure 
safety of  users. In a statement, he said, “We de-
ploy a combination of  technologies, and modera-
tion strategies to detect and review problematic 
content that violates our terms of  use and com-
prehensive Community Guidelines, and imple-
ment appropriate penalties including removing 
videos and banning accounts” 

In addition, he said, TiKToK offered users a 

number of  controls, tools and privacy settings in-
cluding easy reporting mechanisms that enables 
users and law enforcement to report any inappro-
priate content.  

in response to the warning of  PTA, he said, 
data from July 1 to December 31, 2019 of  the 
transparency report disclosed that, TikTok mod-

eration system proactively caught and removed 
98.2% of  videos before a user reported them; 
while , 89.4% videoes were taken down before 
these these received any views.  

In this period, “we've removed 3,728,162 vio-

lating user videos from 
Pakistan” he added. 

Resembling live-
streaming apps like 
Periscope and Meerkat, 
BIGO is a live-streaming 
video platform made by a 
Singaporean team. De-
scribing itself  as a "fast-
growing internet com-
pany" working on "video 
broadcast and VoIP-re-
lated products and serv-
ices all over the world," it 
claims to own multiple 
patents in VoIP and video 
technology. 

BIGO LIVE that also 
a telecommunications 
product that enables free 
international calls and 
messaging over the inter-
net, allows users to mon-
etize their live streams 
through in-app gifts that 
can be turned into real 
money. To cash out, a live 
streamer needs to have at 
least 6,700 'beans' in their 
account. 

Driven by an this con-
cept and gamification ele-
ment, the app quickly 
gained traction, especially 
among young generations 
in Singapore, Indonesia, 
Vietnam, Thailand, Cam-
bodia, India, Laos and 
some other countries in 
the South East. 

However, the strategy 
BIGO is implementing, 
made it also a popular 
platform for another rea-
son: obscenity. BIGO that 
combined exposure-
happy attitudes and trans-
actional nature, later 
turned into a platform 
where users share a little 
more of  themselves than 
others. 

With most streamers 
are female, BIGO's view-
ers are mostly men. 

BIGO LIVE adopted 
Snapchat's strategy in 
reaching younger demo-
graphic, and is considered 
as one of  the fastest grow-
ing app, following Poké-

mon Go's phenomenon. 
But unlike Periscope where followers and 

viewer counts are the only real feedback, BIGO 
keeps users engaged by getting them to invest 
more to its community. The payout for streamers 
acts like an incentive to keep them in using the 
app. While BIGO becomes popular for people 
that want to see women live streaming, it’s not like 
BIGO isn’t already trying to keep its user base 
disciplined. There are rules in place which link to 
a set of  community guidelines: it’s forbidden to 
comment on, or insult. 

It’s forbidden to broadcast shows which are 
suggestive of  sex, pornography, politics, things 
that are threatening to health, and other illegal ac-
tivities. It’s also strongly forbidden to show sensi-
tive body parts, like breasts, hips, and so on. 

Each channel also flashes a message across 
the screen, reminding viewers and broadcasters to 
stay polite, and keep nudity out of  the platform. 

But still, the policy isn't as strict as most other 
platforms that ban such acts, enabling many users 
to still share obscene streams. n
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Govt bans Bigo Live app 
over immoral, obscene 

& vulgar content

Consumers expect pharmaceutical companies to compete 
with each other to offer the best price. Yet, patients face the 
harsh truth that prices for some of their prescription drugs 
are at record highs, even when there are multiple brands 

available in the market
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M
aking the 
life of  the 
c o m m o n  
man more 

miserable, the government 
has increased Rs 65 in the 
Pakistan Television (PTV) 
fee from Rs35 to Rs100. 
The decision will put an 
additional burden of  Rs 
21 billion on consumers. 
More than 90 privately 
owned TV stations have 
generated their own ex-
penses through advertise-
ments and other sources 
but only PTV swallows the 
hard money of  the cus-
tomers to levy unjustified 
fee. The consumers de-
manded withdrawn the 
PTV fee immediately be-
cause majority of  the peo-
ple do not watch PTV as 
PTV is perhaps the last 
channel that one turns to 
for either entertainment or 
news.  

Even Finance Ministry 
informed the Senate that 
an estimated 3 million 
people being unemployed 
and the poverty rate surge 
to 33.5%. The Ministry 
stated that out of  the 3 
million estimated who 
could lose their jobs due 
to the pandemic, a million 
from the industrial sector 
will be unemployed while 
2 million people will lose 
their jobs from the serv-
ices sector. It added that 
the rate of  unemployment 
will rise from 24.3% to 
33.5%. 

Earlier, PTV Board of  
Directors approved the Fi-
nancial Plan during the 
232nd meeting. PTV had 
started receiving Rs35 per 
month from the con-
sumers in 2007. An 
amount of  Rs7 billion is 
collected annually through 
the fee. 

The meeting minutes 
held on January 8, state: 
“The Managing Director 
informed the Board that 
the proposed presentation 
to the Prime Minister of  Pakistan for revision in TV 
fee has been finalized. The Board advised the chair-
man to request the Prime Minister to give time for 
the presentation. The chairman stated that taxation 
matters are approved by the federal cabinet; there-
fore, the issue of  enhancement in TV fee will be 
presented before the federal cabinet for approval.” 

As per the minutes of  the Oct 9 meeting, “the 
Managing Director (PTV) informed the board that 
TV licence fee is collected from consumers all over 
the world and in Pakistan TV fee is far less than 
many developed and neighbouring countries. As 
much as, TV fee has not been enhanced for the last 
10 years despite the fact that prices of  all commodi-
ties have soared manyfold during the period”. 

PTV Board of  Directors had proposed an in-
crease of  Rs25 per month in addition to Rs35 in the 
fee which is being recovered through electricity bills. 

The PTV board of directors approved an increase 
in the licence fee and sought approval from the prime 
minister. 

The increase is part of  a business development 
strategy of  the state-run television, which has been 

devised by the recently inducted business develop-
ment and marketing team. 

Sources said that the business development team 
had floated the idea of  enhancing the licence fee 
from Rs35 to Rs100 per month which would be col-
lected through electricity bills from consumers of  
power distribution companies. 

The minutes of  the PTV board meeting held on 
Jan 8, state: “The Managing Director informed the 
Board that the proposed presentation to the Prime 
Minister of  Pakistan for revision in TV fee has been 
finalised. The Board advised the chairman to re-
quest the Prime Minister to give time for the pres-

entation. The chairman 
stated that taxation mat-
ters are approved by the 
federal cabinet, therefore, 
the issue of  enhancement 
in TV fee will be presented 
before the federal cabinet 
for approval.” 

Earlier, in a meeting 
on Oct 9, 2019, the PTV 
board admitted that the 
screen of  the state-run tel-
evision did not attract 
viewers and it is not get-
ting advertisements even 
from the government sec-
tor. But despite these facts, 
the idea of  increasing the 
licence fee was floated in 
the same meeting. 

Initially, the PTV 
board proposed an in-
crease of  Rs25 per month 
in addition to Rs35 in the 
fee which is being recov-
ered through electricity 
bills. However, in a recent 
meeting, no figure was 
quoted as the sources 
claimed that the PTV au-
thorities would request the 
prime minister to increase 
the fee from Rs35 to 
Rs100 per month. In or-
der to justify the increase, 
as per the minutes of  the 
Oct 9 meeting, “the Man-
aging Director [PTV] in-
formed the board that TV 
licence fee is collected 
from consumers all over 
the world and in Pakistan 
TV fee is far less than 
many developed and 
neighbouring countries. 
As much as, TV fee has 
not been enhanced for the 
last 10 years despite the 
fact that prices of  all com-
modities have soared 
manyfold during the pe-
riod”. 

The PTV board was in-
formed that “even Pak-
istan Post has enhanced its 
tariff  considerably during 
the period but TV fee 
could not be revised”. 

A former information 
secretary said on condition 
of  anonymity that PTV 

started receiving licence fee through electricity bills 
in 2007 and at that time it was collecting about Rs3 
billion. He said that with the passage of  time, the 
number of  electricity consumers increased manifold 
and subsequently, the revenue of  PTV has also in-
creased from Rs3bn to over Rs7bn. 

“So it is not fair if  the PTV management is say-
ing that their revenue has not increased over a period 
of  time,” he said. According to him, the incumbent 
management has been brought on the assurance that 
they would improve television screen as well as cred-
ibility of  the state-run television while utilising the 
available resources. “If  they have planned to in-
crease the revenue by raising licence fee then there 
was no need to hire market professionals as an em-
ployee of  PTV can also generate the revenue through 
such means,” he added. 

When contacted, Syed Ali Bukhari, a member of  
the PTV board, said it was the responsibility of  the 
people of  Pakistan to contribute to the revival of  
state-run television. He said the PTV board had ex-
amined the licence fee structure of  other South 
Asian countries and it [PTV fee] is lower. n
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Even Finance Ministry 
informed the Senate that an 
estimated 3 million people 
being unemployed and the 
poverty rate surge to 33.5%

Govt raises PTV fee on 
the cost of depressed 

consumers

The decision will put an additional burden of Rs 21 billion 
on consumers. More than 90 privately owned TV stations 

have generated their own expenses through advertisements 
and other sources but only PTV swallows the hard money 

of the customers to levy unjustified fee
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G
old prices continued to rally as investors 
flocked to buying the safe haven amid 
rising tensions between world’s two 
biggest economies US and China while 

there is a growing nervousness of  second wave of  
coronavirus infections. Gold prices hit a record of  
$1945.26 per ounce in international markets. In 
Pakistan too, spot gold prices hit a new high of  
Rs123,800 per tola.  

Relations have deteriorated in recent weeks in 
an intensifying standoff  between Washington and 
Beijing, with the Chengdu mission ordered to shut 
in retaliation for the forced shutdown of  the Chi-
nese consulate in Houston, Texas. 

Gold prices have been ruling at unprecedented 
highs in Pakistan and global bullion markets as in-
vestors prefer safe haven assets. Gold rates issued by 
the ASSJA indicate that the yellow metal continu-
ing rising since the past couple weeks, with in-
vestors pouring in money as the coronavirus pan-
demic weakens confidence in other commodities, 
currencies, and stocks. 

Chairman All Pakistan Jewellers Manufacturers 
Association Mohammad Arshad said: “Jewellery 
trade, which had already been on the decline due to 
ban on wedding ceremonies, would further get de-
pressed due to smart lockdown imposed in Punjab.” 

He said jewellers from 
Karachi used to feed some 
30 per cent jewellery sets 
to Punjab. 

Arshad said a number 
of  people are coming to 
sell their old jewellery sets 
in view of  fetching higher 
prices amid rising gold 
rates. “This is a really 
tough time for many peo-
ple to buy gold jewellery 
sets and other ornaments 
for weddings in their fam-
ilies,” he added. 

The domestic prices are influenced by interplay 
of  several global factors -- low or negative interest 

rates, and turbulence caused by trade strife and 
geo-political tensions, jewellers said. 

Rupee-dollar exchange rate also contributed to 
domestic price rise, amplified by Covid-19 related 
disruptions and a general sense of  insecurity, jew-
elers and investors said adding volatility with an un-
derlying bullish sentiment is to be expected as dis-
ruptions and uncertainty caused by the lockdown 
and fear-induced behaviour continue. 

“What is really significant is how quickly it 
went through that $1,923 which was the previous 
high. The other thing which was … very, very im-
portant was the fact that it went through $1,800 and 
with similar ease,” said Barry Dawes, executive 
chairman at Martin Place Securities. “That’s basi-
cally saying to me that this is a very, very strong 
market.” 

“I’m looking for $3,500 within two years,” 
Dawes predicts.” He said some consolidation is 
“probable,” but the underlying strength of  the rally 
is “very significant.”  

Garth Bregman of  BNP Paribas Wealth Man-
agement predicted that prices could consolidate 
around $2,000, before increasing again. 

“We don’t see any catalyst in the short term for 
gold to stop its rise. In fact, the factors that have 
driven gold to these new highs are still very much 
in place,” said Bregman who is the Asia Pacific 
head of  investment services.  

Juerg Kiener, managing director of  Swiss Asia 
Capital, is also bullish on the precious metal. 

“If  you look at the technical picture, you could 
actually take this gap from the bottom up and go-
ing to the top, that gives you about $2,834 and that 
would be (an) initial target probably that you could 
achieve quite fast,” he said. 

“I think my longer term targets are significantly 
higher,” he told “Capital Connection.” 

Historically, he pointed out that gold prices have 
moved seven or eight times higher from their bot-
toms. “If  your bottom structure was $1,050, times 
seven, that will give you about $8,000,” he said. 

Why gold is attractive 
Kiener said gold is offering “significantly 

higher” returns in the next 12 months compared to 
the low returns on U.S. Treasurys. 

“Basically, you have no more yield curve. The 
yield curve has been flattened to the extreme,” he 
said, noting that real yield returns are moving into 
negative territory in many countries. The yield on 
the benchmark 10-year Treasury note is currently at 
around 0.61%. 

“Gold, as a result, starts looking very, very at-
tractive indeed, and that will continue to not just ba-
sically attract people who are looking at tail-risk 
hedging, but as well, people who are looking at 
yield creation. 

David Gaud, Asia chief  investment officer at 
Pictet Wealth Management, agreed that gold is still 
worth holding.  

“The key reason is the low interest rates and in-
terest rates are set to remain low not just for the 
shorter term, but for the mid- to long-term,” he 
said. “The whole case for holding gold continues … 
to make sense,” he said on “Street Signs Asia.” 

Dawes of  Martin Place Securities said a lot of  
gold has been absorbed by Asia and the Middle 

East, which has left the 
West “at the margin, un-
derweight.” “The West has 
to rebuild its position and 
the only way they’re going 
to do that is really by push-
ing the price higher,” he 
said. 

He added that there are 
many issues that drive price 
moves in the precious metal 
including currencies and 
coronavirus stimulus pack-
ages. “At the end of the day, 
it’s just going to be a very 

tight market, and particularly with the central banks 
having bought more gold over the past few years.” n

Barry Dawes, executive 
chairman at Martin Place 

Securities predicts I’m looking 
for $3,500 within two years 

He said some consolidation is 
“probable,” but the underlying 

strength of the rally is “very 
significant.” 

Gold prices to 
skyrocket to $3,500 
by end of 2021

A number of people are coming to sell their old jewellery sets 
in view of fetching higher prices amid rising gold rates. This is 
a really tough time for many people to buy gold jewellery sets 
and other ornaments for weddings in their families
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D
espite claims 
by the gov-
ernment that 
it is working 

to curb the mafia in the 
sugar and wheat indus-
tries, the government has 
been unable to ensure 
sufficient supply of  sugar 
and flour at reasonable 
prices. 

The opposition lead-
ers, traders as well peo-
ple from all walks of  life 
has expressed concern 
over continued rise in the 
prices of  sugar and flour. 

They said it has hap-
pened for the first time 
in the history of  Pakistan 
that 20-kg bag of  flour 
has crossed the price of  
Rs 1,000 and one kg 
sugar price has soared up 
to Rs 100. 

PML-N spokes-
woman Uzma Bukhari 
questioned CM Buzdar 
whether Jahangir Tareen 
had taken away sugar to 
London along with him. 
Bukhari said Punjab is a 
province of  agricultural 
land and it is facing high 
prices of  sugar and flour. 

“I am disappointed 
that even experienced 
minister like Aleem 
Khan could also not con-
trol prices of  edibles. 
Aleem Khan is not guilty 
because whoever joins 
PTI comes under the 
pressure of  mafias. Sugar 
and flour mafias are not 
giving any weight to the 
orders of  chief  executive 
of  the province.” She 
said it is unfortunate that 
people of  Punjab got 
weakest chief  executive 
who has been made 
hostage by mafias. 

Though the illegal 
nexuses of  sugar and 
flour millers have been 
exposed through inquiry 
reports, the government 
has failed to rein in sugar 
and flour prices. 

Naanbais (bread 
makers) increased the 
prices of  naan Rs 15 and 
roti Rs 8 owing to an increase in flour price. 

Senior Punjab Minister for Food Abdul Aleem 
Khan taunted the Sindh government to set aside 
its difference and show mercy to people of  Sindh. 
He advised the Sindh government to follow foot-
steps of  Punjab and the KP governments and pro-
vide wheat to flour mills at subsidised rates to 
bring down wheat flour price. 

He said the Punjab government was giving a 
huge subsidy of  billions of  rupees for low price 
flour which should directly benefit the common 
man. Prime Minister Imran Khan is personally 
aware of  the situation of  wheat and flour in Pun-
jab from time to time and no negligence will be 
tolerated in this regard. 

He directed the food officers of  border dis-
tricts including Attock and Rahim Yar Khan to 
keep a close watch on flour smuggling to other 

provinces. He said that he would not allow any-
body to purchase the flour of  the Punjab govern-
ment and sell it at high prices in other provinces. 

The provincial government is heavily subsi-
dising wheat but it is unable to resolve the issue 

completely. The official support price for the cur-
rent wheat crop was Rs1,400 per maund and Pun-
jab Food Department is releasing the same to 

flour mills at Rs1,450, 
while it is being traded 
at an unprecedented 
price of  Rs2,100 to 
Rs2,300 per maund in 
the open markets. This 
great distortion in the 
government and open 
market rates is providing 
opportunity to flour 
millers and traders an 
opportunity to exploit 
the situation. 

According to reports, 
Pakistan is facing a se-
vere shortage of  wheat 
flour, especially in the 
North-West part of  Khy-
ber Pakhtunkhwa. 

Reportedly, in Mul-
tan, people are forced to 
buy wheat flour for more 
than PKR 80 as there has 
been an artificial scarcity. 
The roti sellers (nanbais) 
in KP have gone on a 
strike after their negotia-
tions with the govern-
ment failed. In other 
cities of  Punjab includ-
ing Lahore, Faisalabad, 
Multan and Gujranwala, 
the wheat is being sold 
at PKR 70 per kg. 

According to Pak-
istan govt sources, a re-
cent transporters strike is 
the main reason behind 
the crisis as the mills did-
n’t get wheat on time. 
While the millers say 
that there has been a 
massive increase in 
wheat consumption by at 
poultry or animal feed 
mills, causing the short-
age. 

The govt of  Pakistan 
has decided to import 
300,000 tonnes of  wheat 
to ease the pressure on 
supply of  the commod-
ity. 

In addition to that, a 
serious case of  sugar 
shortage has also 
emerged in Pakistan 
amidst the wheat crisis. 
Sugar prices in Pakistan 
have shot up to as high 
as PKR 95 a kilo. 

The prices of  bread 
are also now ranging 

more than PKR 12-15 apiece. The sellers have 
increased prices of  Roti and Naan following 
wheat and gas price skyrocketed in the country, 
overburdening the middle and lower-middle 
classes due to unchecked rise. 

Justifying the rates, Federal Railways Minister 
Sheikh Rashid gave a bizarre explanation for the 
recent wheat shortage and price hike in the coun-
try. “In December and November, people eat 
more bread than usual,” the minister said at a 
press conference. “It’s not a joke, a study backs 
my claims,” he replied when reporters burst into 
laughter after his peculiar explanation. 

Last year in July, Pakistan had faced a similar 
food crisis in the country and the Prime Minister 
of  the country Imran Khan had to chair a cabinet 
meeting to decide on the gas tariffs for tandoors 
and prices of  roti and naan. n 

46

S O C I A L     |    FLARE REPORT

The opposition leaders, 
traders as well people from all 

walks of life has expressed 
concern over continued rise in 

the prices of sugar and flour

The prices of sugar, 
flour to going to make 

century

Though the illegal nexuses of sugar and flour millers have 
been exposed through inquiry reports, the government has 

failed to rein in sugar and flour prices

FACEBOOK .COM / F L A R E M AG A Z I N E O F F I C I A L TWITTER .COM / F L A R E M AG A Z I N E P K JULY 15 -  AUGUST 15, 2020



G
oogle Play Music has been given the 
death sentence by Google, and the 
company has announced a bit more 
detail about how its execution will be 

carried out. The main message from blog post is 
"back up your music now," as Google says it will 
wipe out all Google Music collections in Decem-
ber 2020. 

We've known for a while that the shutdown 
would be sometime in 2020, but for most regions, 
Google has now narrowed it down to "October." 
Here's the full timeline: 

Late August—Users will no longer be able to 
upload or download music through Music Man-
ager. Pre-orders and purchases will be shut down. 

September—Streaming shuts down for users in 
New Zealand and South Africa. 

October—Global streaming shutdown. The 
Google Music app and website will cease to be. 

December—Music collections get deleted. 
At the time of  the streaming shutdown, the 

app will have been showing shutdown messages 
for about five months. If  a user has somehow 
missed all of  those, two months with no stream-
ing at all will hopefully be enough to get them to 
research what happened to Google Music. 

Saving your music collection from deletion is 
not difficult; just go to music.youtube.com/trans-
fer and click a few buttons to start the YouTube 
Music transfer process. The process is actually 
painless, and your Google Music account will 
continue to work even after the transfer. If  you de-
cide you don't want to use YouTube Music, you'll 
still have access to a ton of  download options 
later, without the looming threat of  the Google 
Music deletion. 

A copy of  your files isn't hard to get, either. 
The Google Music Manager is a Windows and 

Mac application that can upload music or down-
load your entire music collection with a few 
clicks, but like Google said, it will stop working 
soon. The other option is Google Takeout, which 
will wrap your entire music collection in a zip file 
and send you a download link. The processing for 
this can take hours. Whichever option you 
choose, make sure you do something before De-
cember because, after that, there will be no way to 
recover your music. 

Google Play Music has been around since 
2011 and let users upload thousands of  songs to 
the Internet, for free, for streaming playback on 
most other devices. It's been the primary way to 
play music on the Google Home smart speakers, 
and it offered music purchases, monthly stream-
ing radio, and podcasts. Google Music has been 
neglected for years, though, and like the com-
pany often does, Google decided to make a sec-
ond, competing music streaming service instead 
of  maintaining the first service. That second serv-
ice is YouTube Music, which is now Google's fa-
vored music app. The merger between the two 
was originally announced in 2018, and now it's fi-
nally happening. 

YouTube Music places an emphasis on music 
videos, as you can guess from the name, and the 
app has a more modern design. YouTube Music 
awkwardly blends together your entire 15-year 
YouTube activity history with your music collec-
tion, tossing any "liked" videos and subscriptions 
that have been algorithmically been flagged as 
"music" into your collection, and mixing together 
your YouTube playlists and Google Music 
playlists. There is no way to stop this. 

YouTube Music seems designed to drive up 
Google's subscription numbers and really only 
seems useful for people who want to pay the 
monthly streaming license fee. The app does away 
with music purchases and won't even let you 
stream your own music to your Google Home 

speakers without paying the monthly fee. It's a big 
downgrade from Google Music, which offered 
more functionality to people who purchased mu-
sic. In 2018, Google told Google Music users 
"nothing will change" regarding YouTube Mu-
sic's uploaded music functionality, but now that 
the feature is actually here, that's... not true. n 

Google Play Music has been 
around since 2011 and let 

users upload thousands of 
songs to the Internet, for free, 

for streaming playback on 
most other devices

Google to begin 
shutdown of Google 
Play Music app by 
year end

At the time of the streaming shutdown, the app will have 
been showing shutdown messages for about five months. If 
a user has somehow missed all of those, two months with 
no streaming at all will hopefully be enough to get them to 
research what happened to Google Music
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T
he Pakistan Tehreek-e-Insaf  (PTI) gov-
ernment has decided to restriction the 
use of  foreign satellite systems and de-
vised a strategy to promote use of  local 

satellite systems, which has the potential to raise 
$600 to $700 million till 2030 for the National 
Space Programme. This step will also halt foreign 
exchange flows. 

This was one of  the key agenda Economic Co-
ordination Committee meeting presided by a Spe-
cial Advisor of  Prime Minister on Finance and 
Revenue Abdul Hafeez Sheikh. The ECC is 
obliged to take in a nine-point agenda to converse 
on including natural gas supplies to areas located 
within a 5 km radius of  the gas fields and provision 
of  industrial facilities in the region of  Port Qasim. 

In 2004, the then prime minister of  Pakistan 
had issued the orders of  maximum utilization of  
Pakistan based satellite right after the launch of  the 
satellite at that time. The PM envisioned the forms 
and parameters of  implementations like adminis-
tration, financial, and regulatory aspects that are 
required for the modeling of  the policy. 

Imran Khan also constituted an inter-ministe-
rial committee which is headed by the minister of  
Information and Technology. The committee is 
set to maximize the use of  national space assets by 
Suparco and Paksat international for satellite serv-
ices in Pakistan. 

According to the presented summary countries 
like China, Bangladesh, and India have prohib-
ited the use of  foreign satellites thereby getting 
regulatory and financial protection to their space 
program. 

Earlier, the government has decided to increase 
the use of  Pakistani satellite services in the coun-
try by limiting foreign satellite services which will 
enable the country to raise the amount up to $700 
million to be used for the National Space Pro-
gramme (NSP). 

To this effect, the federal cabinet approval the 
policy guidelines which, when implemented, will 
raise $600-700 million for the National Space Pro-
gramme till 2030. 

The National Command Authority (NCA) 
headed by the prime minister has already approved 
the NSP. In absence of  regulations, owing to de-
fault of  users of  Pakistani satellite services, the 
country is braving the annual loss of  $22.48 million 
(Rs3.5 billion).  

Total satellite capacity usage at present in Pak-
istan stands at approximately 2,200MHz, out of  
which 21 percent is on Pakistani satellite and rest 
is on foreign satellite. In financial terms, a mini-
mum of  $35-45 million per year is going out of  the 
country. 

As per the official summary available with The 
News, the Ministry of  Information Technology 
and Telecommunication has prepared the policy 
guidelines draft with inputs of  all stakeholders. 

The documents unfold that in 2004, “Pakistan 
Program —The Way Forward” was issued by the 
Prime Minister Secretariat, enshrining parameters 
and contours for implementation including ad-
ministrative, financial and regulatory aspects 
which needs to be implemented in policy frame-
works as voids remain especially with reference to 
regulatory and financial aspects. The national 
space assets utilisation could have generated $544 
million (Rs85 billion) to date. 

It mentions that Strategic Plans Division (SPD) 
initiated a summary for prime minister in March 
2019 to address voids, regulatory and financial is-
sues related to sustainability of  NSP which is an all 
encompassing space programme envisaging devel-
opments in the field of  space, having direct link-
ages with our strategic programme. The National 
Command Authority (NCA) headed by the prime 
minister has already approved the NSP. 

The entire edifice of  the space programme is 
based on reducing reliance on foreign and domes-
tic funding. As such, revenue earning satellite serv-
ices being provided by Pakistan Space and Upper 
Atmosphere Research Commission (Suparco) need 

to be fully utilised. This is not happening at pres-
ent primarily due to the unregulated satellite do-
mestic market. 

Total satellite capacity usage at present in Pak-
istan is approximately 2200MHz, out of  which 21 
percent is on Pakistani satellite and rest is on for-
eign satellite. In financial terms, a minimum of  
$35-45 million per year is going out of  the country 
and default of  users of  Pakistani satellites, in ab-

sence of  regulations, has piled up to $22.48 million 
(Rs3.5 billion). Countries around the world, like 
China, India and Bangladesh restrict or prohibit 
the use of  foreign satellite system, by granting and 

financial protection to their own space pro-
grammes. 

The prime minister constituted an inter-minis-
terial committee under the chair of  minister for in-
formation technology and telecommunication to 
come up with any agreed framework and furnish 
recommendation. The committee after detailed 
deliberations recommended adoption of  policy 
measures to maximise use of  national space assets 
deployed by Suparco Pakistan International for 
satellite service in Pakistan in national and finan-
cial interests. 

The prime minister after pursuing the recom-
mendations of  committee directed the Ministry 
of  IT & Telecommunication in consultation with 
Strategic Plans Division (SPD), Pakistan Telecom-
munication Authority (PTA) and other stakehold-
ers, may develop policy with clear recommenda-
tions and present the same before the federal 
cabinet along with an analysis of  some key points. 
The analysis as desired by the prime minister is 
placed. Input of  relevant stakeholders such as 
PTA, Pemra, FBR and Cabinet Division has also 
been included in the draft summary placed in the 
federal cabinet. n 
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The federal cabinet approval 
the policy guidelines which, 

when implemented, will raise 
$600-700 million for the 

National Space Programme 
till 2030.

Govt devises strategy 
to ban use of foreign 
satellite

Countries like China, Bangladesh, and India have prohibited 
the use of foreign satellites thereby getting regulatory and  
inancial protection to their space program.
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G
'Five Pakistan is being operated under 
the umbrella of  G'Five Group since 
2009 with its complete product range. 
G'Five a mobile communication brand 

of  G'Five Group is the first-ever mobile assembly 
plant in Pakistan. G’Five is listed in top 10 in terms 
of  global sales volume, has continued to hold the ti-
tle of  the fastest developing communication com-
pany. With established strong sales network based 
on the 95 global operations centers (including Pak-
istan), G’Five expands its business in full commu-
nication industry, dedicated in providing smart-
phone service to more consumers globally. Since 
2014 G'Five team made efforts to establish world 
leading standard assembling plant in Pakistan. To-
day by the Grace of  Allah SWT, G’Five Mobile 
(Pvt) Limited is the pioneer in Pakistan who as-

sembled and produced G'Five smartphone & bar 
phone handsets first time in Pakistan with labeling 
“Assemble in Pakistan”. 

G’Five is one of  the largest selling brand in Pak-
istan. G’Five has recently released Stark & Speedo1 
in Pakistan for midrange consumers. If  you want to 
buy new smartphone from market with all in one 
pack feature which one is quite difficult in all 
phones. Below five reasons why you buy G’Five 
Stark with 3G & G’Five Speedo1 with 4G: 

G’Five Stark & G’Five Speedo1 design & 
display: 

The G’Five Stark & G’Five Speedo1 provide 
you 5.45" inch with 960*480 FW IPS display. The 
pixels, color, brightness & contrast of  the screen 
display. These two models in four colors likewise 
black, blue, grey & golden back cover is produced 

with plastic. 
G’Five Stark & G’Five Speedo1 performance 

& connectivity: 
Stark & Speedo1 high performance smartphone 

with chipset Quad Core,1.3GHz MTK6580M  3G 
version K class and a 1GB RAM and 16GB ROM 
with latest OS Android 9.0 (Go Edition) also sup-
ported upto 32 GB TF card with dual SIM sup-

ported primary is micro & secondary is Nano. If  we 
talking about connectivity of  Stark so it is provide 
you GSM+WCDMA+FM+BT+WIFI+ GPS also 
3G supported other hand Speedo1 give you same 
feature but 4G supported as well. 

G’Five Stark & G’Five Speedo1 camera & 
function: 

The model of  G’Five Stark & G’Five Speedo1 
gives you a two camera. Front camera is 5.0 MP 
with AI beauty mode, portrait mode + front active 
flash features. Back camera is 8.0 MP with AI 
beauty mode + LED flash feature which is quite 
good for the midrange consumers. 

G’Five Stark & G’Five Speedo1 battery & 
security: 

Stark & Speedo1 gives you a 3000 Mah (Li-on) 
removable & long elastic for usage in other hand 
G’Five provide you a highly sensors in midrange 
smartphone likewise fingerprint sensor, face recog-
nition, gravity sensor, proximity sensor & light senor 
which is no provide as earlier before any company. 

G’Five Stark is now available in Pakistan with 
the best price of  history is Rs. 7,299/- with one 
year official G’Five 1GB RAM 16GB ROM and 3G 
supported other side Speedo1 is available in Rs. 
8,299/- with 1GB RAM 16GB ROM with 4G sup-
ported. 3G & 4G lovers are you excited? 

Stark & Speedo1 both model are approve from 
PTA and give you one year official G’Five war-
ranty along with lifetime warranty on ringer, MIC, 
earpiece, charging jack, SIM jacket, MMC jacket & 
software No any charges. FREE! FREE! FREE! 

G'Five Stark & 
Speedo1 midrange 
smartphone 
First ever smartphone assembler & 
manufacturer in AJK & Pakistan
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IIslamabad: JazzCash, 
Pakistan’s leading mobile ac-
count, has partnered with Ig-
nite to facilitate the Ministry 
of  Information Technology & 
Telecom’s (MOITT) national 
level training program, 
Digiskills.pk. Ignite CEO 
Syed Junaid Imam and Mo-
bilink Microfinance Bank 
President Ghazanfar Azzam 
signed the MoU under the 
presence of  Federal Minister 
for IT & Telecom, Syed Amin 
Ul Haque, Secretary IT & 
Telecom, Shoaib Ahmad Sid-
diqui and JazzCash CEO 
Erwan Gelebart. 

This partnership enables 
DigiSkills.pk freelancers to 
transfer money from their 
Payoneer accounts into their 
JazzCash Mobile Account in 
real time and at the best ex-
change rates. In addition to 
this, these freelancers can 
also register their Payoneer 
Account from the JazzCash 
App, eliminating the need for 
commercial bank accounts. 

Federal Minister for IT & 
Telecom, Amin Ul Haque, 
the chief  guest for the signing 
ceremony, said, “With the 
current COVID outbreak and 

the overall economic situa-
tion, it is all the more relevant 
that through this partnership, 
the youth is provided the 
right enablers to take up free-
lancing from the comfort of  
their homes and become self-
reliant.” 

He said that this agree-
ment will be helpful in facili-
tating the freelancers. This 
partnership between Ministry 

of  IT's attached department 
Ignite and JazzCash will be 
helpful in increasing IT ex-
ports, he added. 

He said that IT exports in 

prevous financial year 
reached US $1.11 billion 
which is examplary. Now 
Ministry of  IT has set the tar-
get of  taking IT exports up to 
US $5 billion in next three 
years. 

He said that Ministry of  
IT is providing different 
plateforms to Pakistani youth 
for their access to interna-
tional markets. 

“We realized that interna-
tional payment retrieval was 
a painstakingly slow process 
for freelancers. JazzCash saw 
an opportunity to use its ex-
pertise to introduce conven-
ience and speed up the entire 
process for the freelance com-
munity at DigiSkills.pk,” 
stated Erwan Gelebart, as he 
emphasized upon JazzCash’s 
support for freelancers across 
the country. 

In line with its vision to 
promote freelancing in Pak-
istan, JazzCash, through this 
partnership, aims to complete 
the loop for the freelance 
ecosystem. Both entities aim 
to serve the freelance com-
munity by raising awareness, 
equipping them with the right 
skills, and providing smooth 
payment options to aspiring 
freelancing. 

In his opening remarks, 
Syed Junaid Imam said, 
“DigiSkills.pk has imparted 
1.2 million trainings to the 
youth that have enabled them 

to earn the livelihood and 
support their academic pur-
suits. Getting the money in 
your account is the name of  
the game hence this partner-
ship will inspire the youth 
learn online skills to generate 
the much-needed foreign ex-
change for their families and 
the country.” 

A National Level Training 
Program, DigiSkills.pk was 
launched by MOITT through 
Ignite. The program aims to 
develop key specialized skills 
besides imparting knowledge 
about various freelancing and 
other employment and entre-
preneurial opportunities 
available internationally and 
locally. The program free os 
cost 10 online courses in-
cluding Freelancing, Digital 
Marketing, Search Engine 
Optimization, Graphic De-
sign, Digital Literacy, e-
Commerce Management, 
Creative Writing, Quick-
Books, AutoCAD and Word-
Press.n 
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Lahore: TECNO, a renowned Chinese smart-
phone brand, has finally introduced its Independ-
ence Day campaign to enhance the festivities of  this 
day of  freedom. The duration of  this campaign will 
start from 27th of  July and would go on till 14th of  
August. The brand has added-on prizes such as 
Suziki car, bikes, TV, fans, power banks and much 
more! 

With this upcoming promotional campaign 
TECNO fans would be able to win these huge prizes 
and get their hands on premium TECNO handsets 
in the most discounted prices such as on its latest 
phones: Camon 15, Pouvoir 4, Spark 5 Pro and 
Spark 4 variants. 

The blissful promotional week would bring forth 
the biggest promotion offers of  the year for the fans. 

On this occasion, Creek Ma, the General 
Manger of  the brand expressed: “Our brand has a 
history of  broadcasting recreative campaigns adding 
more to its growing popularity. In coherence with 
our values of  diversity and inclusion, TECNO has 
once again dedicated a whole week to its customers, 

for the celebration of  the Independence Day of  Pak-
istan. We believe that this campaign would be 
deemed successful by igniting the patriotism of  our 
customers.” 

To participate in this campaign, follow these sim-
ple steps: 

1) Customers who buy TECNO handset can 
join online lucky draw immediately; 

2) POSM will guide customer, how to check 
TECNO Facebook TOP Post. Top post will guide 
customer to open www.tecnoluckydraw.com and 

Enter their input i.e. IMEI, name and phone number 
to register into the lucky draw; 

3) Spin the wheel on the website and get a 
chance to win HUGE prizes 

4) 1 IMEI means only one chance. Winner in-
formation will be verified by TECNO MKT within 
24 hours. 

5) TECNO MKT will verify winner by video 
call and deliver gift. 

6) NOTE: TECNO will check either the IMEI 
is active or not. If  TECNO MKT finds IMEI non-
active, then that unique number would be added 
back to IMEI pool of  lucky draw and ASM would 
generate a warning related to MD;  

7) Further, the participant would get a cus-
tomers’ service phone call as per listed on web page. 

Be it any national festival, TECNO has always 
been on the forefront of  initiating creative cam-
paigns which are much applauded by the fans na-
tionwide. To get further updates, Stay Tuned with 
TECNO’s official Facebook page and www.tec-
noluckydraw.com website link.n     

TECNO offers amazing discount on Independence Day celebrations

Islamabad: Pakistani Tele-
com Operator, Ufone’s “Future 
Proof  Your Career with Ufone 
Master Classes” Program came 
to an end after delivering 7 in-
sightful sessions over a span of  
6 weeks. More than 7000 stu-
dents across 150+ cities in Pak-
istan and abroad benefitted 
from the program. The master 
classes allowed students to re-
fine their skills from the com-
fort of  their home and enhance 
their learnings for the future.  

In an effort to continue the 

legacy of  imparting practical 
knowledge and skills even dur-

ing the COVID19 pandemic, 
Ufone came up with the novel 
idea of  substituting their flag-
ship Summer Internship Pro-
gram with virtual Masterclass 
sessions. Students from LUMS, 
LSE, QAU, FAST, IBA, 
NUST, NUML, COMSATS, 

IoBM, SZABIST, BNU, AKU, 
GIKI, IM Sciences, Bahria 
University, UET, Punjab Uni-
versity and 160 other universi-
ties and colleges participated in 
the program. The humbling re-
sponse from participants in the 
form of 300+ positive testimoni-
als and 1000 + positive reactions 
on LinkedIn is a testament to the 
success of the program. 

The content for each session 
was tailor made according to the 
needs and priorities of students 
so they can be prepared to be-

come a part of the corporate 
world. The program comprised 
of 6 Ufone internally certified 
trainers and 1 external trainer, in 
total delivering 7 sessions aligned 
with recurring participant inter-
est manifested through pre-
launch surveys. Topics such as 
MS Power Point and MS Excel 
essentials, career path manage-
ment, CV making and inter-
viewing skills etc. were covered 
in depth by the experts. Each 
topic resonated with the need 
of  students and enabled them 

to learn something new.  
Being a people centric brand, 

Ufone has always come up with 
fresh and creative ways to em-
power the youth. One of the pri-
mary goals of  the organization 
has been to prepare the work-
force of tomorrow for the chal-
lenges through active 
engagement with the acade-
mia. With the growing signifi-
cance of  the digital arena, the 
scope of  such programs will 
further increase in the coming 
years.n 

Ufone successfully concludes Master Class Program 2020
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Karachi: Bank Alfalah and 
TerraPay have partnered for of-
fering remittance payment serv-
ices in Pakistan. Through this 
partnership, overseas Pakistanis 
will be able to use TerraPay’s 
partners’ network to instantly 
deposit money to any bank ac-
count in Pakistan. 

Bank Alfalah has remit-
tances’ inflows of  over one bil-
lion US dollars. Speaking on 
the launch of  the partnership, 
Bank Alfalah’s Group Head for 
Corporate, Investment Banking 
& International Business 
Group Bilal Asghar said that 
partnership with TerraPay will 
enhance the Bank’s global cov-
erage and make international 
remittances more convenient 
for [all] bank account holders 
and unbanked customers in 
Pakistan. 

Founder and CEO of Terra-
Pay  said, “We are committed to 
our vision of  enhancing finan-
cial inclusion by connecting di-
verse payment systems. Pakistan 
is one of  the most important re-
mittance corridors in the world 
and we are very excited to part-
ner with Bank Alfalah”. n 

Bank Alfalah part-
ners with TerraPay 

to launch remittance 
services in Pakistan

Islamabad: Syed Amin Ul 
Haque, Federal Minister for IT 
& Telecommunications visited 
National Incubation Center Is-
lamabad, funded and set up by 
Ignite under the auspices of  
Ministry of  IT & Telecom. 
NIC Islamabad is being man-
aged by TeamUp in collabora-
tion with Jazz. 

During the visit IT Minister 
met with the startups incubated 
in the center. He said, the en-
trepreneurial ecosystem is on 
the rise. 

He said that youth are our 
future and asset. The Federal 
Minister said that youth of  
Pakistan have great talent and 
Ministry of  IT is focusing on 
the uplift of  youth. He said that 
Ministry of  IT is committed to 
equip youth with digital skills. 
He said that the projects of  
startups are laudable. 

The Federal Minister for IT 
said that the recent inclusion of  

numerous innovations hubs, in-
cubation centers and venture 
capital funds are helping the 
startup community to grow in 
Pakistan. These incubation 
spaces will help us built a 

knowledge-based economy and 
help build a progressive and 
Digital Pakistan. The startups 
are creating jobs, empowering 

the underprivileged communi-
ties and making Pakistan tech-
nologically-enabled, he said. 

Speaking at the occasion 
Syed Junaid Imam, CEO Ignite 
said, over 60% of  our popula-

tion comprise of  youth. They 
are the future. Ease of  doing 
business, developing makers 
spaces, giving them access to 

international venture capitalists 
(VCs) will help them accelerate 
their ideas. He said, the ulti-
mate idea is to instill an entre-
preneurial mindset across the 
country so that youth is self-
employed besides creating job 
opportunities. 

Earlier in his welcome ad-
dress Mr. Parvez Abbasi, Di-
rector NIC Islamabad said, 
NIC Program is providing a 
platform to the young aspiring 
startups and enabling them to 
address the major socio-eco-
nomic challenges facing Pak-
istan. All the stakeholders 
including the academia, corpo-
rate, media, government and 
the startup world need to col-
laborate in order to further 
strengthen the entrepreneurial 
ecosystem initiated by Ignite. 

Mr. Jawad Azfar, GM Proj-
ects Ignite and Mr. Amir Ijaz 
Chief  Digital Officer Jazz were 
also present at the occasion.n

Federal IT Minister visits NIC

Lahore: OPPO is here with 
yet another special offer for its 
consumers. The Lightning-
Fast – Endless Fun OPPO F15 
is now available at an amazing 
price of  PKR 39,999, which 
was previously available at 
PKR 44,999. 

The OPPO F15 exhibits ex-
cellent ergonomics so that the 
user can carry the smartphone 
with style. The lightning-fast 
processor of  the OPPO F15 
enables the user to perform 
tasks at a much faster pace. It 
features a 48MP Ultra-Wide-
Angle Macro Quad Camera 
enabling users to play their per-
spective. With two hours of  
talk time in a five-minute 
charge or 50% in 30 minutes, 
VOOC Flash Charge 3.0 and a 
4000mAh3 big battery allows 
longer usage. 

Along with amazing fea-
tures and stylish designs, 
OPPO stays committed to its 
user with exciting offers. The 
OPPO F15 is a complete pack-
age available at a new price 
now, which can easily be 
booked online on OPPO’s offi-
cial website. n 

OPPO F15 is avail-
able at an exciting 
new price of PKR 

39,999

Jazz and Omnicomm bring globally ac-
claimed fuel management solution to Pakistan

Islamabad: In continua-
tion of  its COVID-19 relief  ef-
forts, Telenor Pakistan has 
extended its support for food 
distribution in partnership 
with Pakistan Red Crescent 
Society (PRCS) to the im-
pacted families by handing 
over a cheque worth PKR 25 
million at the PRC National 
Head quarter in Islamabad.  

Telenor Pakistan has made 
this donation to step up its 
support to the citizens of  Pak-
istan and assist with building 
economic resilience for the 
most vulnerable in society. 
Through this donation, PRCS 
will distribute food ration bags 
to 4,500 families in 9 districts 
across the country. 

“Telenor Pakistan stands 
in unity with ‘Har Pakistani’ 
and this is a humble contribu-
tion towards ensuring that 

some of  the most affected 
families get relief  during this 

challenging time” said Irfan 
Wahab Khan, CEO Telenor 
Pakistan. “Pakistan Red Cres-
cent Society is playing a piv-
otal role in on-ground 
execution of  relief  efforts 
across the country and Te-
lenor Pakistan is pleased to 
partner with them to ensure 
the food ration bags reach the 
deserving individuals and 

families.”  
Khalid Bin Majeed, Secre-

tary General PRCS, acknowl-
edged Telenor Pakistan’s 
contribution for COVID-19 in 
general and particularly for 
PRCS’ response. He further 
added that PRCS, being 
auxiliary to the government 
is on the forefront of  fight-
ing this pandemic and aug-
menting the government’s 
response to the disease. 

PRCS staff  and volunteers 
are present all across the 
country, and are involved in 
awareness campaigns, distri-
butions of  PPEs and hy-
giene kits, quarantine 
facilities, screening and pro-
vision of  food packs to the 
people affected by the pan-
demic with low or no eco-
nomic activity.  

This contribution is in 
continuation of  Telenor 
Pakistan’s pledge of  PKR 
1.6 billion towards COVID-
19 relief  efforts. The com-
pany and its employees have 
also donated PKR 50 Mil-
lion towards Prime Minis-
ter’s COVID-19 Relief  Fund 
and has started initiatives 
that provide avenues for on-
line learning/training and 
nurturing the entrepreneur-
ial ecosystem.n

Huawei to launch IT training program for govt employees
Islamabad: Huawei Tech-

nologies Pakistan is going to 
launch an information tech-
nology training program for 
government employees. 

A delegation of  Huawei 
Technologies Pakistan led 
by Chief  Executive Officer 
(CEO) Huawei Mark Meng 
called on Federal Minister 
for IT and Telecommunica-
tion Syed Amin Ul Haque. 

The minister welcomed 
the delegation in his office 
and matters related to infor-
mation and communication 
technology (ICT), spec-
trum, connectivity, and dig-

italization were discussed 
during the meeting. 

CEO Huawei Pakistan 
briefed the Federal Minister 
about the company’s pro-
grams and its initiatives in 
the ICT sector. 

He also apprised that 
Huawei Technologies Pak-
istan is going to launch an 
IT training program for 
government employees. 

Federal Minister lauded 
Huawei for the develop-
ment of  the ICT sector. He 
also assured the Ministry of  
IT’s full support to 
Huawei.n
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Islamabad: Leading the 
digital innovation and herald-
ing a new digital revolution 
in the country, Zong, in col-
laboration with ZTE Corpo-
ration, has successfully 
launched the first commer-
cial MEC (Multi-access 
Edge Computing) trial in 
Pakistan. The major devel-
opment paves the way for 
conducting more 5G trials in 
Pakistan while preparing 
Zong to benefit from the 
launch of  future technolo-
gies. 

It’s pertinent to note that 
in August last year, Zong be-
came the first telco to offi-
cially test 5G services in 
South Asia. Today, Zong 
stands as the leading cellular 
operator in Pakistan to suc-
cessfully conduct the MEC 
trial. 

MEC is one of  the main-
stream components of  5G 
technology which is key for 
building a smart mobile 
pipeline and Edge ecosystem 
with different vertical mar-
kets. It not only improves 
user experience but also re-
duces backhaul transmission 

load and latency, applies lo-
calization with lower E2E 
latency, and builds a new 
value chain forming with 
partners or the third-party. 

The MEC solution can 
also be deployed and used 
on the existing 4G network 
to improve user experience, 

and can initiate smooth evo-
lution to the coming 5G era. 

“Together with ZTE Cor-
poration, we have success-
fully launched the MEC 
commercial trial today and 
have become the pioneers of  
5G MEC solution on the 
current 4G network,” said 
Zong’s official spokesper-
son. 

“At Zong, we stay fo-
cused on technology leader-
ship in the Pakistani market, 
and have incessantly ex-
plored ways to benefit from 
5G technologies on existing 
4G network. We remain 
committed in our resolve to 
provide our customers with 
state-of-the-art digital com-
munication experience,” he 
added. 

As current mobile net-
work traffic is mostly trans-

mitted over TCP protocols 
(from internet), such as on-
line video streaming and file 
uploading/downloading, the 
Edge TCP solution of  the 
MEC is tested with commer-
cial 4G network. The MEC 
solution enabled improve-
ment in an average through-
put of  http download in 
drive test by 32.8%. 

Moreover, with the MEC 
platform, Zong and ZTE 
will explore more applica-
tions to enhance value for 
their 4G customers with 
their state-of-the-art net-
work. As a company that be-
lieves in innovation and 
world-class customer experi-
ence, Zong is geared to de-
liver an unmatched user 
experience to Pakistanis 
while readying them for the 
impending 5G era. n

Zong and ZTE launch the first commercial MEC 
trial in Pakistan

Islamabad: In line with its 
ambition to support e-educa-
tion, upskill the youth and cre-
ate opportunities for them, 
Telenor Pakistan has collabo-
rated with NUST Business 
School to train students on de-
sign thinking skills. 1,000 as-
piring students will take part 
in webinar style trainings 
under Telenor Pakistan’s flag-
ship design thinking pro-
gramme ACTIVATE.  

Activate is a design-driven 
innovation process whereby 
critical business problems can 
be solved by bringing together 
business strategy, innovation, 
behavioural science and de-
sign thinking. 

This design thinking pro-
gramme will be free of  cost 

and customised for the stu-
dents of  NUST Business 
School, to upskill them on de-
signing products that drive 

value while fostering innova-
tion in business. Being a cre-
ative and innovation focused 
process, it can be used in mul-

tiple levels of  education. 
This virtual workshop will 

be a learning experience for 
the students focused on instill-

ing an innovator’s mindset. 
The students will learn about 
the design thinking process 
and how this methodology 

can be used to find solutions 
to critical business questions. 
The training will equip and 
develop students with the rele-
vant and transformative 
skillset required for the digital 
future.  

“Young minds across the 
world are finding solutions to 
everyday challenges through 
technology, bringing conven-
ience to life along with sim-
plicity and efficiency to 
business processes.”, said Sar-
dar Abubakr, Chief  Digital & 
Strategy Officer at Telenor 
Pakistan. “We at Telenor Pak-
istan have always been a 
strong proponent of  empow-
ering youth with the latest 
skills. Being cognizant of  their 
challenges, we have designed 

this programme to equip them 
with essential and creative 
skills to deal creatively with 
challenges, evaluate different 
strategies and opportunities, 
and propel their careers fur-
ther.” 

The increasing complex-
ity of  technology and mod-
ern business demands 
creative problem-solvers 
with aptitudes for compas-
sion, nonlinear imagination, 
and risk-taking. As business 
schools continue to advance 
their teaching methods, Te-
lenor Pakistan wants to 
embed design-based think-
ing skills that are becoming 
an important tool to prepare 
tomorrow’s business lead-
ers. n

Telenor Pakistan collaborates with NUST Business School on 
design thinking skills training

Islamabad: Addressing 
the dire need of  help and 
support to mothers for breast-
feeding their infants, the Aga 
Khan University Hospital 
(AKUH) launched the first 
of  its kind lactation clinic on 
Thursday, 6 August 2020. 
This clinic aims to empower 
and help mothers across Pak-
istan ensure their infants’ 
good health from the day 
they are born. 

Under the joint collabora-
tion of  the Aga Khan Uni-
versity School of  Nursing 
and Midwifery (SONAM) 
and the Aga Khan University 
Hospital, the clinic will serve 
mothers through both in-per-
son and tele-consultations. 
Women who require addi-

tional support to breastfeed 
their new-borns or need 
counselling on related topics 

such as returning to work 
while breastfeeding, can ben-
efit from this programme. 

The attendees of  the 
launch ceremony included 
the leadership of  AKU and 

AKUH, Shagufta Hassan, In-
terim CEO, AKUH, Dr. 
Asim Belgaumi, Chief  Med-

ical Officer, Salma Jaffer, 
Chief  Nursing Officer, Dr. 
Lumaan Sheikh, Chair, Ob-

stetrics and Gynaecology and 
Service Line Chief, Women’s 
Health, Dr. Salman Kirmani, 

Chair, Women and Child 
Health, and Dr. Rubina Baro-
lia, Assistant Dean, 
SONAM. 

“This is a very important 
service. Our trained nurses 
and physicians play a very 
important role in bringing 
forth this kind of  integrated 
healthcare”, said Ms Hassan 
while addressing the atten-
dees. 

“Our aim is to make this 
support programme an aca-
demic opportunity as well, so 
that we can develop more lac-
tation consultants for and be-
yond AKU”, said Dr Sheikh, 
while speaking on the impor-
tance of  empowering women 
in Pakistan to breastfeed their 
children.n

AKUH launches nation’s first nurse-led lactation clinic
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